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NMPEANCNOBUE

Hacrosiwee nocobue npeacraBnseT coGOW AONONHEHHbIR W UCNPaBNeHHbIA COOPHUK
3KOHOMWUYECKUX TEKCTOB Ha aHrMUACKOM fi3blke, NepBOe U3faHue KoToporo Buiwno 8 2006
roay. B HOBOM u3aaHuUM yuTeH YeTbipexneTHU onbiT paboTbl ¢ nocobuem, a Takke 3ame-
YaHusi, BbICKa3aHHbIe NpU peueH3upoBaHun pykonucu nocobus s PUBLL 8 2010 roay.

Mocobue npeaHa3HaYeHo ANA CTYAEHTOB NepBblX KyPCOB 3KOHOMUYECKUX CreuuanbHo-
CTe HEA3LIKOBbLIX BY30B, NPOAOMKAIOLINX N3YYEHWEe aHTMIMNCKOro A3bika NOCNE OKOHYaHUA
cpeaHeit wkonbl. OCHOBHAsA Uenb NOCOOWs — pa3BuUTME HABBLIKOB U YMEHWIA Kak YTEHWUA
OpUrMHaNbHOW NUTEpaTypbl 3KOHOMUYECKOro npoduna, Tak U NPOEeCcCUOHanbHO-
OPVEHTMPOBAHHOrO peyeBoro obLleHUs B paMmkax 3aTparmBaembix B Nocobun Tem.u npo-
6nem.

Bce coaepxaluvecn B nocobun TeKCTbl COCTaBNEHbI aBTOpamMu rnasHbiM 06pa3om Ha
OCHOBE MaTepuanos, HaXOANAWUXCA B CBOOOAHOM AOCTyNe Ha aHrNos3blYHbIX canTax o6-
pa3oBaTenbHOro U NPOCBETUTENbCKOro xapaktepa B ceTn UHTepHeT. Mpu atom Gesycnos-
HOE NpeAnoyTeHWe 0TAABanNoCh TEKCTOBOMY MaTepuany, KOTOPblA NO CTUIO U3NOXEHUA U
A3bIKOBOMY COAEPXaHWUIO ABNAETCA MakCUManbHO NPUGNNXEHHbIM K PA3roBOpHON peun, a
B COAEPXATEfNIbHOM NnaHe — K akTam NOBCEAHEBHON XU3HN U XUIHEHHOMY ONbITY 00Y-
Yaembix. CyMmapHbiii 06beM aHrMoA3bIYHOrO TEKCTOBOrO maTtepuana B nocobuu cocras-
nsaet okono 200 TeicAY neyaTHbix 3Hakos. Mocobue paccuntaHo Ha 80-90 yacos ayauTop-
HOW yyebHoW paboTbl CTyaeHTOB U3 pacyeTa 4-6 ayAuTOPHbIX y4ebHbIX 4acoB Ha OAWH
YPOK.

OTnuuuTenbHON 0COBEHHOCTbIO NOCOGUNA ABNSETCSA TO, HTO B TEMATUYECKOM OTHOLIEHWUM
TEKCTOBOM MaTepwan NOoCneAHero AO0CTATOMHO TECHO CBA3aH C COAEepXaHWeM KypcoB
«OKoHOMUYeckas Teopun» n «MUKPOIKOHOMMKA», YATAEMbIX N0 kadespe IKOHOMUYECKON
TEOPWUU CTyAEHTaM NepBOro Kypca 3KOHOMMYeckux cneuuanbHocten BplTY, yto Heco-
MHEHHO cnocobCTByeT, C OAHOW CTOPOHbI, 6onee rny6oKoMy NOHUMAHUIO COAEPXAHUA
n3yvyaembix B i3bIkOBOM OTHOLIEHWW aHFNOA3bIYHbIX TEKCTOB U BbINOMHEHMWIO HA UX OCHOBE
Pa3nNUYHOro poAa 3apaHuil TBOPHECKOro XxapakTepa, a C APYroi — pacluvpseT u 3akpenns-
€T 3HaHWA, NonyyYyeHHble CTYAEHTaMu NPU U3yHeHU IKOHOMUYECKUX AUCUUNINH Ha POA-
HOM s3blke, cnocobeTays., B CBOIO Ovepeab, OCYLIECTBIEHUIO Ha NPaKTUKe Kak AWAaKTUYe-
CKOro NpUHUMNE MEXANCUMNNNHAPHLIX CBA3eH, Tak W NpuHUUNA npodeccumoHanbHo-
OPVEHTMPOBAHHOrO OByYeHMs WHOCTPAHHOMY A3blKy B HEA3bIKOBOM By3e, T.e. obyuyeHus
CTyaeHTOB GyAyLueih cneunanbHOCTU CPEACTBAMU MHOCTPAHHOTO A3biKa.

B cTpykTypHOM nnaHe nocobue coctouT u3 17 ypokos C 3afaHUAMM, rpynnmpoBaHHbIX
no TeEMaTUYECKOMY NPUHLMNY B NATL BNOKOB, U 0AHOro MpUnoxeHus.

Bce ypoku nocobus npakTu4eckn o4HOTUMHBI U COCTOST U3:

a) OCHOBHOrO TeKCTa, NPeAHAa3Ha4YeHHOro ANS U3y4aloLLero (aHanMTUYECKOro) YTEHUN;

6) nocneTekcToBbIX 3agaHui, BrNOYalOLWMUX B ce6A kak TecToBble 3a4aHua ANA NPOBEPKU
NOHUMaHNS CoAepPXaHWA OCHOBHOrO TEKCTA ypoka, Tak U 3aAaHus ANs pasBuUTUNA HaBbLIKOB
YCTHOW ¥ NUCbMEHHON peyu; ‘

B) TEKCTOB ANA AONONHUTENLHOrO YTEHUS,

r) MUKPOTEKCTOB ANt MUCbMEHHOIO NepeBOAa C aHMNUWCKOrO A3bika HA POAHOW A3bik 00Y-
Yaembix;

A) 3apaHnii Ha NUCbMEHHbIN NePeBOA C PYCCKOro A3bika Ha aHrMUNCKUN.

Bce oCHOBHblE TEKCTbI NOCobus nNpeaBapsloTCA anurpadamu, B KayecTBe KOTOPbIX UC-
nonb3oBaHbl BbICKA3bIBAHWA M3BECTHLIX UCTOPUYECKNX NUYHOCTEW, ahopu3mbi, NOCMOBU-
Ubl UKW NOroBOpkWU, CyGCTaHTUBHO CBA3AHHbIE C pacCcMaTpuBaeMbiMu B TekcTe npobne-
mamun. lToMUMO 3TOrO, B KaX/A0M U3 OCHOBHbIX TEKCTOB NOCOOUsi OTAENbHbIE B CMbICIIOBOM
OTHOLWEHUN YaCTW HECYT NOPRAKOBYIO HyMepauuto U cHabxeHbl noa3aronoskamu Ans ob-
NerYeHUs NOHUMaHUA COAEPXaHUA TEKCTOB W ynpoLieHns obpaileHns K HUM nNpu BbInon-
HEHWNUN TEX NN UHBIX A3bIKOBbIX WK peyeBblX y4eOHbIX 4ENCTBUIN HA UX OCHOBE.



Kpome Toro, BCe OCHOBHblE TEKCTbI B NepBbix AEBATU ypoKax 3aBepuialoTCs AONONHU-
TenbHbiM ab3auem, pesloMUpYIOLWUM B NPeAEenbHO CKaTOM BUAE OCHOBHOE COAEepXaHue
TekcTa. Bo BCex ocTanbHbiX OCHOBHbIX TEKCTax ypoKOB aHanoruyHbie absaubl OTCyTCTBY-
10T U COCTaBNEHWE KPATKOro COAEPXaHWUA Ka¥aoro U3 HUX npeanaraeTca B KayecTse OA-
HOFO U3 3aKMIOYMTENbHBIX NOCMETEKCTOBbLIX 334aHWN, BLINONHAEMOro CTyAeHTamu nNnbo B
ayaAuTOpUM NOA PYKOBOACTBOM npernogasaTtens, nubo CamOCTOATENbHO B KayecTBe AO0-
MaLHero 3aaaHus.

MocneTekcToBble 3a4aHUR B KaXAOM U3 YPOKOB 06befNHEHbI B OAHOTUNHBIA NO CTPYK-
Type 6nok noa obwum 3aronoskoM «Post-Reading Activities» n COCTOAT U3 BOCbMU 3a4a-
HUA ANRA NEPBbIX TPEX YPOKOB, U AEBATH — ANA BCEX OCTaNbHbIX. Lienb AaHHbIX 3aaaHui,
NOMUMO NPOBEPKM CTENEHU NOHUMAHUR COAEPKaHWUA TEKCTOB, — «NOABECTU» OBy4aeMbix
K apryMEeHTUPOBaHHbIM BbICKAa3blBaHWAM MO 3aTparvBaemMbiM B TekcTax npobnemam 8
opMe YCTHOR UK NUCLMEHHON peyu.

[ononHuTenbHble TEKCTbI, NPEACTaBNEHHbIE B KaXA0M M3 ypokoB B pasaene «Further
Reading», npeaHasHayeHbl, rNasHbiM 0OpasoM, ANA pasBUTWA HaBLIKOB APYrUX BUAOB
HYTEHUA — 03HAKOMUTENBLHOIO U NOUCKOBOro. Bce oHn TemaTU4eckn TECHO CBA3aHbI C COOT-
BETCTBYIOLUM OCHOBHbIM TEKCTOM YpOKa, HOCAT, Kak npaBuno, ¢abynbHbit xapaktep u
CHabXeHbl NPEATEKCTOBLIMUA 3aaaHUAMK, NpeacTaBnsoWwMMn cobon uenesyo YCTaHOBKY
ANA UX YTEHUS.

BknioyeHne B COCTaB KaXQoro ypoka MUKPOTEKCTOB ANS NUCbMEHHOro nepesoja Ha
POAHOW A3blk OOBLACHAETCA TEM, YTO NPOBEPKa YPOBHA CHOPMUPOBAHHOCTV AGHHOIMO BUAA
HaBbIKOB TPAAWLIMOHHO ABNAETCA OAHUM M3 acnekTOB WTOroBOro 3k3ameHa 3a 6a3oBbIn
KYPC MHOCTPAHHOrO 53bika B HEA3bIKOBOM By3e. BhinonHeHnne 3aaannih 3 paHHoOro pasae-
na npeanonaraeTt paboTy C OTpacnesbiM U/unu GONbLWM aHrNO-pycckum cnosapem o6-
weynoTpebuTenbHOW NEKCUKU.

3apanun, npeaHasHayeHHble ANA NepeBOAa Ha aHrNUUCKUN A3bIK COCTOAT U3 ABYX Yac-
Tew. Mpu 3TOM, NPEANOXKEHUs, CoaepXaluecs B 4acTh A, B COAEpPXaTENbHOM nnawxe
npeacTasnAloT Coboi HM YTO UHOE, KaK KNIOYEBbIE NONOXEHN OCHOBHOMO TEKCTa YpOKa B
nepenoXeHnn Ha pycckui A3biK, BLINONHEHHOM asTopamu pa3pabotku. o aToi npuynHe,
obpaTHblil, N0 CyTW, NEPeBoA 3TUX NPEANOXEHUNA HA AHFNUINCKUA A3bIK HE NpeAcTaBnaeT
ANA y4aWwmxca Kakon-nubo, kak CBUAETENLCTBYET Hala NPaKTUKa, YPE3MEpHOW TPYAHO-
CTW (NPU YyCNoBUK, ECTECTBEHHO, NPeABapUTENbHOIN NPopaboTKb COOTBETCTBYIOWErO Nek-
CUKO-TPamMMaTU4ECKOro maTepuana OCHOBHOMO TekCTa ypoka). Yto xe kacaeTca npeano-
XEHui, coaepxawymecs 8 4actu B u npeactasnsiowmx coboi npsaMbie BbIAEPXKKA U3 CO-
OTBETCTBYIOWUX NEKUUA, YNTaeMbiX NO kadeape 3IKOHOMUYECKON Teopun CTyaeHTam nep-
BOro Kypca 3koHomuyeckoro gakynoreta Bpl'TY, To paboTa c HUMK paccuuTaHa B Nepsylo
oyepeab, HO He UCKIIOYNTENbHO, Ha CTYAEHTOB, UMEIOLNX AOCTATOUHO BbICOKUA YPOBEHD
MOTUBALUK K OBNAAEHUIO UHOCTPAHHBLIM A3bIKOM W/UNWN UHOA3LIYHOW NOATOTOBKW.

MpunoxeHue COAEPXUT aHIMO-PYCCKUA TEPMUHOMOTMYECKUA CnoBapb 06BEMOM OKONO
800 nekcuyecknux eauHUY C yKasaHUeM Ux NPOU3HOLWEHWUS U YaCTOTHOCTW ynoTpebnexus B
OCHOBHbIX TEeKCTax nocobus. TpaHckpunuus gaHa Nno BonblOMY aHrno-pycckoMy cnosa-
pto noa peaakuven U.P. MFanbnepuna (M., 1979). ins ynpoweHua obpawieHns K cnosapio,
VMeIoLLIero CBOEN Lenbio YKa3aTb NULLb T€ 3HAYEHURA, KOTOPbiE AaHHOe aHrnNUicKoe CnoBo
vuMeeT B TekcTax nocobus, B cnosape UCNONb3OBAHO MUHUMANbHOE KONUYECTBO, UHTYU-
TUBHO NOHATHbLIX, NOMET U 0603HaYEHUN.

Kakoi-nu6o cneuuanbHow MeToauku paboTbl ¢ nocobuem asTopamu He npeanaraeTcs.
YuutbiBan npuknagHon xapaktep pa3paboTku, KOHKpPEeTHas MeToauka paboTel ¢ nocobuem
onpeaenneTcs, B KOHEYHOM CHeTe, CaMUM NpenoaasBaTenem, UCXOAR U3 YCNOBUW U 3agau
o6y4enun. OaHaKo aBTOPbl PEKOMEHAYIOT NPUAEPXUBATLCA TOW NOCNEA0BaTENbHOCTU
NPOXOXAEHWUA TEKCTOBOro MaTepuana, B KOTOPOW NOCNEAHUN NPEACTaBNeH B HACTOALUEM
noco6um.
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Kpome Toro, 6GeaycnosHbiM TpeGoBaHuem Ans ycnewHon pabotel ¢ nocobuem, kak noka-
3biBaeT Halla NpaKTWKa, ABNAETCA AOCTATOMHO rNyGokoe NOHUMaHWe W UHTEepec K CyTw
3koHOMUYeckux npobnem, paccMatpusaemMbix B paspaboTke, CO CTOPOHLI CaMoro npeno-
AaBsaTens. B npoTMBHOM cryuyae, UCNonb3oBaHue AWAAKTMHECKOTO noTeHuuana nocobus
¥ OpMUpPOBaHUE COOTBETCTBYIOLUX A3bIKOBLIX U PeYEBbIX YMEHUN U HaBbiKoB Yy OOy-
YaeMmbix CTRHOBUTCA NPo6neMaTuYHbIM.

B cBs3u c Tem, 4TO BKNIOYEHME B nocobue nekcuyecknx pa3paboToK K OCHOBHbLIM Tek-
CTam ypokoB npuseno Obl k Cyl|ecTBEeHHOMY yBenu4eHunio ero obbema, nocneaHue B pas-
paboTke oTcyTcTBytoT. [10 3TOM NpMuKUHE NpeanonaraeTc, YTO BBEAEHWE HOBOro NeKcu-
4eckoro mavepuana, npu Heobxoammoctu, OyaeT ocywecTsnstbes nubo B npouecce
u3y4alowero YTeHus coorsetcrayowero 6a3osoro Tekcra, NnMBo U C NOMOLWbLIO OTAENb-
HbIX Nekcu4eckux pa3paboTok, AONONHUTENBHO NOATOTOBNEHHbIX K TEKCTY/TEKCTaM CaMUM
npenoagasateneM. OgHaKo cnepgyeT 3aMeTUTb, YTO OTCYTCTBUE YNOMSAHYTbIX Bbile nekcu-
Jeckux pa3paboToKk B W3BECTHOW MEpe KOMNEHCUPYeTCA, Ha B3rnsa aBTOPOB, BbiCOKOW
4aCTOTHOCTbIO ynoTpebneHus knioyesbix CNoB B OGLUMPHOM TEKCTOBOM MaTtepuane pas-
pabotkn. C atoi xe uenblo Haubonee HacTo BCTPEYAIOWMECA B IKOHOMMYECKNX TeKCTax
CUHOHWMUYHbBIE CNOCODLI BbIPAXEHUA OAHUX U TEX XE peanuin U NOHATUIA yKa3biBaloTCA
4Yepes HaKNOHHYI0 YepTy HENOCPEACTBEHHO B CaMUX TEKCTax.

Bce ocHOBHbIE TEKCTL! YPOKOB, HapAAy C OCHOBHOW MacCoi ynpaxHeHUM, BKNIOYEHHbIX B
AaxHoe nocobue, npownu anpobauuto Ha NPAKTUHECKUX 3aHATUAX NO AHINUACKOMY 3biKY
CO CTyAEeHTaMun nepBbiX KypcoB aKOHOMUYeckoro gakynbreta Bpl TY 8 2005 — 2009 roaax
¥ 6blN¥ NPU3HaHBLI NPUTOAHBIMKU K UCNONb3OBaHUIO B y4ebHoMm npouecce. B 2010 roay
pa3pabotka 6bina opobpeHa YMO n pekoMeHAOBaHa K W3AAHMI0 U MCNONb3OBAHUWIO B
y4e6HOoM npouecce.

ABTOpbI BbIpaXaloT UCKpeHHIo 6narogapHocTb rp-ke BenukobpuTtanuun, 6akanaspy uc-
TOopU4Yeckux Hayk — IMunu lMamepcox (Emily Paterson) 3a 6eckopbICTHYIO NOMOLWb B
NOArOTOBKE PYKONUCY K W3JAHUIO W 3aNUCb OTPLIBKOB U3 BCEX OCHOBHbIX TEKCTOB NOcobus
8 Bpecrtckon ctyaun PM «TpaHcMupoBoe paauvo», KONNEKTUBY KOTOPOro, B fiuue Avpek-
Topa 1.B. Tyn4yuka, aBTopbl TaKKe BbIPaXaloT CBOIO NPU3HATENbHOCTD.

Ocobyto 6narogapHoCTb aBTopbl BbipaxatoT H.A. Hoeuk, 3aseaytowieit kadpeapon npo-
deccnoHanbHO OPUEHTUPOBAHHOW aHrnuiickoi peun Bray, n B.®. Toncmoyxoeod, 3a-
seayouen kadpeapon A0BY30BCKOro U nocneaunnomHoro obpasosanus By, 3a yeHHolie
3ameuaHus, BbICKa3aHHbIE UMU NPU PeLeH3NPoBaHUN AaHHOro nocobus.

ABTOpbI BbIpaXaloT Hagexay, YTo UCNonNb3oBaHue AaHHON pa3paboTku B yueGHOM npo-
uecce ByaeT cnocobcrsoBaTh AanbHeWWeMy NOBbIWEHUIO 3IDEKTUBHOCTU Kypca aHr-
NUACKOro A3blKa Ha IKOHOMUYECKUX CNELNanbHOCTAX B HEA3bIKOBOM By3e.

Asmopsi



UNIT 1 WELCOME TO ECONOMICS!

Text 1.1

Economy, Economic Systems, and Economics
“First things first.”— An English proverb

(1) Introduction. Human existence can hardly be imagined without consump-
tion. People have to consume things (goods and services) in order to satisfy
their wants and needs. But most of the things that people wish to have in or-
der to meet their needs and wants are seldom found in Nature in a “ready-
made” form. More often than not, people have to produce them using available
resources.
(2) Economy and economics. A bad thing about this is that the resources
used in the production of goods and services are scarce or limited/finite, while
people’s wants are, on the contrary, unlimited/infinite. As a result, the number
of goods which can be produced at a given time from available resources is
limited too. It is for this reason that a system of distribution based on certain
principles must exist in a community to efficiently allocate the available re-
sources and commodities among those who want to have them. Consequent-
ly, a system of managing the production, distribution, exchange, and con-
sumption of goods and services under scarcity is normally called an economy
or economic system, while the social science involved in studying such sys-
tems is called economic theory or economics for short.
(3) Economy types. Any economic system refers to the organizational ar-
rangements and processes through which a society makes its production-,
distribution-, and consumption decisions as to what to produce, how to pro-
duce it, and who gets what is produced. Different economic systems answer
these basic economic questions differently.

Depending on whether individual economic agents or government make

decisions on the matters of production, distribution, and consumption, market-
type and command-type economies may be distinguished. However, in the
modern world neither of the two economy types mentioned above exists in its
pure form. All that exists in reality is the mixed-type economy, since economic
decisions in a modern society are actually made by both individual economic
agents and government.
(4) To sum up. Thus, an economy is the human activity that consists in pro-
ducing, distributing, exchanging and consuming goods and services, realized
inside an economic system and studied by economics. Any economic system
is a way of answering the three basic economic questions: what to produce,
how to produce, and for whom to produce. These questions result from the
scarcity of available resources and people’s unlimited wants. The two oppos-
ing economic systems that answer these questions differently are the market
economy and the command economy. However, all real-world economic sys-
tems are nowadays of mixed type.




A. POST-READING ACTIVITIES
. Decide whether the following statements are true or false:
. Economics is the study of economies.
. People’s wants and resources are unlimited.
. Most things people need can be found in Nature in a ready-made form.
. There are three opposing economic systems in the modern world.
. All economic systems now in use are of mixed type.
. Any economic system must answer two basic economic questions.
. Choose the most suitable word:
. People cannot live without (consumption, distribution, production).
. Different societies answer their economic questions (hardly, differently).
. No command-type economy (consists, exists) now in its pure form.
. The number of goods which a society can produce from available re-
sources is (unlimited, finite, endless).
3. Fill in the blanks using all but one of the words given below:
1. Most of the things people wish to have are ... .
2. You can’t produce things without using ... resources.
3. The social science involved in studying economic systems is called ... .
4. People have to consume goods in order to ... their wants and needs.
5. The resources people use in the production of goods and services are ... .
certain, economics, economy, satisfy, scarce, limited.
4. Complete the sentences:
1. The subject matter of economics is ... .
2. The market-type economy is an economy in which ... .
3. The three basic economic questions for any society are ... .
4. Most economic decisions in a modern society are actually made by ... .
5. A system of distribution must exist in the society to efficiently allocate ... .
5. Restore the correct word order in the sentences that follow:
1. Economic agents in a market economy are made individual by decisions.
2. People have to produce resources using specific things.
3. The economic human activity realized is inside an economic system?
6. Answer the following questions without looking back at the text:
1. What is an economic system/economy?
2. What is economics?
3. What are the three basic questions facing any economic system?
4. What do the market-type and command-type economies differ in?
5. Who is managing the mixed-type economy?
7. Render the contents of Text 1.1 in brief.
8. Comment on the following statement:
e “One should consume to live, not live to consume”.
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Text 1.2

What Exactly is Economics?

"Economics is the only field in which two people can share a Nobel Prize

for saying opposing things!” - A popular joke about economists

(1) Etymology. The English word “economics” comes from the Greek words

“oikos” (house), and “nemos” (norms), which roughly means ‘household

management”.

(2) Definition of economics. There’s no one universally accepted answer to

the question “What is economics?” There are many definitions, past and
present, which have been applied to the term.

Still, broadly speaking, economics is a social science, a “school of thought”
or “theory”, and its area of study is human activity involved in meeting
people’s needs and wants. Economics tells us how people and economies
normally behave, and why they behave like that/the way they do, and predicts
what will result if certain economic factors are disturbed or changed.

(3) Early definitions of economics. Two of the earliest definitions of
economics were offered by Adam Smith (1723-1790), who is generally
regarded/known as the father of economics. These definitions are based on
the notion of wealth, and are as follows: “the science of wealth” and ‘the
science relating to the laws of production, distribution and exchange (of
wealth)". Some academic dictionaries still define economics as “a social sci-
ence that studies the production, distribution, and consumption of
goods and services and their management” or as “the science of how peo-
ple produce goods and services, how they distribute them among them-
selves, and how they use them”, while modern academic definitions of eco-
nomics involve mostly the notions of scarcity and choice.

(4) Modern definitions of economics. Though the exact wording differs
from author to author, the standard definition of economics in terms of scar-
city and choice is something like this: “Economics is a social science which
examines how people choose to use limited or scarce resources in an ef-
fort/in order to satisfy their unlimited wants.” This scarcity(-based) definition of
economics means that people’s resources are scarce, and whenever an indi-
vidual, a business, or a nation faces a competing alternative, a choice must
be made. From this point of view, economics is essentially the study of choice
and decision-making in a world with scarce or limited resources.

(5) Other definitions of economics. The above definitions of economics are
the dominant but not the only possible ones. Beyond them, there are many
other definitions ranging from “the dismal science” and “what economists do”
to “the mechanics of utility and self-interest” and “the study of how people
eam their daily bread”, depending on the school of economic thought the
economists represent and/or their sense of humour.

(6) To sum up. So, what exactly is economics in modern terms? Economics,
first and foremost, is a social science, a “school of thought” or “theory”. As
such, economics helps to explain the mysteries of human behaviour in relation to
the production, distribution and consumption of goods and services under condi-




tions of scarce resources and unlimited wants: why people and economies be-
have the way they do, and why things happen the way they do.

The role of economists is thus to analyze scarcity and make predictions and
practical recommendations regarding the most effective ways of using availa-
ble resources to achieve people’s economic desires and goals.

A. POST-READING ACTIVITIES
1. Decide whether the following statements are true or false:
1. Economics is a social science.
2. There's only one universally accepted definition of economics.
3. The earlier definitions of economics are based on the notion of wealth.
4. Economics is the study of the choices people make because of scarcity.
2. Choose the most suitable grammar form:
Some definitions of economics (offered, were offered) by A.Smith.
There are many definitions which can (apply, be applied) to economics.
Some definitions of economics (based, are based) on the notion of choice.
. Adam Smith (regards, regarded, is regarded) as the father of economics.
. Fill in the blanks using all but one of the words given below:
. Economics is a social ..
Modern definitions of economics involve the ... of scarcity and choice.
Neoclassical economics is mostly the study of scarcity and ... .
Economics is essentially the study of how society tries to overcome ...
Economics is the study of choice and decision-making in a world of ..
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definition, scarcity, choice, limited resources, notions, science.

4. Complete the sentences:

1. Economics is ...

2. The subject matter of economics is ... .

3. Two of the earliest definitions of economics were ... .

4. Modern definitions of economics involve the notions of ... .

5. Neoclassical economics is essentially the study of choice and ...
Restore the correct word order in the sentences that follow:

. Economies is of the study economics.

. The human activity in meeting people’s needs and wants is involved?
. The focus on neoclassical economics continues to dominate scarcity.
Answer the following questions without looking back at the text:
What exactly is economics?

What is the Greek for “household management”?

Can you give some good definition(s) of modern economics?

Can you give some of the earliest definitions of economics?

What does the scarcity definition of economics mean?

7. Render the contents of Text 1.2 in brief.

8. Comment on the following statement:

e “Economic progress will solve all the problems of mankind.”
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Text 1.3

Economics: Areas of Study
“Microeconomics looks at the trees,
while macroeconomics looks at the forest.” — A popular saying
(1) Micro vs macro. Traditionally, economics is broadly divided into two main
branches: microeconomics which is the study of the behaviour of an economy
at the level of individual economic entities (individuals, households, and busi-
nesses/firms), and macroeconomics — the study of the behaviour of the econ-
omy taken as a whole/as an aggregate.
(2) Meso- and megaeconomics. Some economists also argue that two other
branches of economics should be distinguished, namely mesoeconomics,
which is the study of markets and other similar intermediary institutional
arrangements within a nation, and megaeconomics, which is the study of
economy at the international level. As national economies get more and more
connected globally to one another, their study at the international level be-
comes an extremely important one.
(3) Micro-macro sub-disciplines. The main areas of study into which
economics is typically divided can be further sub-divided into numerous sub-
disciplines that do not always fit neatly into the micro-macro-meso-mega
categorization. These sub-disciplines, in alphabetical order, are: agricultural
economics, business economics, ecological economics, environmental eco-
nomics, evolutionary economics, international economics, labour economics,
managerial economics, resource economics, socioeconomics, transport
economics, urban economics, economic geography, economic history,
industrial organization, just to name a few.

As to finance, which has traditionally been considered a part of economics,
it has today effectively established itself as a separate, though closely related
to economics, discipline.

(4) Other subdivisions of economic study are also possible, as a result of
the fact that in recent years the subject matter that economists have studied
for centuries has expanded, making its boundaries less defined. Since
modern economic analysis focuses on decision-making, it can be applied,
with varying degrees of success, to any field where people are faced with
alternatives — education, marriage, health, etc. Some economists extend
economic analysis to all personal decisions regarding not only questions like
“How many eggs should | buy?”, but also “How many hours should | spend
with my children?”, and “How long should | spend brushing my teeth?”

(5) To sum up. Any modern economy can be represented as a two-level ar-
rangement. The lower level of an economy is known as a microeconomy,
which is the subject matter of microeconomics or microeconomic theory. The
upper level is called a macroeconomy, which is the subject matter of macroe-
conomics or macroeconomic theory. Two of the intermediate, and relatively
new, fields of economic study are meso- and megaeconomics. Since modern
economic analysis focuses on decision-making, it is often applied to most dif-
ferent fields of human activity.
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A. POST-READING ACTIVITIES
. Decide whether the following statements are true or false:
. Two of the main branches of economics are micro- and macroeconomics.
. Microeconomics examines an economy as a whole.
. Macroeconomics examines the behaviour of individual economic actors.
. Megaeconomics is the study of the economy at the intermediary level.
. Finance has never been a part of economics.
. Most economists extend economic analysis to all personal decisions.
. Choose the most suitable grammar form:
. Finance (has, is, does) a separate economic discipline.
. Macroeconomics is the study of the economy (taking, taken) as a whole.
. The boundaries of economics (expanded, have expanded) since A.Smith.
. Economics (has divided, is divided, is dividing) into two main branches.
. Economic analyses can (apply, be applied) to any field where people
(face, are facing, are faced) with alternatives.
. Fill in the blanks using all but one of the words given below:
. Modern economic analysis focuses on ... .
. Any modern economy can be represented as a two-level ... .
. National economies get more and more ... globally to one another.
. Microeconomics studies economies at the ... of individual economic ... .
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arrangement, areas, connected, entities, decision-making, level.

4. Complete the sentences:

1. Economics can be broadly divided into ... .

2. Microeconomics is ... .

3. Macroeconomics is ... .

4. Forest is to trees like macroeconomics is to ... .

5. Restore the correct word order in the sentences that follow:

1. What the matter subject of microeconomics is?

2. Broadly, economics is speaking into main two divided branches.

3. The boundaries of economics nowadays to define are difficult.

6. Answer the following questions without looking back at the text:

1. What are the two main branches of economics?

2. What is the difference between microeconomics and macroeconomics?

3. What is mesoeconomics/megaeconomics?

4. What are the major macro- and microeconomic sub-disciplines?

5. What is the subject matter of modern economic analysis?

6. Why is it possible to extend economic analysis to almost any field of

human activity?

7. Render the contents of Text 1.3 in brief.

8. Comment on the following statement:

e “There are macroeconomic questions, but only microeconomic answers.” -
Roger Garrison.
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B. FURTHER READING

1. Read the text below and give three reasons why one should study
economics.

Why should anybody want to learn economics? Several reasons. First
and above all, the study of scientific economics will allow you to really under-
stand the world you live in and many things around you that will concern you
all your life — things, which your common sense alone couldn’t explain. Some-
times your common sense might even mislead you!

In addition, learning economics is a good exercise in mental development. It
leads to new ways of thinking about things which can be a reward in and of
itself. You don't understand what that means yet. But soon you will. When you
get to the end of your course in economics you'll realize just how true that is.

Economics, learned well, will provide lifetime support for your own good com-
mon sense and enable you to take more informed choice-decisions you will have
to make throughout your lifetime — for yourself, your family, and your society.

2. Read the text below and answer the questions:

e What careers are available in economics?

o What career would you like to follow after graduating from the University?
Careers in economics. Economics has been recognized as a special area of
study for over a century. Nowadays, economics and economists are words
that almost everyone has heard of and uses, and the press regularly reports
on their doings and sayings.

So, what careers are available in economics? About 60% of economists work in
business firms, while the rest work for government agencies, colleges and uni-
versities. Majoring in economics is, therefore, a spring-board to a very wide varie-
ty of careers, not only in businesses, but also in government agencies and non-
profit organizations. It also is an excellent preparation for graduate study toward
master's and doctoral degrees in economics, business, public administration, ur-
ban studies, international studies, and other fields.

C. TRANSLATE INTO RUSSIAN S

1. Economics is everywhere. It touches every aspect of people’s life. It's at
work all the time, in everything. Economics is involved in all the things you've
been doing all your life. When you're doing things or making things, cooking
breakfast or washing up, going places, studying English, playing football, using up
your time, energy, money and things to do one thing or another — all those things
involve economics. If economics is involved in everything, then how can we ever
get away from economics? That's the point. We can’t. We just can't.

2. Defining economics as “what economists do” does not tell us anything we
did not already know. A good definition must explain what it is that makes
economics a distinct subject, different from physics or psychology. One
should not expect to find a short definition that conveys with absolute clarity
all there is to know about economics. Neither should one believe that there is
only one correct definition possible. Many good definitions are possible, and
each will focus on some important aspect of the subject.
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D. TRANSLATE INTO ENGLISH S
A.1. Be3 akoHomuku — He oboiiaewbca. OHa nosctogy. OHa Bo Bcem. OHa B paBoTe Bce Bpe-
MA. C 3KOHOMMKOW CBSI3aHO BCE, YTO Mbl Aenanu 1 Aenaem B Haluew xu3Hu. OHa kacaerca
BCEX CTOpOH Hawero Geitus. Epete nu Bol B aBToByce, nokynaete nu xneb, yuraete nu
KHUrY — 3KOHOMMKa BCEraa paaoMm.
2. TepMUH «3KOHOMUKa» NPOUCXOAMUT OT rPEYECKUX Cnos oikos — «A0M, POANHE» N NEMOS
— «yyeHue, 3aKOH» U 03HA4aeT «BefEeHUe AOMaLLHEro X03\NCTea, A OMOBOACTBOY.
3. CyuiectsyeT MHOXECTBO onpeaenexHuii akoHomMukn. OaHako obwenpuHATOro onpeae-
NEHWUN IKOHOMUKM Kak Hayku He cyujecTeyeT. [OBOPAT, 4TO ecnu 3afaTh CTa IKOHOMUCTaM
BONPOC «YTO Takoe 3KOHOMMKA?», TO 06sA3aTeNbHO NONYYNLWbL CTO Pa3nNUYHbLIX onpeaene-
HWWA, B TOM YuCne v Takue: «AKOHOMUKA — 3TO Hayka o0 GoraTcTee; Hayka O TOM, KaK NioAn
3apabatbiBaloT xne6 CBOI HACYLHbIW; TO, YEM 3aHUMAIOTCA 3KOHOMUCTbI; MEXaHuka no-
NE3HOCTU ¥ CBOEKOPLICTMA; HayKa O TOM, NOYEMy SII0AU NOCTYNaloT Tak, Kak NoCTynatoT, U
BCE B XU3HN NPOUCXOAUT TakK, Kak NPOUCXOAUT».
4. B pycckoM fi3blke TEPMUH «3KOHOMUKA» UMEET ABA OCHOBHbLIX 3HAYEHURA, KOTOPLIM B
aHrNUACKOM R3bike COOTBETCTBYIOT ABA Pa3HbiX CMOBA — «economy» WU «economics». Bo-
nepsblX, «3KOHOMUKA» — 3TO BCE TO, YTO CBA3AHO C NPOVU3IBOACTBOM, pacnpeaenexmem n
o6MeHOM TOBapOB M yCNyr C Uenbio ux NoTpebneHus ANs yAOBNETBOPEHUA HYXA U No-
TpebHoOCTE Nnioaeit; BO-BTOPbIX, 3TO Hayka, KOTOPAs U3y4aeT 3KOHOMUYECKOe noseaeHne
noAen, 3aKOHOMEPHOCTH NPOTEKAHMA XO3ANCTBEHHbLIX NPOLECCOoB.

