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THEORETICAL ASPECTS OF SOCIAL CAPITAL DEVELOPMENT
FOR RURAL ENTREPRENEURSHIP

The aim of article — presentation of current outlook of social capital issues, which fixes the entrepreneurship review. The comprehensive
theoretical and empirical reearch is linked to analysis of entrepreneurship determinants of entrepreneurial process, where entrepreneurial
orientation and results differ according the entrepreneurial behavior, local resources and socio-cultural environment. The main point
of scientificfindings are concentrated on social capital structure concerning rural entrepreneurship issues, identification of interaction
between social needs and entrepreneurial behavior in such different social capital development levels.

Entrepreneurship concept is based on the quidelines of definition and contextual elements of regional development and
human resources.

Main domain of human creativity and social innovations lets to accept entrepreneurship as a strategic management tool to
enrich rural activities. Social capital serves for rural entrepreneurship as a radical framework in specific field of social life in rural
areas. Limited resources in rural areas restrict the social welfare. Entrepreneurship positively forces social activity and investment
in rural areas. More significant analysis and results are presented as research about social capital development opportunities
in rural areas.

Research problem s focused oninteraction, how social capital developmentis performing entrepreneurship and how structural
changes of social capital affect the entrepreneurial behavior in rural areas.

Research object — social capital development framework.

Research goal — to highlight the issues of social capital development and entrepreneurship in rural areas.

Research tasks:

* make atheoretical review of social capital development concept;

+ reveal the interaction between social capital development and entrepreneurship in rural areas.

Research methods: the scientificliterature analysis and synthesis, logic generalisation is applied as a methods for review
of social capital development and conceptional issues of rural entrepreneurship.

Research findings

1. Theoretical background of social capital development

Social capital is composed of human capital, which has natural, physical and performed issues. Mainly, internal social and
cultural coherence of society by norms and values refers about social capital context. The operationalization of social capital
concept helps to display the supportive areas and find the best developmentissues (Autio et al., 2014). Entrepreneurship is an
important measure for rural population. Entrepreneurship is available outcome of social capital development when innovation
launch is available (Kruger, 2004).

Activity based on the creativity and innovation for rural population can get opportunities to develop itself. Entrepreneurship is
asignificantoutcome of social capital developmetwith challanges for social welfare. Consequently, debates aboutsocial capital
development and entrepreneurship concern on entrepreneurial behavior.

Greatresearchresults aboutentrepreneurship with primeideas of R. Cantillon (in XVl century), J.B. Say and J. Shumpeter
are presented by M.A. Hitt (2002), K.S. Christensen (2004), M.E. Kruger (2004). Social capital development has a greatinterest
among the world scientists because of progress in social capital initatives (Grootaert, Bastelaer, 2001). The World Bank presented
a practical concept of social capital developmentin 1996 called «social capital initiatives» as generuos framework in three levels —
micro, meso and macro. The construct of social capital is placed in lots of conceptual structures: 1) partnership (relations among
institutions and society); 2) attitudes and values, which contribute social and economic development; 3) networking (networks of
social groups and entrepreneurs).

Observations of J. Coleman (1988), R. Putnam (1993) and others make definition on the social capital concept, and only
several scientists D. Pickernell et al. (2007), M.A. Hitt et al. (2010), H. Westlund et al. (2012) match social capital development with
the entrepreneurship output. More clear deterministic implications arised M.E. Kruger (2004), K.S. Christensen (2004), R.D. Ireland
(2001), R.L. Martin (2008) and others, who predicted entrepreneurship development challanges. Social capital developmet is
available on the focus on entrepreneurers’ behavior for growth of business and social wealthfare, and analysis of interaction
between entrepreneurship (self-employment) and social capital development (social networking).

Entrepreneurship definition could cover the constraints — uncertainty and risk, complementary management competence,
creative opportunism. M.A. Kruger (2004) mentions about non-systematized list of entrepreneurship determinants, which depends
only on individual entrepreneurial behavior. Essentially, entrepreneurial behavior is changing according the environment of local
(rural) business. Hence, entrepreneurship includes overall economic, socio-cultural and local political factors that influence local
(rural) communities to undertake entrepreneurial activities. This fact is important in analysis of a social capital, that small outcome
plays negativerole onlocal (rural) activities and low-impactentrepreneurship (Henrekson, 2010). Structure of social capital has
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to be changed overtime, then rural entrepreneurial behavior refers less autonomy, innovativeness, high risk, proactiveness,
competitive aggressiveness (Lumpkin, 2001). Entrepreneurial behavior is changing under creation of new demand patterns. Thus,
entrepreneurial behavioris successfully generates and exploites for the social purposes. Even negative social rate of return for
productive entrepreneurs doesn’t play any role, because they perform entrepreneurial activities, in which the social outcome is
positive and based on wealth generation (Henrekson, 2010). The great problem arises in rural regions, where people are not active
intheir partnership, and their activity depends on their initiatives. Structural changes of social capital and problems in regional labour
market (high unemployment) and high migration of people impigne functioning of competence, reduce entrepreneurial innitiatives.

