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The 30 year-old form of nature protection evolution on the youngest Polish national
park and its closest neighbourhood has has contributed to tourism space development.

The local tourism product creation, called The Bird's Polish Republic, is one of the
most visible effects of this process.

According to the assumptions accepted by Medlika (1995), Kaczmarek, Stasiak,
Wilodarczyk (2002) tourism product consists (sensu stride) of everything what tourists
buy separately (transport or accommodation) or in the form of services package. In sensu
largo this is a composition of everything, what tourists do in tourism destination and what
they use there (services and all infrastructure).

According to the classification of tourism products (quoted by Kaczmarek, Stasiak,
WIlodarczyk) the Bird's Polish Republic presents an example of a compounded place’s type,
which is mainly concentrated on a Slorisk community, where the nature protection tradition has
been known since the 70-ties. The Bird's Polish Republic was founded in February 2002, from
local community initiative, which amalgamated under: The Slorisk friends association.

The main purpose of this product creation was to develop Slonsk turistist’s
attractiveness (and the neighborhood areas) and to integrate the local community
towards the sustainable development.

The essence of this product is based on knowledge of natural environment values,
first of all, numerous and diversified awifauna.

However, when Bird's Polish Republic has developed, the product's core has been
enriched by the cultural heritage knowledge of this area. As an example tourists can visit
a historic church, old pomps in Slonsk, Warniki etc.

A real product consists of accommodation in local loadings (mainly in agrotouristic
quarters), excursions which are organized by a local tour operator (The Natural Tourist’s
Office “Hoopoe"), hiring sports equipment - recreation (canoes, bicycles, binoculars).

The broadened product consists of:

- selling The Bird's Polish Republic citizen's passport (when a tourist buys a passport,
then he supports new initiatives and he is responsible for tourist's development and for
nature’s protection, too; furthermore he receives services at a discounts);

- various thematic parties such as: jamborees The Bird's Polish Republic citizens (this party
takes place every spring; citizens talk and learn about nature, birds; interesting contests take
place during this party, for example a choice of the bird of the year, The Bird's Polish Republic
ambassadors election, who promote this holiday destination etc.), ecological contests mainly for
local community for example eco-boats building, which consist of PET bottles (after this
competitions they are recycled), a bicycle’s rally of a storks route.

Thanks to this original elements this tourist's product is very attractive for tourists and
also it's competitive on the tourism market.

It is worth stressing, that miscellaneous local subjects are engaged in creation of this
product- The Slorisk friends association, communal authority and companies,
management of the national park, local tour operators and tourist's service providers.
These subjects are mainly from Slonsk. Residents of neighboring communities often
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become involved in new initiatives. They realise that cooperation can influence greatly on
tourism development in their area. This tourist's product is very special, because it mainly
shows the natural heritage, that is why the practical nature’s protection is so important.
Tourists and local communities learn to be responsible for this area.

The Bird's Polish Republic is directed to nature tourism (ecotourism) fans, mainly for
beginners as well as advanced fans of birds world. This tourist's product is also a perfect
holiday destination offer for those who are keen on active tourism because they can ride
a hicycle, go by boat or canoe and wander.

The product consists of rich proposals, which are directed to different groups of
customers - birds fans, students and families with children.

The spring and autumn - this is the best time for visiting this area as tourists can
easily admire the wonderful nature (mainly birds). It is worth stressing, that tourist's
service providers take care of all-year feature of this product and prepare a great variety
of interesting attractions.

Table 1 presents the developmen of this tourist's product.
Phase of cycle of life a tourist’s
product The Bird's Polish Republic

Phase of exploration 1977 year-Slonsk Nature Reserve creation
1984 year -this Reserve accession under a protection the
Ramsar convention
1996 year-Warta Mouth Landscape Park_creation
2001 year - Warta Mouth National Park creation
2001 year-The Slohsk friends association foundation
Phase of introduction Year 2002
- The Bird's Polish Republic formal creation
- first citizens jamboree organization
- a bird of 2003 choice
- organization of a first edition of “fun and education =
clean environment” ecological contest
- honorable mention in competition on fairest civil initiative
conquest of Pro Publico Bono foundation
- next aqrotouristic farms creation
Phase of development Year 2003
- the second citizen of The Bird's Polish Republic
- choice of The Bird's Polish Republic emblem
- first bicycle's rally of a storks route organization
- participation in tourists trades (Tour Salon 2003)
- award conquest in competition on the fairest regional
agrotourists product and regional award under name
Pearls of lubuskie voivodeship 2003
Year 2004
- the third citizen of The Bird's Polish Republic
- elections of ambassadors The Bird's Polish Republic
(among citizens of neighboring provinces, whose purpose
was to promote tourist's values of this area)
- European Birds Year participation
- first edition of cultural event organization under
Maurycjada name (in memory of joannits order)
continuation of cyclical events