B. 1. 3xoHomuka — 310 oblecTBeHHas Hayka. B Hew pa3nuyalot aBe Gonbwue obnactu
UCCNEAOBaHUA — MUKPOIKOHOMUKY U MaKpO3IKOHOMUKY. MuKpoakoHOMUKa 3aHUMaeTcs
U3y4eHneM nNoBEAEHUN OTAESIbHLIX XO3AUCTBYIOWMUX CYObEKTOB, Takux Kak (hupMbl, a max-
PO3KOHOMUKA — M3Y4YEHWEM HAUWOHaNbHOW 3KOHOMUKKU B UenoM. BbiaensioTcs Take me-
303KOHOMUKA (NOBEAEHME NOACUCTEM HAUMOHANbLHOW 3KOHOMUKU) U MEraskoHomuka (no-
BEAEHWE MUPOBOW 3KOHOMWKW B uenom). Ecnu rosoputb 06pasHo, TO MaKpPO3KOHOMUKA
33aHUMAETCA U3yYeHWeM fleca B UenoMm, a MUKPOIKOHOMUKA U3yvaeT OTAENbHbIE COCTaB-
nAwmre ero fepesbs.

2. Pasnuuator gse anameTpanbHO NPOTUBOMNONOXHbLIX CUCTEMbI XO3AWCTBOBAHUA, ABa OC-
HOBHbIX TUNA 3KOHOMUKU. ATO — PLIHOMHAA U aAMUHUCTPATUBHO-KOMAHAHAA (NNaHOBas)
3KOHOMUKN. OAHaKO B COBPEMEHHOM MUPE OCHOBHOW TN 3KOHOMUKN — CMELIAHHbIA.

* %%
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UNIT 2 THE BASIC ECONOMIC TRILOGY:
SCARCITY, CHOICE AND COST

Text 2.1
The Problem of Scarcity

“The first lesson of economics is scarcity:
There is never enough of anything to satisfy all those who want it.”— Thomas Sowell
“People are never satisfied with what they
have: they always want something more or something different.” — A popular saying

(1) Introduction. Economists argue that people are never satisfied with what
they have, and practically everyone wants more of something. If we interview
people to find out what they think they need, or want, or desire, the list will be
very long indeed. It will include all material desires plus non-material desires,
such as love, affection, companionship, power, prestige, and leisure. In con-
trast to our wants and desires, the resources (such as time, money, or goods)
we have at hand to satisfy our desires or achieve our goals are scarce (in
other words, finite, limited or insufficient).

(2) What exactly is scarcity? In the economic sense, scarcity means “not
having sufficient resources to produce enough to fulfill unlimited subjective
wants”. Thus, both of the following requirements/conditions must be met if
something is going to be called “scarce” in the economic sense: (a) people must
want it, and (b) the amount of it must be limited. )

(3) Scarcity is universal. Because wants are endless/unlimited, and resources
are not, scarcity exists everywhere and at any point in time. Scarcity is an ines-
capable fact of our life, like gravity. It faces/confronts people, businesses, and
societies. Neoclassical economists argue that it is scarcity that makes the
world go round. In a world without scarcity, there would be no economics!

(4) Scarcity is a relative concept. Whether a thing is scarce or abundant/free
is not an inherent characteristic of the thing itself. Its scarcity is relative to how
much it is wanted by people, and how much of it is available at a given time.
Scarcity can thus be defined as the condition that exists whenever the things
(resources, goods, and services) available to people are limited relative to the
wants and desires for them.

(5) A measure of relative scarcity is price. The signal that indicates the relative
scarcity of the resources necessary to produce the goods and services as well as
individual and collective preferences for goods and services are prices. When a
thing is available in unlimited quantities, its price is zero, and you can get it for
free or with no effort. Conversely, when only a small amount of something is
available and many people want very much to have it, then it is very scarce. Its
price will be very high, and its use will be carefully considered.

(6) Things that are not scarce don’t have economic value. If you can get
something for free or with no effort, it means that no one wants any more of it
than is already available. It is abundant (not scarce at all), its price is zero, and it
has no economic or exchange value.
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Likewise, if people want something enough to pay for it or work for it or trade for
it, then it's scarce. And the scarcer/more scarce something is, the higher its eco-
nomic value or the price you pay for it. Thus, value and scarcity are two sides of
the same coin, and the abolition of scarcity would mean the abolition of value.

(7) What if nothing were scarce? It is easy to see that if either our wants
were limited or our resources were unlimited, we could produce and have all
of the goods we could ever possibly want. There would be enough of every-
thing for all of us to have. Such a state of negative scarcity is called
abundance or plenitude. Unfortunately, this is not the case in reality. Scarcity
does exist, and so does the problem of how to effectively allocate available
resources to satisfy people’s competing wants and needs.

(8) To sum up. We live in the world of scarcity. It is an inescapable fact of
our life, and a central idea of neoclassical economics. Scarcity means that we
do not have enough resources available to satisfy our every want.

Scarcity is a relative concept. It is relative to our wants and needs.

Scarcity is reflected by prices. Something is scarce only if people want more of it
than they can get for free. As something that you are in need of becomes
scarcer/more scarce, it becomes more costly. If something is abundant (avail-
able in unlimited quantities), its price is zero, and it is of no economic value.

A. POST-READING ACTIVITIES
1. Decide whether the following statements are true or false:
A. Scarcity, economics, and everyday life
1. Scarcity is a fundamental economic problem.
. In a world without scarcity there would be no economics.
. Scarcity is a central idea of any economic theory.
. Scarcity is an inescapable fact of poor people’s life.
. Scarcity can confront people, businesses, and societies.
. Scarcity, price, and value
. Scarcity reflects prices.
. When a resource is scarce, its price is high.
. Abundant things are of no economic value.
. You can have nothing at a zero price.
. Goods that are not scarce will have a lower market value.
. Scarcity and wants
. Human wants are unlimited and endless.
. Some people can have anything they want.
. People are never satisfied with what they have.
. Scarcity is relative to our wants and needs.
. Scarcity and resources
. Resources of all kinds are scarce.
. Our resources far exceed our wants.
. The amount of available resources is infinite.
. A synonym for scarcity is abundance.

PON_LOPON_,QOORON_TORWON

15



2. Choose the most suitable word:
. Abundant products are (cheap, expensive, scarce).
. A measure of relative scarcity is (price, money, value).
. We cannot (define, obtain, require) all we want at a zero price.
. Scarcity (affects, reflects, requires) the choices we have to make.
. If something is (abundant, scarce, cheap) it won't have any value.
. Time is a (rare, scarce, free) thing.
. Fill in the blanks using all but one of the words given below:
. When a resource is abundant (e.g. air), its price is ..
... scarcity occurs both among the poor and among the rich.
. Given scarcity, we ... to choose between alternative uses of resources.
. Where goods are ... it is necessary for individuals and society to make
choices as to how they are ... and used.
. Scarcity exists because human wants for goods and services ... the
quantity of goods that can be produced using all ... resources.
. When the price is ... , the commodity is becoming relatively scarcer; when the
priceis ..., the commodity is becoming relatively less scarce.

O O AWNIWOUOTRWN =

a/lpcated, are forced, falling, available, value, exceed, relative, scarce, zero,

rising.

4. Complete the sentences:

A.1. Abundance does not understand that the world is ..

2. We cannot ... because economic resources are finite.

3. People never seem to be satisfied with what they have: they ... .

4. Scarcity means that we cannot have enough money or wealth to ...

5. Most of us cannot get all of what we want at any one time because ... .

B.1. If everything were free, we ... .

2. If our resources were unlimited, everything ... .

3. If..., there would be no need to choose or conserve or economize.

4.1f ..., we would have no reason to worry about economics.

5. We could “have it all” if ..

6. What if nothing were scarce? Then everything .

7. There would be enough of everything for all of Us to have if ..

5. Restore the correct word order in the sentences that follow:

1. Life is inescapable of fact an our scarcity?

2. Value that are not things economic scarce don'’t have.

3. Scarcity is a measure of relative price.

6. Answer the following questions without looking back at the text:

A. 1. What s the first lesson of economics?

2. What is scarcity? Why is scarcity a central concept in economics?

3. What is scarcity relative to?

4. When a resource is scarce, its price is high. Right? Why?

5. What is negative scarcity?

B. 1. Why can we not have everything we want?

2. Can you think of a good that is free/not scarce?

3. Can you afford every item that you would like to own?

4. Can you think of any society in which all wants are satisfied?

5. Do you have enough time available for everything that you wish to do?

6. For many people, making difficult choices every day is a way of life. And
what about you?
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7. Render the contents of Text 2.1 in brief.

8. Comment on the following statements:

* “People are never satisfied/pleased with what they have already: they al-
ways want something more or something different.”

e “Scarcity is a man-made thing, and can be undone by Man.”

9. Discuss:

o the nature and causes of scarcity/human wants and needs in terms of
economics.

B. FURTHER READING
1. Read the text below and answer the questions:
o What is abundance?
o What does the word “spur” mean?
¢ In what way are war and crime related to scarcity?
“All excess is vicious.” A good is scarce if people would consume more of it
if it were free. Thus, scarcity (S) can be viewed as the difference between a
person’s desires (D) and his possessions (P). Mathematically, this can be
expressed as S =D - P. If P > D, a state of negative scarcity exists which is
abundance. For most people, desire exceeds possession and this provides
the spur to material success. In others, an excess of desire over possession
can also lead to conflict, violence, crime, and war.
2. Read the text below and answer the questions:
o What's worth more: a pile of gold or a pile of salt? Why?
Gold or salt? Throughout history, many people have chosen the salt. Gold is
pretty, but you can’t live without salt, and when it was more scarce than gold,
it became valuable enough to use as a currency itself. (The word “salary” is
even related to the Latin for “salt”.)

Today, of course, salt is close to worthless. Given the choice between a pile
of salt and a pile of gold, you'd go for the gold every time, because there’s
less of it around. CONCLUSION: Scarcity has a lot to do with value. In fact,
they go hand in hand.

3. Read the the text below and answer the questions:

o What is the difference between needs and wants?

* Is music/food a need or a want?

o What makes people’s wants and needs virtually unlimited?

Wants vs needs. Humans have many different types of wants and needs.
Economics looks only at man’s material wants and needs. These are satisfied
by consuming (using) either goods or services.

Needs or necessities are those goods and services which are required for
human survival. Needs are determined by nature, climate and region, and are
often finite. A need is something you have to have, something you can't do
without. Air, water, food and shelter immediately come to mind. Everyone has
a different set of items he or she cannot do without. For a sick person, a me-
dication may also be a necessity.

A want or a desire is something you would like to have. It is not absolutely
necessary, but it would be a good thing tfo have ,A good example is music
You don't need music to survive. You do need to eat.
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Certain kinds of things can be both needs and wants. For instance, food
could be a need or a want, depending on the type of food.

There are four main reasons why wants and needs are virtually unlimited:
a) goods eventually wear out and need to be replaced; b) new or improved
products become available; c) people get fed up with what they already own;
d) with an increase in salary the expectations of the consumer rise.

4. Read the text below, and depict the classification of the goods given
in the text in a tree-type diagram.

Commodities are goods and services created by utilization of resources.
Goods are defined as all things (physical items) from which individuals derive
satisfaction or happiness. Goods therefore include air to breathe, and the
beauty of a sunset as well as food, cars and the like. Services are defined as
all tasks (non-physical items) that are performed for someone else (Or: work
that is done for others), such as cleaning, hospital care, restaurant meal
preparation, and teaching.

A good is said to be an economic good (also known as a scarce good) if the
quantity of the good demanded exceeds the quantity available at a zero price.
In other words, a good is an economic good if people want more of it than
would be available if the good were available for free.

A good is said to be a free good if the quantity of the good supplied exceeds the
quantity demanded at a zero price. Economists argue that there are relatively
few, if any, free goods.

Economic goods are said to be tangible if they can be touched (such as a
car) and intangible if they are a quality or a feeling (such as friendship).

Those goods that are directly consumed by individuals to satisfy their needs
and wants are referred to as final goods. Those goods that are used to pro-
duce other goods are called intermediate or capital goods.

Goods that are normally used over a period of one or more years, such as
an automobile, are referred to as durables. Those that are used over a short
period of time are nondurables.

Finally, an item is said to be an economic bad if people are willing to pay to
avoid the item. A bad is anything from which individuals receive disutility, or
unhappiness. Examples of economic bads include things like garbage, pollu-
tion, and iliness. No rational individual will voluntarily consume a bad.

C. TRANSLATE INTO RUSSIAN d

1. Scarcity is a state of insufficiency. If there is a scarcity of something, there
is not enough of it for the people who need it or want it. This is distinct from
simply being limited. For example, air is limited, since there is only a certain
amount of air in the atmosphere, but it is in no way scarce, since there is
more than enough air to meet our desire for it. Many people have accepted
scarcity as an inescapable fact of life. While it is true that some goods will
never be freely available, when it comes to the basic necessities of life,
through technological and social progression, we could sustainably produce
far more than we currently do and eliminate the scarcity of basic goods and
services altogether.
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2. Scarcity vs shortage. In popular usage, “scarcity” is a situation where
there is insufficient, say, water to satisfy normal requirements. However, this
common-sense definition is of little use to policy-makers and planners. There
are degrees of scarcity: absolute, life-threatening, seasonal, temporary, cyc-
lical, etc. Scarcity often arises because of socio-economic trends having little
to do with basic needs. In case of water, the following two terms have been
developed for the purposes of greater clarity: water shortage and water scar-
city. Water shortage is used to describe the situation where the total amount
of available water does not meet the required minimum, while water scarcity
is a more relative concept describing a mismatch/imbalance in the relation-
ship between demand for water and its availability.

D. TRANSLATE INTO ENGLISH d
A. 1. HekoTopble 3KOHOMUCTbI CHUTAIKOT, YTO BCE IKOHOMMUYeckue Geabl yenoseyecTsa —
OT OrPaHUYEHHOCTH (HEXBATKU) pecypcoB. Ho B AENCTBUTENBHOCTN 3TO HE COBCEM TaK.
2. HexBaTka pecypcoB — NOHATME OTHOCUTENbHOE, NOCKONbKY NOTPEBHOCTL B HUX onpe-
AENAETCA XapaKTEPOM W MHOXECTBEHHOCTbIO HaWMNX XeNnaHui.
3. OrpaHWU4eHHOCTb NPeACTaBNAETCA NPAKTUMECKN YHUBEPCanbHbLIM CBOWCTBOM Pecypcos,
BXOAALMUX B CPEPY IKOHOMUYECKOWN HKUIHEAEATENLHOCTU NIOAEH.
4. Pecypcbl orpaHu4eHbl BCEraa, Aaxe Toraa, Koraa ux o4eHb MHOrO.
5. OrpaHU4eHHOCTb PECYpPCOB M IKOHOMUYECKAn LEHHOCTb — 3TO ABE CTOPOHbLI OAHOW Me-
Aanu. YcTpaHeHue HexBaTku pecypca o3Havano 6bl ycTpaHeHue ero 3koHOMUHYECKOW LUeH-
HOCTHW.
6. OrpaHU4eHHOCTb B 3KOHOMUYECKOM CMbICAie — 3TO OTCYTCTBUE TaKOro KonuyecTsa pe-
CypcoB ANs NPOW3BOACTBA TOBApOB W YCNyr, KOTOPOe AOCTAaTOYHO AN YAOBNETBOPEHUA
notpebHocTen noaen.
7. OrpaHUYEHHOCTb PECYpPCOB — TakoW e Heu3bexHblit (DakT Halen XNU3HWU, Kak U NpUTs-
KeHue 3emnu. DKOHOMMUCTbI-HEOKNACCUKA YTBEPHAAIOT, YTO UMEHHO HEXBaTKa pPecypcos
ABUXET MUPOM. B mupe n3o6unus He cyLecTsoBano 6bl HUIKAKON IKOHOMUKN.
8. Heob6x0a4UMO ACHO NOHATL, YTO MUP, B KOTOPOM Mbl XMBEM — 3TO MUD, FAE€ Mbl HE MO-
Xem UMeTb Bce, 4To Gbl Mbl HU 3axoTenu. 6o 3TO MUp orpaHuYeHHbIX pecypcos. U 3To
CaMblil rNaBHbLIA €ro HeaoCTaToK.

B. 1. 3xoHOMUYecKue pecypcbl, KOTOPbIE MOTYT NCNONL3OBATL ANS YAOBIIETBOPEHWA CBOUX NO-
TpeGHOCTEN Kak OTAENbHbIE AOMALLUHNE XO3ANUCTBA, NPEANPUATUS U CTPaHbI, Tak 1 Yenoseye-
CTBO B LienoMm, — orpaHudeHbl. 3To akcmoma, He TpebytoLlas AoKa3aTesnbeTs.

2. OrpaHU4eHHOCTb pecypcoB SIBNAETCHA TOW «OTNPABHOW TOYKOW», C KOTOPOW HaunHaeTca
CTQHOBNEHWE U pPa3BUTE IKOHOMUYecKoW Hayku. flercTButenbHo, ecnu Bbi pecypcol He
6binu orpaHunyeHbl, To 6nara npoussoAunuch Gbl B HEOrPaHMHEHHOM KONWuecTse, a no-
TpebHOCTW ya0BNeTBOPANUCL Gbl NONHOCTLIO. B Takux ycnoBusx He HyxHa Gbina Obl 3ko-
HOMUYEckas Hayka, He HYXHO 6bifio Bl «3KOHOMUTbLY.

3. Koraa pecypc umeeTtcs B u306unuu (B HEOrpaHMYEHHOM KONuYecTse), TO ero ueHa
(3KoHOMUYeckas unu oBMeHHan LEHHOCTb) paBHa HYnMO, NOCKONbKY €ro MOXHO NONYyYUTb
6ecnnatHo n/unu 6e3 ycunuit. U HaobopoT. Koraa pecypc CTaHOBUTCA OrpaHUYEeHHbIM, TO
ero yeHa (3KOHOMUYECKas LEHHOCTb) Bo3pacraeT. Takum obpa3om, ueHa oTpaxaer cre-
NeHb OrpaHUYEHHOCTU pecypca.

* %k
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Text 2.2
The Problem of Choice

“Life is the sum of all your choices.” — Albert Camus
“We can choose to throw stones, to stumble on them,
to climb over them, or to build with them.” — William Arthur Ward

(1) Introduction. Economics is sometimes called the study of choice because
at the heart of any economic activity are the actions and choice-decisions of
human beings. How are these choices made? How do the individual and the
business and the society decide what to do with their scarce things? And what
difference does it all make? These are the questions of economics. Thus, at the
basis of any economic theory there must be some assumptions about human
behaviour, about how human beings act and how human beings decide how
to act and, more precisely, how they choose to act.

(2) Why do we choose? Economic choices arise from scarcity. Economic ac-
tivity would not exist if scarcity did not force people to make choices.So, as
long as scarcity is at work, life is a series of choices. We must choose. We are
forced to choose. We can’t but choose! There's no way about it.

(3) When do we have to choose? All the time! Every moment of every day
of our life we're having to decide what to do with ourselves — with our time
and energy, and what to do with our possessions — our money and our things.
So many, many choices we all have: to do this or that, to make this or that, to
use up this or that, to save this or that. There’s just no end to it!

(4) What do we choose? Scarcity and choice go hand in hand. Given scarci-
ty, we must decide which of our desires we will satisfy and which we will
leave unsatisfied. Also, we must decide how to best use/employ the things
we have to achieve maximum satisfaction of our wants. If we're smart or lucky
(or maybe both) we will choose the way that does the most to help us to have
our desire met. That's what most of us are trying to do, anyway.

(5) How do we choose? Rationality or rational self-interest is the term econo-
mists use to describe how people make choice-decisions. Rational self-interest
is the assumption that individuals behave in a reasonable (rational) way in mak-
ing choices to achieve their own monetary or non-monetary objectives. So
whatever people consider to be most important to them, those are the objec-
tives which will guide their choices.

In other words, before taking any economic choice-decision “a rational eco-

nomic man” (“Homo economicus”) calculates, weighs, compares and/or bal-
ances the pains (costs) and gains (benefits) of his decisions and his potential
actions in order to choose the one which is the best for himself — that is,
which will give him, as he believes/expects, the greatest amount of satisfac-
tion. At least, that is the basis of “neoclassical” economics, the dominant eco-
nomic school of today.
(6) Which choice-decisions are the best ones? Those which best serve the
wishes of the chooser. To make the best decision, a person must choose the
option that both is possible and contributes most to the achievement of that
person’s goals. But which option(s) to forgo, to give up? And which to
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choose? These are really tough questions for a decision-maker, be it an individ-
ual, a business, or society. And the scarcer our resources are, the more difficult
choices we have to make.

It isn't always easy to make the right choice. Everyone makes bad choices

sometimes. Even the society as a whole can (and does) make unwise choices. It
would be just great if all of us could make the right choices all the time!
(7) To sum up. We live in the world of scarcity, and almost everything is
scarce. Because of scarcity, we have to make choice-decisions. We must de-
cide what to do with what we have in order to get as much as we can of what
we want. We have no choice about that!

Neoclassical economics assumes that the economic behaviour of people is
rational, and motivated primarily by their self-interest. Before taking any eco-
nomic choice-decision people tend to balance the costs and benefits of their
potential actions in order to select the alternative(s) that they believe will
givelyield them the greatest amount of satisfaction.

So a goal in life for each of us is to look at our wants, determine our oppor-
tunities, and try and make the best choices by weighing the costs and bene-
fits of our potential decisions and our potential actions. Unfortunately, that's
easier said than done.

A. POST-READING ACTIVITIES
. Decide whether the following statements are true or false:
. Choice requires scarcity.
. Actually, whatever we do, we do by choice.
. In fact, we don’t have to make many choices in this life.
. All you have to do to succeed in life is to choose.
. Individuals make their choice-decisions intuitively.
. Every choice we make is our attempt to have some need met.
. Any human society consists of rational, self-interested individuals.
. A rational economic man will always want less rather than more of a good.
. The right choice is the one which best serves the actual needs of the chooser.
. Choose the most suitable word:
. People have to (do, make, take) choices every day.
. Most people are (selfless, ego-less, self-interested).
. We all make decisions about how to (use, employ, spend) our time.
. People’s wants and the things they want are (scarce, unlimited, finite).
. Which option to (go, do, forgo) is a tough question for any decision-maker.
3. Fill in the blanks using all but one of the words given below:
1. Too many ... we want to have are scarce or limited.
2. The best decisions are the ... which best serve the wishes of the ... .
3. In this life, the successful ones are the ... who are making the right ... .
4. Any economic theory is based on certain assumptions about human ... .
5. People make decisions by weighing ... and ... of their potential actions.
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behaviour, benefits, chooser, costs, things, self-interest, choice, ones(2).
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4. Complete the sentences:

1. Economists argue that individuals always try to ... .

2. We must decide what to do with what we have in order to ... .

3. Neoclassical economics studies an economic system consisting of ... .

4. Under conditions of endles wants relative to scarce resources we ... .

5. The best choice is the one which ... .

5. Restore the right word order in the following sentences:

1. People themselves define the choices they make by.

2. ltisn't always right to make the easy choices.

3. Because of choices, we make to have scarcity.

6. Answer the following questions without looking back at the text:

A.1. Why is economics sometimes called the study of choice?

2. Why do people have to make choices?

3. What do people generally try to choose?

4. How are choices normally made?

5. Which choice-decisions are the right/best ones?

6. How can one make the best economic decision?

B. 1. What or who is “Homo economicus™?

2. What is rational self-interest?

3. How are the principles of scarcity, choice, and self-interest interrelated?

4. Is there anything to be said for unlimited human desire as a good thing?

C. 1. Have you got a list of carefully chosen personal objectives? And a program

for directing all your money, time and things toward your objectives?

2. What are the first three/five things that mean the most to you?

7. Render the contents of Text 2.2 in brief.

8. Comment on the following sayings:

» ‘People define themselves through the choices they make.”

e “Beggars can't be choosers.’/ “Poor people don’t have much choice.”

9. Discuss:

¢ the difference between “this AND that’ and “this OR that” in terms of scarci-
ty concept;

« time/money as limitations and constraints that affect your/people’s choices.

B. FURTHER READING
1. Read the text below and answer the questions:
o What would you do in Jack’s place?
e Do you agree with the moral of the story?
Everything has its price. Economists maintain that when costs and benefits
change, people’s behaviour will change too. Consider, for example, Jack, a
poor but honest man. When he finds $100 cash in a phone booth, he turns it
in to authorities. Had Jack found $1000 cash, he might have acted similarly.
But discovery of $100,000 might have caused Jack to pause. MORAL: it may
be very costly to be honest under some circumstances!

22



2. Read the text below and answer the questions:

e What flaw in the human character is often responsible for bad choices?

o What is the first principle to follow when making choice-decisions?
Thinking in terms of unintended effects. Because of scarcity, consumers,
producers and the government must make choices about how to best allocate
resources to achieve maximum satisfaction of human wants. But life doesn't
always go as we expect or hope. Sometimes the choices we make can pro-
duce the opposite result of what we had intended. This happens in economics
as well. Even great leaders are known to take fatal missteps, ignoring the
warnings of others. No complicated social theory is needed to explain this.
The reason is simple — a flaw in the human character, which is self-deception.
So the first principle to follow when making a choice-decision, some experts
say, is that you must not fool yourself (into thinking you can have your cake
and eat it too!) — and you are the easiest person to fool!

C. TRANSLATE INTO RUSSIAN d
1. Economics is sometimes called the study of scarcity and choice because
economic activity would not exist if scarcity did not force people to make
choices. In economics, choices are explained in terms of trade-offs, or alter-
natives that are available whenever a decision is made. In other words, scar-
city results in the need to choose among competing alternatives. So, some-
how, in the society, choices have to be made as to how we use the resources
we have to achieve as much as we can of what we want.
2. Most of economics is based on the simple idea that people make choices by
comparing the benefits of option A with the benefits of option B (and all other op-
tions that are available) and choosing the one with the highest benefit. Altema-
tively, one can view the cost of choosing option A as the sacrifice involved in re-
jecting option B, and then say that one chooses option A when the benefits of A
outweigh the costs of choosing A (which are the benefits one loses when one re-
jects option B). So one must know what the benefits and costs are of alternative
opportunities before making some important choice-decision.
3. Economists usually assume that human beings make the choices that
give them the best possible advantage, given the circumstances they face.
Circumstances include the prices of resources, goods and services, limited
income, limited technology for transforming resources into goods and servic-
es, as well as taxes, regulations, and similar objective limitations on the
choices they may make.
This assumption is especially characteristic of neoclassical economists.
Some non-neoclassical economists do also accept it, but some do not.
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D. TRANSLATE INTO ENGLISH d
A.1. XXn3Hb yenoseka — 3TO NOCTOSIHHbLIA BLIGOP ¥ NPUHATUE peLLEHWIA.
2. O yenoseke MOXHO CyAUTb NO TOMY BbIOOPY, KOTOPbLIA OH Aenaer.
3. MNpeycnesaeT B XU3HK TOT, KTO AeNaeT NpaBunbHbIi BoiGop. Ho caenatb npasunbHbIN Bbi-
60p — He Bcerpa nNpocTo.
4. Bce mbl coBepLuaemM nHoraa owwmbku, He Tak nu? bbino Gbl NPocTo npekpacHo, ecnu Okl BCe
MOrNY BCAKWIA pa3 AenaTb npasunbHbIN BbIGOP.
5. Koraa nioan npuHuMaloT peluerue, Bbibupas uto-Hubyab, OHU UCXOAAT, B NEPBYIO OYepeab,
N3 CBOUX UHTEPECOB, BKYCOB W NPEANOYTEHNNA.
6. Mbi He MOXeM He BblbnpaTh. XKU3Hb 3acTaBnAeT Hac BbibMpaTh eXEeAHEBHO U €Xe4acHo.
Kyaa noitu? Yrto Hagetb? CkasaTb wnu npomonyaTtb? YWTW unu ocratbca? Kynutb TO
nnu 310? U Tak BCIO XN3Hb. U OT 3TOro HUKYAa He AeHeWwbCs.
7. Koro-To BbiGupaem Mbl, kT0-TO BbiGupaeT Hac. C 3TUM HUYero He noaenaelb. Takosa
XU3Hb.

B. 1. HexBaTka pecypcoB u Heob6xoaumocTb BbiGopa, kacaTtenbHo Haubonee adexTus-
HbIX NYTEe# NCNONb30BaHWUNA UMEIOLLNXCA PECYPCOB, UAYT pyka 06 pykKy.

2. MHoroo6pasve notpebHocTen Npu OrpaHUYEHHOCTU CPEeACTB NPUBOAUT K TOMY, YTO B
AencTBUTENbHOCTU ByAYT YAOBNETBOPEHDL! AANEKO He BCE U3 HUX.

3. CnoBo «BbiIGOP» O3HA4YAET, YTO Mbl HE OrpaHWYEHbl KaKUM-TO OAHUM pELIEHWEM, NOo-
CKONbKY, KaK NPaBUNoO, WX MHOXECTBO, U MEXAY HUMU Mbl U fenaem Bbibop. Mexay yem
naet Bblbop? OTBET MOXET ObiTb cneayowum. Boibop naet Mexay 3KOHOMUYECKUMN Ba-
puaHTamn “cnonb3oBaHNA PecypcoB, KOTOPLIE NPORBAAIOTCA B HAWUNYYLWEM COOTHOWEHUM
3aTpar W pesynbTaTos.

4. N3BeCTHO, 4TO KaXabiih pecypc MOXeT, Bo-nNepBbix, ObiTb NPUMEHEH ANS yAOBNETBOpE-
HWA Pa3NnYHbIX NOTPEeBHOCTEN; BO-BTOPLIX, MOXET 6biTb Pa3NMYHON W TEXHONOMMUA ero uc-
nonb3oBaHua. Ucxoan u3 atoro, Nobow IKOHOMUYECKWIA BLIGOP BLICTYNAeT Kak MOUCK
Hauny4yllero BapuaHTa NPMMEHEHUs pecypcos U3 BCex BO3MOXHbIX. OTCloAa 3KOHOMUYE-
CKYIO HayKy MOXHO XapakTepu3osaTb Kak Teoputo Bbibopa onTUManbHOro 3KOHOMUYECKOTo
peLueHus.

* %%k
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Text 2.3
The Basic Economic Problem:
a Matter of Scarcity and Choice
“You can't have your cake and eat it, too.”
“You can't be at two different places at the same time.” — English proverbs
(1) Introduction. Do you happen to know that no matter what problem you
are facing you're facing an economic problem? When you're trying to decide
whether to save your money or spend it, you're facing an “economic prob-
lem”. But what about deciding whether to study English or watch TV? Or who
will get to use how much of what? An “economic problem” too? Sure. An eco-
nomic problem is a problem of having to choose — like whether to have your
cake oreat it.

What about the whole society? Does it face a problem of choosing? Of de-
ciding who will do what, who will get to have how much of what, which things
to use up and which to save and all that? Of course it does!

These days people are concerned about the crime rate, inadequate hous-
ing, drug abuse, AIDS, unemployment, rising prices, poverty, the population
problem and about environmental destruction. Are problems of this sort eco-
nomic problems? Yes, they are. No argument on that score.

What about the problem of international tensions? wars? terrorism? sepa-
ratism? drug and human beings traffic? Are these economic problems? Of
course they are.

All real-world problems — all the problems that face the human race — are
economic problems. True, you'll never find a real-world issue or problem that
is purely economic. But almost every real-world issue or problem has some
important economic aspect.

(2) What is the basic economic problem? At the heart/root of any econom-
ic problem there always lies a conflict/contradiction between the goals/aims
we want to achieve and the available resources we have at/in our disposi-
tion/at hand. The basic economic problem is thus the problem of carefully
choosing what to do with our scarce things in order to maximize our progress
toward our objective or, as economists would put it, how to best allocate the
available resources in order to maximize utility. And the greater the conflict,
the sharper the problem.

(3) Who faces the basic economic problem? The basic economic problem is
truly universal. It faces all of us — each individual, each family, each business,
each educational or religious or political organization. It faces each society,
each nation. Everyone. More and more it is coming to face the entire world as
a whole.

(4) Can anyone escape the basic economic problem? The basic economic
problem is inescapabile. It is impossible to avoid it personally or as a nation. It
touches every aspect of our life. It confronts us practically everywhere and all
the time. It is present in everything. It relates to all of us in most different ways.
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It relates to us as individuals who must make choices as to what goals to
set and how much of what to use in order to achieve them; it relates to us as
consumers who must decide which goods and services to buy; it relates to us
as citizens who must vote for political candidates who decide how much of
our income to tax and how then to spend those tax revenues. Finally, it re-
lates to us as a society in having to answer the three basic/fundamental eco-
nomic questions:

— What to produce? (Shall we produce capital goods or consumer goods?
goods for home consumption or for trade? goods for the rich or for the poor?)
— How to produce? (By what methods? Using what production techniques
and resources?)

— For whom to produce? (Who will get the product, — “the cake to eat’?)

(5) To sum up. The basic economic problem is the problem of optimum re-
source allocation, or allocative/economic efficiency — like whether to have
your cake or eat it. In other words, it's the problem of having to choose what
to do with our scarce resources in order to make the most progress toward
whatever it is that we want most to achieve.

The basic economic problem is the problem we all suffer from and spend most
of our lives trying to resolve it. If we — individually and as a nation — make the best
resource allocation choice-decisions, we will make the most progress toward our
objectives. If not, not. That is what the basic economic problem is all about.

A. POST-READING ACTIVITIES
1. Decide whether the following statements are true or false:
. No matter what problem we are facing we're facing an economic problem.
. All economic problems result from scarcity.
. Some people can have all what they want.
. All real-world problems are purely economic problems.
. The basic economic problem is the problem of choice.
. Neither individuals nor societies differ in their basic objectives.
. The basic economic problem relates to all of us in most different ways.
. Any economic system must answer one fundamental question.
. Choose the most suitable word:
. No real-world issue is (finally, naturally, purely, exactly) economic.
. What are the two things which all economic problems refer (in, on, to)?
. The economic problem is the problem of deciding what to do with the
things we have in order to (achieve, obtain, constrain) our goals.
. Human wants are endless: as some of them are satisfied, more (rise,
arise, fall) naturally.
. Fill in the blanks using all but one of the words given below:
. Economics as a science tries to ... people’s economic behaviour.
. The amount of ... resources people have is limited.
. No matter what problem you are facing you're facing ... .
. All economic questions and problems arise from ... .
. Every human society has always ... economic problems.
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an economic problem, explain, faced, objectives, scarcity, available.

4. Complete the following sentences:

1. You can’t have your cake and ... .

2. You can't be in two different places ... .

3. An economic problem is a problem of ... .

4. All economic problems we can think of refer to the same two things — ... .

5. Any economic system must provide the answers to the three basic
economic questions: (a) What will be ... ; (b) How ... ; (c) ....

5. Restore the right word order in the following sentences:

1. The all problem of economic relates to us.

2. Economic problem face when the people do?

3. Scarcity made because choices must be of.

6. Answer the following questions without looking back at the text:

1. What do all real-world economic problems have in common?

2. All economic problems result from two undeniable facts. What are they?

3.Do all people and societies face the same economic problems?

4. Who exactly faces economic problems?

5. Why do people face economic problems?

6. What are the three fundamental economic questions facing any society?

7. What is the basic economic problem?

8. Can the basic economic problem ever be solved?

7. Render the contents of Text 2.3 in brief.

8. Comment on the following statement:

¢ “Rich people do not face economic problems.”

9. Discuss:

the way the basic economic problem relates to us as customers/citizens;

your/this country’s biggest economic problems at present;

the problem of terrorism as an economic problem.

B. FURTHER READING
1. Read the text below and answer the question:
o What are the three fundamental economic problems facing any economy?
Basic economic decisions. No two economies are organized in exactly the
same way, but all have to solve three fundamental problems:
e What should be produced in the economy? What quantities of food, mobile
phones or banking services should be produced by the economy? How many
trees need to be felled to meet the demand for pulp for newspapers and
magazines? Should we spend extra money on national defence or should
more resources be devoted to health care and education?
e How should production be organized? Should a firm use labour or machi-
nery to produce their goods? How many workers should be employed?
Where should production take place? These are all examples of important
production decisions.
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e For whom should production take place? Should everybody be entitled to an
identical share of production, or should some receive more than others? We
know that the distribution of income and wealth in the modern world is not equal.
There are large-scale inequalities in people's living standards. Indeed, the gap
between rich and poor has widened considerably over the last twenty years.

2. Read the text below and answer the question:

e Have you got any conflicting objectives? What are they?

Scarcity at work. For most students the most pressing economic problem is
trying to decide how to use their most precious resources — their time and
“mental energy”. How about you? If you think about it you'll see that you
have lots of conflicting objectives. You want to go out and have fun, get plenty of
rest and work out in a gym, daydream about your new love and make progress at
school. Last (and one hopes not least) you would like to get a certain amount of
education. On graduating from the University you'd like to get an interesting
and well-paid job. Lots of conflicting objectives, right? Sure. Frustrating? You
bet. But that's scarcity at work. That's economics. That's life.