Thus, rural entrepreneurship becomes important only on regional economic growth involving creativeness and knowledge
use of rural population.

2. Conceptual constraints of social capital development

The importance of social capital development arises from the understanding to improve the life in rural areas where the insensibility
in business makes rural people poor. Scientific results refer about the structural changes of social capital over years. The main
factor — entrepreneurial activities discover new opportunities for rural communities to change their socio-economical situation. The

social capital concept is collated with the explanation upon social network building in rural areas and the entrepreneurial activities.

The channels of social capital are useful for identifying the the necessary types of assets — material and nonmaterial for
social stabilty of ruralcommunities.

Material assets serve for creation public or business infrastructure. Nonmaterial assets are useful for sharing information,
starting beneficial collective activities and decisionmaking. Nonmaterial assets are directly depend on material assests, and vary
according it’s level. Entrepreneurial activities stand on delimitation domains of entrepreneurial behavior, creativity and innovation as
acore context. The main elementsfor social capital developmentareidenified by R. Harper (2001) as social knowledge, relations
and communication. These elements could be called social capital channel.

The real challenge for the entrepreneuriers in rural areas is to implement innovative ideas and to gain. The successful way
to accomplish entrepreneurial activities is through entrepreneurial bahvior. Hyper-competitive environment and obligatory social
capital with appropriate attributes — adaptability, flexibility, speed, aggressiveness and innovativeness, composes the possibilites
for new entrepreneurial activities. Entrepreneurship domain is linked to unique boundaries (Gartner, 1988; Kruger, 2004) or
concept limitation. D.B. Audretsch et al. (2006) defined entrepreneurship as activity that involves the new knowledge and suceeds
growth. Several researchers explainthe idea thatentrepreneurial behavioris a continuum (Dess, 2003; Kruger, 2004). ltmeans,
thatinteraction between social capital developmentand entrepreneurial behavioris clear; otherwise, changes of social capitalis
caused of the use of new knowledge, relations or communication, or generates this need.

Great number of researchers present their interpretations about entrepreneurship and social capital development in the frame
of four fundamental research theories — systematic development theory, professional and career management theory, theory of
organizational behavior and business ethics, process perspective for small business management theory (Trevisan, 2008). According
to social capital development exists relationship between entrepreneurship and innovation reward (Lumpkin, 2001). The integration
of these dimensions needs entrepreneurial behavior and performance of innovation. Personal attributes expressed as behavioural
examples, which are important for entrepreneurship and link to investigations ofinnovation. Entrepreneurial activities are more
importantforcommunitiesinrural areas (Nieman, 2002). Entrepreneurship developmentmakes higher capacity of social capital
and influences on material and nonmaterial resources, knowledge and skills, innitiatives and projects.

Entrepreneural behavior impacts changes of social capital by three components — creativity, innovative decisions and
innitiatives (fig.).
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Figure. Social capital development framework (composed by Grootaert, 2001)
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Framework of social capital development covers the impacting factors entrepreneurial content and entrepreneurship results,
which consists of creativity, decisionmaking, innitatives, new activities and economic growth (Kruger, 2004). Entrepreneurial
references are available to develop current conditions for social improvement system. Also social environment is impacting personal
characteristics, such as cognitive skills, flexibility, openness, expressiveness, imagination and etc.

Widely explained the fact, that entrepreneurship is based on changes of entreprenurs’ behavior. It means that limitations upon
the entrepreneurship content and results influence on creative behavior. Creative behavior serves for a new value, unconventional
thinking, higher motivation, newideas underuniqueness with highervalue (Kruger,2004). Upon changes of entrepreneurial behaviour,

essentially, there are available entrepreneurial results — added value, created value and designed opportunities. Social capital
development needs positive result from entrepreneurial activities (Hvide, 2010). Knowledge in the field of innovation, networking,
internationalisation, organizational learning, top management teams and growth serves for entrepreneurial results (Christensen, 2004).

Thus, entrepreneurship focuses on local environment resources in a way that generates innovation. It means that entrepreneurship
is standingforcorporate business, innovation, organizationallearningwith the commercialisation link (Hvide, 2010).