Main operations
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Source: personal elaboration on the basis of information from The Shhsk friends
association

This touristic's product is directed not only to tourist but to local communities as well.
Creation of this product generates plenty of profits for:

-tourist's service providers - they earn on tourists,

-shopkeepers,

-farmers - they can sell their products for example milk, eggs, honey, fruit and
vegetables etc,

-inhabitants of communities (which are in National Park and in its neighborhood)
understand the practical concept of nature protection; if they take care of nature, tourists
will come there,

-tourists - they receive an attractive holiday destination.

Creation of The Bird's Polish Republic is a good example of a correct development of
tourist space in the Warta Mouth National Park and its neighborhood. This product
shows, that ecological and tourist function coexistence is possible.
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MEPCMEKTUBHOE PA3BUTUE 30AHWI MYBINYHBIX BUB/IMOTEK BENAPYCY

H.A. 'puropbeBa
Benopycckuii HaluMoHaNbHbIA TEeXHUYECKNiA yHuBEpCMTeT, . MuHck, Benapych

HapacTatowme TemMnbl passutus 6UGANOTEUHBIX TEXHONOTMUA, NOSBAEHUE HOBbIX WH-
(hOpMaLMOHHBIX HOCUTENEN, YCNyr 1 CpeacTB 06paboTkn MybTUMEAUIAHBIX NPOLYKTOB
NpesocTaBuio HOBblE BO3MOXHOCTM COBPEMEHHOMY MoJfb3oBaTento. «/HgopmaLnoH-
HbIA TMMEPMapKeT», «UHTeNNeKTyaNbHOe MPOCTPaHCTBO», «MeauaTeka» - B nocnefHee
BpeMs MOSIBNSETCA BCE OO/bLUE HOBbIX ONPEAENEHNA, TaK WK NHAYE CBS3AHHBIX C Xpa-
HeHVeM, co3jaHueM 1 nepefadeit ceefieHnid. HoBble (hopMbl OTHOLLEHUA «nOTpebuTens
- MHhopmaums» copMUPOBaN 1 HOBYID MOTPEBHOCTb 06LLECTBA B HEKOM MOSIN(YHK-
LIMOHANBHOM [yXOBHO-AMCLUNAHAPHOM NpocTpaHcTBe [1]. Takylo posb BnosiHe cnocob-
Ha B35iTb Ha cebs nybamyHas 6ubnuoteka (MB), koTOpas, COrNacHo CBOEMY OCHOBHOMY
Ha3HAUYEHWIO, YXe ABNAETCA CNOXMBLUMMCA LEHTPOM KynbTYpHOI 1 06pasoBaTenbHoi
aKTUBHOCTM HaceneHust. B cBeTe 3TuX TEHAEHLMIA 0COBEHHO CTPEMUTE/IbHO YNPOUHSIOT-
€S MO3ULMKM pernoHasbHbIX MB, NOCKOMbKY MOMUMO CBOE OCHOBHOM EeATeNIbHOCTH OHN
eWe OCYyLIeCTBNAIOT Tak HasbiBAEMYI0 OpraHW3aLyOHHO-METO0M0rNYeckylo paboTy B
OTHOLUEHWUN 6UBMMOTEK HM30BOM CETW (PalOHHBLIX W CENbCkKX), SBASIOTCS 6a30BbIMU
yupexaeHuammn unnanbHo-nepeaBuxHON CUCTEMbI 06CTyXnBaHus [2].

TexHN4YeCKMn NPOPbLIB W YCNOXHEHUE (PYHKLMOHA/IbHBIX NPOrpaMM HeW3MEeHHO Be-
YET 3a COO0N HEOOXOAMMOCTb KOPPEKTUPOBKM CNOXMBLUMXCA TPAAMLMOHHLIX MAaHUPO-
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