C. TRANSLATE INTO RUSSIAN d

1. “Choice-decisions” and businesses. Businesses usually try to make mon-
ey. Unless they are able to make enough money to cover their costs, they don’t
survive for very long. When they're deciding which choices to make it's usually
the “profit objective” they have in mind. Each business is constantly facing
choices. The business manager must constantly be trying to use all the build-
ings, machines, equipment, raw materials, management and workers’ skills
and everything else in the best possible ways. The best ways are the ways
that help most to achieve the objectives of the business.

2. The “choice decisions” of businesses centre around such questions as:
Which product(s) should we produce? How much of it (of each) should we pro-
duce? Which kinds of inputs (labour, resources, machinery, etc.) should we use?
How much of each kind? When should we add more inputs? Or cut back some?
Should we build a larger factory? Maybe initiate an employee training program?

Most of these choices (and many more) are facing most businesses all the

time. How do businesses decide about these things? How do they choose? It is
assumed that all firms are following rational decision-making, and will make all of
the moves which they think will be profitable. They will reject all the others.
3. “Choice-decisions” and human societies. How does the society decide
what to do and what to make? and what to use up and what to save? and who will
get to have how much of what? Seeing how the society solves its economic
problem is not obvious. Not unless you understand economics.

The society might aim for any number of objectives defined mostly by the
people who have the power to influence the economic choices. Each society has
some kind of economic system. It's through the “economic system” that the
economic choices are made by “the people in charge” and carried out by the
working people. So, it's important who gets to influence the economic choic-
es made by the society, wouldn’t you say? (It sure is!) In some societies, con-
trol over the economic resources — that is, the power to decide what to do with
28



what, and who will get how much of what ~ is diffused among many people. In
other societies this control is concentrated in the hands of one, or a few.

St

D. TRANSLATE INTO ENGLISH d
A.1. Yenosek CTankMBaeTCs C IKOHOMUYECKUMU npobnemamu NOBCIOAY W NOCTOAHHO. UM
npocTo HeT koHua! U oT Hux Hekyaa peTbcs. OHM NOBCIOAY U BO BCEM. JTO Heonposep-
KUMbI/06LWen3BecTHbIR ¢akT.
2. JKoHomuueckme npobnemMbl WMEIOT BOUCTUHY Bceobwmin xapaktep. OHu KacawoTcs
BCEX: U OTAENbHbIX NI0AEN, W NPEeANPUATUI, n obuiecTea B uenoM. Bce Gonble u Gonble
OHW HA4YMHAIOT KacaTbCA U BCEro YenoBevecTsa B UENOM.
3. B ocHoBe 3KOHOMUYECKUX NPOGNEM NEXUT NPOTUBOPEYNE MEXAY HEOrPaHUYEHHLIMW NO-
TpeBHOCTAMU YenoBeka 1 OrpaHNHEHHOCTbIO PECYPCOB, MMEIOWMXCA B €70 PacnopsKeHuu.
4. JkoHoMUueckan npobnema MHororpaHHa. Mbi CTankuBaeMmcs C Heil n kak noTpebuTtenu
— pelas, 4TO 1 NO KaKOW LUeHe KyNuTb, U KaK rpaxaaHe — oTAaBas CBOW ronoc 3a Toro unu
MHOro KaHauaaTa, oT koTtoporo OyaeT 3asuceTb, kyaa ByAyT HanpaBnsATLCA HanNoOrosbie
OTYUCNEHMA U KakuMun NO BenuuuHe GyayT camu Hanorw.

B. 1.Ckonbko yenoseky H1 aan, eMy Bce mano. Mpu 3ToM MHOrUe NioAn He UEHAT TO, YTO
y HuX ecTb. OHW XenaloT 4acTo TOro, Yero y HUX HET, XEPTBYA paau 3TOro TeM, YTO Y HUX
€CTb, XOTH TO, YTO Y HUX GbINO, ropasno nyylle Toro, YTO UM B KOHEYHOM cHeTe AoCcTaeT-
csi. Mopanb: YTO UMeeM, TO He LEHWUM, a NOTEePABLLN — NnayeMm.

2. N3-3a orpaHM4YeHHOCTN PECYPCOB HUKTO U3 HAacC HE MOXET NONYYNTb BCE, YTO TONBKO OH
3ax0MeT B AaHHbIA KOHKPETHLIN MOMEHT BpeMeHU. BceM HaMm NOCTORHHO NPUXOAUTCA Ae-
natb BbIGOP KacaTenbHO TOro, kakum o6pa3oM UCNONb30BaTh MEIOLLMECH Y HAaC Pecypch,
4YTOObl B MaKCUManbHOW Mepe NPOABUHYTBCA Ha NYTW K CBOEN Lenu, pPelinTb CTOALLYIo
nepeA Hamu 3KOHOMHHECKYI0 Nnpobnemy.

3. Takum 06pa3om, CyLeCTBYIOLNA KOH(PNUKT MEXAY NOTPEBHOCTAMU U BO3MOXHOCTAMU
CTaBUT Nepea 3KOHOMUKOW Tpu BaxHenwwe 3agaqu: (a) Kakvwe ToBapbl U ycnyru 4OMmkHbI
6bITb NpOU3BEAEHBI U B KAaKOM konuyecTee? (6) Kakum 06pa3om npoussecTu 3T ToBapbl?
1 (8) KTo ByaeT noTpebnsaTb 3T TOBapbl U yCNyru, ANS KOrO UX HYXHO NPOU3BOAUTL?

* %k
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Text 2.4
Solving the Basic Economic Problem

“If you do not care where you are going, any way will take you there.” — An English proverb
(1) Introduction. What do we need to do to solve the basic economic problem?
Basically, solving the economic problem is simple enough. All we need to do is
(to) answer this question: How can we best use what we have to achieve what we
want? That's what it’s all about. But it is a really tough question to answer.
(2) The best possible way to solve the economic problem is to maximize.
In economics, doing the best you can possibly do with the limited things you
have to work with when solving your economic problem is often referred to as
maximizing. Maximizing is using each thing you have in the best possible way —
in the way that will help you the most to get to your chosen objective(s). When
you are maximizing, you are making as much progress as you can on the way of
solving your economic problem.
(3) What are people trying to maximize? Every time people use up or spend up
something, they do it for some reason. They have some objectives and they
would like to maximize their progress toward those objectives.

As individuals, people make choices that maximize their self-interest. As con-
sumers, we make choices that maximize our satisfaction from consuming goods
and services or by engaging in some activity. As producers, firms make choices
that help to achieve a high level of efficiency and maximize their profits. As a
society, we make choices that maximize the satisfaction levels of all individuals,
aiming for “the greatest happiness for the greatest number”.

(4) To maximize means to economize and optimize. If you want to use your
money, time, and everything else you have to work with so as to maximize what-
ever you want to maximize, then you have to manage your resources as carefully
as possible. You have, in terms of economics, to economize (to minimize the
expected cost for a given benefit) and optimize (to maximize the expected benefit
for a given cost). For example, in order to maximize your progress in learning
something you must economize and optimize the use of your study time.

(5) Economizing and optimizing are very personal things: some are
wise, and some are otherwise. All of us want what we want. We all have our
own objectives, goals, desires, and wants. In order to fulfil them, to get as much
as we can of what we want, of whatever means the most to us we all try to use
(sometimes thoughtfully, sometimes instinctively) our resorces as carefully and
effectively as possible.

But there’s no one universally accepted way of economizing and optimizing.
Different people choose to economize and optimize the use of their re-
sources in different ways. And each choice-decision they make is their own
way of solving the respective economic problem.

Some people make wise choices. They succeed in doing the very best they
can with what they have and are happy. Some people make unwise choices.
They fail to achieve their dreams or objectives and are miserable. That's the
resuit of each individual’s economic problem solving — yours, mine, every-
body’s.
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(6) How to succeed in life? In a free society, you are the captain of the ship.
So, if you have a clear-cut objective and want to achieve it you must manage
your resources carefully by both economizing and optimizing. The lesson to be
learned, thus, is that our success in life depends largely on how much effort we
actually put into the task of economizing and optimizing our time and money
and things when trying to achieve our objectives and get ahead. Those who
don’t care so much about the future don’t have to go to all that trouble. After all, if
you do not care where you are going, any way will take you there.

(7) To sum up. The basic economic problem is the problem of allocative effi-
ciency, of having to choose what to do with our scarce resources in order to max-
imize our progress toward our objective(s). To solve basic the economic prob-
lem and thus to reach our objectives all we need to do is (to) answer the question of
how we can best use/employ what we have to work with. People normally try to
solve/tackle their economic problems/difficulties by either economizing (mini-
mizing costs for a given gain) or optimizing (maximizing gains for a given
cost) the use of the available things. Those who do the best possible job of an-
swering this question get the most they can of what they want. Those who
don't, don’t.

(8) Examples. So far this discussion has been rather abstract. Now let's turn
to some practical examples to make the concepts more concrete.

¢ Right now you're reading these lines. But there are a dozen other things you
might have been doing right now. Right? Sure. So your choice-decision was to
study English instead of doing some other thing. It's the way you have solved
your own personal economic problem, your problem of choosing — of deciding
what to do with what you have in order to reach your objective, or fulfil your
desires, or avoid risks, hardships or troubles.

e Consider this situation. It is the night before you take your mid-course ex-
am in Economics. You have fiqured out that you have 12 hours left before
you have to go to the exam room. There are several ways that you could use
these 12 hours that would make you happy. You could watch the Thursday
night football match on TV, you could call friends on the phone, you could
sleep or just listen to music, you could go out to a dancing party, or you could
study for the exam in hopes of attaining a better grade. All of these activities
would ultimately provide satisfaction to you. But there is clearly not enough
time in the next 12 hours to do all of these activities. In other words, time is
your scarce resource. Thus, the economic problem facing you is to choose
the activity or combination of activities that will bring you the most satisfac-
tion. Which choice would you make?

A. POST-READING ACTIVITIES
1. Decide whether the following statements are true or false:
1. There are no people who always make wise choices.
2. As individuals, people make choices that maximize their profit.
3. As producers, people make choices that maximize their costs.
4. As consumers, people make choices that maximize their satisfaction.
5. People try to economize and optimize in one and the same way.

K}



2. Choose the most suitable word:

1. Each business seeks maximum (costs, income, profit).

2. Businesses try to (achieve, obtain, produce) a high level of efficiency.
3. When people fail to achieve their dreams they are (miserable, happy).
4. We all try to achieve our goals and (get along, get ahead, go ahead).
3. Fill in the blanks using all but one of the words given below:
1. The best possible way to solve the economic problemis to ... .

2. To maximize is to make choices that help to ... what we want to have.
3. Most people want to get ... they can of what they want.

4. Each business seeks maximum ... and minimum ...

5. There’s no one ... accepted way of economizing and optimizing.

as much as, achieve, allocate, maximize, profit, costs, universally.

4. Complete the following sentences:

Maximizing is ... .

. Some (people) are wise, some are .

. In order to maximize, you have to .. nd

. The objective of every business f|rm is to

. The aim of each firm as a decision-making agent isto... andto ....

To solve an economic problem means ... .

Restore the correct word order in the sentences that follow:

. The solving economic problem is enough simple?

. To maximize in different ways people choose different.

. A given cost means optimizing gains for maximizing.

6. Answer the following questions without looking back at the text:

A.1. How can we best use what we have to achieve what we want?

2. What is maximizing /optimizing /economizing?

3. What, how, and why are people trying to maximize?

4. Optimizing is a very personal thing, isn’t it? Why?

5. What has one to do to succeed in life?

B. 1. What do you think is your greatest/most scarce resource(s)?

2. Do you always manage your resources as carefully as possible?

3. Do you care about the future? Have you got any clear-cut objectives? What are
they? What do you do to achieve them?

7. Render the contents of Text 2.4 in brief.

8. Comment on _the following statements:

e “Only poor people have to economize and optimize.”

e “The best decision makers aren't people who never make mistakes; they're
people who hope for the best and prepare for the worst.”

9. Discuss:

* Suppose a business is faced with a choice between using or doing or making

or buying or selling one thing (“choice x”) or another (“choice y”). If “choice x”

looks more profitable than “choice y”, which do you think the business will usual-

ly choose? Choice x? Choice y? Why?

e why smart people do sometimes dumb things.
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B. FURTHER READING
1. Read the text below and answer the questions:
¢ How badly do businesses need profits?
o [s profit maximization really the only objective of all businesses? Why?
o Is it true that most businesses operate very close to the breakeven point?
Theory of the firm: business decisions. Perhaps the most important of the
assumptions that make up theory of the firm is the assumption that the aim of
the firm as a decision-making agent is to maximize (economic) profit and,
consequently, minimize costs.

But is maximum profit really the one and only objective of all businesses? Ac-
tually, no. Business decisions are based on a variety of different motives. But
you may be sure that no business can afford to ignore the question of whether
or not it is going to make a profit. All businesses have costs. The costs are
usually almost as high as (and sometimes higher than) the revenues coming in.
This means that business profits are usually small. Losses are not unusual. It isn’t
unusual for business owners, during bad years, to receive no return at all. Most
businesses operate very close to the breakeven point. If anything goes wrong,
they find themselves fighting for survival. Also don’t forget that thousands of
businesses go broke every year. All businesses face this problem. How can
such things happen? Simply by letting costs get too high or revenues too low.

Making a profit is not the only objective of businesses, true. But the need to
make a profit certainly can’t be ignored. For the business no other need or
objective is as universal, as inescapable, as constantly nagging as the need
to make profits and to avoid losses. Why? Because the survival of the busi-
ness depends on it.

2. Read the text below and answer the question:

o What has one got to do to manage his or her cash-flow successfully?
Economizing: how to manage your cash-flow successfully. The key to managing
one’s cash flow successfully is in a well-thought financial cash-flow management plan.
Have you ever met someone who complained that “there was too much month left at
the end of the money”? This can happen more often than one thinks. In fact, it is quite
a normal occurrence, even for those in good financial shape.

To avoid this, one must economize. Economizing is merely determining
how much one can spend on each expense item so that the expenses do not
exceed income over time. Since “income” is the limiting component, one eco-
nomizes by incurring expenses based upon the amount of income one ex-
pects to receive over time.

Economizing is planning your expenses to match your inflows from income over
time. The key to successful economizing is in setting goals and prioritizing them.
One can usually predict future income fairly accurately. It's the expenses that
pose a problem. Some expenses are unavoidable. But judge carefully. True, one
must have a place to live; one must buy clothing; one must have fun from time to
time. But how much you spend on these and other items depends upon your per-
sonal choice-decisions, which, in turn, depend upon your goals and priorities. You
can make a successful cash-flow management plan by projecting your expenses
based upon your short-, intermediate-, and long-term income expectations, as
well as on your goals and priorities.
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C. TRANSLATE INTO RUSSIAN S
1. Economizing and optimizing are two sides of the same coin. The terms
economizing and optimizing have the same meaning, but the emphasis is dif-
ferent. Economizing emphasizes the negative side of choosing. Optimizing
emphasizes the positive side of choosing.

Economizing says: “l will use my money and time and scarce things | have as
sparingly as | can in order to achieve my objectives at the least cost. In other
words, I'll try to minimize costs for a given gain (benefit) as much as | can.”

Optimizing says: “I will try to use each dollar and each hour and each thing |

have in such a way that each will carry me as far and as fast as possible toward
my objectives. In other words, !'ll try to maximize gains (benefits) for a given
cost as much as possible”.
2. Run, business, run! Price is the sum of all “elements of cost’, plus “profit”
by the producing company or corporation, increased by the “profit” amount
added by the “supplier” or “distributor”, plus inflation, plus all the taxes im-
posed by Federal State and Local Governments. Beginning in the early six-
ties, the U.S. “producer” started to feel, and couldn't stand, the pressure of all
these costs and regulations being imposed on him; so he began leaving the
country to produce his product where it was cheaper to build his product, and
less costly and less cumbersome to do business. How simple the problem
and how simple the solution!

D. TRANSLATE INTO ENGLISH d

A.1. Kak npeycneTb B XWU3HU, COXPaHWUTb U NPUYMHOXWUTb TO, 4TO Bonblue BCcero ANA Hac
3HAYMT, BOCTUrHYTL TOro, Yero Mbl 6onblie BCEro X0TUM? JKOHOMUCTbLE YTBEPXKAAIT, 4TO
BCE, YTO ANSA ITOTO HYXHO CAENaTh — 3TO NPABWNbHO OTBETUTL HA BONPOC: KaknM o6pasom
nyylwe BCEro UCnonb3oBaTb TO, YTO y HAc ecTb. Ho caenaTb 3aTo oveHb TpyAHO. OaHaKko
Te, KTO Hauny4ywum obpa3om OTBEYaloT Ha 3TOT BONPOC, NONYYAOT MAKCUMYM TOrO, 4ero
OHM XOTAT. Te xe, KoMy He YyAaeTCA NPaBUNbHO OTBETUTbL HAa ATOT BONPOC, — He Nony4aT
2. B npuHuune, pelueHne 3KOHOMU4YECKO# NpPoGnembl 4OCTaTouHO npoctoe. Ecnm y Bac
AICHas LUenb, U Bbl XOTUTE AOCTUYL €€, TO Bbl A0MKHbI yMeTb 06paLaTbCa C UMEILUMUCA
y Bac pecypcamu Becbma paynTtennHo. Ha sabike 3KOHOMMKK, 3TO O3Ha4YaeT NCnonb3osaTb
nx 3 ekTMBHO, T.€. BepexnneBo U C MaKCUManNbHO NOMHOW OTAAYeH.

3. MouTh kaxa bl Haw BLIGOP — 3TO HaLW Cnocob peLLeHus COOTBETCTBYIOWEN IKOHOMUYE-
ckoit npobnembl. Ecnu Bam 6e3pa3nuyHo, Kyaa Bbl uaeTe, TO Bbl MOXETE He YTpyXaaTb
cebsn 3aboTamu o BuiGope nyTu, n6o nbow nyTb Bac 06a3aTenbHO Tyaa npuseaer.

B. 1. Kak npasuno, niogu nmeiot uenu. U ecnu niogu mayT Ha Kkakve-nmbo pacxoabl unu
3aTpaThl, TO OHU 3TO AENAIOT NO KAKOW-TO NPUYMHE, AN AOCTUXEHUA Kakux-To uenen. U
BCE OHW XenaloT AOCTUTHYTb UX KaK MOXHO BbiCTpee U C HAaNMEHbLUMMKN 3aTpaTam.

2. Nlloaun AONXKHbI ObiTe TBOPLAMU CBOErO CYACTbA. Y HEKOTOPbIX N0AER Nony4aeTcs Kak-
TO, MHTYWTMBHO NGO NO pacCcyxAeHunio, AenaTb BCE Haunyywunm obpas3om, NpUHUMaThL
nNpaBuUNbHbIE PELIeHUs,, U OHWU AO0BONbHLI U COBON, W XWU3HbIO. [lpyrne Xe, NpUHUMalT He
camble Myapble pewenun. B pesynbTate UM He y4aeTca OCyWeCcTBUTb HU CBOEW MEuTbI,
HU pobutbcA cBoux uenei. N oHW 4yBCTBYIOT cebs HecyacTHbIMW. YBbl, Takosa Hawia
XU3Hb — TBOR, MOSR, KaXA0rO.

3. HekoTopble cuMTatoT, 4TO O6LLECTBO AOMKHO ObiTb YCTPOEHO Takum 06pa3oM, YTOOb
NPUHOCUTL MAKCMManbHYI0 YAOBNETBOPEHHOCTb MaKCUManbHO Gonbliemy 4ncny NoAen.

A kak cyuTaere Bbl?
Kk
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Text 2.5

The Discomfort of Opportunity Cost
“There is no such thing as a free lunch.” — An English proverb
“The fashion of the world is to avoid cost.” — William Shakespeare

(1) Introduction. People (and organizations, and societies) are never satisfied
with what they have: they always want more. They want to do more and to
have more than they can do or have. However, the resources they use up mak-
ing, improving, protecting, enjoying, leaming, or doing any one thing can't be
used for making, improving, learning or doing any other competing thing.

So what happens? It happens that you have to choose among competing alter-
natives. One of the most important results of this choice-making necessity is that
each time you choose to do or have or use one thing, you are automatically deny-
ing yourself the opportunity to do or have or use some other thing, which is the
opportunity cost of our choice-decision — mine, yours, everybody’s.

(2) What exactly is opportunity cost? Opportunity cost, or economic cost, or
simply cost, is a key economic concept. It can be defined as the cost of any good,
service or activity measured in terms of the lost opportunity to use the good, ser-
vice, or time in its best altemative activity (and the benefits that could be received
from that opportunity). Put another way, it is the highest valued option (the next-
best or the second-best alternative) that must be sacrificed to attain something or
satisfy a want.

(3) An opportunity cost is the benefit/opportunity lost. The basic idea be-
hind the opportunity cost is that most things in life are never free — they come
at the opportunity cost of something forgone. In other words, in order to have
whatever you decide to have you must give up (or: forgo, discard, pass up) the
opportunity to have the “something else” you also wanted. Choices to use our
scarce resources in one way are also choices to not use our resources in
some other way.

(4) How can one evaluate the opportunity cost of a choice-decision? The
simplest way to estimate/evaluate the opportunity cost of any single economic
decision is to consider, “What is the next best alternative choice that could be
made?” or “What would | have done if I didn't make the choice that I did?”

(5) The cost of any item or activity is not what you pay for it. It follows also
that the cost of any item or activity is not just what you pay for it. It always in-
volves the benefits you could have received by taking an alternative action, or
the “risk” that you could achieve greater benefits with another option.

(6) Opportunity cost is a subjective concept. It follows that opportunity
cost is a subjective, individual concept, and the evaluation of choices and op-
portunity costs will differ across individuals, households, and societies. Note
once again that an opportunity cost is not the sum of the available alterna-
tives, but rather the benefit of the best one (in the decision-makers’ view).

(7) An opportunity cost is not always a number. Unlike most costs discussed
in economics, an opportunity cost is not always a number. While it is customary
to associate cost with the money price of goods (also called the accounting,r ex-
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plicit, objective or out-of-pocket cost), an opportunity cost is the value (be it mon-
etary or otherwise) of the good or activity given up in place of the good or activity
actually chosen (also called the additional, subjective or implicit cost).

(8) There is no full cost without opportunity cost. It follows that the full
cost of any choice is not the amount you pay at the register. It includes what is
directly paid for the item or activity chosen and the cost of giving up the next
best alternative, i.e. the opportunity cost of this choice. In economics, it is the
true, total measure of the cost of anything.

(9) The importance of the economic concept of opportunity cost lies in
the fact that you cannot assess the true/total cost of your choice-decision
without taking into account its opportunity cost.

Opportunity cost also helps us to reflect on the values we place on deci-

sions. If we choose to part with our limited income on good A rather than
good B it suggests we value good A more than good B.
(10) To sum up. We live in the world of scarcity, and we can’t do and have every-
thing we'd like to. The natural fact of scarcity leads to the necessity of making
choices among competing altematives. One of the most important results of this
choice-making necessity is that every choice made (or not made, for that matter)
means that some other choice had to be sacrificed. In economics, the highest
valued alternative (in the decision-makers’ view) that must be sacrificed to attain
something or satisfy a want is referred to as opportunity cost.

Some of the most important things to remember about opportunity cost are:
« opportunity cost is the benefit lost from making one choice over another;

* opportunity cost is involved in all kinds of decisions, not just economic
ones about how to spend your money;

* opportunity cost is a subjective, individual concept, and different people
evaluate opportunity costs differently;

¢ an opportunity cost is not always a number;

« not all forgone opportunities are counted in the calculation of opportunity
cost, but only the costliest one of all those forgone;

e you cannot assess the true/total cost of your choice-decision without
taking into account its opportunity cost.

Finally, we have to learn to live with the discomfort of opportunity cost — the
fact that there is no such thing as a free lunch, and that most things in life are
never free and come at the opportunity cost of something forgone.

(11) Examples of opportunity cost decisions. Opportunity cost is a key
economic concept and matters of opportunity cost fill our daily life, although
we seldom stop to think of the true costs of the decisions we make each day. Ex-

amples of it are plentiful/multiple. So, let’s turn to some of them to make the
concept more concrete.

1. Let's say you have five dollars. What would you like to spend it on? There
are a great number of things you would love to spend five bucks on, but let’s
imagine there are only three things out there you really want to buy: gum, so-
da, and movie tickets. (See the price chart below.) So, if you go to the movies
you have to give up a certain amount of gum, or soda. If you are a sodaholic,
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you have to give up five sodas. If you are a gum fanatic, you surrender ten
packs of gum. But, the opportunity cost of a movie is not five sodas plus
ten packs of gum. It is five sodas or ten

" Good/ltem || Price | packs of gum, because opportunity cost

T Gum _H— $ 50 is the highest-valued forgone activity or

e - thing. It is not all the possible things you
Soda [__$1.00 have given up.

| Movie Ticket | $5.00 2. One more example of how opportuni-

ty cost can (and should) be calculated in
our everyday lives. Suppose you have a number of altematives of how to spend
your Friday night: you can go to the movies, you can stay home and watch the
football game on TV, or go out for a walk with friends. If you choose to go to the
movies, your opportunity cost of that action is what you would have chosen if you
had not gone to the movies — either watching the football game or going out for a
walk with friends. Note once again that an opportunity cost only considers the
next best altemative to an action, not the entire set (the aggregate) of alterna-
tives.

3. Now suppose a city urgently needs a new fire station and a new school build-
ing. But it has only enough money to build one or the other. If the city builds
the fire station the “cost” is the opportunity to have the school building; if the
city builds the school building, the “cost” is the opportunity to have the fire
station. Can you see why economists call this the opportunity cost concept?

4. Opportunity cost is not the sum of the available alternatives, but rather the
benefit of the best alternative of them. Remember? The opportunity cost of
the city’s decision to build, say, a hospital on its vacant land is the loss of the
land for a sporting center, or the inability to use the land for a parking lot, or
the money that could have been made from selling the land, or the loss of any
of the various other possible uses — but not all of these in aggregate.

5. And finally, if you gave up the option of playing a computer game to read
the above, the oportunity cost of reading the text is the enjoyment you would
have received playing the game.

Now do you get the idea of opportunity cost?

A. POST-READING ACTIVITIES
1. Decide whether the following statements are true or false:
A. Opportunity cost is -
a) a result of scarcity;
b) a subjective, individual concept;
c) the benefit of all activities that are forgone — not only the best one;
d) a key economic concept, but one that you cannot observe daily;
e) is always a number;
f) is synonymous with economic cost;
g) to be measured in money terms.
B. Every choice involves —
a) costs;
b) a cost expressed as the next best alternative forgone;
c) giving up another opportunity to do, to have, or use something else.
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C. Every choice made means that —
a) some other choice had to be sacrificed;
b) the highest valued option had to be sacrificed,;
c) you can’'t choose the next-best alternative;
d) you discarded the second-best alternative;
e) you gave up everything else.
D. 1. Most things in life are never free.
2. Not all economic decisions involve opportunity costs.
3. The total cost of any item or activity is what you pay for it.
4. The concept of opportunity cost applies to economic decisions only.
5. The true cost of any choice-decision involves opportunity cost.
6. Costs can be monetary or non-monetary.
E. 1. Opportunity cost can be thought of as “the road not taken”.
2. The opportunity cost of an action can be defined as the next best
action forgone.
3. The opportunity cost of any good or service is the value of all the
other goods or services that we must give up in order to produce it.
4. The opportunity cost of any decision consists of everything we must
give up in order to carry out that decision.
5. The opportunity cost of watching TV the day before an exam is much
less than on the first day of the semester.
2. Choose the most suitable word/grammar form:
. Different people (assume, evaluate) opportunity costs differently.
. Each choice means (given, giving, given up, giving up) something else.
. Opportunity costs are the benefits that are forgone because of (a choice,
scarcity, something else).
. Opportunity costs are sometimes defined as the benefits you (receive,
could receive, could have received) by taking an alternative action.
. The thing we most wanted to do but didn’t do is called the opportunity
cost of the option that (was chosen, was given up, was forgone).
. Whenever we are in a world of scarcity, choosing one thing
(consists of, depends on, requires) giving up something else.
. Economists measure the opportunity cost of anything by (whatever,
anything, what) has to be given up in order to have it.
8. Most things in life come at the opportunity cost of something
(else, forgone, actually chosen).
3. Fill in the blanks using all but one of the words given below:
A. 1. When you choose one thing, you must give up or ... some other.
2. In addition to the monetary costs, economists consider ... of activities.
3. The benefits forgone by any particular use of things are referred to as ... .
4. The opportunity cost of any action is the next best ... to that action.
5. In a world of scarcity, ... of one want necessarily means non-satisfaction of
one or more other ... .
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altemnative, forgo, opportunity cost (2), concept, wants, satisfaction.
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B. The natural fact of scarcity leads to the necessity of making ...(1). One of
the most important results of this choice-making ...(2) is that every choice
made (or not made for that matter) means that some other choice had to be
sacrificed. In other words, every choice involves giving up another ...(3) to do
or use something else. Consider a practical ...(4). Every choice you make to
watch TV one more hour requires that you give up the opportunity to do at
least the following ...(5): listen to music; sleep; browse at a local store; read
from a novel; work out at the gym, or study more of some school ...(6). You
can add many more opportunities forgone if you choose to watch TV one
more ...(7). Is watching TV for you ...(8) than the best alternative way of
spending your free time?

activities, better, choices, example, hour, cost, necessity, opportunity, subject.

4. Complete the sentences:

. People are never satisfied with ... : they always want more.

. People want to do more and to have more than they ... .

. When making a choice, you have to ... .

. Whenever one chooses an action, they give up the opportunity to ... .

. When you have a choice between two alternatives, you will choose ... .

. Each time you choose to go one way you give up the chance to go ... .

. The importance of opportunity cost as an economic concept lies in the

fact thatit helps to ... .

8. If you make a right turn at an intersection, it precludes the possibility of
having made a ... — you can’t be at two different places at ... !

9. When you make a choice, you have to give up something else, which is
the ... of the choice.

5. Restore the correct word order in the sentences that follow:

1. An opportunity is the lost opportunity cost.

2. A number not always is an opportunity cost.

3. What an item of the true cost does include?

6. Answer the following questions without looking back at the text:

A. 1. What is opportunity cost?

2. What is the basic idea behind the concept of opportunity cost?

3. What is the simplest way to evaluate the opportunity cost?

4. What is the difference between explicit and implicit (opportunity) cost?

5. Why do all choices have/bear costs?

6. What sort of discomfort does opportunity cost involve?

7. What are some of the most important things one should bear in mind
about opportunity cost?

B. 1. What was the opportunity cost of one of your recent decisions?

2. What are some of the choices (at least three) you make every day and
the opportunity costs associated with each choice?

3. What are the opportunity costs of your being a student at BrSTU? Of
your being in this class? Is there an opportunity cost involved in your
doing this exercise? How would you assess it?

NO O WN -~
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7. Render the contents of Text 2.5 in brief.

8. Comment on the following sayings/statements:

“There is no such thing as a free lunch.”

“You can't be at two different places at the same time.”

“An opportunity cost is the cost of a taken opportunity/the road not taken.”

“The opportunity cost is an opportunity lost.”

“All choices involve costs.”

“Time is money.”

9. Describe/ldentify:

* five most important choices you've made today. (For each choice make a
list of the alternatives you had to forgo, and the opportunity costs of your
choice-decisions. Remember, opportunity cost is the next best thing you
would choose to do);

e what you gain and what you give up when you decide to spend your
weekend watching TV. Is watching TV the best use of one’s free time?

¢ a situation that requires a choice, make a decision, and identify the oppor-
tunity cost.

B. FURTHER READING

1. Read the text below and answer the following questions:

e Can college education ever be truly free?

o What is the meaning of the word “incurred” used in the text?

o What is the true cost of your going to college?

What is the true cost of your going to college? Suppose that you were
given a college education without having to pay any fees whatsoever. You
could say you were receiving free education. But someone is paying for your
education because you are using scarce resources — building, professors’
time, electricity and so on. In that sense, the cost of your education is certain-
ly not zero, so itis not free. Or, in other words, your free education cannot be
considered a “free lunch” for the economy as a whole.

In case you have to pay for your education the costs of your going to col-
lege will first of all include the costs of tuition, fees, and textbooks, though
they won’t include room and board because these costs are incurred no mat-
ter what you do — go to work or go to school.

But the biggest cost of going to college for most individuals is forgone in-
come. That is to say, by going to college, you are giving up the opportunity to
earn income during that time period. Therefore, there is an opportunity cost to
your attending classes and studying — that is, your forgone income.

You can approximate that opportunity cost by estimating what your after-tax
income would be if you were working instead of going to school. In the case
of a typical 18-year-old American, the opportunity cost of going to college
may be $15,00 to 20,000 a year. For a successful rock star, professional ath-
lete, actor, or model, the cost might be as high as $5 to $10 million a year!
So, the true cost of your attending a college or university is: True cost = tui-
tion (direct cost) + forgone wage earnings (the cost of the opportunity lost).

40



2. Read the text below and comment on its main idea.

Think neo-classic! A neo-classic economist is one who disagrees with the
statement that whatever is worth doing is worth doing well. Time is scarce be-
cause it is limited and there are many things one can do with one's time. If one
wants to do all things well, one must devote considerable time to each, and thus
must sacrifice other things one could do. CONCLUSION: Sometimes, it is wise to
choose to do some things poorty so that one has more time for other things.

3. Read the text below and identify:

e the meaning of the word “ trade-off”;

e some examples of trade-offs you commonly face in your everyday life.
Conflict and trade-offs in decision making. A trade-off usually refers to giving
up one advantage in order to gain another. In other words, it is an exchan-ge that
occurs as a compromise. It implies a decision to be made with full comprehension
of both the upside and downside of a particular choice. In terms of opportunity
cost, a trade-offinvolves a sacrifice that must be made to obtain something.

The most basic trade-off in the human experience is what you do with your
time. Adam Smith considered, for example, the trade-off between time, or
convenience, and money. He discussed how a person could live near town,
and pay more for rent of his house, or live further away and pay less, “paying
the difference out of his convenience.”

C.TRANSLATE INTO RUSSIAN S
1. The opportunity cost of going to college is the money you would have
earned if you worked instead. On the one hand, you lose four years of salary
while getting your degree; on the other hand, you hope to earn more during
your career, thanks to your education, to offset the lost wages.

Here's another example: if a gardener decides to grow carrots, his or her
opportunity cost is the alternative crop that might have been grown instead
(potatoes, tomatoes, pumpkins, etc.).

In both cases, a choice between two options must be made. it would be an
easy decision if you knew the end outcome; however, the “risk” that you could
achieve greater benefits (be they monetary or otherwise) with another option
is the opportunity cost.

2. Scarcity means we all have to make choices and all choices involve “costs”.
Not only do you have to make a choice every minute of the day, because of scar-
city, but also, when making a choice, you have to give up something of value.
This cost is called opportunity cost. Opportunity cost is defined as the value of the
next best thing you would have chosen. It is not the value of all things you could
have chosen. Choice gives us “benefits” and choice gives us “costs”. A goal in life
for each of us is to look at our wants, determine our opportunities, and try and
make the best choices by weighing the benefits and costs.

3. Specialize where opportunity costs are lowest. People typically have
skills or talents in only one or few areas, and because they lack time or skill to

pursue every activity they choose where to focus their energy. Firms and na-
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tions too have limited amounts of resources and must choose where to use
their resources. The problems faced by individuals, by firms, and by whole
nations, and the solutions found by each, are fundamentally the same. In
making your choice, it is in your best interest to specialize in the activity that
produces the lowest opportunity cost, or, in other words, where your opportu-
nity costs are lowest. The choice of which area to specialize in is made on the
basis of relative opportunity costs or, otherwise, comparative advantage,
which is the ability to produce a good or a service at a lower opportunity cost
than someone else.

4. Costs. The firm incurs a variety of costs when it produces, and economists
split these in various ways. One way is to split them into fixed costs and vari-
able costs. Fixed costs are costs that do not vary as the level of production
varies. These include such things as rent, business rates and security costs.
Variable costs are costs that do vary as output varies and so will include
things like raw materials, labour costs, energy costs and so on.

Another very similar way to split costs is into direct costs and indirect costs.
Direct costs are similar to variable costs, and are costs that can be directly at-
tributed to the production of each unit of the good. This will therefore be
things like the cost of the raw materials, the packaging, the labour time that
went into the production and so on. Indirect costs are more commonly known
in practice as overheads, and are general costs that are not specifically re-
lated to the product. They may be things like marketing and distribution costs,
the cost of secretarial staff, and general bills like phone bills.