3. Social capital development and entrepreneurship in rural areas

The results of multiple researches in EU countries highlight thatthe majority of local entrepreneurship cases and social activities
with strongly focus on social capital building and rurality are developed under entrepreneurship content and results. Social capital

developmentcanbeimportanttool forentrepreneurial activities (Harper, 2001; Davidsson, 2003). Traditionally, rural businesses have
problems with effective social capital and networkingEntrepreneurship in rural areas differs from urban, and competitive advantage
is poorly aproval upon local resources (Strikis et al., 2005). Tangible resources are easily accessible, but intangible resources, such
as core competencies and skills of employees, can’t be easily transferred to proper place in case to achieve positive entrepreneurial
result. Social capital needs knowledge reproduction and exchange in research, education, commercialization of R&D processes
(Westlund, 2012). Interms of resourcing there is evidence, thatlocal resources are supplementing fromunitary authorities, and
social capital and entrepreneurial activities in rural areas are becoming supportive. Social capital in rural areas, as intangible
resource, has a high perspective to constitute as a big potential for entrepreneurship. The question how entrepreneurial activities
should be organised, especially within the local (rural) resource perspective, which is less developed than the others, and however,
the merits of intrapreneurship or exopreneurship vary within market of resources changes under control of local (rural) business.

The social capital needs the norms and social relations embedded in social structures that enable people to coordinate action
to achieve desired goals. Social capital has emerged to explain entrepreneurship importance (Martin, 2008; Westlund, 2012). Thus,
social capital has a sophisticated framework constructed from diferent conceptual dimensions — structural, relational, cognitive.
Normally, rural entrepreneurs try to improve social environment, helping to create wealthfare to their communities or improve
social capital. Entrepreneurship makes the changesinthe structure of business and society. As an example, sophisticated ways
tomaximise the social capitalimpacts, which are most suited to social and general entrepreneurial activities (Strikis etal., 2005).
Also many debates report about non-inherent idea, that in rural areas entrepreneurial activities become a more powerful force
for sustainable rural policy and financial support (Pickernell, 2010). Accordingly, entrepreneurers gain from social activities, but
more gain gets the communities from active entreprises in their region. Entrepreneurship and social captal development problems
in EU are arised highly, because social entrepreneurship is so poor in low developed rural areas. The mainreason is high
intrapreneurship, and low —exopreneurship.

Consequently, social capital depends more on entrepreneurship. It means, that interaction between entrepreneurship and social
capital is so intense. Social networking is forming new relations and possibilities in rural areas, where entrepreneurial activities are
moretidyinteractingwithlocal authority, communities and rural residents. Social capital perspectively presumes thatnetworking
provides access to knowledge and other useful resources. Social networking affects not only the entrepreneurial content, but also
create the new opportunities by internalizing other results. The importance of social networking is tremendous, because rural
residents and organizations need entrepreneurial opportunities to develop socio-economical environment.

Mainlyimportantideasisthataccumulation of social capitalinrural areasis the base ofentrepreneurshipoutcomes.

Conclusions:
1. The article clarifies the concept of social capital developmet by identifying entrepreneurship determinants in the context of social capital
formation in rural areas: entrepreneurs’ creativity and proactiveness, regional economy growth, innovation, local (entrepreneurial) resources,
social networking, social entrepreneurship, high-impact entrepreneurship in a value creation process concerning the strategic objectives of rural
business.
2. The social capital development framework helps to analyse entrepreneurship in the context of entrepreneurial content and results as the
important constraints of entrepreneurial activities.
3. Determinants of social capital upon diferent managerial theories link to entrepreneurial process where entrepreneurial content and results differ
according the entrepreneurial acitivities and local resources up to entrepreneurers’ knowledge and socio-culturalenvironment.
4. The interaction between social capital development and entrepreneurship in rural areas has a unique base. The entrepreneurship depends on
rural resources and the development level of a region.
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MAPKETUHIOBbIE TEXHONIOMMWU KAK UHHOBALMOHHBIN UHCTPYMEHT
YNPABJNEHUA KOHKYPEHTOCIMOCOBHOCTbLIO TOPOAA