D. TRANSLATE INTO ENGLISH S
A. 1. MpumMepos Tomy, 4TO 6ecnnaTHbIi Coip MOXET GbiTb TONLKO B MbILLENOBKE — MHOTO.
2. To, 4To Henb3as 6biTb B ABYX MECTAX OAHOBPEMEHHO — 3TO aKCUOMa.
3. HapoaHas myapocTtb rnacut: «To, YTO CTOMT genaTb, CTOUT aenaTb xopoLio». OgHako
C YNCTO IKOHOMUYECKNX NO3ULWIA — ITO He BCeraa Tak.
4. OaHa 13 33434 B XW3HW KaXAO0ro U3 Hac — 3To ONPEAENUTLCA CO CBOUMU XENAHURMU,
OUEHUTbL CBOW BO3MOXHOCTU W AenaTb NPaBuNbHLIA BbIGOP, B3BELIMBAA BCAKWA pa3 Nnio-
Cbl 1 MUHYCbI CBOUX PELLEHUI (C Y4ETOM anbTepHATUBHbBIX U3AEPKEK, KOHEYHO).
5. DkoHOMUYECKUE M3nepXKKU Halero BuiIGopa U3 UMEIWNXCA anbTepHATUB SBNAIOTCA He
CYMMOW u3aepxek Bcex OTOPOLIEHHbIX anbTepHaTUB, a TONbKO O4HOW U3 HUX — HaWNyy-
wew/paouwien Hanbonbwnin APMEKT C HALLEW TOUKU 3PEHUN.
6. JKoHOMUYECKNE U3AEPXKKU — ITO 0BOPOTHAR CTopoHa NBOro 3KOHOMUYEcKoro Beibopa,
KOTOPbIN NPUXOANTCA NOCTOSIHHO A€NaTb B YCNOBUSAX OrPaHU4EHHOCTYU PEeCcypCoB.
7. Buibupasa oaHO, Mbi xepTByeM apyrum./ BoiGop ogHON anbTepHaTuBbl — 3TO OTKa3s OT
APYyron. Takosa Xu3Hb.
8. UcTnHHan ueHa noboW BeLn He OrpaHU4MBAETCS TOMNBKO TOW CyMMOI fieHer, KOTOPYIO Mbl
33 Hee nNnaTtum. B 3Ty ueHy He MOryT He BXOAWUTb U U3AEPHKU YNYLUEHHbBIX BO3MOXHOCTEWN,
KOTOpbIE HE BCErAa UMEIOT YUCNEHHOE BbipaXeHue, T.e. He BCeraa U3MEPSIOTCA B AEHbrax.
9. Heo6Xx0aMMO SCHO MOHATL, YTO MUP, B KOTOPOM Mbi KMBEM — 3TO MWD, B KOTOPOM 33
BCE NPUXOAMUTCA NNATUTb, NPAMO NN KOCBEHHO. W 3TO caMoe rnasHoe ero HeyAo0bCTBo.
10. ECnu Mbl roTOBbI PAacCcTaTbCA C YaCTbiO HAWMX AOXOA0B, YTOBLI NOTPaTUTL WX HAa TO-
Bap A, a He Ha ToBap B, TO 3T0 3HaUMT, 4TO MbI UeHUM ToBap A Bbilue, Yem ToBap B.
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11. AnbTepHATMBHbIE U3AEPXKN — 3TO KIKOHEBOE SKOHOMUYECKOE NOHATUE. 3TO LieHa, KOTOpYto
Mbl 4OMMKHbI 3aNNaTUTb 3a CBOW BbIGOP. 3TV M3AEPXKKW NPUCYLUKM KAXAOMY BbIGOPY, @ He ToNb-
KO 3KOHOMUHECKOMY, T.€. CBA3AHHOMY C UCMONb3OBAHNEM AEHer.

B. 1. Mocnosunya «4To pycckoMy Xxopowo, TO HEMLlY — CMepTb» OTpaxaeT, Bo-NepsbiX, TOT
06beKTUBHbIW hakT, 4TO He CyllecTByeT eAUHCTBEHHO NPaBUbHOIO PELeHUs Co BCeX To-
UeK 3pEeHWs, W, BO-BTOPbIX, YTO OLEHKA CKPbITbIX W3AEPXEK MPUHUMAEMbIX pelleHuin —
cybbekTuBHa/He MoXeT He ObiTb CyGbekTUBHOW. [pyrumn cnosBamu, y kaxaoro W3 Hac
CBOE «YTO TAKOE XOPOLLO W YTO TaKoe NIoXo».
2. Ecnun npu Bbibope 13 AByX BO3MOXHbIX Bnar notpebuTtens oTaaeT NpeanouTeHne OA-
HOMY, TO BTopoe 6naro, waHc BbiGpaTh KOTOPOE OH YNYCTUA, ABNSAETCA U3AEPXKKaMU, KO-
TOpblE OH NOHEC B pe3ynbTaTe CAenaHHoro um Boibopa.
3. OKOHOMUCT paccMaTpuBaeT U3AEepXKN NPOU3BOACTBA He Tak, Kak Byxrantep, KOTOPOro wH-
TepecyloT haKTudeckne WU3AEPXKW, Tak Kak emy MpUXOAUTCS oueHusaTb 3ddEeKTUBHOCTb
AEATENbHOCTY (OUPMbI B NPOLLNOM. 3KOHOMUCTbLI U PYKOBOAUTENWU, HAOBOPOT, NHTEPECYIOTCA
nepcnexTusamu pupMbl. OHW 03a604EHBI NPEACTOALLIMMY U3AEPXKKAMU U TEM, KaK WX CHU-
31UTb W NOBLICUTL IKOHOMUYECKYIO NPKBLINL. OHK, CreaoBaTeNbHO, AOMKHLI UHTEPECOBATLCA
BMEHEHHbIMU U3BepXKaMU — W3AEePXKaMK, CBA3AHHLIMU C YNYyCKaeMbIM BO3MOXHOCTAMU
Hauny4Lwero UCNoNb3oBaHWUS PecypcoB UPMBbI.
4. MoCMOTPUM, KaK BMEHEHHbIE M3AEPXKKN OTAUYAIOTCA OT ByxranTepckux usgepxexk npu-
MeHuTenbHo k 3apaboTHoun nnate. Hanpumep, Bnagenel marasuHa po3HUYHOW TOProsnu
ynpaenseT MaraauHoM Cam U NpeanovUTaeT He Bbinnayusatb cebe xanosaHbe. XOTA Hu-
KaKvUX AEHEXHBIX onepauuin He NPOBOAUTCA, €ro TOProenA TpebyeT BMEHEHHbIX N3aepxek,
Tak kak Bnaaeneu mor 6bl nonyyaTth xanosaHbe rae-Hubyab B Apyrom mecTe.
5. AnbTepHaTUBHbIE U3AEPXKN NPOU3BOACTBA ABMAIOTCA OCHOBHLIM ABUXYLLUM MOTUBOM,
3acTaBNAOWMM NPOU3BOAUTENEN MAKCUMU3UPOBATL WX Npubbinu. [aHHbid nokasartens
Ucnonb3yeTca Takke npu otbope Haubonee ahdpekTMBHOW NPOU3BOACTBEHHOW NPOrpam-
Mbl CPEAW anbTEPHATUBHbLIX €€ BapuaHTOB.
6. 3a BCEeM, 4TO Y Hac eCTb, HE3PUMO CTOAT ThICAYM yryLIEHHbIX BO3MOXHOCTEN. Yenoseky He
AAHO 3HaTb UCTUHHYIO LIeHY CBEPLLIAEMbIX UM NOCTYNKOB, NPUHUMAEMbIX UM PELLEHWHA.

*kk
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Text 2.6
Marginal Utility

“Enough is enough.” - An English proverb
(1) Introduction. When neoclassical economists analyze consumer’s decision-
making they base their analysis on certain assumptions about human behaviour
(that may seem simplistic at first glance). Two most important of them are as fol-
lows. First, it is assumed that consumers, taken as a group, tend to act rational-
ly. Second, it is assumed that consumers — individuals, families, households,
businesses, and societies — all are guided by the principle of utility maximization.
They all want to maximize their utility — that is, they always prefer more of a
good to less of it, and strive to make the most progress toward their objectives,
be it advance, profit, satisfaction, or any other gain, or benefit.
(2) Definition. In economics, marginal means “the next one”, “the additional
one”, “additional” or “extra”, while utility is a measure or index of the satisfaction,
or happiness, or pleasure, or subjective benefit gained by an individual from the
consumption of a good or service. So, marginal utility means “the additional or
extra amount of satisfaction you derive (or: get, gain, receive) from having a little
more of something you already have.”

It should be noted/born in mind that marginal utility is a subjective concept,
since one and the same thing may have different marginal utilities for different
people, reflecting different tastes, preferences, or individual circumstances.
(3) The law of diminishing marginal utility. Although economists assume
that consumers always prefer more of a thing to less of it, they also realize
that the increased satisfaction gained from having more of a good depends on
how much we have already consumed. As more and more of something is
available to you, the additional utility you could get from having even more gets
smaller and smaller — the 10th candy bar doesn’t taste as good as the first one
and so brings less marginal utility. Thus, the more of something you already
have, the less important it is to you to get even more of it. If unlimited amounts
are available, then the marginal utility (the extra utility from having more)
drops all the way to zero. What we're talking about is called the law or principle
of diminishing marginal utility.

The law of diminishing marginal utility states that the marginal utility of a

good or service decreases/declines as consumption of that good or service
increases, holding consumption of all other goods fixed.
(4) Marginal utility, market price, and economic value. The concept of mar-
ginal utility grew out of attempts by economists to explain the determination of
price. If you expect the marginal utility to be zero you won't pay anything for it. If
you think about it you'll realize that the price you would be willing to pay for an
additional something reflects the importance of that additional something to you. If
you think you're going to gain a lot of additional satisfaction from whatever you're
thinking of buying, then you'll be willing to pay a high price. Right? But if you think
you'll gain only a little from it, you'll buy it only if the price is low.
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We're into an important concept in economics now. It's this: the price you

would be willing to pay for something (that is, the economic value of that some-
thing to you) is never determined by the “total usefulness” of it. The value is de-
termined by how useful it would be for you to have more of it than you already
have. In terms of economics, it means that the economic value of a good is di-
rectly related to the subjective marginal utility derived from that good in a given
period of time, taking into account its scarcity. Thus, water has utility but little
market value (market price), since it is generally not scarce.
(5) Think marginally. Intuitively, all intelligent people think marginally, more
or less. To “think marginally” means to think in terms of additional costs and
benefits your decision whether to do a little more or a little less of something
involves. Put most simply, what is relevant to any decision is what is gained
or lost depending on how the decision is made.

As long as “the marginal retum” (utility, profit) you're getting is worth more to you
than “the marginal effort” (costs, pains) you're spending, you're doing just fine.

As long as the additional “value” or “satisfaction” you're getting from the time

and effort you're spending is greater than the additional satisfaction you could
get from spending that time and effort in any other way, you are optimizing.
That's the best you can do. You're making the best marginal choices.
(6) To sum up. In analyzing consumer’s decision-making, economists assume
that consumers display rational behaviour when making their choice-
decisions. In particular, economists assume that consumers strive to maxi-
mize their utility.

Utility is typically defined as the satisfaction or happiness, derived by an in-
dividual from the consumption of a good or service, while the additional or
extra amount of satisfaction individuals gain from having a litle more of
something they already have is called marginal utility.

The fact that the marginal utility of that good or service decreases as the
quantity of the good increases is called the principle or law of diminishing
marginal utility.

Since successive increases in consumption of a good provide us with less
and less of additional satisfaction we would be willing to pay less and less to
have more and more of the good we already have. So, the market price (the
economic value) of a good is related not to the total usefulness of a good, but
to the marginal utility derived from that good at a given time, taking into ac-
count its scarcity.

All intelligent people think marginally. In everyday life, to “think marginally”
means to make each little choice so it will do you the most good. It means each
time you spend each extra bit of effort or time or money or anything, make it do
the best it can, for you. It means to optimize the use of everything you have to
work with. Basically, it’s just age-old good common sense.

So, once in a while it's a good idea to stop and remind ourselves that we really
do have a choice about how to spend each five minutes during each day, how to
spend each dollar we have, how to use each thing we have — and that success
in life depends very much on how wisely we make these little choice-decisions in

terms of marginal utility.
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(7) Examples. So far this discussion has been rather abstract. Let's take some
examples of things you're familiar with to make the concepts more concrete.

e Marginal utility can be illustrated by the following example. If you were re-
ally thirsty you’d get a certain amount of satisfaction from a glass of water.
This satisfaction would probably decrease with the second glass, and then
even more with the third glass. The additional amount of satisfaction that
comes with each additional glass of water is marginal utility.

e Suppose, you have plenty of fresh, pure water, and there comes someone
along and offers to sell you a drink of water. Will you buy? Obviously not. As a
rational individual you would not pay a penny for a hundred litres. Does this
mean that water is of no value to you? Again, obviously not. It only means that
more water (more than you already have) is of no or little value to you. Additional
water would bring you the marginal utility (additional or extra satisfaction) of
zero. Therefore the amount you would be willing to pay is zero.

e The law or principle of diminishing marginal utility states that for any good
or service, the marginal utility of that good or service decreases as the quanti-
ty of the good increases, ceteris paribus. For example, one automobile is very
useful for getting around. An additional automobile might be useful in case
the first is being repaired, or for spare parts, but it is not as useful as the first.
A third automobile has even less utility than the first two. Given the price of
cars, one would not expect many people to own three cars because the bene-
fit they receive on the third car would be unlikely to exceed the price.

e All intelligent people think marginally. When you are in line at a fast
food restaurant and a new register opens up, you must decide whether to
leave your place in line and go to the new line or stay where you are. In doing
this, you subconsciously weigh the marginal benefits of moving, which include
potentially saving time, against the marginal costs of moving, which include
the energy expended from physically moving. If the benefit is greater than the
cost, then the action is undertaken by a rational decision-maker. Because this
cost of switching lines is very small, people will generally switch lines as long
as there is any time to be saved. We can conclude that people actually be-
have this way by observing that fast food lines tend to be equal in length.

A. POST-READING ACTIVITIES
. Decide whether the following statements are true or false:
. Utility is simply satisfaction.
. Different people derive satisfaction from different things.
. People strive/seek to maximize their utility at all cost.
. The assumption that individuals tend to maximize their utility is at the core
of any economic theory.
. Marginal utility is the additional satisfaction a consumer gains from
consuming one more unit of a good or service.
6. The marginal utility of X is the additional utility from two or more additional
units of X.
7. The more people have, the less difference an additional unit of utility
will make for them.
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8. The less of something you have, the more satisfaction you gain from
an additional unit you consume.

9. The consumer’s decision is not an all-or-nothing one. Instead, itis a
decision to buy or not to buy just one more unit.

10. The higher marginal utility you gain from a product is, the higher

willingness it gives to you to pay more for it.

2. Choose the most suitable word:

1. Utility is a measure of satisfaction (received, obtained, gained) from a
good or service.

2. The price you would be willing to pay for a thing or a service is never
(measured, determined, reflected) by the “total usefulness” of it.

3. The price you are willing to pay for an additional something (assumes,
determines, reflects) the importance of that additional something to you.

4. The marginal utility of a good is a/an (amount, measure, unit) of a change in
satisfaction caused by consuming more or less of a good.

3. Fill in the blanks using all but one of the words given below:

A. 1. Neoclassical economists assume that people make choices ... .

2. Utility is the ... people get from consuming (using) a good or a service.

3. A choice at the margin is a decision whether to do a little more or a little ...
of something.

4. Economics tells us that people choose so as to maximize their utility, at
least if they are ... .

5. If unlimited amounts are available, then the extra utility from having more
drops all the way to ... .

at the margin, extra, less, rational, satisfaction, zero.

B. Of all the things that people need, air tops the list. Yet, to the individual, air
has no economic ...(1). Why not? Because it is not ...(2). Would you pay to get
any ...(3) air than you already have? Of course ...(4). You already have more
than you can ...(5)! The marginal utility you could get from an ...(6) portion of
air would be zero. ...(7) the amount you would be willing to pay is ...(8).

diminishing, additional, more, not, scarce, therefore, use, value, zero.
4. Complete the sentences:
. Utility/Marginal utility is ... .
. To “think marginally” means ... .
. The principle of diminishing marginal utility states that ... .
. Neoclassical economists assume that individuals strive to ... .
. Restore the correct word order in the sentences that follow:
. Do they maximize utility strive not to their consumers?
. Marginal amount of satisfaction means the additional utility.
. Rational decisions display behaviour when consumers making their choice.
. Answer the following questions without looking back at the text:
A.1. What is utility?
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2. What does “marginal”/“marginal utility” mean in economics?

3. Does marginal utility “diminish” as you get more and more of something?

4. Do free goods have any marginal utility? Why?

5. What does the law of diminishing marginal utility state?

6. What does the economic value of a thing depend on?

7. What does “to think marginally” mean?

B.1. What things are of most value to you?/What things do you value most?

2. Is (Are) water/air/English classes of any value to you? Why?

3. Will you buy/do a thing if you know you will gain only a little from it?

4. If you expect the marginal utility of something to be zero, will you pay
anything for it? Why?

5. Can you think of any cases where the law of diminishing marginal utility
does not apply?

6. Do people really tend to think marginally? And you?

7. Render the contents of Text 2.6 in brief.

8. Comment on the following saying,”thinking marginally”:

o “Whatever is worth doing is worth doing well.”

9. Discuss:

¢ the relationship between the price we pay for a good and the value, or
worth of the good to you.

B. FURTHER READING
1. Read the text below and answer the questions:
o What is happiness?
* |s money the only thing that matters in people’s life?

What are things that make people happier?

Measuring satisfaction and happiness. Underlying most economic theory
is the assumption that people do the things they do because doing so gives
them utility or, put most simply, satisfaction or happiness.

A tricky question now is how to measure happiness, because feelings fike
happiness, otherwise known as “subjective well-being”, are very personal.

Yet social economists have found that large groups of people can share
similar feelings. For eample, people with jobs are much happier than
unemployed people. Low inflation also makes people happier. Married people
are often happier than single people; couples without children happier than
couples with; women happier than men; white people happier than black
people; well-educated people happier than uneducated people; the self-
employed happier than employees; and retired people happier than
economically active people. Happiness generally decreases until you are in
your 30s, and then starts rising again.

Extra income increases happiness a bit, but not much. Within countries,
comparing people across the income distribution, richer does mean happier, but
the effect is not large. So, money is not an effective tool to measure
happiness, since you can get richer without becoming happier or more
satisfied.
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2. Read the text and explain the diamond-water paradox in terms of both
marginal utility and value theory.

The diamond-water paradox: “total” utility vs “marginal” utility. The diamond-
water paradox is the observation that even though water is essential to human
life, the price of water is relatively low. Diamonds are frivolous and unimportant for
human existence, yet the price of diamonds is substantially higher.

The marginalist explanation of the paradox is as follows: The total utility or satis-
faction of water exceeds that of diamonds. We would all rather do without di-
amonds than without water. But almost all of us would prefer to win a prize of a
diamond rather than an additional bucket of water. To make this last choice, we
ask ourselves not whether diamonds or water give more satisfaction in total, but
whether more of one gives greater additional satisfaction than more of the other.

Some economists proposed an innovative solution to the diamond-water
paradox. They saw that value is subjective — it is in the eye of the beholder.
That is, things do not have inherent value, but have value only insofar as
people desire them: “Comparison of value, this evaluation of different objects,
changes continually with the need of the person”. Where water is plentiful,
people value diamonds highly. A person stranded in a desert, however, would
value water over diamonds.

3. Read the text below and answer the questions:

o What alternatives did the farmer have to solve his economic problem?

o Why did he decide to do what he did?

Five Sacks of Grain. An Austrian economist gave the following description of
the marginal theory of value, one often used by economics textbooks: “A pio-
neer farmer had five sacks of grain, with no way of selling them or buying
more. He had five possible uses: as basic feed for himself, food to build
strength, food for his chickens for dietary variation, an ingredient for making
whisky and feed for his parrots to amuse him. Then the farmer lost one sack
of grain. Instead of reducing every activity by a fifth, the farmer simply starved
the parrots as they were of less utility than the other four uses, in other words
they were on the margin.” MORAL: It is on the margin, and not with a view of
“the big picture”, that we make economic decisions.

4. Read the text below and explain the meaning of the word “disutility”.
Disutility. Suppose, you go to a buffet and the first plate of food you eat is
very good. On a scale of one to ten you would give it a ten. Now your hunger
has been somewhat tamed, but you get another full plate of food. Since
you're not as hungry, your enjoyment rates at a seven at best. Most people
would stop before their utility drops even more, but say you go back to eat a
third full plate of food and your utility drops even more to a three. If you kept
eating, you would eventually reach a point at which your eating makes you
sick, providing dissatisfaction, or “disutility”.

5. Read the text below. Define “marginal analysis” and explain what it is
good for.

Marginal analysis. When economists study individuals’ economic decisions,
they study decisions at the margin, the additional cost or benefit that a person
has. Economists refer to these as the marginal costs and the marginal bene-
fits of the decision.
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The general idea behind the concept of marginal analysis is that whenever
we make decisions we are weighing the marginal, or extra, cost of doing
something against the marginal benefit to you of that action. If the benefit is
greater than the cost, then the action is undertaken by a rational decision-
maker. In other words, all we have to do is figure out whether a certain move
will bring a “marginal profit’ or a “marginal loss”. The economist would say it this
way: “When faced with a choice, the business will make every move which is
expected to bring a marginal profit, and will reject every choice which is ex-
pected to bring a marginal loss”.

The reason for studying decisions at the margin is that it is the trade-off be-
tween marginal benefits and marginal costs that shape economic decisions. We
do not generally choose between, say, studying and not studying in total, but we
do ask how much will an additional hour of studying raise my grade? Similar
questions: “If the store opens an hour earlier, by how much will revenues in-
crease? If | hire this person, how many more goods will we be able to produce?”
6. Read the text below and answer the questions:

o What basic assumptions is neoclassical economic theory of human behaviour
based on? Are they all true to life?

Perfectly rational person: Laws of behaviour. Neoclassical economics
begins by assuming that people want things and that the amounts of these
things are limited. That's easy to believe. Secondly, economics goes on to as-
sume that people try to maximize utility — that people really will try to improve
their “satisfaction levels”. That's fairly easy to believe, too.

A third assumption is that people are rational. In the theoretical world of “to-
tal economic rationality” each person will compete with others to get ahead. |
will offer more to buy something before you get a chance. | will undercut you
and take your customers. Personal feelings of kindness or thoughtfulness for
others never have any influence on a person’s behaviour in this dog-eat-dog
world of “let the devil take the hindmost™

For centuries economists have talked about the fictional “economic man” (*ho-
mo economicus”) — a “perfectly rational person” who always makes all choices so
as to maximize utility. Such a totally rational person would always choose the
least costly way of getting or making something and would always spend money
in the most efficient way to maximize utility. Such a person would always budget
very carefully — would always optimize and economize all the time.

Neoclassical economic theory also assumes that work is unpleasant and that
people will try to avoid it. It assumes that people dislike risk. They hate it so
much, usually, that they are willing to pay others great sums of money to re-
duce risk — that's the idea behind insurance! Generally, anything that reduces
uncertainty and risk helps people make better decisions which in turn makes
them happier. Also it assumes that our wants are insatiable — that we'll al-
ways find something to want more of.

Pure economic theory of human behaviour is based on all these assumptions.
Are they all true? No. Not exactly. But is it close enough to the truth to help us
to get some understanding of how people behave? Yes. At least economists think
so. They think there’s enough truth in these “laws of behaviour” to help us to
understand better why people do some of the things they do.
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C. TRANSLATE INTO RUSSIAN d
1. History. The theory of marginal utility was independently developed
around 1870 by William Stanley Jevons in England, Carl Menger in Austria
and Leon Walras in Switzerland. Their ideas transformed economic analysis.
These advances in economic thought are known as the Neoclassical
Revolution (or Marginal Revolution).

During discussions about which of those three had been the first to
formulate the theory, a colleague of Jevons discovered a copy of Prussian
economist H.Gossen's Die Entwicklung (1854). Gossen was recognised as
the original author, and his work was reformulated in a less mathematical
way, to make it more intelligible to the public.

Although Gossen himself declared that his work was comparable in its
significance to the innovations of Copernicus, few others agreed; most copies
of the book were destroyed and, today, only a few original copies exist.

2. The concept of marginal utility. The pioneer developers of the theory of
marginal utility observed that value, like beauty, is subjectively determined.
Value is imputed to scarce resources by the acting individual. Other things
remaining equal, including tastes, the individual imputes less value to each
additional unit of any good that he receives as income. This is the principle of
marginal utility. Neoclassical economists still hold that sensible choice re-
quires comparing marginal utilities and marginal costs. They also think that
most people apply the marginalism concept regularly, even if subconsciously,
in their private decisions.

3. Marginalism: critics. Why are diamonds more expensive than water?
Many critics of marginalism argue that the reason that diamonds are more
expensive than water is not because of their relative natural abundance but
because of their cost of production. If diamonds could be produced cheaply
from carbon, as modern technology may make possible in the future, then the
price of diamonds will fall, even though the demand for their use has not al-
tered. Therefore, as these critics would claim, it is the cost of production
which determines price, not the marginal utility.

D. TRANSLATE INTO ENGLISH S

A. 1. B ocHOBe Teopuu NPUHATUA pelieHnit NOTPeBUTENs MU nNexaT HekoTopbie npeano-
NOXEHWUA KacaTenbHO UX 3KOHOMUYECKOro NOBEAEHWUA HA PbiHKE TOBApPOB W YCNyr.
2. NpeanonaraeTcs, 4To, BO-NEPBbIX, NOTpeGUTENNU B LENOM NOCTYNaloT PauUuoHanbHo;,
BO-BTOPbIX, CTPEMATCA K TOMY, 4TOObl NONY4MTb MaKCMManbHYIO NONE3HOCTb OT COBEp-
WaeMbIX UMW IKOHOMUYECKUX MOCTYNKOB U B MAKCUManbHO BO3MOXHOW Mepe NpoABM-
HYTbCH K UMEIOWENCH Y HUX Lenu.
3. MonesHocTs — 3TO Mepa YAOBNETBOPEHHOCTU UNW YAOBOMLCTBUS, PAAOCTH, MU NINYHON
bir0Abl, KOTOPYIO MHANBUA M3BNEKAET U3 NOTpebneHns Tosapa UNU NONbIOBAHWA YCNYrown.

. MonesHocTs ~ 3T0 CyObeKTUBHOE NOHATUE, U AaTb CTPOroe onpeaeseHue none3HoCcTU
aTPYAHUTENBHO, NOCKOMbKY Y KaXAOoro 4Yenoseka eCTb CBOE BOCNpUATUE YAOBONbCTBUS,
AOBNETBOPEHUA U CBOW Kpyr noTpebHocTen.
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5. LleHHOCTb eCTb Mepa NONe3HOCTU, KaKyto AAHHAA BEllb, N0 MHEHWIO N0AEW, UM NPUHOCUT.
6. B Heoknaccu4eckon 3KOHOMUKE, NONEe3HOCTb obbABNAETCA uenbio noTpebnexnn u pac-
CcMaTpuUBaeTCA Kak CBOWCTBO aKOHOMMYeckux 6nar yaoBnetsopaTb noTpebHOCTH.

7. Pasnuyaiot obuylo U npeaenbHylo none3HocTu. MNpeaenbHON Ha3biBaT MONE3HOCTb,
KOTOpYlo NoTpebuTens U3BneKaeT U3 Kaxaon AONONHUTENBHON eAuHULbI Bnara.

B. 1. Mone3HoCTb B NOANTMHECKOW IKOHOMUWU — 3TO CNOCOGHOCTL BELLen CNYXUTb TEM WK
UHbIM cnocobom yenoseky. Caman HUKYEMHAs unu camas obbivHas Belb MoXeT npuobpe-
CTW NONE3HOCTb, €CNIN ee NPUMEHEHUEe A0CTaTOMHO ANA YAOBNETBOPEHUA BO3HUKLIEN NO-
TPeBHOCTU UNn AOCTUXEeHUN Kakon-nubo uenu. U HaoGopot. K npumepy, ecnu kakas-nu6o
Belb yTPaYMBaEeT CBOE 3HAYEHWUE KaK MonesaHblit NPOAYKT U CTAHOBUTCA HUKOMY HE HyXXHOW
AnA noTpebneHun, To oHa, kak Nnpasuno, BbibpacbiBaeTCR, a €e NPOM3BOACTBO Npekpala-
ercs.
2. TepMuH «pPauWOHaNbHOCTb» HE CTOWUT TOMKOBATb B TAKOM MNNaHe, YTo Yenosek, UCTpa-
TUBLLIWA BECb CBOW AOXOA HA NOKYNKYy UBETOB NIOOUMOMY YenoBeKy, HepaunoHaneH, a k-
AVBUA, OTNOXMBLUMIA AEHLIM HAa aBTOMOOMNb, pauuoHaneH. C TOUKM 3peHNss IKOHOMMCTa,
oHu 06a BeayT cebs paunoHanbHO, €CNK OHKU TONbKO HA CAMOM Aene CaMOCTOATENbHO Bbi-
6panu ans ceba 3TW BapMaHTLI U NPU 3TOM MaKCUMU3UPYHIOT 06LLYI0 NONEe3HOCTb.
3. B 4yem xe COCTOUT 3HaYeHWe NOHATWUA NpeaenbHON NONE3HOCTU ANA OOBACHEHWS IKOHO-
MUYeckux sBneHnii? Bo-nepsbix, C €ro NOMOLLBID Nerko paspeLlaeTca Napaaoke, Ha KoTo-
poih obpatun BHUMaHue ewe A.CMuT. Peub nget o ueHax Ha anmas u Boay. Mockonbky
noan 6e3 BoAbl XUTb HE MOrYT, NOCTONbKY UeHa Ha Hee A0MKHA ObiTb MaKCUMAnNbHOW, XOTA
Ha CaMOM jAefie B CPaBHEHUW C AParoueHHbIMU anMa3amin OHa HE UMEET HUKAKOW LieHbl Unu
We UEHY CaMyl0 HUYTOXHYI0. 3TO OOBACHSETCA TeM, YTO LEHbl YyCTaHaBNUBAKOTCA He no
obwei nonesHocTn 6nar, a No ux NpeaenbHon None3HocTn. [lobbiua AONONHUTENBHOMO KO-
nuyectsa anmasoB TpebyeT Bce Gonbliux pacxopos, TOraa kak notpebnexue AONOMHU-
TENbHOro KONWYECTBa BOAbI NOYTU HUYErO HE CTOWT, NO KpawHew mepe, B NOBCEAHEBHOM
obuxoae. LieHHoCTb Gnara HanpAMY0 3aBUCUT OT OrpaHU4EHHOCTU U PeAKOCTU: 3anackl BO-
Abl Ha 3eMne O4YeHb BENWKKW, anMasbl Xe BCTPEYatoTCcs kpaiHe peako. MmeHHo aTo obcTos-
TENbLCTBO U YYUTLIBAETCA NPU ONPeAeneHun UEHHOCTM Bnar ¢ NOMOLWbIO NOHATUA Npeaent-
HOW NOMNE3HOCTH.

*kk
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UNIT 3 THE MARKET, PRIVATE PROPERTY,
AND COMPETITION
Text 3.1
The Market

“The market is a place set apart where men may deceive each other.”— Diogenes Laertius
(1) Definition: what exactly is the market? Although an understanding of mar-
kets is at the heart of any study of economics and business studies, there is no
universally accepted definition of the term market in economics. The term origi-
nally referred to a special place (typically, the main square of the largest village in
the vicinity) where products were bought and sold once a week. Modem day flea
and farmers’ markets are fairly close to the original concept.

Nowadays, a market does not have to be a physical place like a shop. In

modern times, a market is any arena, however abstract or far-reaching, in
which buyers and sellers make transactions. Markets may be general or spe-
cialized, large or small, local or global.
(2) Market participants: buyers, sellers, and intermediaries. Any market con-
sists of two main groups of people: all those who have commodities for sale, and
all those who are interested in buying those commodities, — that is sellers and
buyers. In some cases, their number can be very small, in other instances there
are millions of people who make up the market.

Most markets also comprise groups of people who act as intermediaries be-

tween the first seller of a commodity and the final buyer.
(3) Other market arrangements. Markets also include the arrangements by
which buyers and sellers communicate their intentions, such as business let-
ters, phone calls, radio-, television-, newspaper-, and Internet ads. These
market mechanisms provide information about the quantity, quality, and price
of products offered for sale, to facilitate the exchange of goods and services
between buyers and sellers and, thus, to efficiently allocate scarce resources.
(4) Market items: goods, services, and resources. While, in principle, al-
most any commodity of value can be exchanged through markets, they are
primarily used to exchange goods, services, and resources.

Goods are physical, tangible items or products that are used to satisfy
wants and needs. Services are intangible activities that provide direct satis-
faction of wants and needs without the production of tangible products or
goods. Resources (labour, capital, and land) are inputs that are used in the
production of goods and services.

Speaking in broad terms, any item or service of value can be referred to as

a good. Economists also study “bads” — items like garbage and “services” like
crime you have to pay to get rid of.
(5) How do people make a trade? Most market exchanges in modern econo-
mies involve a commodity on one side and a monetary payment on the other. In
essence, a buyer gives up money and receives a good, while a seller gives up a
good and receives money.
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Buyers and sellers negotiate with each other trying to get the best deal for
them. Sellers call out how much they will accept for the item. They know if
they receive more than the item value, they will have earned a profit. That's
why sellers sell only if the market price is greater than or equal to the price
they require to give up a good or resource that they own.

Buyers call out how much they will pay for the item. They know perfectly

well that “a penny saved is a penny gained”, so if they pay less than the item
value, they will have “earned” by saving. That's why buyers purchase
products and resources only if the market price is less than or equal to the
price they are willing and able to pay.
(6) Any market transaction is a product of compromise. If you want to
sell, say, your car, you will be looking to get the highest price possible. If you
are looking to buy a car you might be looking to get the cheapest price possi-
ble for the type of car you want to buy. Therefore, on the one side of the mar-
ket (the buyers’ side), shoppers attempt to purchase goods at the lowest pric-
es, while on the other side of the market (the sellers’ side), producers attempt
to sell the same goods at the highest prices. Since both parties expect to be-
come better off as a result of the transaction, any voluntary transaction takes
place only if the price is mutually agreeable on the basis of a compromise.

A market compromise, like every compromise, fully satisfies no one. In fact,
it is just midway between the competing interests of those who are buying
something and those who are selling that something. It is a settlement in
which each party makes a concession for the purpose of reaching an agree-
ment. Without compromise, it would be difficult to reach agreements and
keep the market running.

(7) Who benefits most from a market exchange? In contrast to political “solu-
tions”, under which the losing side is always forced to submit to the winners, free
market exchanges nommally leave both sides equally satisfied. According to
standard capitalist theory, as explained by Adam Smith in Wealth of Nations,
when individuals make a trade they value what they are purchasing more than
they value what they are giving in exchange for a commodity. If this were not the
case, then they would not make the trade but retain ownership of the more
valuable commodity. This notion underlies the concept of mutually-beneficial
trade where it is held that both sides tend to benefit by an exchange.

(8) Barter exchanges: no money is needed. While most markets involve
the exchange of money for a commodity, sometimes one commodity can be
traded for another, doing what is commonly termed barter. In other words,
barter is the exchange of goods and services performed directly, without us-
ing money. “I'll cook dinner if you do the dishes” and “You scratch my back,
and | will scratch yours” are typical examples of barter.

Barter requires a double coincidence of wants: A must have what B wants, and
B must have what A wants. The transaction costs (the costs involved in making
an exchange) of finding a double coincidence of wants for barter transactions are
typically very high. That's why most markets involve money because goods and
services can be exchanged more easily with money than without it.
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(9) Money exchanges. Money is an extremely difficult concept to define with
precision. Most simply put, it is anything “what you buy things with”. It is a medium
of exchange, in terms of which the value of all goods and services is expressed.
The reason that people value money as a medium of exchange is that it allows
for complex indirect exchanges to take place more easily than using barter.

(10) Market price. The amount of money for which a unit of goods or services is
exchanged is called price. In other words, price is the money value of a good or
service. It is a component of an exchange or transaction that takes place be-
tween two parties and refers to what must be given up by one party (i.e. buyer)
in order to obtain something offered by another party (i.e. seller).

In economic terms, a market price (i.e. market-determined price) is the
amount of money that a willing buyer will pay a willing seller for a given good
or service. Market price is established at the point of exchange through the
interaction of buyers and sellers.

Prices are providers of information. They reflect how much people value

goods and what sacrifices society has to make to provide the goods.
(11) Free market. A free market is a market where price is determined by
trade rather than by government. A completely free market is an idealized
form of a market economy where buyers and sells are allowed to transact (i.e.
buy/sell/trade) freely without any state intervention in the form of taxes, sub-
sidies or regulation.

Because no national economy in existence fully manifests the ideal of a free

market as theorized by economists, some critics of the concept consider it to
be a fantasy — outside of the bounds of reality.
(12) Market, non-market, and mixed economies. An economic system in
which goods and services are exchanged by market functions is called a
market economy (also termed capitalism). An alternative economic system in
which non-market forces (often government regulations) determine prices is
called a planned economy or command economy (also termed socialism). An
economic system in which an attempt is made to combine socialist ideals with
the market economy is known as a mixed economy or market socialism.

A. POST-READING ACTIVITIES
1. Decide whether the following statements are true or false:
1.There is no single definition for the term market in economics.
. The market is any place of sale.
. The market is any arena in which buyers and sellers make transactions.
. Any market involves exchanges.
. Most market transactions are made on the basis of a compromise.
. Most market exchanges tend to be mutually-beneficial.
. Both buyers and sellers tend to benefit by market exchanges.
. Market compromises fully satisfy no one party involved.
. There are two main kinds of intermediaries in a free market.
10. Barter systems are more common than systems that use currency.
11. Barter is an indirect exchange of commodities without using money.

OCoO~NOOEWN
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2. Choose the most suitable word:

. “A penny (gained, saved) is a penny (gained, saved).”

. “Scratch my (back, hand, head) and | will scratch (you, your, yours).”

. Money is anything “(that, what, which) you buy things (for, at, with)."

. An understanding of markets (is, does, has) at the (heart, head, hand) of
any study of economics.

. The buyers must have (something, anything) they can offer in exchange for
(it to be, there to be, — ) a potential transaction.

6. Most market exchanges (involve, are involved in) a commodity on one

side and a monetary payment on (another, the other, the others).

3. Fill in the blanks using all but one of the words given below:

. In market economies ... play very important roles.

. Under the barter system trade is ..., but not impossible.

. Any seller expects to become ... as a result of the transaction.

. When goods are exchanged ... using money, this is called barter.

. The world of commercial activity where goods and services are ... and sold
is called a market.

. A free market economy is an economic system in which individuals, rather
than ... , make the majority of ... regarding economic activities.
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govemment, prices, buyers, without, decisions, bought, difficult, better off.
4. Complete the sentences:

A. 1. Money is a ... of exchange.

2. A good is any item or service of ... .

3. A price is the ... paid for one unit of a good.

4. Barter requires a double coincidence of ... .

5. People who pay for goods and services are called ... .

6. Without compromise, it is difficult to ... agreements.
7.
8.
9.
1

Broadly speaking, any item of value can be referredtoas a ... .
A market is any arenain which buyers and sellers make ... .
The direct exchange of goods without the use of money is called ... .
0. An economy that operates by voluntary exchange in a free market and is
not planned or controlled by a central authority is knownas a ... .
B.1. The two main parties involved in market exchanges are ... and ... .
. In a free market price is determined by ... rather than by ... .
. Tangible items are called ... , while intangible activities are called ... .
. Ads are market ... used to provide ... about the products offered for ... .
. Since all market transactions are ..., a transaction takes place only if the
price is mutually ... .
. The situation that exists when A has whatB ... and B ... what A wants is
referredto as ... .
7. Buyers purchase commodities only if the market price is ... than or ... to
the price they are willing and ... to pay.
8. Buyers and sellers communicate with each other either ... or through
mediating ... .

» A WN
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5. Restore the correct word order in the sentences that follow:

1. A fantasy market is a completely free?

2. Any compromise is a product of market transaction.

3. Is the place where any trade conducted is market?

6. Answer the following questions without looking back at the text:

A. 1. What is a (traditional/modern) market?

2. What are markets good for?

3. Why do people trade/buyers and sellers make exchanges?

4. What are the main market participants/market items?

5. Who or what are intermediaries? What are they good for?

6. What are the aims of buyers and sellers in the market?

7. What is barter? Give some examples of barter.

8. Why are barter systems less common than systems that use money?

9. What are the basic market arrangements by which buyers and sellers
communicate their intentions?
. 1. What is money? What role does it play in market exchanges?

2. What is an economic good/an economic bad?

3. What is price? How is the price for a good established in the market?

4. What is profit and how is it related to price?

C. 1. How would you define a farmers’ market/ a “free market™?

2.1s a completely free-market economy a fantasy or a reality?

3. What is a non-market economy/ a mixed economy?

4. Which type of economy does the economy of Belarus/ Russia belong to?

7. Write a summary/Render the contents of Text 3.1 in brief.

8. Comment on the following statements:

¢ “The aim of any seller is to make you, the buyer, part with your money.”

e “The market is a good servant but a poor/bad master”.

s “Money can buy anything.”

9. Discuss:

(]
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the difference between a market and a shop;
the difference between a capitalist economy and a socialist economy.

B. FURTHER READING
1. Read the text below and answer the following questions:
e How many types of markets are discussed in the text?
e Can you briefly define each of them?
A market makes possible the exchange of goods and services between buyers
and sellers, and that exchange determines the price of goods and services. Buy-
ers and sellers communicate with each other about the quality and quantity of a
product; what the buyers are willing and able to pay, and what the sellers must
receive. Food, shares of stock, national currencies, gold, and labour services are
bought and sold respectively in the supermarket, the stock market, the foreign
exchange market, the gold market, and the labour market. Black market is the
name given to exchanges that violate the law, such as the buying and selling of
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illegal drugs and counterfeit goods. Underground market is the name given to un-

recorded transactions, whether legal or illegal. For instance, some people choose

not to report their eamings in order to avoid paying taxes. Any earnings that go

unreported are part of the underground market. And, finally, the political market

involves the exchange of votes and political benefits.

2. Read the text below and answer the questions:

o What is a street/farmers market? Why are they still popular in many coun-
tries of the world?

e Why do people go to a farmers market?

The traditional market square is a city square where traders set up stalls and

buyers browse the merchandise. This kind of market is very old, and countless,

such markets are still in operation around the whole world. Such markets are of-

ten temporary, with stalls only present for one or two days a week (‘market

days”), however some are open every day of the week.

In continental Europe, especially in France, street markets, as well as “mar-
ketplaces” (covered places where merchants have stalls, but not entire
stores) are commonplace. Both resellers and producers sell their wares (not
only fruits, flowers, and vegetables, but also meat and fish, and other prod-
ucts) to the public.

In the USA such markets fell out of favour, but renewed interest in local
food has caused the reinvention of this type of market, called farmers’ mar-
kets, in many towns and cities. A farmers market is an opportunity for local
farmers to sell their produce directly to the local people. Conversely, people go
to a farmers market to obtain fresh produce. Besides, the prices at a farmers
market are sometimes cheaper than at typical stores.

3. Read the text below and answer the question:

o What are stock markets?

Stock markets. Stock markets are specific places at which people buy and
sell shares of stock, or shares of ownership in corporations. A share of stock
represents a piece of the ownership of a firm. For instance, if you buy Ford
Motor Company stock, you are one of the owners of Ford. The price of stock
is determined by the expectations of buyers and sellers, whose exchange of
shares reflects their beliefs about whether the firm will be more or less prof-
itable in future and whether the firm will perform better or worse than other
firms. Such stocks are bought and sold through dealers and brokers or
through word of mouth in what is called the over-the-counter market.

4. Read the text below and answer the question:

e Who or what is a stock broker?

Stock brokers. What we call the stock market is literally millions upon mil-
lions of independent people around the world making independent decisions.
A simply put example is this: | think or guess AT&T shares will rise in price so
| want to buy a hundred. Somebody else might think or guess that AT&T
shares are going to fall in price so he wants to sell his 100, but there's a big
problem. | don’'t know where he is and he doesn’t know where | am. No
sweat. There are specialists who, for a price, get us together so we can make
the transaction; we call them stock brokers.
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5. Read the text and explain the difference between the words “wage”,
“salary” and “rent”, as price words.

Price. Just as good is an all-purpose word in economics, so is price. A price is
the amount paid for one unit of a good, such as $150,000 for one Rolls-Royce.
Although prices are usually expressed in terms of money, sometimes they are
expressed in terms of other goods, such as two candy bars for one ice cream
cone. A wage is a kind of price — the price for an hour of labour. A salary is also
a price — the price for a month’s or year's worth of labour. A rent, too, is a type of
price — an amount for the use of a house for a month, say. Fare, toll, tuition, and
charge are all examples of the words for which the all-purpose word price can
also be used as a synonym in the English language.

C.TRANSLATE INTO RUSSIAN

1. History. In its original meaning, the market is a physical coming together of
a sizable number of merchants and prospective customers at a pre-arranged
time and place (in medieval Europe, typically once a week on the main
square of the largest village in the vicinity) for the purpose of striking deals to
buy and sell a variety of goods and services. Large numbers of customers
came to such organized markets because they found it convenient to be able
to make many of their necessary purchases on the same day in one central
location (minimizing their total travel time and other travel costs) and because
the presence of many merchants offering similar wares made it possible for
them to strike the best deals in terms of quality and price. Merchants were of-
ten attracted from considerable distances to participate in such markets be-
cause of the opportunity to sell so many of their wares to such large numbers
of potential customers in such a short time.
2. What is a market? In the language of modern industrial society, and es-
pecially in the language of professional economists, the concept of a market
has been generalized and abstracted far beyond the original rather concrete
and localized meaning of the term. In the more modem sense of the term, a mar-
ket is the generalized name tag for the whole process that gets under way when-
ever a sizable number of people free to buy and/or sell a particular kind of good
or service are in more or less close communication with each other so that infor-
mation about the terms of recent transactions and current offers to buy or sell is
generally available to a large number of interested parties at relatively low cost —
regardless of the participants’ physical proximity or distance.
3. Barter and money exchanges. The purpose of markets is to facilitate the
exchange of goods and services between buyers and sellers. In some cases
money changes hands; in others, only goods and services are exchanged.

The exchange of goods and services directly, without money, is called bar-
ter. Most markets involve money because goods and services can be ex-
changed more easily with money than without it. Barter requires a double
coincidence of wants. The transaction costs (the costs involved in making an
exchange) of finding a double coincidence of wants for barter transactions are
typically very high. Money reduces these transaction costs.
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4. The world-wide market. Technological innovations of the industrial age
both have dramatically increased the size of the areas from which buyers and
sellers may be brought together to do business and have greatly reduced the
need for them actually to meet face-to-face in one place in order to strike a
bargain. The markets for many consumers’ durable goods like automobiles or
TVs and major agricultural and industrial commaodities like oil, natural gas,
wheat, beef, steel, forest products and computer chips are now literally world-
wide in extent. Of course, for many markets there do still exist central gather-
ing places or locations that play an especially important role in the local, na-
tional or even world-wide networks of buyers and sellers — for example, the
seasonal women'’s fashion shows in Paris and Milan, and so on.

5. Information asymmetry. In economics, the asymmetry of information oc-
curs when one party to a transaction has more or better information than the
other party. (It has also been called asymmetrical information and markets
with asymmetrical information). Typically it is the seller that knows more
about the product than the buyer, however, it is possible for the reverse to be
true: for the buyer to know more than the seller.

Examples of situations where the seller usually has better information than the
buyer are numerous but include used-car salespeople, stockbrokers, real estate
agents, and life insurance transactions. Because of information asymmetry, un-
scrupulous sellers can “spoof” items (like software or computer games) and de-
fraud the buyer. As a result, many people not willing to risk getting ripped off will
avoid certain types of purchases, or will not spend as much for a given item.

6. The economic concept of markets. A market can be defined as a set of
goods and services which are regarded as substitutes by consumers; a set of
buyers, whose preferences together with their budget constraints determine
their willingness to pay for those goods and services; and a set of producers
(sellers) endowed with production technologies whose physical properties
along with opportunity cost, determine the minimum price at which those
goods or services are supplied. The market can therefore be considered to be
an allocation mechanism that, in the absence of frictions, ensures that goods
and services end up in the hands of those who value them the most.

7. Market efficiency. The way a market functions depends largely on the beha-
viour of the players — buyers and sellers. A market is said to perform efficiently if it
allocates goods and services to those who value them the most. Likewise a mar-
ket is likely to perform inefficiently, for instance, if a seller exists that can behave
independently of their competitors, customers and consumers. In such a case the
seller is in a position of dominance and may manipulate the market to their own
advantage. It is therefore desirable to have efficient markets.

The more nearly perfect a market is, the stronger the tendency is for the same
price to be paid for the same thing at the same time in all parts of the market.

8. The question of what to produce is best answered by the market. A
market is a place where you find people, businesses or organizations that will
buy your products and services. That is, a market is where your customers
will be. The success of your business depends on whether there is a market
(or customers) available for your products and services and whether they will
want your products and services.
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If the market system is working, then if you want an income you must do
or offer something that the market wants you to do or offer. If the market
doesn’t want what you have to offer, nobody will buy your goods! If nobody
wants the goods you offer you will stop producing them. In this way the
market is telling you that you are using your energies and other resources
to do something “the market” doesn’t want you to do with those resources.
And the sooner you get that message, the better for you! That is the way
your productive efforts are being directed by “the market”.

D. TRANSLATE INTO ENGLISH d
A. 1. OBWenpuHATOro onpeaeneHns pbiHKa, Kak U MHOTUX APYrux 3KOHOMWYECKUX NOHS-
TUA, Ha CEroAHSAWHUI AeHb He cyulecTByeT. [oBOpPA NONPOCTY, PbIHOK — 3TO No6oe MecTo,
rae NpoaasLbl U NOKynaTenu cosepwatoT TOPro.ble CAenku.
2. PbiHkn MOryT GbiTb Pa3HbIMU: ManNeHbKUMU U GONbLUIMMK, MECTHBIMU U rnoBGanbHbIMK,
cneynanu3vpoBaHHbIMW U HE OYEHb.
3. PbIHOK — XxOpow Kak Crnyra, Ho NNox — Kak XO3suH.
4. KTo-T0 ewe B APEBHOCTU CKasan, 4To PbIHOK — 3T0 o6ocobneHHoe MecTeuko, kyaa cne-
unansHO NPUXOANAT NtoAn, 4Tobbl obMaHbIBaThL APYr ApYyra.
5. Nio6oi pbIHOK COCTOUT, NO KpawHew mepe, U3 ABYX rpynn NAen: nokynarenei u npo-
AasuoB. Kpome TOro, COCTaBHON 4acTbio GONbWWHCTBA PbIHKOB SBNSETCA U rpynna nio-
A€W, KOTOpbIE BbICTYNAKOT B KA4eCTBE NOCPEAHMKOB MEXAY NepBbiM NPOAABLOM W KOHEY-
HbIM noTpebutenem.
6. W nokynatenu, u npoaasubl HAAEIOTCA OKA3aTbCA B BbIUrpbILLE B pe3ynbTaTe CAENKW.
Mpu 3aTtom npoaasey BCceraa xoveT NPoAaTh Kak MOXHO AOPOXE, a NOKynaTenb — KynuTb
KaK MOXHO aeuleBne.
7. ToBapbl — 370 (YU3NYECKUE, OCAR3AEMbIE N3RENURA, KOTOPLIE YeNnoBeK WCnonb3yeT Ans
YAOBNETBOPEHUA CBOMX XenaHui u notpebHocTen.
8. Pecypcbl — 370 BCe TO, 4TO HE06XOAUMO ANA NPOU3BOACTBA TOBAPOB W yCNyr.
9. AHTubnaro — 310 6naro, NpUHocsLlEee OTPUUATENbHYIO NONE3HOCTb, HAaNnPUMep, Mycop
Unu NpecTynneHus.
10. BonbWUHCTBO 0BMEHOB Ha PbIHKE BKNOYAIOT B cebsi ToBap, C OAHOW CTOPOHBI, U NnaTy
B A€HEeXHON hopme, C ApYyroi.
11. leHbrn — 370 CpeaAcTBO o6MeHa; BCe TO, Yem Bbl pacnnayvsBaeTech 3a ToBap unu yc-
nyry. Kak 3kOHOMWUYECKOe NOHATWE, AEHbMM YPe3BblHalHO TPYAHO NOAAAIOTCA TOYHOMY
onpeaeneHuio.
12. PbIHOYHas UueHa — 3TO Ta CymMa AeHer, KOTOpYlo NoKynaTerb BbinnaynsaeT npoaasuy
3a eAvHUUY ToBapa unu ycnyry. PbiHOYHas UeHa ycTaHasnvsaeTca B Touke obmeHa yepes
B3auMoaencTene nokynarenei u npoaasLos.
13. Mbl nokynaem ToBap TONbKO TOrAa, KOrAa PbIHOYHANA LEHA HWKE UMW paBHa TOW UeHe,
KOTOPYIO Mbl MOXEM 1 COrNacHbl 3annaTuTb.
14. Koraa niofu coseplialoT TOproBblit OOMEH, TO OHW UEHAT TO, 4TO npuobpeTaior,
Gonblue, Yem TO, 4TO OTAAIOT B3ameH. Ecnu 6bl 370 BbiNo He Tak, To OHu He nownu Bbl Ha
obmeH n coxpanunu Bbl B CO6CTBEHHOCTU Gonee LeHHYI0 ANA HUX BELYb.
15. BapTep — ato o6MeH ToBapaMu UNK ycnyramu, ocyLecTBNAEMbIA HENOCPEACTBEHHO/
Hanpsmyto, 6e3 ucnonb3osaHus ageHer. OAHO U3 HenpeMeHHbIX ycnoeuit 6apTepHoro 06-
MeHa — 3TO «BOWHOE COoBnaaeHune xenaHuii». B ocHose 6aprepa kak opMbl PbIHOYHOTO
obmeHa nexuT obujenssecTHbi NpuHUMN «Tol — MHE, A — Tebex.
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B. 1. Bce T0, 4TO Yenosek UCNonb3yeT AN yA0BNETBOPEHUSA CBONX HYXA U BOXAENEHUNA,
OH Ha3biBaeT «b6narom». [lea rnasHbix notpebutenbckux 6nara — aTo ToBapbl U ycnyru.
PbiHOK — cucTema oTHOLWEHUI No NosoAy o6MeHa ToBapamu U yCnyramu, noCTpoeHHas Ha
NpUHUUNE COU3MEPEHURA CNPOCa N NPEANOXEHUR.

2. CepaueBuHa PbIHOYHOrO MEXaHU3mMa — OTHOLUEHUS Mexay NpoAasBuamMu U nokynarte-
nAamMu. Ha 3aTn OTHOWEHWA BO3AENCTBYIOT CaMble pa3HooOpasHble (hakTopbi, Takue Kak
MUpOBbIE UEHbI, HAaNoru, pexriama, CpeACcTBa MacCoBOW UHOPMaLUA.

3. PaccmaTpusas noHATHE «UeHa», uenecoobpasHo OCTAHOBUTLCA Ha Tpex ee (PYHKLMUAX:
n3MepeHnn (CKONbKO CTOUT ToBap/ycnyra), perynupoBaHus (KOMy-TO UeHa no CpeacTBam,
a KOMY-TO — yBbl — HET), CTUMYNUPOBAHUS (BbICOKUE LEHbI NPUBNEKAIOT NPON3BOAUTENEH,
HU3Kue cnocobHbI MX Pa3opuTb).

4. B coBpemeHHbiX YCNOBUAX PbiHOK NpeacTaBnseT co60i0 BECbMa CNOXHbLIA XO3RNCTBEH-
Hblll opraHuam. ECTb pasHble BapuaHTbl onpeaeneHus CTpyKTypbl pbiHka. CornacHo oa-
HOMY W3 HWUX, BBIAENAIOTCA TPW KPYNHbIX 3BEHA PbIHOYHbIX OTHOWEHWIA: PbIHOK TpyAa, To-
BapHbIN PLIHOK WU PbIHOK AeHer K LieHHbIX Bymar.

5. CmewaHHan 3KOHOMUKA — 3TO 3KOHOMUYECKas cucrtema, covetaowas B cebe pbiHOY-
HYIO 3KOHOMUKY C rOCYAapCTBEHHBIM PEryNMpOBaHUEM.

6. CeroaHs uaena cBo60AHOr0 pbiHKa, T.€. PblHKA, HA KOTOPOM LeHa yCcTaHaBnuBaeTca B
pesynbrate Topra 6e3 kakoro-nubo BMellaTenbCTBa CO CTOPOHbI NPaBUTENbCTBA, — YTO-
nus.

* k%
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Text 3.2

Property
“Property is theft.” — P.-J. Proudhon

“By abolishing private property one takes away the human love of aggression.” - S. Freud
(1) Introduction. The concept of a market presupposes the existence of certain
sorts of property relations in the society involved. At least some goods and ser-
vices must be legally or socially regarded as alienable property of private individ-
uals who are recognized as having not just the right to use particular scarce eco-
nomic resources for their own purposes, but also to transfer such rights of use to
someone else in exchange for money or other goods or services.

(2) What is property? The concept of property has no single or universally
accepted definition. Like other foundational concepts which have great weight
in economics, its usage varies broadly.

In ordinary English, property is simply “one’s own thing”, and refers to the
relationship between individuals and the objects which the former see as
being their own to dispense with as they wish/please/see fit.

In contrast, scholars in the social sciences conceive of property not as a
relationship between people and things, but as a relationship between people
with regard to things. Seen as such, property is not a thing, but a title to such a
thing, or rights in or to it. When we offer a house for sale, for example, we only
offer the legal title, which is the exclusive right to the house we are selling.

A common means of acquiring property nowadays is by transfer from the
previous owner or owners: one can purchase it with money, trade it for other
property, receive it as a gift, inherit it, steal it, find it, or make it.

(3) Real property and personal property. Property can be classified into
real property (also sometimes called real estate or realty), and personal prop-
erty (also sometimes called chattel or personalty).

Real property, also referred to as immovable property or immovables, is
land and ordinarily anything erected on, growing on, or affixed to it, including
buildings and crops.

Personal property, also referred to as movable property or movables, is an-

ything other than land that can be moved from one location to another.
(4) Tangible and intangible property. Property can also be divided into other
two maijor categories: tangible and intangible. Tangible property includes such
items as residential buildings, machinery, livestock, automobiles, or jewelry. In-
tangible or abstract property includes intellectual property (non-corporeal things
like ideas, patents, copyrights, trademarks, musical compositions, novels, com-
puter programs), financial instruments (like shares of common stock in a corpo-
ration, bonds, insurance policies), or contractual obligations to provide, say,
goods or services at some time in the future.

Lastly, the purpose distinguishes property into goods of consumption and
goods/means of production, according as the goods are directly intended ei-
ther for production, i.e. for producing new goods, or for final consumption.
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(5) Public property vs private property. Property may be further classified
as either public (collective) or private (individual). Public property is that which
belongs to all and any members of a society/a whole community collectively
or a state. Private property is that which belongs to an individual or a limited
group of individuals.

Public property is intended to serve the interests of the community at large;
private property, the interests of a limited circle. Family property is private
property, even if it belongs to the family as a whole.

(6) Communal property. When a group of people shares the ownership of
property amongst each other, communal or common ownership of property
occurs. A common form of communal real estate ownership is a cooperative
or co-op. A co-op is a group of persons who join together, or cooperate, to
own a building for mutual benefit.

(7) Private property: pro and contra. Private property is the key building
block of capitalism, — an economic system in which most economic decisions
are made by private owners and most property is privately owned.

The concept of private property is simply the idea that you, as a private individ-
ual, have the right to own and to do whatever you please with anything which is
“yours” — your house, your land, your car, your guitar, your money, your anything.

The idea that people have a governmentally protected right to own things
and use them as they see fit — is very basic: the market process couldn’t
work unless people had the right to keep and/or exchange the things they
earned, or otherwise produced or bought.

Supporters of private property rights state that the institution of private
property enables both better protection and more efficient allocation of socie-
ty’s scarce resources, and provides more wealth and better standards of liv-
ing for all in the long run.

Critics of this concept argue that private property is inherently illegitmate, and
has no moral justification since it will always lead to inequality, domination of one
group of people, — that is, private property owners — over the non-property holders.

The most radical critics hold that only collective ownership will assure the mini-
mization of unequal or unjust outcomes and the maximization of benefits for all
members of a society, and that therefore all private property should be abolished.

A. POST-READING ACTIVITIES
. Decide whether the following statements are true or false:
. Property can be defined as a relationship between people and things.
. There are only two universally accepted definitions of property.
. Private property is that which belongs to one or more persons.
. Most public property is freely accessible to the general public.
. Public property is that which is shared by all and any members of a society.
. Family property is an example of communal property.
. Private property may be tangible or intelligible.
. Moral justification of private property principle is unquestionable.
. One can gain or lose ownership of property in a number of ways.
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10. The most common means of acquiring property nowadays is theft.

2. Choose the most suitable word/phrase:

1. In common use, property is simply “(one, ones, one’s) own thing”.

2. Property rights are guaranteed and protected by (law, people, market).

3. Property is a relationship between people (and, or, with regard to) things.

4. Private property leads to (inequality, mutual benefit, cooperation).

3. Fill in the blanks using all but one of the words given below:

1. Property is not a thing, but a ... to such a thing.

2. A common form of real estate ... is a cooperative or co-op.

3. Public property is intended to serve the interests of the ... at large.

4. Capitalismis an economic ... in which most economic decisions are
made by property ... .

community, title, ownership, owners, system, justification.

4. Complete the sentences:

1. Anything that may be owned is called ...

2. The market process can’t work without ... .

3. The state of exclusive possession of property is called ... .

4. Capitalism is an economic system in which most property is ... .

5. Personal property is divided into ... property and ... or abstract property.
6

5

. Public property is that which belongs ... a whole community or a state.
. Restore the correct word order in the sentences that follow:

1. The building capitalism is block key of private property?

2. A governmentally people have protected right to own things.

3. The single or universally definition of property has no accepted concept.
6. Answer the following questions without looking back at the text:
1. What is property?

2. What can be/can’t be property?

3. Who can be a property owner/holder?

4

5

6

7

8

9

. How many types of property are ordinarily distinguished?
. What is private property?
. What is the main function of private property in a market economy?
. In what way does public property differ from private property?
. What exactly do we offer for sale when we are selling a thing?
. What are economic justifications of private property, if any?
10. In what way can one acquire property nowadays?
7. Write a summary/Render the contents of Text 3.2 in brief.
. Comment on the following statements/sayings:
“Property is theft.”
“One’s body is one’s property”.
“What is owned by all, is cared for by none.”
“All private property should be abolished.”
. Discuss:
moral justification for private property to exist, if any.

o

oo o o o
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B. FURTHER READING
1. Read the text below and discuss the Vedantic view on ownership.
Indian spiritual science called Vedanta believes that the root of ownership
is the feeling that one is separate from the rest of the universe. Given this
understanding, one disconnects oneself from the universe, and then attempts
to reconnect with objects through a relationship which is called ownership.

Vedanta believes that the feeling of ownership is an illusion, which remains
with oneself as long as one considers oneself as separate from the Universe.
When one understands the fundamental reality that there is only one entity
called the Universe, there is no need for ownership and one gets rid of this
illusion.

2. Read the text below and discuss the problem of slavery.

Slavery. The living human body is, in most modern societies, considered
something which cannot be the property of anyone but the person whose
body it is. Slavery is currently illegal in every country around the world,
however, up until the 19th century slavery and ownership of people had
existed in one form or another in nearly every society on earth. In most
countries, slaves were considered as movable property.

Slavery can be defined as the absolute legal ownership of a person or
persons, including the legal right to buy and sell them. The slaves do not
have the freedom to live life as they choose, but as they are instructed by
their owners. Slavery almost always occurs for the purpose of securing the
labour of the slave.

3. Read the text and explain what Eminent domain and Zoning are.
Private property rights are not absolute. They are subject to community
rights. The federal and state governments in the USA, for example, have the
right of Eminent domain, which is the power to purchase property from own-
ers for public use, even if they do not want to sell, following the payment of a
fair amount of money to the owner of the property. The eminent domain pow-
er is used frequently to acquire property for highways, railroads, public parks,
and urban renewal, though judgments about what constitutes public use are
sometimes very controversial.

Zoning is another illustration of the way that private property is subject to
community rights. Local governments frequently impose restrictions on the
possible use of land, such as prohibiting the location of houses in industrial
areas, limiting the size and height of buildings, and requiring minimum lot siz-
es for houses. Such restrictions on the use of property often have the effect of
dramatically decreasing property value.

4. Read the text below and answer the questions:

e What is privatization?

o What are the main reasons and purposes of privatization?
e Can one privatize the state itself?
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Privatization is the process of converting or “selling off” government-owned
assets, properties, or production activities to private ownership. Privatization
is usually undertaken either to generate revenue for the government or as
part of an overall free-market approach to the economy. A similar transfer in
the opposite direction is referred to as nationalization.

The basic economic argument given for privatization is that governments
have few incentives to ensure that the enterprises they own are well run,
since state-run industries tend to be bureaucratic. Proponents of privatization
believe that private market actors can more efficiently produce many goods or
services than government due to free market competition. Many proponents
do not argue that everything should be privatized; the existence of problems
such as market failures and natural monopolies may limit this. However, a
small minority thinks that everything can be privatized, including the state
itself.

5. Read the text below and answer the questions:

o Whatis (re)nationalization?

o What are the main reasons and purposes of (re)nationalization?
Nationalization is acquisition and operation by a country of business enter-
prises formerly owned and operated by private individuals or corporations.
The property holder may or may not be compensated for the loss of property.

In developing nations, a business enterprise is typically nationalized if the
government feels the company is exploiting the host country and exporting
too high a proportion of the profits. By nationalizing the firm, the government
hopes to keep profits at home.

In developed countries, industries are often nationalized when they need
government subsidies to survive. In some developed countries, however, na-
tionalization is carried out as a form of national policy, often by Socialist gov-
ernments.

Nationalizations can also take place when a government seizes criminal
property. For example, the French government seized Renault because its
owners had collaborated with Nazi Germany.

6. Read the texts below and discuss the moral principles of Western ci-
vilization, based on the private property concept.

A. A Speech by Chief Seattle (Skokomish) in 1854. “The Great Chief in
Washington sends word that he wishes to buy our land. The Great Chief also
sends us words of friendship and good will. This is kind of him, since we know
he has little need of our friendship in return. But we will consider your offer.
For we know that if we do not sell, the white man may come with guns and
take the land.

How can you buy or sell the sky, the warmth of the land? The idea is
strange to us. If we do not own the freshness of the air and the sparkle of the
water, how can you buy them?

Every part of this earth is sacred to my people. Every shining pine needle,
every sandy shore, every mist in the dark woods, every clearing and hum-
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ming insect is holy in the memory and experience of my people. The sap
which courses through the trees carries the memories of the red man.

The white man'’s dead forget the country of their birth when they go to walk
among the stars. Our dead never forget this beautiful earth, for it is the moth-
er of the red man. We are part of the earth and it is part of us. The perfumed
flowers are our sisters; the deer, the horse and the great eagle are our broth-
ers. The rocky crests, the juices in the meadows, the body heat of the pony,
and man - all belong to the same family.

So when the Great Chief in Washington sends word that he wishes to buy
the land, he asks much of us.

The red man has always retreated before the advancing white man, as the
mist of the mountain runs before the morning sun. We know that the white
man does not understand our ways. One portion of land is the same to him as
the next ... the earth is not his brother, but his enemy, and when he has con-
quered it, he moves on. He leaves his father's graves behind, and he does
not care. He kidnaps the earth from his children. His appetite will devour the
earth and leave behind only a desert ... .

This we know: The earth does not belong to man; man belongs to the earth.
This we know.

Whatever befalls the earth befalls the sons of the earth. Man did not weave
the web of life; he is merely a strand in it. Whatever he does to the web he
does to himself.

Even the white man cannot be exempt from the common destiny. One thing
we know, which the white man may one day discover — our god is the same
god. You may think that you own him as you wish to own the land but you
cannot. This earth is precious to the great spirit, and to harm the earth is to
heap contempt on its creator. The whites too shall pass; perhaps sooner than
all other tribes. Continue to contaminate your bed, and one night you will suf-
focate in your own waste.

Your destiny is a mystery to us, for we do not understand when the buffalo
are all slaughtered, the wild horses tamed, the secret corners of the forest
heavy with the scent of many men, and the view of the ripe hills blotted by
talking wires. The end of living and the beginning of survival.

When the last red man is vanished from this earth, and his memory is only the

shadow of a cloud moving across the prairie, the shores and forests will still hold
the spirits of my people. For they love this earth as the newbom loves its mother’s
heartbeat. So if we sell you our land, love it as we've loved it. Care for it as we've
cared for it. Hold in your mind the memory of the land as it is when you take it
And with all your strength, with all your mind, with all your heart, preserve it for
your children, and love it... as the Great Spirit loves us all.”
B. A convenient forgetting of one’s own atrocities: From the history of
the USA. It is estimated that in 1860 there were between 30 and 90 million
buffalo on the plains. Their stampedes could be heard for hundreds of miles -
called by the natives “Rolling Thunder”. These animals had thrived here for
thousands of years, and the people that lived here lived in turn off the buffalo
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with great economy — taking only sick, old, or weak animals, and using every
part with little waste.

When the railroad began to cross the plains, in the mid 1860’s, there was a
massive influx of whites. Killing buffalo became an industry ($1.00 per hide),
and the railroad made it easy to send the hides back east to be made into car
tops, suitcases, and industrial drive belts. The government funded parts of the
killing spree, knowing the devastating effect on Native morale and survival.

By 1870, the rolling thunder was silent. Millions of buffalo had been killed,
skinned, and left to rot. The herds had dwindled to a few thousand, when the
killing finally eased off, partly because of the outcry from a few whites with a
conscience.

How would white America react now if some alien came and destroyed all
of their cattle, sheep, chickens, and swine?

C. TRANSLATE INTO RUSSIAN S
1. Property is the right to the enjoyment of things of economic value, whether
the enjoyment is exclusive or shared, present or prospective. The rightful
possession of such rights is called ownership. Ownership is necessarily sup-
ported by correlative rights to exclude others from enjoyment. By extension of
usage, the things in which one has property rights are called one’s property;
thus the person who holds title to a house, even though there is a mortgage
outstanding, calls it his or her property.
2. Aristotle, in “Politics”, advocates private property. He says, “that which is
common to the greatest number has the least care bestowed upon it. Every-
one thinks chiefly of his own, hardly at all of the common interest; and only
when he is himself concerned as an individual”. In addition, he says when
property is common there natural problems that arise due to differences in la-
bour: “If they do not share equally enjoyments and toils, those who labour
much and get little will necessarily complain of those who labour little and re-
ceive or consume much. But indeed there is always a difficulty in men living
together and having all human relations in common, but especially in their
having common property”.
3. Ownership is the state or fact of exclusive possession or control of proper-
ty, which may be an object, land/real estate, intellectual or some other kind of
property. Ownership is the key building block in the development of the capi-
talist socio-economic system. The concept of ownership has existed for thou-
sands of years and in all cultures. Ownership is the basis for many other con-
cepts that has formed the foundations of ancient and modern societies such
as money, trade, debt, bankruptcy, the criminality of theft and private vs pub-
lic property.
4. The process and mechanics of ownership are fairly complex since one
can gain, transfer and lose ownership of property in a number of ways: by
selling it for money, exchanging it for other property, giving it as a gift, being
robbed of it, misplacing it, or having it stripped from one’s ownership through
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some legal means. If one finds an object, one can legitimately take ownership
of that object as long as no one claims to have previously lost that object.

Ownership is self-propagating in that if an object is owned by someone, any
additional goods produced by using that object will also be owned by the
same person.