B HacTosILLEee BpeMS MPM3HAHHOM (hOPMOI YNpaBieHNs pa3suTMeM ropoaa, CocTaBnstoLLen OCHOBY NaHUPOBaHUS MOBbILLEHUS
koHkypeHTocnocobHocTu B CLUA, 3anagHon EBpone, Poccuiickon Penepauum senseTcsi ctpatervns passutus. B benapycu
cTpaTerus pa3sutus padpabaTbiBaeTCa TONBbKO HA HALMOHaNbHOM ypoBHe. B MeToamyeckux pekomeHaaumsx no paspaborke
pervoHasnbHbIX cTpaTervi, pa3paboTaHHbIX B paMKax npoekTa mexayHapoaHomn nomowwm EC «Mogaepxka pernoHansHOro M MECTHOMo
pasBuTusa B benapycm» oTmevaeTcs Ha3peBLuas HeobXoaAMMOCTb pa3paboTku cTpaTernin Ha permoHaribHOM U MECTHOM YPOBHSIX.
Ha nx ocHoBe B 2015 rogy Bcemn obnactsamMu pa3paboTaHbl NPOEKTbl CTpaTErNi pa3BUTKS, aHanM3 KOTOPbIX MO3BONWI BbISSBUTh
crneaytoLme HegocTaTku: a) OTCYTCTBUE NPOABMXEHUSA MpoLecca pa3paboTku cTpaTeru, W, kak CnefcTene, HefoCTaTOuHOCTb
obLecTBeHHOro yyacTus; 6) HeyeTkas (hopMynupoBKa BuaeHUs ByayLero, B) OTCYTCTBME CPOPMYNUPOBaHHON MCCUU, crabast
CBA3b CTpaTernyecknx Lenew c obpasom OyayLuero, r) OTCyTCTBUE CLIEHAPHOIO MOAX0Aa, PAaCCMOTPEHME MPEUMYLLECTBEHHO
9BOJIIOLMOHHBIX MyTew pa3suTus, 4) cnabo npopaboTaHHble BO3MOXHbIE MCTOYHUKM (DMHAHCMPOBAHMS peanusaummn cTpaTerum;
€) MIrHOPMPOBaHWE BO3MOXHOCTEN TEPPUTOPUATTBHOMO MAPKETUHTA; 3K) OTCYTCTBME BHUMAHMS K Pa3BUTMIO 06NacTHLIX LeHTPOB [1].
B HacTosLLen cTaTbe OyayT paccMOTpEHbI MYTU MPEOAONEHNS BbIBIEHHBIX HEJOCTATKOB CTPATEMMYECKOro NNaH1pPOBaHUs Pa3BUTUS.
Onupasicb Ha OMbIT CTpaTEMMYECKOro ynpasreHns passutiuem B Poccuiickon ®epgepaumm, MOXHO caenaTb BbIBOA, YTO OQHUM

3 CaMbIX HEOBXOAMMBIX YCMOBUI pa3paboTKM CTpaTeri pasBrUTS CTAHOBUTCSA CNOCOBHOCTL K COrMacoBaHWio UHTEPECOB U AENCTBUN
OpraHoB BNacTu, KOMMEPYECKMX M HEKOMMEPUECKNX OpraHn3aLii, HaceneHus 1 Bcex 3anHTepecoBaHHbIX CybbekToB. B npoTnBHOM
crny4ae paspaboTaHHas 1 yTBEpXAEHHas CTpaTerns CTaHOBUTCS HEXMU3HeCnocobHon. HeobxoanMOoCTb CornacoBaHust MHTEPECOB
PasnnYHbIX FPYNM NPUBOAUT K HEOOXOAMMOCTM NOUCKA MHHOBALIMOHHBIX MEXaHU3MOB, UHCTPYMEHTOB Npu pa3paboTke cTpaTerui.

B HacTosiee Bpems B Ka4ECTBE MHCTPYMEHTA AONITOCPOYHOIO NaHMPOBAHUS Pa3BUTUS TEPPUTOPUIA, OPUEHTUPOBAHHOIO
Ha U3yyeHwne notTpebHoCTeN pe3naeHTOB TEPPUTOPUM 1 NO3BOMSIOLLENO COMMacoBaTh X MHTEPECHI, BCE LUMPE NCNONb3yeTcs
MapKETMHIOBLIN NOAXoZ,. ATO CBA3AHO C OCO3HAHWEM TOrO (hakTa, YTO TPALMLMOHHBLIE MEXaHM3MbI, NpeaiaratoLLme YHUBEPCanbHLIN
noaxop K ynpasneHuto 6e3 yyeta ocobeHHOCTeN ropoaa, yctapenu.