D. TRANSLATE INTO ENGLISH d
A. 1. PblHOYHbI OGMEH He BO3MOXEH 6e3 MHCTUTYTa YacTHOW COBCTBEHHOCTU, T.K. 4TOGbI
cosepwartb obmMeH, Heo6xoaumMo obnaaatb NpaBoM pacnopsXaTbCcs npeaMeTamu obmeHa
Tak, kak Bam 3abnaropaccyauTca u nepeaasaTb 3TO NPaBO APYroMy Nuuy Wnu nuuam.
2. Kak n MHorue apyrue NoHATUS, umeloLyme ocHoBononaratollee 3HadeHne B 3KOHOMUKE,
NoHATNE COBCTBEHHOCTU HE UMEET eANHOro OBLEeNPUHATOrO onpeaeneHus.
3. B 6eiToBOM noHuMaHuu, COBCTBEHHOCTL — 3TO NPOCTO «YbA-TO BEWb», CUCTEMA OTHO-
WEHWA MEXAY NIOABMU N OKPYXAIOLLUMU UX BELWAMU, KOTOPbIe BOCNPUHUMAIOTCA Kak npu-
Haanexawme unu, HaobopoT, He npuHagnexauiMe MCKNIYUTENbHO UM, U C KOTOPbIMU
NIOAU MOTYT NOCTYNaTh NO CBOEMY YCMOTPEHUIO.
4. B Hay4HOM Xe NOHWMaHWUW, COBCTBEHHOCTb — 3TO HE OTHOLWIEHWUS MEXAY NOAbMU U Ok-
PYXalowmnumn ux Belamu, a OTHOLLEHUA MEXAY NIOAbMU MO OTHOWeEHWIO K Bewam. Mpu Ta-
KOM noaxoae, COGCTBEHHOCTb — HEe Cama Bellb, a (3aKOHHOE) NPaBo Ha 3Ty Belllb.
5. CambiM pacnpocTpaHeHHbim cnocobom npuobpeTeHns cobCTBEHHOCTM B HacToAwee
BpPEMS, NOMUMO HaCNeA0BaHUA, ABNAETCA NOKyNKa ee 3a AEHbIU.
6. Co6CcTBEHHOCTb MOXHO KnaccuuuuposaTb CaMbiM pa3HoobpasHbim obpasom. B 3asu-
CUMOCTH OT TOro, KOMY NPUHAANEXUT COBCTBEHHOCTb, PAa3NMYaOT YaCTHYI0, kKoonepaTus-
Hyto 1 obliecTBeHHyo popMy COBCTBEHHOCTU. B 3aBUCMMOCTU OT Ha3Ha4YeHWs cobCTBeH-
HOCTb pa3fensioT Ha CpeAcTBa NPOU3BOACTBA U CpeacTBa notpebneHus. Kpome Toro, ro-
BOPAT O ABWKUMOIA U HEABWKUMOIN COBCTBEHHOCTU/MMYLLIECTBE.

B. 1. YacTtHas co6CTBEHHOCTb — 3TO TO, YTO NPUHAANEXUT OTAENbHOMY nuuy. YactHas
COBCTBEHHOCTb COCTaBNSAET OCHOBY PbIHOYHOW 3KOHOMMKW. MIHCTUTYT YacTHoOW cobCTBeH-
HOCTU — 3TO KpaeyronbHbiii KAMEeHb PbIHOYHON 3KOHOMMKHU.

2. OnpaBaaHve CywecTBOBaHWUNA WHCTUTYTa YacTHOW cobcTBEHHOCTU kak «Bnara» ans cy-
U{eCTBOBaHUA 1 pa3suTus obuwiecTsa Bceraa CTaBUNOCH MOA COMHEHWE MHOrMMU MbICIn-
TEeNAMU NPOLNoro.

3. Cuutaetcs, 4to paspenexue obuiecTBa Ha KNAacCbl, NOABIEHWE KNACCOBbLIX N HALMO-
HanbHbLIX aHTaroHW3MOB CBA3aHO C BO3HUKHOBEHMEM YacTHoW cobcTeenHocTu. Ecnu 3To
TaK, TO pa3pelLeHue Kak NPOTUBOPEYUIA, pasaupaloLmx YenoBeyeckoe obLIecTBo, Tak U
nNponUTaBLIEN €ro arpeccu MHOMMM He NPeACTaBNAETCA BO3MOXHbIM 6€3 YHUUTOXEHURA
VHCTWUTYTa YacTHOW COBCTBEHHOCTH.

4. Havbonee papukanbHbie KPUTUKUM MHCTUTYTA YacTHON COBCTBEHHOCTH YKa3biBalOT, YTO
VUMEHHO 4YacTHas COBCTBEHHOCTb He NO3BONAET CBECTU K MUHUMYMY 3KOHOMUYECKOE He-
PaBeHCTBO W COUManbHYI0 HeCNPaBeAnuBOCTb U A0BUTLCA MakcumanbHoro 6naronony-
4us AnA makcumanbHo Gonbluero yucna nogen. Kpome Toro, He cnepyeT 3abbiBaTh, YTO B
COBpPEMEHHbIX ycrnoBuax OeCKOHTPONbHOE WCNONb3OBAHUE MOryYuxX CpPeacTB Tpyaa
(aTOMHbIE 3INeKTPOCTaHUUK, TaHKEPHBLIN ONOT U T.4.) OAHUM UHAWBMAYYMOM UMK KONNEK-

TUBOM CTaBUT NoA Yrpo3y CyuweCTBOBaHWE YenoBeKa U BCEro Xusoro Ha semne.
ke
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Text 3.3

Competition, Market Control, and Market Structure
“Competition is a creative destruction.”— J. A. Schumpeter
“Competition kills competition”. — P.-J. Proudhon

(1) Introduction. Competition is one of the fundamental features of all living
organisms. Nowadays, the term is widely used in numerous fields, including
biology, business, politics, sports and, of course, economics. Other words
with similar meaning in English are rivalry, and contest.

(2) Definition. Competition is the act of striving against others for the purpose
of achieving dominance or acquiring more of something that is scarce.
Typically, competition is a highly dynamic process in which only the fittest
survive and thrive.

(3) Competition as an economic concept. In economics, competition is one of
the most important concepts. As a product of scarcity, it is normally defined as
the contest for command over scarce resources: if it is impossible to have every-
thing you want, you must compete with others for what is available.

(4) Market competition. Market competition is referred to as rivalry between
two or more parties striving for the same customers, — that is their money,
and the ability to influence the price and/or quantity of the good sold in a giv-
en market.

(5) Factors that influence/shape market competition. The intensity, cha-
racter, and particular forms of market competition between buyers and sellers
are largely dependent on a number of factors, the most important of which
are:

the number of competitors operating in the market;

the quality and type of goods supplied/sold;

total market demand for a good or service;

available information on prices and technology;

natural or artificial barriers preventing potential competitors from entering
the market.

(6) Competitive markets. When two or more businesses sell/buy the same
good or service, they are said to be competing for/in the same market.

The whole point of competing is to be better than one’s rivals. In a competi-
tive market, sellers compete with other sellers trying to find ways to get you to
choose them and make you part with your money; buyers compete with other
buyers trying to choose where to spend their money in the best possible way.
(7) Market control. The ability to influence the price and/or quantity of the
good sold is called market control or market power. The extent or amount of
market control by a firm depends largely on the number of competitors in the
market: more competitors mean less market control for each firm; fewer com-
petitors mean greater market control for each firm.

A firm that possesses so little market control that it has no ability to affect
the price of the good is called a price taker, while a firm that possesses suffi-
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cient market control that it has the ability to affect the price of the good is
called a price maker.

As a price taker, you must accept, or “take”, the going market price, the ex-
isting market conditions. There’s no way you can change them. As a price
maker, you do accept the going market price, but you can “make” your own
price at will.

(8) Market structures. The market structure, or the manner in which markets
are organized, primarily depends on the number of firms operating in the
market and the extent of market control possessed by each firm.

¢ On the selling/seller’s side of the market, one can distinguish four market
structure models with different amounts of market control due to different
numbers of competitors. These market structure models are: perfect, or pure,
competition, monopolistic competition, oligopoly, and monopoly.

The market of perfect competition is characterized by infinite numbers of
small buyers and sellers who trade in a perfectly identical product or, other-
wise, perfect substitutes with no brand names or distinguishing features that
differentiate the product; no market control by any of competitors; complete
freedom of entry into and exit out of the market; complete information about
prices charged by other sellers, and access to the same production technolo-
gy. which means that no firm can produce its good faster, better, or cheaper
than its competitors because of special knowledge of information. Perfect
competition is an idealized market structure that is NOT observed in the real
world.

In markets of monopolistic competition, a large number of relatively small
sellers with a modest degree of market control provide buyers with nearly
identical products (often termed imperfect or close substitutes).

In an oligopoly, a small number of relatively large interdependent firms with
substantial market control provide buyers with a number of nearly identical
goods and services.

Finally, in a (pure) monopoly, there is only one seller of/for a unique product

with no close substitutes. Monopoly is characterized by complete control of
the supply side of the market and no competition, since certain barriers (eco-
nomical, technological, legal) completely prevent other competitors from en-
tering the market.
« On the buying/buyer’s side of the market, there are also four basic mar-
ket structure models similar to those on the selling-side. Apart from perfect
competition, they are monopsony, oligopsony, and monopsonistic competi-
tion.

Monopsonistic competition is a market structure characterized by a large
number of relatively small buyers, each with a modest degree of market con-
trol, seeking to purchase almost the same kind of product. Oligopsony is a
market dominated by a small number of relatively large buyers, each with
substantial market control. Monopsony is a market structure characterized by
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a single buyer of a product éhd, thus, complete control of the demand side of
the market.

Quick Reference to Basic Market Structures
Market Structure Seller Entry | Number of | Buyer Entry | Number of
, v Barriers | Sellers Barriers Buyers
Perfect Competition No . Many No Many
Monopolistic "
comp‘t)ati tion No I Many No Many
Oligopoly Yes Few No Many |
Oligopsony No Many Yes Few !
Monopoly Yes One No Many
| Monopsony No Many Yes One

From Wikipedia, the free encyclopedia.
(9) Market regularities in competition. Market competition is characteristic
of certain regularities or “laws”. Some of them are as follows:
e The more sellers, the more competition to offer a good for sale.
¢ The more buyers, the more competition to acquire a good offered for sale.
¢ Less competition among sellers than among buyers lets the sellers charge
higher prices.
¢ Conversely, less competition among buyers than among sellers lets the
buyers pay lower prices.
* More competition means less market control; conversely, more market
control means less competition.
(10) Is competition a good thing or a bad thing? Competition can lead to both
beneficial and detrimental results. According to microeconomic theory, no system
of resource allocation is more efficient than pure competition. Seen by the
mainstream economists as a pillar of market economy, competition among sellers
is supposed to lead to lower prices, better quality, and more new products and ser-
vices, while less competition among sellers is likely to lead, conversely, to higher
prices, poorer quality, and fewer new products and services.

However, there are cases when competition proves to be intense, extreme
and bitter, leading to trade-, advertising-, or even human wars between two or
more parties, nations including. Companies engaged in bitter competitive
rivalries for dominance are likely to stick at nothing in order to gain an
advantage in the competition and beat their competitor(s). At times, they are
willing to do “whatever it takes” to take business away from their competitor(s)
and drive ultimately them out of the market and, thus, become a monopolist!

So, ironically, the more competition develops, the more it tends to reduce
the number of competitors. It seems to be only too true that “competition kills
competition” in the long run!

(11) Governing unfair competition. In modern societies competition is or-
ganized within the framework of almost universally accepted rules. These
rules are generally intended to ensure that businesses do not employ unfair
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tactics (like price-fixing, market sharing, or illegal collusion-type mer-
gers/consolidations), prevent individual firms from having excessive market
power and avoid violence in between firms in their rivalry against each other.
(12) Cooperation vs competition. Cooperation means working with others
to achieve a common end, instead of working separately in competition. Many
people support cooperation as the ideal form of management of human socio-
economic affairs, as opposed to selfish, highly profit-oriented and, thus,
predatory practice involved in market competition.

Although cooperation is the antithesis of competition, sometimes it is precisely
the need or desire to compete with others that motivates firms to
merge/consolidate/unite and cooperate with each other in order to form a strong-
er competitive force/consolidation. However, any form of cooperation among
firms that is designed to restrain trade, lessen competition, or monopolize a given
market is universally considered illegal.

A. POST-READING ACTIVITIES
1. Decide whether the following statements are true or false:
A. 1. Competition is —
a) a destructive creation.
b) a product of scarcity.
2. Market competition is —
a) a function of a number of factors.
b) characteristic of certain regularities.
c) a rivalry to achieve dominance in a given market.
d) an economic interaction between sellers or buyers in a single market.
e) a situation where firms are forced into the contest for command of scarce
resources.
f) a rivalry between two or more parties for the same customers.
g) a rivalry between sellers for buyers, and between buyers for sellers.
B.1. There are four kinds of basic market structures on the seller’s side.
. The numbers of buyers and sellers in different markets may be different.
. In markets of perfect competition there is only one seller.
. Examples of perfect market competition are all around us.
. Under monopoly each seller’s product differs from every one else’s.
. A monopolistically competitive firm is like a small monopoly.
. Any form of cooperation among firms is designed to restrain trade.
. Choose the most suitable word:
. More competition means (more, less, no) market control.
. (Perfect competition, Monopoly, Monopsony) is an idealized market
structure.
. A price (taker, maker) has no ability to (effect, affect) the price of the good.
. Oligopsony is a market dominated by a (small, large) number of relatively
(small, large) buyers.
5. Competition means striving (against, for, with) others (against, for, with)
the (same, some) market.
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3. Fill in the blanks using all but one of the words given below:

1. Firms that sell similar items are called ... .

2. Firms can ... with each other by offering more favourable prices.

3. When two or more firms sell the same good, they are said to be ... .

4. Rivalry between people for an object desired in common, usually resulting
in a victor and a loser is called ... .

5.... means the inclination to compete.

control, compete, competitive, competitiveness, competition, competitors.

4. Complete the following sentences:

1. People can compete with ... by offering more favourable exchanges.

2. It seems to be true that “competition ... ... " in the long run.

3. When two or more businesses sell the same goods or service, they are
... for the same market.

4. ... between two or more persons or groups for an object desired in
common, usually resulting in a victor and a loser is called ... .

5. Several factors influence the market structure for a particular industry: the
number of ..., ... technology, ... barriers, and available information on ... .

5. Restore the correct word order in the sentences that follow:

1. The market competition factors are that what influence?

2. The economics in one competition is of most important concepts.

3. Detrimental lead competition can to both results and beneficial.

6. Answer the following questions without looking back at the text:

1. How would you define “competition”/market competition™?

2. What is market control/power, and what does its extent depend on?

3. Who or what is a price taker/a price-maker?

4. What are the most important factors that shape market competition?

5. What are the four basic market structures on the buyers'/sellers’ side of
the market, and their characteristics?

6. Is competition a good thing or a bad thing? Prove your point of view.

7. What are the most important consequences of market competition on the
buyer's/seller's side?

8. Is market competition characteristic of any regularities? What are they?

9. What forms of cooperation are universally considered illegal?

7. Write a summary/Render the contents of Text 3.3 in brief.
8. Comment on the following quotations:

o “Competition is a creative destruction.”—J. A. Schumpeter.

o “Competition kills competition.”— P.-J. Proudhon.

o “Competition is an event in which there are more losers than winners; oth-
erwise it's not a competition. A society based on competition is therefore
primarily a society of losers.” -~ John R. Saul.

9. Discuss:

¢ the measures that are normally taken in modern societies to ensure that
businesses do not employ unfair tactics.

B. FURTHER READING
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1. Read the text below and answer the questions:
e Whatis a monopoly?

e How can businesses grow to become a monopoly?

“Not all monopolies are created equal”. The law prohibits most monopolies,
but there are some legal monopolies. Legal monopolies include public utilities
like water and electricity.

Many firms grow to become a monopoly through mergers. In horizontal
mergers, similar firms unite. If two computer manufacturing companies united,
that would be a horizontal merger. In vertical mergers, related businesses un-
ite. If a computer manufacturing company and a software company united,
that would be a vertical merger. Finally, in conglomerate mergers, different
kinds of businesses unite. If a computer manufacturing company and a food
processing company united, that would be a conglomerate merger.

2. Read the text and answer the question:

e What is hyper-competitiveness?

“Winning isn’t everything; it’s the only thing.” The tendency toward extreme,
unhealthy competition has been termed hyper-competitiveness. This concept
originated in some theories on neurosis, specifically the highly aggressive
personality type that is characterized as “moving against people”. It is assumed
that some people have a need to compete and win at any cost as a means of
maintaining their self-worth. These individuals are likely to turn any activity into a
competition, and they will feel threatened if they find themselves losing.
Researchers have found that men and women who score high on the trait of
hyper-competitiveness are more narcissistic and less psychologically healthy
than those who score low on the trait. Hypercompetitive individuals generally
believe that “winning isn’t everything; it's the only thing’.

3. Read the text below and answer the question:

o What are the three forms of economic competition?

Economists recognize/differentiate three forms of economic competition in
terms of its scope. The most narrow form is direct competition (also called
category competition or brand competition), where products that perform the
same function compete against each other. For example, a brand of pick-up
trucks competes with several different brands of pick-up trucks. The next form is
substitute competition, where products that are close substitutes for one another
compete. For example, butter competes with margarine, mayonnaise, and other
various sauces and spreads. The broadest form of competition is typically called
budget competition. Included in this category is anything that the consumer might
want to spend their available money on. For example, a family that has $20,000
available may choose to spend it on many different items, which can all be seen
as competing with each other for the family’s available money.

4. Read the text below and answer the question:

e What do you think is the message/moral of the story?

Once upon a time a king became curious and wanted to see how hell and heaven
operated. He was told that opportunity in both hell and heaven were the same.
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Both in hell and heaven there was this huge broad table on which porridge
was served in the centre, while people were sitting on each side of this table
with a long wooden spoon to serve food. The spoon provided was too long.
You could neither serve yourself nor eat with such a long spoon. Thus people
in the hell were simply angry and hungry as they could see the food but could
not consume it. Their greediness kept them hungry.

The situation in the heaven was different. People were happily serving food
to each other across the table with their long spoon. So each one received
the food served by another person across the table. In return the other person
served this person his day’s food. The emotion of serving others was the key
to happiness in heaven.

C. TRANSLATE INTO RUSSIAN S

1. Competition among the many, in its perfect form, means many small buy-

ers and sellers, none of whom is too large to affect the market as a whole. With

many small buyers or sellers, each will simply respond to market conditions. No
buyer or seller will have “market power” or “monopoly power” big enough to
have any noticeable influence on market prices, or on the quantities of things

being produced and exchanged. In this case, the only way for a seller to gain a

competitive advantage is to produce the best possible product.

2. Monopolistic competition. A market is said by economists to operate under

conditions of monopolistic competition if it satisfies four conditions, three of which

are the same as under perfect competition: (1) numerous participants — that is,

many buyers and sellers, all of whom are small; (2) freedom of exit and entry; (3)

perfect information; and (4) heterogeneity of products — as far as the buyer is

concerned, each seller’s product is at least somewhat different from every other’s.
Notice that monopolistic competition differs from perfect competition in only
one respect (item 4 in the definition above). While under perfect competition all
products must be identical, under monopolistic competition products differ from
seller to seller — in quality, in packaging, or in supplementary services offered.

3. Consequences of competition. Competition among sellers in a competitive

market:

- prevents sellers from forcing the price up to its highest level: buyers don’t
have to buy a good above the going price with a lot of sellers willing and
able to sell at the market price;

- forces sellers to supply the most wanted products at the lowest cost;

- causes businesses to try new ways to attract customers by lowering prices,
advertising, improving quality and developing new products and services
that consumers are willing and able to buy;

- gives consumers greater selection and better products, which, in turn,
causes lower prices for the products compared to what the price would be
if there were no competition (monopoly) or little competition (oligopoly).

Competition among buyers:

- prevents buyers from forcing the price down to its lowest level: sellers
don't have to sell a good below the going price with a lot of buyers willing
and able to pay the market price;
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- forces them to spend their limited incomes on the most satisfying goods;
- increases prices and allocates goods and services to those people who
are willing and able to pay the most for them.

-

D. TRANSLATE INTO ENGLISH 8
A. 1. KOHKypeHUMs — 3TO OAHA U3 OCHOBHBIX YE€PT BCEX XKWUBbLIX OPraHM3MOB, CTPEMIIEHNE K
AOCTVXEHWIO FOCNOACTBA UK 3aBNAAEHUIO TEM, YTO UMEETCS B OrpaHNHEHHOM KONUYecTBe.
2. PblHOYHAA KOHKYPEHUMA — 3TO CONEPHWUHYECTBO MEXAY ABYMA u Gonee cTtopoHamu 3a
OAWH 1 TOT Xe PbIHOK, OAHMUX W TeX Xe noTpeburtenen, 3a cnOCOGHOCTbL BANATbL Ha LIEHY U
o6bem npoaax. B ocHOBE PLIHOYHON KOHKYPEHUMKM NEXMUT CBOeKopbICTHE 1 Npubbine.
3. KoHkypeHTHan 6opbba — aTO nNpsiMoe CNeACTBUE OrpaHUYEHHOCTM pecypcos B Mupe, B
KOTOPOM Mbl XuBeM. B aTon 6opb6e BbhkuBaeT u npousetaeT Hambonee W3BOPOTNNBLINA.
XapakTep koHkypeHTHoW 60pbObi 3aBMCUT OT pRaa PakKTopos.
4. CnocobHOCTb OKa3biBaTh BNUSIHUE HA PbIHOYHYIO LeHY u 06bem npoaax Ha3biBaercs
PbIHOYHBIM KOHTPOMEM UNKN PbIHOYHOW BNACTbIO.
5. Komnanum, BoBneYeHHbIe B KOHKYPEHTHYI0 60pb6y, CKNOHHbLI HE OCTaHaBNMBATLCA HU Ne-
PeA Yem ¥ MAYT Ha BCe, NULWb 6bi BLINTH, OKa3aTbea B 6onee BLIMMPLILLIHOM NONOXEHWUW W NOo-
6eaunTb KOHKYPEHTa, «BbKaTb» €ro U3 PbiHKa W CTaTb, Takum 06pa3oM, MOHONONUCTOM.
6. OAHa U3 3aKOHOMEPHOCTEN PbIHOYHOW KOHKYPEHLUA COCTOUT B TOM, YTO YeM Bonbiue npo-
£,2BLOB OAHOIO U TOrO e ToBapa Ha AAHHOM PbIHKE, TEM BbILLE KOHKYPEHLIMA MEXAY HUMW.
7. Ha pbiHke NpPOAaBUbI KOHKYPUPYIOT Mexay CoBoW, cTapascb caenatb Tak, 4Tobbl Bbl
npuobpenu ToBap MMEHHO Yy HUX.
8. Niobas cdopma coTpyaHMuECTBA Mexay UpPMamKn, UMelowas CBOeA Lenblo MOHO-
NONN3aumIo pbiHKa, CYMTaAETCA NPOTMBONPABHOW.
9. CoTpyaHW4ecTBO — upeanbHas (OpMa B3aUMOAEWCTBUA KaK MeXAy OTAENbHbIMU
NIOALMK, TaK U DPUPMaMKN 1 CTPaHaMK B LENOM.

B. 1. KOHKypeHuus — oueHb BaXkHbIiA ABUraTeNb HAy4YHOro U TEXHU4ECKOro nporpecca, co-
nepHUYecTBa Kak MeXay NPOU3BOAWUTENAMMU, Tak U npeanpuHumarenamu. B aTom nnawe
BMONHE ONPaBAaH TE3UC O TOM, YTO PbIHOK U KOHKYPEHUMA B U3BECTHOM CMbICNE€ — CUHO-
HUMbI, Tak kak oAHO 6e3 apyroro He cywecTByeT. KOHKypeHUUA NpuHyxaaeT npoussoau-
Tenew K AEMNOBOW aKTUBHOCTW, MOMCKY HOBbIX BO3MOXHOCTEN 3KOHOMUYECKkoro pocta. Ho
KOHKYpeHUus obnajaer v paspyLuTenbHOW CUNOW.

2. TeopeTuyecku, B yCNOBUAX YNCTON KOHKYPEHUMM, KOHKYPEHLIMS Mexay npou3soauTensMu
AONKHA BeCTU Kk Hawbonee 3EKTUBHOMY PacnpeAeneHUo PecypcoB, CHUKEHNIO LEHb,
YNyHLWEHWIO KayecTBa U pa3Hoobpasuio ToBapos u ycnyr. OgHako Ha npaktuke, HaoGopoT,
WMEHHO KOHKypeHTHas GopbBa W cTpemneHve K CHueHUIo cebecTouMocTu 4acTo BeaeT K
YXYALLEHMIO Ka4ecCTBa BbiNyckaemon NPOAYKUMK, HeaddeKTUBHOMY UCMONL3OBaHMNIO pecypcos
1 NPEeCTYNHOMY OTHOLLIEHWIO K OKpYXatoLLieih cpeae.

3. CyuiectByeT HECKONbKO MOAENEA OPraHU3aLMOHHbIX CTPYKTYP PbiHKA KaK CO CTOPOHbI Npo-
A3BLOB, TaK U CO CTOPOHLI NOKynaTenei, obycnaBnuBaIoWMNX Pa3nu4HbIE BUAbI KOHKYPEHLIUA.
To, Kak opraHu3oBaH ¥ (PYHKLIMOHUPYET PbIHOK, B NEPBYIO OMEpeAb 3aBUCUT OT KONudecTsa
H1pM, AEACTBYIOLLIMX HA PbIHKE, U A0NKU PLIHOMHOM BIACTW, KOTOPOW KaXAan U3 Hux obnanaer.
4. Llenb aHTUMOHONONBHOrO 3aKOHORATENbCTBA — HE AONYCTUTL KOHUEHTPaLWW PbIHOYHOW
BMacTtu B pykax OTAENbHbIX (OUPM ¥ HEYECTHbBIX NPUEMOB KOHKYPEHTHOM! GopbOb.

5. MoHONONWA BO3HWKAET TOrAa, KOrAa NOABAATCA 6apbepbl, NOAHOCTLIO UCKMIOYatoLWue
NOosBNEHWUE NOTEHUNANBHBIX KOHKYPEHTOB Ha AAaHHOM PblHKE.

*kk
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UNIT4 THE FACTORS OF THE PRODUCTION OF WEALTH
Text 4.1

The Three Classical Factors of Production

“All else passes away, the land only remains.” — An ancient saying

(1) Introduction. Things we have to work with in order to achieve our goals

are referred to as resources. When resources are used in the production of

goods and services they are called inputs into production, or factors of pro-
duction.

There are thousands of different kinds of factors of production — every-
thing from the electricity that runs the machines to the paper that packages
the products. They can be classified in many ways. The three basic categories of
productive factors — “the classical triad” — included in most classifications are:
land, labour, and capital.

The fourth factor of production often included in such classifications is entrepre-
neurship. Technology is sometimes identified as a factor of production too, but
it can be argued that technology forms part of capital and labour.

Similarly, all resources can be grouped into those that are natural (land),

manufactured (capital), and human (labour).
(2) Land. In economics, land is defined as everything in the Universe that is not
created by human beings. It includes more than the mere extension, — that is the
solid surface of the earth. Air, sunlight, forests, soil, the “contents of the earth” —
water and minerals — are all classified as land, as are all manner of natural forces
or opportunities — the “gifts of nature” — that are not created by people.

Most of the land in the world is scarce. It has economic value and is owned by
somebody — individuals, businesses, other organizations, or governments. The
price paid for the use of land (that is, the income/the reward received by the
owner of the land) is called rent. ‘

It should be noted that natural resources fall into two large groups: renewa-

ble or, otherwise, living resources that can reproduce themselves - such as
fish or trees; and exhaustible or nonliving resources that do not reproduce
themselves — e.g. metal ores, oil, or coal, whose rate of use must be most
carefully considered. We can affect that rate by conservation (use less), or by
reusing (recycling or reclaiming) a particular product or material.
(3) Labour. To make the gifts of nature satisfy our needs and desires, human
beings must do something with the natural resources; they must exert them-
selves, and this human exertion in production is called /abour. Everything that
people do to convert natural opportunities into human satisfactions — whether
it involves the exertion of brawn, or brains, or both — is labour to the econo-
mist. Most simply put, labour is the productive resource consisting of the
physical or mental work that people do in producing goods and services.

The payments people receive when they sell their time and efforts (la-
bour) for a price are wages and salaries. The wage rate is “the price of a
unit of labour”. There are many different kinds of labour. Some labour is un-
pleasant, some is not. Some kinds are highly valued and sell for high prices;
others are not valued so highly and sell for a much lower price (wage rate).
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(4) Capital. When the stuff of nature is worked up by labour into tangible
goods, which satisfy human desires and have exchange value, we call those
goods wealth. When some of the wealth is used to produce more wealth,
economists refer to it as capital.

Capital’s primary role in the economy is to improve the productivity of labour as
it ransforms the natural resources of land into wants-and-needs-satisfying goods.
Capital makes labour more productive: workers use tools and machinery to in-
crease their output. Without capital all production would be done by hand.

Capital can be thought of as falling into two broad forms, namely real capital
and financial capital. Real or physical capital are tangible items such as build-
ings, machinery, and equipment (often referred to as capital goods) which are
used in the production of other goods and services. Financial or money capi-
tal is a fluid/non-fixed, intangible form of capital used for investment. It is
commonly raised by selling stocks and bonds in order to finance the acquisi-
tion of real capital/capital goods.

Since capital goods are not themselves consumable items, they are con-
trasted with consumer goods, which are bought for personal or household fi-
nal use. In this sense, capital goods can be considered a form of deferred
consumption, or future goods, or goods of “higher-order”. Producing more
capital goods and fewer consumption goods is the basic act of investment
and the primary means of achieving economic growth.

Capital may also be classed as specialized, such as railway equipment, or
unspecialized, such as oil or other raw materials having many uses.

Capital can also be private or social. Private capital is usually owned by
individuals and private business organizations. Social capital is usually owned
by the state and is the infrastructure of the economy, such as roads, bridges,
schools, and hospitals.

The income earned by capital/ The “price” of acquiring capital is referred to
as interest, the counterpart to the wages and rent earned by the other factors
of production.

*Important note: /t should be noted that “capital” is an extremely vague term whose
meaning largely depends on the context in which it is used. Thus, in classical economic
theory, capital does not refer to the business sense of financial capital, i.e. money. Rather,
it is short-hand for real capital, physical capital, and capital goods — the terms that are
used almost synonymously in traditional economic analysis. They all refer to the stock of
already/previously-produced durable goods that are used as a means of production to
manufacture or produce other goods — now and in the future.

In finance and accounting, capital generally refers to financial wealth, especially that is
used to start or maintain a business. Land is often referred to as “capital” too, in the sense
that one can buy land and use it as a “capital investment”, while a combination of land and
capital as we have defined them here is often referred to as ‘real estate”.

In business, a distinction is normally made between fixed capital and working capital.
Fixed capital is durable, examples being factories, offices, equipment, machinery, new
technology and so on. Working capital (or inventories) is circulating capital that is used up
quickly in the production process such as raw materials, stocks of finished and semi-
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finished goods that will be economically consumed in the near future or will be made into

finished consumer goods in the near future.
A. POST-READING ACTIVITIES
1. Decide whether the following statements are true or false:
General
1. The production of goods requires the input of some resources.
2. Resources are outputs that are used in the production of goods.
3. The factors of production can be classified in many ways.
4. Classical economics distinguishes between three factors of production.
Land
1. Land is a free gift of nature.
2. The income from land is rent.
3. There’s a finite amount of land on this planet.
4. All improvements to land are capital because they are the work of man.
Labour
1. All human effort is “labour.”
2. Labour includes all forms of work.
3. The reward for labour is referred to as wages.
4. All kinds of labour sell for low prices.
Capital
. Capital is all forms of money.
. Capital is the “produced” factor of production.
. Capital is used as inputs for further production.
. Capital is used to assist labour in the production process.
. Capital goods are productive resources used to produce other goods.
. Real capital is wealth in the form of buildings, machinery, and equipment.
. Choose the most suitable word:
. Capital improves the productivity of (land, labour, people).
. Money capital is raised by (buying, selling) stocks and bonds.
. The wage rate is “the price of a (piece, rate, unit) of labour”.
. All forms of human activity require time and (work, labour, effort).
. Workers use tools to become more (productive, producing, effective).
3. Fill in the blanks using all but one of the words given below:
A. 1. There are essentially ... factors of production.
2. Wealth used to produce more wealth is called ... .
3. Goods that are used to produce other goods are called ... .
4. The inputs used in the production process are called ... by economists.
5. Capital is all forms of means of production: factories, machines, and ... .
6. Financial capital is the term given to the stocks and ... issued in order
to finance the ... of capital goods.

B WON=_2ANOODTEREWN -

acquisition, bonds, capital(2), equipment, factors, labour, three.

B. The category of “...(1)" includes all natural resources. These natural re-

sources include the ...(2) itself, as well as any minerals, oil deposits, timber,

or water that exist on or below the ground. The labour ...(3) consists of the

physical and intellectual ...(4) provided by human beings. The resource called
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“...(8)" consists of the machinery and equipment used to produce ...(6). Note
that the use of the term “...(7)" differs from the everyday use of this ...(8). En-
trepreneurial ...(9) refers to the ability to organize production and bear ...(10).

risks, term, output, rent, talent, input, services, capital(2), land(2).
4. Complete the sentences:
1. Resources are items used to ... .
2. Land isreferred to as ... .
3. To the economist, labour is ... .
4. Labour offers its services in exchange for a reward or price called ....
5. A factory with machines is ... .
6. Capital consists of produced goods, such as ... .
7. Capital goods are human-made goods which ... .
5. Restore the correct word order in the sentences that follow:
1. A unit of the wage is “the rate price of labour”.
2. Is the paid rent for the price called use of land?
3. Capital earned by the interest is income.
6. Answer the following questions without looking back at the text:
1. How many factors of production are normally defined by economists?
2. What is wealth? What do we call wealth used to produce more wealth?
3. How do capital and labour differ from land?
4. What is interest/rent/a wage the payment for?
5. Why do wages differ for different types of labour?
6. Capital takes many forms, doesn’t it? Name and define some of them.
7. Write a summary/Render the contents of Text 4.1 in brief.
8. Comment on the followinq statements:
* “A job doesn't have to be unpleasant or painful to be a job.”
» ‘“If the work one has is unpleasurable, then it is not work. It is labour.”
9. Identify/Discuss:
* examples of natural resources, human resources, and capital goods, used
in the production of a given product;
¢ the resources that are needed to build a cottage.
B. FURTHER READING
1. Read the text below and answer the questions:
o What is human capital?
o What is the difference between human capital and physical capital?
Human capital, in the broader sense of the word, is the knowledge, experience,
and training that make labour more productive. It is the quality of labour re-
sources which can be improved through investments, education, and training.

In the narrower sense of the word, human capital is the economic wealth or
potential contained in a person; some of it is endowed at birth, the rest is the
product of training and education, if only in the university of life. It is the set of
skills which an employee acquires on the job, through training and experience,
and which increase that employee’s value in the marketplace. Therefore, invest-

ment in skills and education can be viewed as building up human capital.
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As a “produced” resource, it is conceptually comparable to standard physi-
cal capital and thus can be viewed as a kind of “equipment”. The primary dif-
ference is that human capital involves the transformation of a human, whe-
reas physical capital involves the transformation of nonhuman materials.

2. Read the text below and answer the following questions:

o What is social capital?

o What are its positive and negative effects on the economy?

Social capital refers to the connections between individuals and entities that
can be economically valuable. It is an invisible glue of relationships and
institutions that holds an economy together.

Social networks that include people who trust and assist each other can be
a powerful asset. These relationships between individuals and firms can lead
to a state in which each will think of the other when something needs to be
done. Along with economic capital, social capital is a valuable mechanism in
economic growth. For example, if you know someone at a company where
you are applying for a job and this connection helps you get the job at the
company, you have used social capital.

Social capital can also have negative effects. For example, if a social net-
work is used for manipulative or destructive purposes that will affect the
economy negatively, such as when a group colludes to fix market prices.

3. Read the story and answer the following question:

o What suggestion did an English economist make in 1966? Give his reasons.

A new factor of production. According to economic theory, a “factor of pro-
duction” is something that used to create value and economic performance.
In 1966, in a lecture at Medway College, Kent, UK, Len Rogers suggested a
new factor of production — information. He argued that it was possible to pos-
sess land, labour and capital but “know-how”, especially in the exponentially
increasing technologic environment, was an essential factor. He gave the
production of nuclear devices as a relevant example.

C. TRANSLATE INTO RUSSIAN S
1. The classical triad. The classical and now “old fashioned” economists of
the nineteenth century followed the reasoning first laid down by Adam Smith
that there were three and only three factors in the production of wealth. Those
three factors were land, labour, and capital. To these early economists, this
was like saying to the mathematician that two and two makes four.

In his Progress and Poverty (1879), Henry George wrote: “Land, labour,
and capital are the (three) factors of production. The term land includes all
natural opportunities or forces; the term labour, all human exertion; and the
term capital, all wealth used to produce more wealth. In returns to these three
factors is the whole produce distributed.” His conclusions seem to be as
sound today as they were when he wrote them.