OGpalLeHre Kk MapKeTUHIOBLIM TEXHOMOMMAM, TO €CTb He0BXOAMMOCTb MCMONb30BaHMS HOBOW (brnocotum ynpaeneHus,
npegonpenenseTcs poIHOYHOW OpUEHTaLMeEN COBPEMEHHOW 3KOHOMMKK, NpuopuTesaumen notpebHocTen HaceneHus. MapkeTuHr
B HacCTosLLEee BpeMS pacCMaTprBaeTCs Kak TPMEQUHCTBO CreayoLwmx acrnekToB: «...9T0 ocobas dunnocodusi busHeca; ato
KOMMIIEKC MHCTPYMEHTOB, C MOMOLLIbIO KOTOPbIX (hupma n3yyaeT CUTyaumto Ha pbiHKE 1 BO3AENCTBYET Ha Hee, 3TO OYHKLMS
ynpaBneHusl, B pamMKax KOTOPOW OCYLLECTBNAETCA NaHUpoBaHWe, OpraHmM3aLmsi, KOHTPOIb, CTUMYTIMPOBaHWE 1 PYKOBOACTBO
PbIHOYHON AEeATENLHOCTLI0 NpeanpuaTUsy [2, ¢. 14]. EAMHCTBO BbilLenepeymcneHHbIX acnekToB obecnevnBaeTcs opueHTaLmei
Ha yooBNeTBOpeHne NnoTpebHocTen noTpedutene Haunyywmm o6pasom YeM y KOHKYPEHTOB.

MacLutabHoe npumMeHeHVe MapKeTUHIOBOrO NOAX0/a K yNpaBIieHUI0 TEPPUTOPUSIMU BbI3BAHO UMEHHO YCUIIEHNEM KOHKYPEHLIMM
MeXay HUMU, B LLIENSAX YCMNELLHOW €€ «Npofaxuy LienesbiM ayauTopusiM Ha OCHOBE U3yveHus ux notpebHocTtew. lopogasceraa
nmenu ocoboe 3HaYeHne A1 SKOHOMUYECKUX CYyBBbEKTOB, KOTOPLIE PacCMaTPUBALOT UX, 0OCOBEHHO KPYMHbIE, Kak MeCTa pa3MeLLEHNs
613Heca, KOHLIEHTPUPYHOLLIME PECYPCh U PbIHKKM CObITa. [obanm3aums SkoHOMMKM koHLa XX — Havana XXI Beka, pocT MOBUIbHOCTH
3KOHOMUYECKMX CYOBEKTOB TOMNbBKO YCUINWIM AaHHbIN MHTepec. OpraHbl BMACTU ke, yTepsIB MOHOMObHOE MOJI0XKEHNE B OTHOLLEHWN
pacnpefeneHus pecypcos, cTanu 6onee 3aBUCUMbIMU OT PELLIEHUI, KACAIOLLIMXCS Kak pa3MeLLeHns brsHeca, Tak U ero MHTEPEeCOB.
B cBS131 C 3TMM OTHOLLIEHUS MEXY OpraHamu Bnactv 1 6113HeCoM B ropofax CTany MeHsITbCSl Ha NapTHEPCKME, «MPU 3TOM BIacTy
BCE Ooree HaNnoMMHaKT YCIY>XIMBbIX «NPOAABLIOB» TEPPUTOPUK, a BU3HEC — pa3bopumBbIx «nokynatenen» [3]. Kpome Toro,
CyLLECTBEHHO YBENUUMINCH TYPUCTUYECKME NOTOKM, B HACTOSILLIEE BPEMS NSt HEKOTOPbLIX TOPOAOB W iaXe CTPpaH, TYpu3M siBnseTcs
OHUM 13 OCHOBHbIX ICTOYHIIKOB BarioBOro NpozyKTa U, Kak CreacTBue, ropoaa BCTYNakT B KOHKYPEHLMIO U Ha 3TOM pbiHKe. C nosvumi
MapKeTWMHIOBOrO NOAX0AA ropod paccMaTprBaeTCs Kak cneumduyeckuii Tosap, 06nagarLmin «MymnbTUNoNe3Hon noTpebutensHomn
CTOMMOCTbLI0» [4] M ynpaBneHue ero KOHKYPEHTOCNOCOBHOCTLI0 BO3MOXHO NPY B3aUMONPOHUKHOBEHUM CTPATENMYECKOro ynpaBeHus
MMapKeTWHra, «<aganTMpOBaHHOTOK yYHMKamNbHbLIM reorpatmyecknuM, CoLmanbHbIM M SKOHOMUYECKUM XapakTepucTukam» [5].

To eCTb, MOXHO FOBOPUTL O TOM, YTO MPEANOCHITKAMW UCMONb30BaHNUSA MapKeTUHra B yNpaBneHuy TeppUTOpusMiA SBRsieTcs
crnepgywliee:
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