83



2. Land, labour, and capital: a natural sequence. It would seem to be no
accident that the factors in production are generally mentioned in the order of
land first, labour second, and capital third. There is a natural logic in this or-
der. Land was here ages before man arrived on the scene, and land will be
here ages after man has disappeared. Labour came along as man was
evolved, and in time was exerted on land and the products of land to produce
wealth. Capital, that is, wealth used to produce more wealth, could be made
only after wealth had been produced by the application of labour to land.
There is a natural sequence, a natural order in time in which these three fac-
tors came into being, an order which emphasizes the very importance and
timelessness of land.

3. Land. Naturally there can be no production without labour. Likewise there
can be no production without land. This is self-evident in agriculture, cattle
raising, forestry, and the mining of natural resources. But it also holds just as
true in commerce, industry, transportation, banking, insurance, and other ser-
vice activities. For all business activity requires land, a place, a spot, a site, a
location, so many acres or square feet of the earth’s surface on which to op-
erate. The factory, the office building, the retail store, the railroad, the bank,
need land on which their structures may be located and their activities may be
pursued. Without land no human being can live; without land no human occu-
pation can be carried out. How simple and basic a truth it is!

4. Production. In microeconomics, production is simply the conversion of
inputs into outputs. It is an economic process that uses resources to create a
commodity that is suitable for exchange (can be sold for money). This can
include manufacturing, storing, shipping, and packaging. Some economists
define production broadly as all economic activity other than consumption.
They see every commercial activity other than the final purchase as some
form of production.

Production is a process, and as such it occurs through time and space.
Because it is a flow concept, production is measured as a “rate of output per
period of time”. There are three aspects to production processes:
¢ the quantity of the commodity produced;
¢ the form of the good produced;

» the temporal and spatial distribution of the commodity produced.

A production process is efficient if a given quantity of outputs cannot be

produced with any less inputs. It is said to be inefficient when there exists
another feasible process that, for any given output, uses less inputs. The
“rate of efficiency” is simply the amount of (or value of) outputs divided by the
amount of (or value of) inputs.
5. Capital. Earlier illustrations often depicted capital as physical items, such as
tools, buildings, and vehicles that are used in the production process. Since at
least the 1960s economists have increasingly focused on more specific, mostly
intangible, forms of capital such as “natural capital’ (ecologies, environment), “in-
dividual capital’ (talent, inbom/natural skills), “human capital” (acquired skills),
“social capital” (inter-personal trust and social connections), “intellectual capital
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(know-how), “political capital’ (political influence or corruption). Some theorists ar-
gue that, when attached to “capital” as prefixes or modifying adjectives, the words
“intellectual”, “knowledge”, “human” and the like often conceal more than their use
can reveal, and may thus do more harm than good in eConomic analysis. As a
result, the term capital is a concept mired in confusion in modermn economics, and
care must be taken in its use to be sure what it means.
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D. TRANSLATE INTO ENGLISH 5
A. 1. Pecypcbl — 3T0 BCE TO, YTO Mbl UICNONb3yeM AN AOCTWKEHUs Hawux uenei. Pecypcoi,
ucnonb3yemble AN NPOU3BOACTBA TOBApPOB UMK YCNYr, Ha3biBAOTCA (pakTopamu nNpous-
BOACTBA.
2. CyuwecTsyioT TbicR4M (aKTOPOB NPOWU3BOACTBA. YCNOBHO WX MOXHO pa3butb Ha Tpu
rpynnbl, 8 UMEHHO: NPUPOAHbLIE, NPOM3BEAEHHbIE (PYKOTBOPHbLIE) W MIOACKUE.
3. MNpupoaHbie pecypcbl NPUHATO pa3aensaTb Ha BO30GHOBNSEMEIe, Takue Kak Nec unu pbi-
6a, n ucToujaemble, Takue kak HedTb, ra3 unu yrons.
4. B akoHOMu4eckon Teopuu geneHue pakTopos NPOU3BOACTBA HA TPU OCHOBHbIX BUAA —
3eMNA, TPYA, Kanutan — CYMTaeTCs knaccuveckum. B Heoknaccuyeckoi Teopun roBopsaT o
4yeTBepTOM (haKTope NPOU3BOACTBA, B KayecTBE KOTOPOro Ha3tiBalOT npeanpuHUMaTens-
ckue cnocobHocTU. B nocnesHee Bpems B KayecTse 4eTBepTOro ¢aktopa npous3soacTBa
MHOrAa yKa3blBaOTCA Takue PaKTopbl, KaK TEXHONOrMKU U MHEOPMALUA.
5. lloxoa, nonyyaemblii BNagenbuem 3emMnu, Has3blBa€TCA PEHTOW; AOXOA, NONyHYaeMbi OT
Kanutana, NPUHATO Ha3biBaTb NPOUEHTaMU; AOXOA OT NPEANPUHUMATENbLCKON AEATENbHO-
CTU Ha3biBalOT NpUGbLINDLIO, @ OX0A OT NPOAAXW TPyAa — 3apaboTHOW NNaTon.

B. 1. 3eMns kak (hakTop NPOM3BOACTBA O3HaYaeT BCe UCNOMb3yeMble B NPOU3BOACTBEHHOM
npouecce ecTecTBeHHble Pecypcbl, NPUPOAOH AapoBaHHble Bnara. OHa MOXET MCnonb3o-
BaTbCA AN NPOWU3BOACTBA CENbCKOXO3ANCTBEHHOW NPOAYKUMM, GTPOUTENLCTBA 4OMOB, r0-
POAOB, XENne3HbiX AOPOr W T.N. 3eMNA HEYHUYTOXUMA U HEYMHOXAEeMa, HO MOABEepPKeHa
AOCTaTOMHO CMNBHOMY Pa3pyLLEHNIO BCNEACTBUE XMLYHUYECKOrO €€ UCMONb30BaHuA.

2. Tpya — 370 uenecoobpa3Has AesTenbHOCTL YenoBeka, TpedyloLan NPUNoXEHNA yMCT-
BEHHbIX U (PU3UYECKUX YCUNUIA B NPoLECCe CO3RaHNA MaTepuarnbHbix 6nar v ycnyr. Tpya
Kak chakTop NPOU3BOACTBA COBEPLUEHCTBYETCA Bnaroaaps obyyeHnio paGoTHVKOB U Npuo6-
PETEHMIO MU NPOM3BOACTBEHHOMO ONbITA.

3. Kanutan — B LUMPOKOM CMbICre CioBa — 3TO BCE TO, YTO CO3RaHO TPYAOM Yenoseka v
cnoco6Ho NpuHOCUTL A0X0A. B Gonee y3kom cMbicne — aTO pecypehbi, CO3AaHHbBIE NIOABMM
AN NPOV3BOACTBA TOBAPOB U yCnyr. [NasHas ponb KanuTana — 3T0 NoBbiLLEHUE Aex-
TMBHOCTU TpyAa, Tpebyiowerocs Ans npeobpa3oBaHWs NPUPCAHBLIX PECYPCOB («Aapos
NPUPOAbI») B NPEAMETHI, HEOBX04UMbIE ANS YAOBNETBOPEHUA HYXA W NOTPeGHOCTeN ye-
nosexa.
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Text 4.2

Entrepreneurship

“Nothing venture, nothing have.”

“No pains, no gains. — English proverbs

(1) What is entrepreneurship? Entrepreneurship (or, otherwise, “entrepre-

neurial ability”, “enterprise”, “individual capital’, “management’, or just “/ea-

dership”) refers to the unique talent that some people have for organizing in-

puts into the production of goods and services. The success or failure of a
business often depends on the quality of entrepreneurship.

Some economists mention entrepreneurship as a fourth factor of production.

However, this seems to be a specialist form of labour/a specialist skill within la-
bour or “human capital”. When differentiated, the return/reward for this factor of
production is called profit.
(2) What is the entrepreneur? The entrepreneur is a far-sighted resource-
manager who brings together the other three factors of production, gets them
organized, and directs them into socially desired production, while taking risks
with his/her money and the financial capital of others who are willing to share
the risks.

Put most simply, the entrepreneur is the one who decides what to produce

and how much, which inputs to use, and all that; who hires and pays the
owners of the labour, land, and capital. The entrepreneurs hope that if they
produce the right amounts of the right things and do it efficiently, they will
make a profit. If they don’t, they won’t. They will lose. Their loss is their “pu-
nishment” for using society's resources in ways the society didn’'t want its re-
sources to be used.
(3) What the entrepreneur is not. Many economic texts suggest that entre-
preneurs innovate, introduce new or improved products and technologies, but
this is not generally true. Most entrepreneurs just copy other businesses or
ways of production.

In addition, contrary to popular belief, entrepreneurs aren't generally high-
risk takers when they can't affect the outcome of the situation. They tend to
set realistic and achievable goals, and when they do take risks, they’re usual-
ly calculated ones based on facts and experience, rather than instincts.

Entrepreneurs are participants, not observers; players, not fans. More often

than not, they are driven not by the need to make money, but by the need to
make their dreams a reality, and money is a byproduct of an entrepreneur’s
motivation rather than the motivation itself.
(4) The entrepreneur’s role in the market economy. Entrepreneurs occupy
a central position in any market economy, stimulating all economic activity.
The most dynamic societies in the world are the ones that have the most en-
trepreneurs, plus the economic and legal structure to encourage and moti-
vate/stimulate entrepreneurs to greater activities.

It's entrepreneurial energy, creativity and motivation that trigger the produc-
tion and sale of new products and services. It's the entrepreneur who seeks
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opportunities to profit by satisfying as yet unsatisfied needs. It's the entrepre-
neur who seeks disequilibrium — a gap between the wants and needs of the
customers and the products and services that are currently available — and
finds a way to fill that gap.

Because entrepreneurs create all wealth, all jobs, all opportunities and all
prosperity in the nation, they are the most important people in a market econ-
omy — and there are never enough of them. Are you ready to join their ranks?
(5) What does it take to become an entrepreneur? Just who is an entrepre-
neur? What are the requirements for being a successful entrepreneur? While
there’s no single entrepreneurial archetype, certain common traits indicate an
entrepreneurial personality. First of all, there’s a great deal of truth to the notion
that entrepreneurs are bom, not made. Although our Upbringings, belief sys-
tems, education, training and development affect our ultimate behaviours, our
core personalities remain relatively constant throughout our lives — that is, the
entrepreneurial adult first often appears as an entrepreneurial child.

Next, most entrepreneurs who reach their goals are often natural leaders and
have a natural instinct for choosing the best way of doing their businesses. They
are strong problem-solvers, and they work well under pressure. They are willing
to risk their resources in the pursuit of profit. They are persistent and determined
to succeed, because their own money and ego are at risk. They continually seek
ways to offer their products and services in such a way that they’re more attrac-
tive than anything else available. They are fast moving and flexible, willing to
change quickly when they get new information.

And finally, to be an entrepreneur is to be future-oriented and to be an optimist,
to believe that success is possible and with the right amaunt of time and money,
and a bit of luck, you can do anything to make your dream come true.

A. POST-READING ACTIVITIES
. Decide whether the following statements are true or false:
. The entrepreneur is a high risk taker.
. Entrepreneurship is a subcategory of labour.
. There is no single entrepreneurial archetype.
. Profits are the primary goal of entrepreneurs.
. Entrepreneurship is a scarce human resource.
. Entrepreneurship is the fourth factor of production.
. Most entrepreneurs have very similar personality traits.
. Profit is the payment which goes to the fourth factor of production.
2. Choose the most suitable word/phrase:
1. Entrepreneurs are (born, not made; made, not born).
2. (All, Most, Some) entrepreneurs work well under pressure.
3. Generally, entrepreneurs (are, are not, not are) high-risk takers.
4. Entrepreneurs are often (constant, ultimate, strong) problem-solvers.
5. Most entrepreneurs (introduce, improve, copy) other ways of production.

ONOO B WN |-
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3. Fill in the blanks using all but one of the words given below:

. The payment for entrepreneurial talent is called ... .

. Entrepreneurial adult first often appears as an entrepreneurial ... .

. Some economists consider entrepreneurship to be a specialist form of ... .

. Entrepreneurial ability refers to the ability to organize ... and bear ... .

. Entrepreneurial talent is the ... of a business organizer to put together all the
necessary ... to make the production of goods or services ... .

NAHWN =

ability, profit, risks, child, labour, resources, firms, possible, production.
4. Complete the sentences:
1. People who demonstrate entrepreneurial ability are called ... .
2. To be an entrepreneur is, first of all, to be ... .
3. The most dynamic societies in the world are the ones that ... .
4. The entrepreneurs hope that when they sell the product they ... .
5. Entrepreneurs normally seek disequilibrium — a gap between ... and ... .
5. Restore the correct word order in the sentences that follow:
1. Entrepreneurship is called the payment profit for.
2. Are they made, they aren’t entrepreneurs aren’t born?
3. What a successful requirements are being for the entrepreneur?
6. Answer the following questions without looking back at the text:
1. Who/What is an entrepreneur?
2. What makes a successful entrepreneur?
3. What qualities do most entrepreneurs have in common?
4. Are profits the primary goal of entrepreneurs? Why?
5. Do you have what it takes to be a successful entrepreneur?/ Are you cut
out to be an entrepreneur?
7. Write a summary/Render the contents of Text 4.2 in brief.
8. Comment on the following English proverbs:
“No pains, no gains”.
“Nothing venture, nothing have.”
. Discuss:
Is it correct to consider entrepreneurship as a separate factor of production?
Are entrepreneurs born, or can they be made?

e e o

B. FURTHER READING
1. Read the text below and answer the questions:
o What was risky about the idea of opening up an ice cream store?
e How much did Ben and Jerry originally invest into their business?
Did they get their investment back?
An ice cream store venture. Ben Cohen and Jerry Greenfield are the
entrepreneurs who took the risk to open up an ice cream store. They are the
ones who got the money, found the place, developed the recipes, and
opened the store. What was risky about this? They could not be sure that
their store would sell enough ice cream to pay them back for all the costs
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involved in getting the business started. Did they get their $12,000 back?
Well, you be the judge. Last year there were 756 people working at Ben &
Jerry’s, there were 337 Ben & Jerry's stores, and the company gave away
over a million dollars to various charitable causes.

2. Read the text below and answer the following question:

o What is a key feature that makes an entrepreneur great?

Great entrepreneurs and executives aren't always charismatic, good looking
or particularly well spoken. They don’t all fit neatly on the cover of Business
Week. Although one can find a correlation between great education and suc-
cess, it isn't the education that creates the talent. The education, when it ex-
ists in an entrepreneur’s resume, is a product of the same key trait that
makes an entrepreneur great.

The trait can be described in lots of ways, but some think the number one
thing is a results orientation. Entrepreneurs get stuff done. When an entre-
preneur is missing from the office you can tell. Things move more slowly. The
focus shifts from action to analysis. The real entrepreneur is a self-starter who
knows when he wakes up in the morning just exactly what needs to be done
and he starts doing it. No one has to tell him. The rest of us need to be told.
Some of us just don't think we do.

3. Read the text below and answer the following question:

o What are the two personality types described in the text?

o What's your personality type?

Personality counts. As is widely known, some entrepreneurs become mul-
timillionaires, others do moderately well, some barely survive, and many don’t
make it. Does personality matter in becoming a successful entrepreneur? Re-
cent studies say yes: successful entrepreneurs do share a number of com-
mon personality traits. The research results show that people basically come
in two opposing types: Generalists and Specialists.

Generalists are strategic thinkers. They are big picture-oriented, prefer envi-
ronments where they can use their results-driven nature, enjoy autonomy and
independence, and are stronger risk-takers.

Specialists are tactically oriented, prefer being responsible for areas within
their areas of expertise, are more detail-oriented, and prefer environments
that provide both security and stability. They are typically more risk-averse,
unless they are working within their area of expertise.

Generalist personalities will have a dominance factor that is much greater
than their compliance factor. This is the source of their need to win and their
belief that they are always right. They are therefore self-confident and able to
assume risk.

The Specialist personality has a compliance factor that is much greater than
the dominance factor. Therefore, doing things by the book-following rules,
policies and procedures — is more important to them. They will try to do every-
thing right, which means avoiding risks.
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C. TRANSLATE INTO RUSSIAN d
1. History. Until the twentieth century, profit was assigned to the capitalist and
frequently conflated with capital. In the classical view, it is precisely this function
rather than interest was attributed to ownership of capital. But in 1912 Joseph
Schumpeter, in The Theory of Economic Development, featured the revolutio-
nary role of organizer and innovator and contrasted it with that of the conserva-
tive financier, thus vividly distinguishing the entrepreneur from the capitalist. The
entrepreneur’s role in this view is not merely that of manager and risk-taker, but
also of visionary — someone who seeks as much to destroy the old order as to
create something new. Since innovation usually requires destroying old ways of
doing things, Schumpeter gave it the name “creative destruction”. Profit is now
assigned to entrepreneurship, to innovation. With the rise of “venture capitalists”
and other financiers willing to take on more risk and do more for innovation in
the hope for supernormal returns, the distinction between capitalist and entre-
preneur has again become fuzzier. Now there are entrepreneurial financiers as
well as entrepreneurial producers and distributors.
2. Factors of production. Goods that are used to produce other goods or
services are called economic resources (and are also known as inputs or fac-
tors of production). These resources are often categorized into the following
four groups: land, labour, capital, and entrepreneurship.

The category of “land” includes all natural resources. These natural re-
sources include the land itself, as well as any minerals, oil deposits, timber, or
water that exists on or below the ground. This category is sometimes de-
scribed as including only the “free gifts of nature”, those resources that exist
independent of human action.

The labour input consists of the physical and intellectual services provided
by human beings. The resource called “capital” consists of the machinery and
equipment used to produce output. Note that the use of the term “capital” dif-
fers from the everyday use of this term. Stocks, bonds, and other financial
assets are not capital under this definition of the term. Entrepreneurship is
mostly the ability of organizing the other factors of production and risk-taking.

tat.

D. TRANSLATE INTO ENGLISH d
A. 1. MpeanpuHuMaTens — 3TO UEHTpanbHas gurypa B pblIHOMHOW 3KOHOMUKE, CTUMYNK-
pyloWasn BCIO IKOHOMUYECKYID AEATeNbHOCTb. CYuTaeTcs, YTO NpeAnpuHUMaTenaMW He
CTaHOBATCS, UMW POXAAIOTCS.
2. OAHO K3 rNaBHbIX Ka4ecTs NpeAnpUHUMATENs — «NPeANPUHUMATENbCKAR Xunka» — 3To
cnocobHocTb yBuaeTb aucbanaHc, pasbexky mexay Bo3Hukwen notpeGHOCTLIO B ToBape
WNW ycnyre U TEMU TOBapamu U yCnyramu, KOTopbie NPeanaraloTcA Ha pbiHke B AaHHbIA
MOMEHT BpeMEeHU, U HaWTu cnocob 3apaboTaTb Ha 3TOW, NOKA eLe He yA0BNeTBOPEHHOMN,
noTpebHOCTU NyTEM ee YAOBNEeTBOPEHUS.
3. Hepeaxo npeanpuHumarenem ABWXET He CTONbKO XenaHue 3apaboTaTb AeHbru,
CKOMbKO CTPEMNEHWE OCYUIECTBUTL CBOIO MeuTy. U Toraa AeHbru B MOTUBAUMN UrpaloT
BTOPUYHY!O, @ HE NEPBUYHYIO POslb.
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4. 4acTo roBOPAT, YTO NPeANPUHUMATENb 3aHUMAETCA WHHOBALWUSAMWU, BHEAPSET HOBble
YCOBEPLUEHCTBOBAHHLIE U3AENMA U TEXHOMOIMMK, HO 3TO He BCeraa Tak. B GonbwuHcTee
cny4aes, NpeANPUHAMATENN NPOCTO-HaNPOCTO KONUPYIOT CyLecTBylowme cnocobbl Npo-
M3BOACTBA WNKN APYyrve NPeANPUATUA.

B. 1. B Heokrniaccuyeckon 3KOHOMUKE NPeAnpUHUMAaTENbCKasA AEATEeNbHOCTb paccMaTpu-
BaETCR KaK CaMOCTOATENbHbLIN PaKTOp NPOU3BOACTBA. JTO BbLICOKO UEHALUECH KaYecTBa,
npeanonaratowe cnocobHOCTU k opraHu3auvmu NPOU3BOACTBA, YMEHUE OPUEHTUPOBATLCA
B PbIHOYHOW KOHBLIOHKTYPE U 6paTh Ha cebs puck.

2. B coBpeMeHHON 3KOHOMUYECKOW nuTepaType AaHO HEeMano onpeAeneHu’ NOHATUR
«npeanpuHumartenscTso». Hambonee yaauHbiMu NPEACTaBNAIOTCA Te, FAe OHO TPaKTy-
eTca kak cneuududeckuin akTop BOCNPOU3BOACTBA (NO CPaABHEHMIO C 3eMnen, kanuTa-
nom u Tpyaom). Cneuuduka 3akniouaeTcs B TOM, YTO CyObeKT npeanpuHUMaTEnbCKow
AEATENLHOCTU — NPeANPUHUMATESIb — CNOCOGEH YMENO COeAWHUTL Pa3nunyHbie ¢hakTopbl
NPOU3BOACTBA M HA PUCKOBOW OCHOBE OPraHW3oBaThb BbINYCK OGWECTBEHHO MOMNEe3HOro
npoaykva unu ycnyru. Otciopa ocoboe 3HaveHne MMEroT NUUYHOCTHbIE KavyecTea nNpeanpu-
HUMaTens, He Camn NOCNeAHUMU U3 KOTOPbIX ABNSAIOTCA ONTUMU3M U BEPA B yCNeX.
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UNIT 5 SUPPLY & DEMAND: HOW MARKETS WORK

Text 5.1

Demand
“Much will have more.”
“Appetite comes with eating.” — English proverbs
(1) Introduction. An old story says that if you want an “educated economist’, all
you have to do is get a parrot and train the bird to say “supply and demand” in
response to every question about the economy! Not smart enough, but it's quite
true that the theory of supply and demand, along with the price theory, is a cen-
tral part of economics. Let's start the discussion of the two concepts with de-
mand as it is a more simple concept to understand than supply.
(2) The concept of demand. Each of us buys something because we want
to. The more we want something, the more we are likely to pay to get it.
The more we would pay for it, the higher our demand for it is. If you aren’t
ready to give up anything (any money) for something, then you have no
demand for it. You may have some desire for it. But if you aren’t ready to
pay a price to get it you do not demand it. Desire? Yes. Demand? No.

To emphasize this point economists use the term effective demand — that
is, the demand kacked up by ability to pay, and not just based on want or
need. (When there is a willingness to purchase a good or service, but where
the consumer lacks the real purchasing power to be able to afford the prod-
uct, or where a particular product cannot be met by existing suppliers, econ-
omists speak about latent demand.)

Demand, thus, is the amount of a good that consumers are willing and able

to buy at all possible/alternative prices over/during a certain period of time/in
a given time period. The source of willingness is wants and needs, while the
source of ability is mostly income.
(3) The Law of Demand: higher price, smaller quantity; lower price, larg-
er quantity. If you have a demand for something, that means two require-
ments are being met: (a) you want it, and (b) you are willing and able to
spend some money to get it. However, whether or not you actually will buy
depends on how high the price is. (You may be willing to pay to get some-
thing, but you may not be willing to pay a price which you think is too high.)
And the higher the price, the less of it you will actually buy; conversely, the low-
er the price, the more of it you will actually buy.

So, price is a major determinant of demand (i.e.quantity demanded). You
know it is true from your own personal experience, right? And so you already
know the law of demand which says/postulates: “The quantity demanded of a
good is inversely related to its price, ceteris paribus”. In plain English, it simply
means that people would buy more of something at a lower price than they
would at a higher price, with all else equal/(with) all other factors held con-
stant/unchanged.
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(4) The three ways to visualize the Law of Demand. There are various
ways to visualize the relationship between price and the quantity/amount of a
product that people will/would buy. As was stated above, this relationship is
inverse or indirect because as price gets higher, people want less of a par-
ticular product, and vice versa.
Mathematically, one can say that quantity demanded is a function of price,
with all other factors (besides price) held constant, or:
Qd = f (Price, other factors held constant).
(5) The demand table. A more elementary way to express the relationship is
to represent it in the form of a ta-
A Demand Schedule ble/chart. The numbers in the table on
the left reflect the way people will be-
have at each price, i.e. the amount of
“widgets” (imaginary products) they will

Price of || Number of Widgets
Widgets People Want to Buy

$4.00 40 buy as their price goes up or down. For
$3.00 70 example, when the demand price de-
$2.00 90 creases from $4.00 to $1.00, the quan-

$1.00 100 tity demanded increases from 40 to 100
- widgets because buyers are normally
willing and able to buy more at lower prices. The demand for a good, thus,
can be thought of as a schedule of prices and quantities in the mind of the
buyer.
(6) The demand graph. The same information can also be plotted on a graph,
where it will look like the graph in Figure 1. The demand curve labelled DD is
nothing more than a graphical representation of the law of demand. It shows the
relation between the demand price measured/plotted on/along the vertical axis,
and the amount of a good one or more consumers are willing and able to buy at
different prices measured/plotted on the horizontal axis. Notice that for basic eco-
nomic analyses the demand curve is often approximated as a straight line.
(7) Understanding the demand graph. A typical demand curve slopes
downward from left to right. The negative (downward to the right) slope of the
demand curve graphically illustrates the indirect law of demand relation be-
tween demand price and quantity demanded, i.e. if the price of a good rises,
the quantity demanded (NOT demand!) will decrease, and less will be pur-
chased in a given period of time; if the price falls, the quantity demanded will
increase, and more will be bought in a given period of time.

For example, as the demand price decreases from P1 to P2 (see Fig.1), the
quantity demanded (NOT demand!) increases from Qd1 to Qd2, since buyers
are willing to buy more at lower prices, and vice versa.

The entire set of price-quantity pairs that reflect buyers’ willingness to have
and ability to buy a good is referred to as demand. In a graph, it is
represented by the entire demand curve.
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(8) Movements along the demand curve vs shifts of the demand curve.
As described above, a demand curve shows the relationship between the
price of an item and the quantity of that item demanded over a certain period
of time. Any change in the price of a good results in a change in the quantity
demanded. In the graph, the changes are reflected as a corresponding
movement along the existing demand curve to a new point (either upwards or
downwards), reflecting (or: matching, indicating) the actual price-quantity pair.

Since the entire demand schedule remains the same, the demand curve in

question also remains in its place, and there are no shifts of the curve from
one position to another (either to the left or to the right) in the graph.
(9) Demand-shifting factors. A given demand curve shifts either to the left
or to the right (inwards or outwards) only if there is a change in the entire/total
demand as a result of a change in or due to any factor other than the price of
the good. These non-price influencing factors are sometimes called the condi-
tions of demand or demand determinants, some of the most important of
them being income, taste, prices of substitutes or complements, expected fu-
ture prices, information, seasonal changes, and number of buyers.

In the diagram above (See Fig. 2) a decrease in the entire demand has

shifted the demand curve to the left, the new demand curve being D1. An
outward shift in demand (i.e. to the right) takes the curve to D2.
(10) Price elasticity of demand (PED). Elasticity means sensitivity, or res-
ponsiveness of buyers to price changes. The demand curve shown in Fig.1
demonstrates that at lower prices people would buy more, and at higher pric-
es would buy less. It means that the quantity people buy is very sensi-
tive/responsive to the change in price. The economist would say that the
demand for widgets in this example is relatively elastic, or price elastic.

If the quantity bought does not change very much when the price changes,
we say that responsiveness is low, and the demand is relatively inelastic, or
price inelastic. The degree of responsiveness of buyers/quantity demanded to
changes in the product’s price is reflected in the slope of the demand curve:
the lower responsiveness, the steeper the slope. Zero elasticity, or perfectly
inelastic demand, is graphically represented as a vertical demand curve.
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A. POST-READING ACTIVITIES
. Decide whether the following statements are true or false:
. Supply and demand are the two key economic forces in a free market.
. Demand is the amount of a good that consumers are able to buy.
. When price changes, the result is a change in demand.
. The quantity demanded of a good usually is a strong function of its price.
. If price changes, the demand for a good or service will change as well.
. Latent demand is the ability of consumers not just to want, but be able to
buy the product.
7. The term “ceteris paribus” is the Latin for “all other variables remaining the same”.
8. As the price of a commodity rises, the quantity demanded rises too,
ceteris paribus.
9. The law of demand implies that the lower the price, the greater the
quantity demanded, and vice versa, ceteris paribus.
10. The demand is said to be price inelastic if the quantity bought is very
sensitive to the change in price.
2. Choose the most suitable word/phrase:
1. If you are ready to give up a lot of money for something, then your
demand for it is (small, low, high, inelastic).
2. The law of demand postulates that there is an (inverse, direct, positive,
negative) relationship between the price of a good and the demand for it.
3. Demand is the quantities that buyers are willing and able to buy at (one,
any, all possible) price(s).
4. The quantity demanded is a specific amount that buyers are willing and
able to buy at (one, any, various possible) price(s).
5. (When, Whenever, Unless) you are willing and able to pay a price for
something you do not demand it no matter how much you may want it.
6. Demand for a particular product or service represents how much people
are willing to purchase at (one, a given, all possible) price(s).
3. Fill in the blanks using all but one of the words given below:
1. The Latin expression for “everything else remaining constant’ is ... .
2. A change in price causes a ... along the demand curve.
3. A change in any other variable except price causes a shift of the ... .
4. A shift of the entire demand curve is referred toas a “... "
5. If any factor ... price changes, the demand for the good changes too.
6. An increase in household income will see the demand curve ... .
7. Demand is the expression of ... of a potential buyer to acquire
certain quantities of an item for ... possible prices.

OO HEWN -

demand curve, shift in demand, movement, rather than, other than, ceteris
paribus, shift, various, willingness and ability.

4. Complete the sentences:

A. 1. The demand curve slopes downward from ... to ... .

2. In Latin, the term ceteris paribus means ... .

3. Demand sensitive to changes in price is said to be ... .

4. Demand little affected by changes in price is ... .

5. Desire refers to people’s ... to own a good.

6. In graphing the demand for a good, price is plotted along the ... .
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7. An increase in demand will see the demand curve shifting to the ... .

8. As prices fall we see an ... of quantity demanded. If prices rise we expect
to see a ... of quantity demanded, other factors remaining unchanged.

B. 1. Effective demand is ... .

. Latentdemand is ... .

. A changeindemandis ... .

. The quantity demanded is ... .

. The demand curve is ... .

. Price elasticity of demand means ... .

. The most important determinants of the market demand are ... .

. Restore the correct word order in the sentences that follow:

. Is a major price determinant of demand?

. The approximated demand is often as a straight line curve.

. Responsiveness of buyers means elasticity price to changes.

6. Answer the following questions without looking back at the text:

1. How can you define demand?

2. What is a demand schedule/demand curve?

3. What is the difference between a change in quantity demanded and a
change in demand?

4. What factors can cause a movement along/a shift of the demand curve?

5. What does “the law of demand” say?

6. What is (price) elasticity of demand?

7. Write a summary/Render the contents of Text 5.1 in brief.

8. Comment on the following quotation:

e “Teach a parrot the terms”supply and demand” and you've got an econo-
mist.”— Thomas Carlyle.

9. Discuss:

o the distinction between “demand” and “desire” in economics;
o what would cause a movement along the demand curve;
« what would cause a demand curve to shift to the right/to the left.

WN =2 NN

B. FURTHER READING
1. Read the text below and answer the following questions:
o What is a Giffen good/ a Veblen good/ an inferior good?
o Is there any good for which an upward bending demand curve can be
constructed?

The typical negative (downward to the right) slope of the demand curve
graphically illustrates the indirect law of demand relation between demand
price and quantity demanded, i.e. the higher the price, the less of it you will ac-
tually buy, and vice versa, ceteris paribus. But what about positively-sloped
demand curves? Are there any of them? The answer is that despite years of
searching, no generally accepted example of a good that has an upward-
sloping demand curve (also known as a Giffen good) has been found.

Some suggest that luxury cosmetics can be classified as a Giffen good. As
the price of a high end luxury cosmetic drops, consumers see it as a low
quality good compared to its peers. The price drop may indicate lower quality
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ingredients, thus consumers would not want to apply such an inferior product
to their face.

Another example is a prestige good (eg. a luxury car). Since it is expensive,
a drop in price may actually reduce demand. However, in this case, the good
purchased is actually prestige, and not the car itself. So, when the price of the
luxury car decreases, it is actually decreasing the amount of prestige
associated with the good (also known as a Veblen good).

However, even with downward-sloping demand curves, it is possible that an
increase in income may lead to a decrease in demand for a particular good,
probably due to the existence of more attractive alternatives which become
affordable: a good with this property is known as an inferior good.

2. Read the text below and explain the difference between demand and

quantity demanded.
Demand is simply a schedule (or list) of prices and the quantity demanded of

a good at each price. In order to demand one has to be both willing and able
to buy the good. If one is not able to buy the good, then they don’t demand,
they are simply wishing they could have it. The entire relationship between
the price of the good and the quantity of the good is demand and can be illu-
strated on a graph with a negatively sloped line (curve). The whole curve is
demand. A particular point on the curve is the quantity demanded of a good
or service that relates to a specific price. The demand curve tells us the quan-
tity demanded at each and every price. It also tells us the highest price one
will pay for one more unit of the good.

C.TRANSLATE INTO RUSSIAN d
1. The concept of demand. Demand is that quantity of a good that consumers
are not only willing to buy but also have the capacity to buy at the given price.
For example, a consumer may be willing to purchase 2 Ib of potatoes if the price
is $0.75 per Ib. However, the same consumer may be willing to purchase only 1
Ib if the price is $1.00 per Ib. A demand schedule can be constructed that shows
the quantity demanded at each given price. It can be represented on a graph as
a line or curve by plotting the quantity demanded at each price. It can also be
described mathematically by a demand equation. The main determinants of the
quantity one is willing to purchase will typically be the price of the good, one’s
level of income, personal tastes, the price of substitute goods, and the price of
complementary goods.
2. Demand is “a propensity to buy”. The “demand” for something doesn’t
mean “how much of it people are buying.” It only means “how much of it
people would be buying if ... ”. If what? If the price happened to be, say, $5 or
$10 or $30 or maybe 50 cents. So “demand” in economics doesn’t mean what
it normally means to most people. In economics, it really means “propensity
to buy”, — that is “how much | would buy, if ...".
3. Demand vs quantity demanded. It is very important to distinguish, on the
one hand, between quantity demanded and demand and, on the other hand,
between a change in quantity demanded and a change in demand. The
amount of a good that will be bought at any particular price is referred to as
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the quantity demanded (just one point on the demand curve/line), while de-
mand is the quantity demanded at all possible prices (the whole/entire de-
mand curve/line or schedule). Now, a change in quantity demanded is caused
by a change in market price, while a change in demand is caused by a
change in a factor or factors other than price.

4. Increase and decrease in demand vs increase and decrease in quantity
demanded. When more and more people want something, the quantity
demanded at all prices will tend to increase. This can be referred to as an
increase in demand. The increase in demand could also come from changing
tastes, where the same consumers desire more of the same good than they
previously did. Increased demand can be represented on the graph as the curve
being shifted right, because at each price point, a greater quantity is demanded.
Conversely, if the demand decreases, the opposite happens.

5. Individual vs market demand. As was stated above, the demand for a
good is a schedule indicating the quantities individuals are willing and able to
buy at all possible prices, everything else remaining constant. An individual
demand refers to the quantity of a good a consumer is willing to buy and able
to buy at all prices within a period of time, with all other factors remaining
constant. The market demand is simply the horizontal sum/the sum total of
the individual demands within the marketplace or, to put it another way, the
sum of the amounts demanded by each of the individuals.

6. Elasticity of demand. The concept of elasticity of demand is very helpful
in understanding how the market process works. If a product has close subs-
titutes, then the responsiveness of demand to a change in price is high, and
the demand for the product sharply drops. Over the long term businesses try
to overcome elasticity by building consumer goodwill and brand loyalty
through advertising. On the other hand, governments usually impose high
taxes on relatively inelastic goods such as alcohol and tobacco. Despite the
higher cost of the product, the demand remains relatively similar, and thus
governments earn more from their taxation policy.

7. A few concluding remarks on terminology. Broadly speaking, demand
is a relationship between price and quantity, ceteris paribus. Because the
relation between the price of a good and the quantity demanded is the same
whether it is represented in a graph, a table/chart, or mathematical equation,
economists often use the terms curve, schedule, and function interchangea-
bly. That is, we may refer to a demand curve in a graph as the “demand
schedule” or “demand function”. A second important point of terminology is
that the word demand, when used all by itself, can be confusing. It has two
different meanings. Sometimes the word refers to the entire demand curve
(the entire relation between price and the amount demanded), and some-
times to a particular quantity demanded (the quantity demanded at a particu-
lar price). To avoid confusion, it is best not to use the word demand by itself
but always to speak of either the demand curve or the quantity demanded, or
one of their equivalents, whichever is meant.
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D. TRANSLATE INTO ENGLISH S
A.1. Cnpoc — 04HO U3 PyHAAMEHTANbHLIX NOHATUA PLIHOYHOW 3KOHOMUKW, O3HavawLee
XenaHue U BOIMOXHOCTb NokynaTtena npuobpecTu onpeaeneHHoe Konu4ecTso Tosapa 3a
onpeaeneHHblid Nepuos BpeMEHU NpU BCeX BO3MOXHbIX UeHax. NCTOYHUKOM XenaHws ne-
NRATCA HYXAbI U NOTPEGHOCTY YenoBeka, a UCTOMHUKOM NNaTexecnocobHOCTH — TekyLyue
AOXOAbI N cOepexeHus.
2. B axoHOMMYECKOW nUTEpaType NPUHATO PasnuyaTtb NIUYHLIA, PbIHOYHBIA U COBOKYMHbIA
cnpoc. Kpome TOro, pasnuyalor nnarTexecnocobHbin (AeWCTBUTENbHbIK) U NATEHTHbINA
(ckpbITbIR) CnpoC.
3. MnaTexecnocobHbi CNpoC — 3TO NPeACTaBrieHHan Ha pbiHke NOTPEOGHOCTL B ToBapax,
obecneyeHHan aeHeXHbIMU cpeacTBamu. JlaTeHTHbLIA CNPOC — 3TO CNPOC, KOTOPLIW He Ha-
XOAWUT YAOBNETBOPEHUSI U3-33 OTCYTCTBUA Ha pblHKE HEOBXOAUMbLIX TOBApOB U YCNyr unu
HU3KOI nnaTexecnoco6HOCTM noTpeburens.
4. Bepyuwian ponb B onpeaeneHuu NoBeAeHUA NOKYNaTens Ha pbiHke NPUHAANEXUT UeHe.
Liena — rnasHas aetepmuHaHTa cnpoca. Mpu npounux pasHbIX YCNOBUAX, NOKyNnatenb npu-
obperter ToBapa 6onbwe, ecnu ueHa Gyaer Huxe. MoBbilueHue xe uexbl, Haobopor,
YMEHbLUUT KONUYECTBO UCNPaLLUBAEMOro ToBapa.
5. O6paTtHas cBA3b Mexay LUeHoW ToBapa n 06HLEMOM CNpPOCa HOCUT Ha3BaHWE «3aKoHa
cnpoca». 3akoH cnpoca rnacuT: «Yem Bbile UeHa, TEM MEHbLUE KONWYeCcTBO ToBapa, Ha
KOTOpOe NPeABLABNAGTCA CNPOC; U, HA06OPOT, Yem HkKe ueHa, Tem Gonbluee KONUYECTBO
TOBapa NoKynaeTcA NOTpebuTenamu, Npu NPOYMX PaBHbLIX YCOBUAXY.
6. Cnpoc Ha onpeaeneHHbit ToBap u3obpaxaeTca rpacduyeckn B BUAE KpMBOW, Umerowen
oTpuuaTenbHbI HaKNOH (T.€. naywen BHW3, cneBa Hanpaso). Kpusas noka3biBaer, kakoe
KONU4ECTBO TOBapa NPV W3MEHAIOWMNXCA LieHaxX U NPOYMX PasHbIX YCNOBUAX NOKYNaeTCA
Ha PbIHKE 33 TOT MK MHON NPOMEXYTOK BPEMEHM.

B. 1. O6bem (BenuunHa) cNpoca 03HaYaeT KONUYEeCTBO TOBapa, KOTOPOE NOKynaTenb xe-
naert u cnocobeH NpuobpecTu No AaHHON UeHe B AaHHbIA Nepros BpeMeHu.

2. NameHeHne o6bema (BenuumHbl) CNpoca O3HavaeT NepeaBveHNEe C OAHOW TOYKU Ha
APYry10 TOYKy Ha OAHOW KpuBOW cnpoca. MNpu4nHOW uameHeHus obbema cnpoca Cnyxur
U3MEHEeHWe LeHbl AaHHOro Tosapa.

3. 'pacbuueckn, uMeHeHue cCnpoca B LENOM BbIpaXaeTCA B CMELWEHUA BCe KpuBOW
cnpoca nubo BnpaBo (yBenuyexue cnpoca), nnbo sneso (cokpawexue cnpoca). Mpuyu-
HOW RABNAEGTCA HE W3MEHEHWe LeHbl AAHHOrO TOBapa, a W3MEHeHue Apyrux akTopos
CNpoca, KOTOpbie NONYYUNKU Ha3BaHne HeyeHosbiX. K HUM, B 4aCTHOCTW, OTHOCATCA: YnUCno
nokynatenen Ha pbiHKe; BKYCbl ¥ NpeanouTeHus notpebutenei; UeHbl Ha B3aumo3lame-
HAeMble TOBapbi; M3MEHEHUA B aoxoAae noTpebutenew; oxuaanue Byayuiero nameHeHus
UeHbl.

4. (LleHoBanA) 3nacTU4HOCTbL CNPOCa — 3TO CTEeNEeHb YyBCTBUTENbHOCTU U3MEHEHWUR Benu-
YUHb! NOKyNaTenbCKoro CNpoca K M3MEHeHWI0 UeHbl ToBapa. Ha rpaduke creneHb 4ysCT-
BUTENbHOCTW BUAHA NO HAKIOHY KPUBOW CNPOCA; YEM BbiLLie YyBCTBUTENBbHOCTb, TEM Kpyye
HaKSIOH KPUBOW.

5. SnacTuyHbIA CNPOC — 3TO CNPOC, TAFOTEIOWUA K U3MEHEHMIO B 3aBUCUMOCTH OT koneba-
HUA UeHbl. CNPoC, Mano U3MEHAEMbI NPU U3MEHEHUW LUEHbl, Ha3biBAOT HEINACTUYHLIM.
Kak npasuno, Ha NpoAyKTbl NUTAHWA CNPOC MEHee 3NacCTUYEH, YEM Ha NPeAMETbI POCKO-
wu. OAHUM 13 CaMbiX HEINACTUYHLIX TOBAPOB ABNSETCA CONb, T. K. €8 HeNb3A HUYEM 3a-

MEHUTDb.
*kk
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Text 5.2
Supply
“Supply always comes on the heels of demand”. - Robert Collier
“There is a supply for every demand.” - Florence Scovel Shinn
“Better an egg today than a hen tomorrow.” - An English proverb
(1) Introduction to supply. Thus far, we have heen focusing exclusively on
buyers, and on demand. But buyers and demand are only half of the market
and the market exchange process. It's time now to consider the behaviour of
sellers, and the concept of supply which make up the other part of the market
and the market exchange process.
(2) The concept of supply. Broadly speaking, supply is similar to but opposite
from demand. It is the quantity/amount of a good that producers are willing and
able to make/sell at various/all possible prices during a given time period.

Supply can be thought of as the relationship between a range of prices and a

range of quantities. In other words, it includes not just the quantity sold at the cur-
rent price, but any and all quantities that would be sold at other prices — higher
and lower. The price part of this relation is termed supply price and the quantity
part is termed quantity supplied.
(3) Supply vs quantity supplied. The supply price is the minimum price that
sellers are willing and able to accept for a given quantity of a good. They
would be willing to accept more than this price, but not less. The quantity
supplied, on the contrary, is the maximum amount of a good that sellers are
willing and able to sell at a given supply price/to offer at one price.

Supply prices and quantity supplied come together as matched pairs. One

supply price, one quantity supplied. Supply, then, can be referred to as the
combination of these matched price-quantity pairs.
(4) The Law of Supply: higher price, higher quantity; lower price, smaller
quantity. Price is a major determinant of the amount sellers will want to sell.
Because a higher price leads to higher profits, one expects that a greater quanti-
ty should be supplied when the price is higher. So we can conclude that as the
price of the product rises (falls), the quantity supplied will rise (fall), all other va-
riables remaining the same. Economists call this statement/relationship the law
of supply.

From the law of supply it follows that the relationship between price and
quantity is a direct/positive one — that is, both quantity and price change in the
same direction: when price increases, so does quantity, and the higher the
price, the larger the quantity supplied. Reasons for positive relationship be-
tween price and quantity supplied are that as the price of a good increases,
the good becomes more attractive to producers relative to other goods that
can be produced with similar resources.

(5) The three ways to visualize the Law of Supply. The relationship be-
tween the quantity of a product that sellers want to sell during some time pe-
riod (i.e. the quantity supplied) and their current market price is what econo-
mists call the supply schedule. The supply schedule can be illustrated either
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in the form of a table/chart or a graph, or expressed mathematically in func-
tional form as:
Qs = f (price, other factors held constant).

(6) The supply table. A table is an elementary way to express a supply
schedule. Such a table constructed for an imaginary product is shown in the
following example below.

The numbers in the table reflect the way sellers will behave at each price, i.e.
the maximum quantity of a product they will sell as the price goes up or down.

A Supply Schedule For example, when the supply price

Price of Number of Widgets increases from $1.00 to $4.00 per unit,

: the quantity supplied increases from 10
Widgets People Want to Sell to 140 widgets because sellers are

$1.00 10 normally willing to sell more at higher
$2.00 40 prices. The supply of a good, thus, can
$3.00 70 be thought of as a schedule/list of

prices and quantities in the mind of the
$4.00 140 seller.

(7) The supply graph. The same supply schedule can be shown with a graph
which will look like the graph shown in Figure 3 below, with the supply price
measured/plotted on the vertical axis, and the amount of a good one or more
producers are willing and able to sell at different prices measured /plotted on
the horizontal axis.

(8) Understanding the supply graph. The supply curve labelled SS in Fig. 3
is nothing more than a graphical representation of the law of supply. It shows
the positive relation between the supply price and the amount of a good one
or more producers are willing and able to sell at all possible prices/at every
possible price.

Unlike the typical demand curve, the typical supply curve slopes (increa-
singly) upward from left to right. Notice that the line does not begin at the ori-
gin. There is some price — above zero — at which no seller will sell at all. For
basic economic analyses the supply curve is often approximated as a straight
line, just as it is the case with the demand curve.

The positive slope of the supply curve graphically illustrates the direct law-
of-supply relation between supply price and quantity supplied: the higher the
price, the greater the quantity supplied, with all other relevant factors held un-
changed, and vice versa.

For example, as the supply price increases from P1 to P2, the quantity sup-
plied (NOT supply) increases from Qs1 to Qs2, since sellers are willing to sell
more at higher prices, and vice versa.

The entire set of price-quantity pairs that reflect sellers’ willingness and abili-
ty to sell a good is referred to as supply. In a graph, it is represented by the
entire supply curve.

(9) Movements along the supply curve vs shifts of the supply curve. As
with the demand curve, one should differentiate/distinguish between a
movement along the supply curve and a shift of the supply curve.
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As described above, a supply curve shows the relationship between the
price of an item and the quantity of that item supplied over a certain period of
time. Any change in the price of a good results in a change in the quantity
supplied. In the graph, the changes are reflected as a corresponding move-
ment along the existing supply curve to a new point (either upwards or down-
wards), reflecting/matching/indicating the actual price-quantity pair.

Since the entire supply schedule remains the same, the supply curve in

question also remains in its place, and there are no shifts of the curve from
one position to another (either to the left or to the right) in the graph.
(10) Supply-shifting factors. A given supply curve shifts either to the left or
to the right (inwards or outwards) only if there is a change in the entire/whole
supply schedule as a result of a change in any factor other than the price of
the good. The most important non-price supply-influencing factors are costs of
production, prices of related goods or services, number of sellers or producers,
technology and productivity, expected future prices, government taxes, and
unexpected events. Similar to the demand-influencing factors, they are some-
times called the conditions of supply or supply determinants.

A change in any one of the supply non-price determinants will change the
entire supply schedule and shift the supply curve either to the left or to the
right. In the diagram above (See Fig.4) a decrease in the entire supply has
shifted the supply curve SS to the left, the new supply curve being S2S2. An
outward supply curve shift (i.e. a shift to the right) taking the curve to S1S1 re-
flects a corresponding increase in supply at each and every supply price level.
(11) Elasticity of supply. Price elasticity of supply, or simply elasticity of
supply, is the degree of responsiveness with which quantity supplied changes
for a given change in price.

Similar to demand, if the quantity supplied changes a lot when the price
changes a little, the supply is said to be (price) elastic. If the quantity changes
little when the prices changes a lot, it is said to be (price) inelastic. The de-
gree of responsiveness of quantity supplied to changes in the product’s price
is reflected in the slope of the supply curve: the lower the responsiveness, the
steeper the slope. Zero elasticity, or perfectly inelastic supply, is graphically
represented as a vertical supply curve.
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A. POST-READING ACTIVITIES

1. Decide whether the following statements are true or false:

. The concept of supply is similar to the concept of demand.

. Supply is the willingness of sellers to sell a good at a given price.

. Price is a most important determinant of supply.

. The law of supply can be shown graphically by a down-sloping curve.

. The higher the price, the larger the quantity supplied, ceteris paribus.

. If the market supply of a good is low, the price will rise provided there is

demand for it.

. Supply is the amount of goods flowing across the market from the sellers

to the buyers.

8.The quantity supplied is the amount that will be offered for sale at all
possible prices.

2. Choose the most suitable word/phrase:

1. The graph depicts the law of supply as a(n) (upward-sloping,
downward-sloping, horizontal, vertical) line.

2. An increase in supply will shift the supply curve (to the right,
to the left, upwards, downwards).

3. Price and quantity supplied of a good are (positively, negatively,
indirectly) related, ceteris paribus.

4. The higher the price, the (higher, lower, larger) the quantity supplied
by a firm will be, everything else held constant.

5. If the supply price increases, then (the supply, the quantity supplied,
the shift in supply) increases, too.

3. Fill in the blanks using all but one of the words given below:

1. The law of supply states the direct relation between supply price and ... .

2. The law of supply postulates that an increase in price tends to ...
the quantity supplied, other things equal.

3. The supply curve will shift to the ... when there is a decrease in supply.

4. The law of supply states that ... of a good or service, all other factors
remaining the same, the greater the quantity is supplied.

5. In economics, elasticity usually refers to ... .

~ DAL WN-=

price elasticity, increase, the higher the price, inverse, left, quantity supplied.
4. Complete the sentences:

1. In a graph, the supply curve slopes ... ward from ... to ... .

2. As the price charged for a good ..., sellers wish to sell ... of that good.
3. Supply is a range of prices and ... .

4. The costs of production is one of the ... of supply.

5. Elasticity is a measure of ... .

6. The factors that are likely to cause the shifts in supply are called the ... .
7. The direct relationship between price and quantity supplied is called ... .
8. The supply curve would shift to the left, if ... .

9. Changes in price resultin ... .

5. Restore the correct word order in the sentences that follow:

1. Similar to supply is opposite but from demand?
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2. From left the supply curve slopes upward to typical right.

3. The direct relationship is between one price and a quantity supplied.

6. Answer the following questions without looking back at the text:

1. What is supply/supply schedule/supply curve?

2. What is the difference between a change in quantity supplied and a
change in supply?

3. What are the most important supply-shifting factors?

4. What does “the law of supply” postulate?

5. What is (price) elasticity of supply?

6. What is zero elasticity? How is it represented graphically?

7. Write a summary/Render the contents of Text 5.2 in brief.

8. Comment on the following statements:

* “Supply always comes on the heels of demand.“~ Robert Collier.

e “There is a supply for every demand.” — Florence Scovel Shinn.

9. Discuss:

o the ways the supply of a given product responses to prices.

B. FURTHER READING
1. Read the text below and explain the phenomenon of the backward
bending supply curve.
The backward bending supply curve. Occasionally, supply curves do not
slope upwards. A well-known example is the backward bending supply curve
of labour. Generally, as a worker’s wage increases, he is willing to supply a
greater amount of labour (working more hours), since the higher wage
increases the marginal utility of working (and increases the opportunity cost of
not working). But when the wage reaches an extremely high amount, the
labourer may experience the law of diminishing marginal utility in relation to
his salary. The large amount of money he is making will make further money
of little value to him. Thus, he will work less and less as the wage increases,
choosing instead to spend his time in leisure.
2. Read the text below and explain in what case the supply curve be-
comes vertical:
Vertical supply curves. It is sometimes the case that the supply curve is ver-
tical: that is the quantity supplied is fixed, no matter what the market price.
For example, the amount of land in the world can be considered fixed. In this
case, no matter how much someone would be willing to pay for a piece of
land, the extra cannot be created. Also, even if no one wanted all the land, it
still would exist. These conditions create a vertical supply curve, giving it zero
elasticity (i.e. no matter how large the change in price, the quantity supplied
will not change).

In the short run near vertical supply curves are even more common. For
example, if an exciting sporting event is next week, increasing the number of
seats in the stadium is almost impossible. The supply of tickets for the game
can be considered vertical in this case.

3. Read the text and discuss the role of taxes as a_supply-shifting factor.
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One of the ways in which the government can alter the market is through taxes.
One such example is in the tobacco market: if the government would like to dis-
courage the sale and use of tobacco, they would charge tobacco sellers a tax on
tobacco products. In most cases, sellers pass as much of the added cost on to
buyers as possible. Because the sellers don’t want to lose any profits, they have
to increase their selling price in order to maintain the same profit margin, since
they had to pay an extra tax when obtaining the products for resale. In such cas-
es, the supply curve will shift vertically by the exact amount of the tax.

-
C. TRANSLATE INTO RUSSIAN d

1. Supply is “the propensity to sell”. Just like demand, supply is an “if ...
then ..." concept. It doesn't mean “how much of something sellers are cur-
rently selling.” It means “how much sellers would sell, if ...". If what? If the
price were, say, $1, or $5, or $10, or $30, or whatever. In other words,
supply is not the amount of goods flowing across the market from the sellers to
the buyers. In economics, it really means “propensity to sell” — that is, “how
much sellers would sell, if ...".
2. Supply vs quantity supplied. Supply is simply a schedule (or list) of pric-
es and the quantity supplied of a good at each price. It is the entire relation-
ship between the price of the good and the quantity of the good and can be
illustrated on a graph with a positively sloped line (curve). Supply is the whole
curve, while a particular point on the curve is the quantity supplied that relates
to a specific price. The supply curve tells us the quantity supplied at each and
every price. It also tells us the lowest price one will accept to produce one
more unit of the good.
3. Determinants of supply. The goal of a company, once again, is to maxim-
ize profits, calculated as the difference between the total revenues and the
total costs of production. So, one of the determinants of supply must be the
costs of production. As costs of production rise, profits fall, and therefore the
quantity supplied should fall (shift to the left). Conversely, as costs of production
fall, the profits rise, and the quantity supplied should rise (shift to the right).
Costs include the costs of natural resources such as wood used in building a
home, the costs of labor (wages and benefits), and the costs of the capital.

When we considered demand, one of the determinants was also population
(the number of buyers). The same is true for supply. One of the determinants
of supply is the number of sellers of the product. When the number of sellers
increases, the supply should increase (shift to the right). When the number of
sellers falls, the supply should decrease (shift to the left).

105



-

D. TRANSLATE INTO ENGLISH S
A. 1. ins onucaHws NOBEAEHWR NPOAABLOB HA PbIHKE UCNONLIYIOT TEPMUH «NPeanoxXe-
HUe».
2. MNpeanoxeHne — 04HO U3 (PyHAAMEHTANbHBIX NOHATUA PLIHOMHOW IKOHOMWKW, O3HaYal0-
Lwee xenaHve u BO3MOXHOCTb NPoAaBUa (NPOM3BECTH W) NPOAATL ONPeAeneHHoe Konuiye-
CTBO TOBapa 32 ONPEAENEHHbIN NEPUOA BPEMEHU NPU BCEX BOIMOXHbIX LieHaX.
3. B ynpoweHrHo# opMynuposke, NnpeanoxeHue — 3TO KONUHECTBO TOBapOB, NpeAacTas-
NEHHbIX Ha PbIHKE.
4. B 3KOHOMUYECKOW NUTEPaTYpe NPUHATO pasnuuaTb MHAUBUAYANbHOE, PbIHOYHOE W COBO-
KynHoe npeanoxexue.
5. UeHa — rnasHbiv hakTop, onpeaensiownii 06bem npeanoxeHus.
6. 3aKoH NpeanoOXeHWA rnacuT: «Yem BbilLe LEHA, TeM BbILUE KONUMYECTBO ToBapa, NoCTas-
NAEMOro Ha PLIHOK; W, HA0BOPOT, YEM HUXE LeHa, TEM MeHbliiee KONU4EeCTBO ToBapa npea-
naraetcs notpebutensm, Npu NPOMMX paBHbIX YCNOBUSRX .
7. CornacHo 3aKoHy NPeANOXEHUA, NPOU3BOAUTEND, NPU NPOMUX PABHLIX YCIIOBUAX, U3bAB-
NAeT roToBHOCTb NPOAATL TOBapa TeM Gonbulie, Yem Bbile CTAHOBUTCA UEHa Ha PbiHKe, No-
CKOMbKY YeM Bbilue LeHa Ha NPOWU3BOAUMbIA ToBap, TeM Gonble ero npubbinb. U Haobo-
POT. YMeHblUEeHUe LeHbl YMEHbLWWUT KOMMYECTBO NOCTaBASEMOro Ha pbiHOK Tosapa. lMpu
3TOM CyulecTBYeT HEeKas MUHWManNbHas LEHa, HWKe KOTOpoi npoaasel He OyaeT npoaa-
BaTb AaHHbIN TOBap BooOLE.
8. O6bem (BenuunHa) NPEANONEHUA O3HAYAET KONWYECTBO TOBapa ONPeAeneHHOro BUAa,
KOTOpOe NpOAaBel XenaeT u cnocobeH NOCTaBuTL Ha PLIHOK NO RAHHOW LEHE B AaHHbIA
nepuoa Bpemenu. MNpaAmas CBA3b MexXay UEeHOW ToBapa U 0ObeMOM NPEeAnoOXeHUA — npu
NPOYMX PaBHbIX YCNOBUAX — HOCUT Ha3BaHWe «3aKoHa npeanoxenus». Ero rpacudeckoe
BblpaXeHue NpeacTaBnseT coboi KPUBYIO, UMEIOLLYIO NOMOXUTENbHLIW HAKNOH (T.e. Ha-
npaBneHHylo BBEpX, cnesa Hanpaso). Kpusas npeanoxeHUs nokabisaeT, kakoe konuue-
CTBO TOBapa, NPU U3IMEHSIOWUXCA UEHax U NPOYMX PaBHbiX YCNOBUAX, NOCTABNAEGTCA Ha
PbIHOK 33 A aHHbIA NEPUOA, BPEMEHHU.

B. 1. NameHeHne obbema NPeAnioeHUs O3HaYaeT nepeMelieHne C OAHON TOYKU Ha ApYTYIo
TOMKY Ha OAHOW KPVBOW NpeAsioxeHus. MPUUNHON M3MeHEHNA obbemMa NPEeANOXEHNA CRyNUT
n3MeHeHWe LeHbl ToBapa. PbiHOYHan LeHa Ha ToBap AaHHOM BUAA U OOBEM ero NpeanoXeHus
WAYT KaK «HEPa3nNy4Has NapouKkar»: ANA KKAOW LEHb! — CBOW 06BLEM NPeANOoKEHNS.

2. Tpacpuyeckn, uameHeHne B NPEANOXEHUN BLIPAXAETCA B CMELUEHUN BCEW KPUBOW
npeanoxelua nubo Bnpaso (ysenuueHwe npeanoxeHus), nubo Bneso (cokpailieHue
npeanoxeHus). NpuynHoh Takux CABUroB KPUBOA ABNAETCA HE UIMEHEHWE LieHbl AaHHOro
TOBapa, a U3MEHeHne Apyrux, HeueHoBbIX PaKTOPoB NpeanoxeHus. K HUM, B 4acTHOCTH,
OTHOCATCA: W3AEPXKU NPOW3IBOACTBA; NPOM3BOAUTENBHOCTb TPYAA;, YACNO NPOU3BOAUTE-
nei AaHHOro BUAA TOBApa; LUEHa PecypcoB; Hanoru; oxwaanve Gyaywero naMeHeHus LUeH
1 npouee.

3. Kak 1 B cnyyae co cnpocoMm, UeHOoBas 3NacTUYHOCTb NPEANOXKEHUA (MKW NPOCTO — Jna-
CTUYHOCTb NPEANOXEHUA) — 3TO CTENEHb HYYBCTBUTENbHOCTU KONMYECTBA NOCTaBMNAEMOro
npoaasuamMu ToBapa K U3MEHEHWIO LeHbi Ha 3TOT ToBap. Ha rpaduke ctenexb Takon Yys-
CTBUTENbHOCTU BUAHA MO HAKMNOHY KPUBOW NPEANOXKEHWUA: YEM HWKE YyBCTBUTENbHOCTD,
TEM Kpyde KpuBas UAeT BBEpX.

4. 3nacTuyHoe NpepnoXeHue — 3To NPeanoXeHue, obvem KOTOPOro MIMEHRETCA Bcnea 3a
V3MeHeHUAMYU LieHbl. MNpeanoxeHue, HE3HAYUTENbHO UIMEHSIIOWEECR HECMOTPA Ha konebaHus
LieHbl, HA3bIBAOT HE3NACTUYHBLIM. MpU HYNEBOW 3NACTUUHOCTH, UNK ABCONIOTHO HEINACTUYHOM
NpeAnoxXeHuu, KpMBas NPeANOKEHUA HanpaBneHa BepTUKanbHO BBEPX.

%k %k
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Text 5.3
Supply, Demand, Price, and Market Equilibrium:
Putting It All Together
“Economic laws are not made by nature. They are made by human beings.” —
Roosevelt, Franklin D.
“The end crowns the work.” — An English proverb
(1) Introduction. So far, we've looked at supply, we've looked at demand,
and the main question that now arises is, “How do these two opposing forces
of supply and demand shape the market?” Buyers want to buy as many
goods as possible, as cheaply as possible. Sellers want to sell as many
goods as possible, at the highest price possible. Obviously, they can’t both
have their way, and some sort of compromise/price agreement should be
reached on the price at which buyers are willing to buy the same number of
goods that sellers are willing to sell.
(2) The equilibrium market price. In economics, the price at which the quanti-
ty demanded exactly equals the quantity supplied is called the equilibrium
market price. The equilibrium market price is the “just right price” — a price
just high enough and just low enough so that the buyers want to buy just ex-
actly as much as the sellers want to sell. At this price, the quantity of goods
flowing into the market from the sellers/being pushed into the market by the
sellers is equal to the quantity of goods being pulled out of the market by the
buyers. The buyers can buy all that they want, so there is no shortage. The
sellers can sell all that they want, so there is no surplus. So, the equilibrium
market price is the ONLY price at which the quantity demanded is equal to the
quantity supplied (Qs=Qd), and it is the only price that sellers will receive/agree
on and buyers will pay at any time in the spot market.
(3) The market-clearing price. The equilibrium market price is also referred to
as the market-clearing price (MCP) because it clears the market of/clears away
any excess supply or excess demand. Note that for everything that is supplied
to be consumed and for the market to be “cleared,” price must be equal to or
lower than equilibrium price.
(4) Market equilibrium. Markets are where demand meets supply. When the
price is just right, so that there is neither excess demand nor excess supply,
the market is said to be in (economic) equilibrium.

Microeconomics assumes that market equilibrium is the optimum economic
outcome. Under the conditions of market equilibrium every consumer who
wishes to purchase the product at the market price is able to do so and the
supplier is not left with any unwanted inventory. The result: the market just
clears away, and everyone is happy.

(5) Market disturbances and market disequilibrium. However, real life, as
always, is different from simple theories, and perfect market equilibrium is ev-
er before reached/is never reached/is unachievable because in reality de-
mand and supply are almost constantly changing, making the market adjust-
ment an ever going process. The state of the market that exists when the op-
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posing market forces of demand and supply are not in balance/are out of bal-
ance is commonly referred to as market disequilibrium. More specifically,
market disequilibrium results/emerges if the demand price is not equal to the
supply price and the quantity demanded is not equal to the quantity supplied.
(6) Excess demand and supply: effects of being away from the equili-
brium point. The result of the imbalance/mismatch between the opposing
market forces of demand and supply is the existence of either a shortage or a
surplus, which induces/resuits in a change in the price.

A shortage exists if the quantity demanded exceeds the quantity supplied at
the current market price. This condition emerges/results if the market price is
below the equilibrium price. With a market shortage, prices tend to rise.
People are unable to buy as much of the good as they would like at the cur-
rent price. As such, they are willing to pay any price to get the desired but
scarce product and, thus, bid up/raise the current price.

A surplus exists if the quantity supplied exceeds the quantity demanded at the
current market price. This condition emerges if the market price is above the equi-
librium price. With a market surplus, prices tend to fall. Sellers are unable to sell
as much of the good as they would like at the current price. As such, they have to
drop the price until people do want to buy all their extra stuff.

The greater the difference (the disparity/discrepancy in numbers) between
supply and demand, the greater the tendency for prices to change and bring the
market (that is, the quantities supplied and demanded) to a new equilibrium.

(7) Supply-and-demand schedule. Sometimes you have to see it to believe
it. The two most common ways to visualize the way how supply and demand
interact in a free market are in the form of a table, or in the form of a graph.

If we combine the supply and demand tables discussed earlier in Texts 5.1
and 5.2 onto a single table, we'll get the table shown/given below. The table

Supply and Demand schedule thus obtained is a supply-

and-demand schedule for a

. Number of Nur_nber of good, which in our case are

Price of Widgets Widgets widgets. It should be obvious

Widgets ||People Want to} Sellers Want to that the price of $3.00 is the

Buy Sell equilibrium price and the

$1.00 100 10 quantity of 70 is the equili-

$2.00 90 40 brium qu;sntity. Atldany o:her

price, sellers would want to

__$3.00 70 70 sell a different amount than
L $4.00 40 140 buyers want to buy.

(8) Drawing a supply-and-demand graph. The same information can be
shown with a graph. By now, you are familiar with graphs of supply curves
showing the price-quantity combinations at which sellers are likely to offer their
goods for sale, and with graphs of demand curves showing the price-quantity
combinations at which buyers are ready (willing and able) to purchase those
goods.
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To find the equilibrium price and the equilibrium quantity for a good, it is ne-
cessary to combine the respective supply curve and demand curve onto one
graph. The point of intersection of supply and demand curves on the graph is
referred to as the point of equilibrium. The point of equilibrium marks one price,
and one quantity, on which both the buyers and the sellers agree. The price at
this point is market equilibrium price, and the quantity is market equilibrium
quantity. Points where demand and supply are out of balance are termed points
of disequilibrium.

Note once again that in the figures, straight lines are often drawn instead of
the more true-to-life curves because the shape of the curve does not change
the general relationships and lessons of the supply and demand theory. In any
case, the exact shape of the curve is not easy to determine for a given market.
(9) Reading a supply-and-demand graph. in the graph below (Fig.5), we see
that at the equilibrium price P, buyers want to buy exactly the same amount
that sellers want to sell, which means that the quantities demanded and sup-
plied at that price are equal (Qd=Qs).

At prices above the equilibrium point (that is, where Qs>Qd), there is excess
supply (oversupply) which creates a surplus of the product, while at prices below
Price D Price D

Equilibrium Point

Excess supply
(Surplus)

Excesd demand

1 S D S (Shoxftage) D
‘ Q Quantity (Q) Q Quantity (Q)
Figure 5. Figure 6.

Market Equilibrium Excess demand vs Excess supply

the equilibrium (that is, where Qs<Qd), there is excess demand or undersup-
ply (See Fig.6). The effect of excess supply is to force the price down, while
excess demand creates shortages and forces the price up.

The equilibrium price will only change when the conditions of either supply or
demand, or both change. These conditions are the “all other things” that we
mentally held constant when we stated the law of demand or described the
supply response to prices. Changes in the conditions of demand or supply will
shift either the demand curve or supply curve, or both. This will cause changes
in the equilibrium price and quantity in the market.

(10) Government regulation of the market: price floors and price ceilings.
Theoretically, if left alone, a free market will naturally settle into equilibrium. How-
ever, the govemment at times interferes with the market and sets the price for a
product in order to protect the interests of either consumers or producers.
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If the government sets/fixes/installs/introduces/imposes a minimum price for a
market, then that legal minimum price that can be charged for a good is called
the price floor (Qd < Qs). For a price floor to be effective, it must be set above
the market equilibrium price (See Fig. 6). The minimum wage is an example of a
price floor because it sets a minimum level that employers can pay employees.

If the government imposes a maximum price for a market, then that legal
maximum price that can be charged for a good is called the price ceiling (Qd
> Qs). For a price ceiling to be effective, it must be set below the market equi-
librium price (See Fig. 6).

The price ceilings cause persistent shortages, while the price floors cause

persistent surpluses. This is the cost of imposing these restrictions/price fix-
ing.
(11) Is price-fixing a “good” or a “bad” thing? It depends. Some groups
will benefit while others will suffer. For example, when price ceilings are
binding, often there is a severe market disequilibrium, and other methods and
ways of dealing with excess demand, or shortages, will appear, such as legal
non-price rationing with a deterioration in product quality, illegal transactions
at prices higher than the ceiling at the so-called black market.

A. POST-READING ACTIVITIES
1. Decide whether the following statements are true or false:
1. Perfect market equilibrium is unachievable in real life.
2. The exact shape of the supply-and-demand curves is never known.
3. In a free market the price for a good is always a matter of compromise.
4. With market equilibrium no supplier is left with any unwanted inventory.
5
6
7
8

. No government is able to regulate prices.

. The price at which buyers are willing to buy the same number of goods that
sellers are willing to sell is always a matter of compromise.

. In a market economy the supply and demand for a given product tend to
be constant.

. A price that is above the equilibrium price creates a surplus, which leads to
a lower price. A price that is below equilibrium creates an excess, which
leads to a higher price.

9. A price floor is a government-imposed limit on how low a price can be
charged for a product or service.

10. A price ceiling is the minimum amount that sellers are allowed to charge
for a commodity.

2. Choose the most suitable word/phrase:

. As price goes (up, down) buyers purchase (more, less) products.

. Price (ceilings, floors) cause excess persistent (shortages, surpluses).

. If sellers are charging (more, less) than buyers are willing and able to pay,

a (surplus, shortage) of product will resuit.

.For the market to be “cleared,” price must be equal to or (higher,
lower) than equilibrium price.

. The government interferes with the market to protect the interests of (both
consumers and producers, either consumers or producers).

o H WN =
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3. Fill in the blanks using all but one of the words given below:
. With a market surplus, prices tend to ... .

1

2. At the MCP people are ... to buy as much of the good as they would like.

3. The ... price that sellers will receive and buyers will pay at any time in the
spot market is the market equilibrium price.

4. At the equilibrium price, buyers want to buy ... the same amountofa ...
that sellers want to sell.

5. The point of equilibrium marks one price and one ... on which both the
buyers and the sellers ... .

6. The MCP is the only price at which the quantity ... is equal to the
quantity ... .

able, agree, demanded, exactly, fall, good, only, quantity, excess, supplied.

4. Complete the sentences:

A. 1. For the market to be “cleared,” price must be ... .

2. The equilibrium market price is the price ... .

3. Excess demand creates ... and forces the price ... .

4. There is neither excess demand nor excess supply when ... .

5. The cost of imposing price restrictions is .

6. Price floors cause excess ... or persistent ... in the market.

7. The greater the discrepancy between supply and demand, the greater the
tendency for ... .

B. 1. A surplus/shortage exists if ... .

2. Market disequilibrium results if ... .

3. If the price is set below the equilibrium market price, ... .

4. A free market will naturally settle into equilibrium if ... .

5. If sellers are charging more than buyers are willing to pay, ...

6. If the government sets a minimum price ... .

7. Everyone would be happy if ... .

5. Restore the correct word order in the sentences that follow:

1. With prices fall, a market tend to surplus.

2. Simple life is real from different theories.

3. A excess surplus creates supply of the product.

6. Answer the following questions without looking back at the text:

1. What is the “just right price™?

2. How is the “right price” determined in a free market?

3. What causes price to change?

4. How can you define “market equilibrium”?

5. What is the equilibrium market price/the MCP?

6. What is meant by “points of disequilibrium™?

7. Who or what pushes the forces of supply and demand out of balance?

8. What do the aims of buyers and sellers differ in?

9. What is a surplus/shortage in economics?

10. What is a price-floor/ a price-ceiling?

11. Why do some sellers have to drop the price they are asking for a good?

12. What makes government quite often interfere with the market?
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13. Can you list the ceteris paribus conditions for both demand and supply?
14. Can you offer some observations on how government affects markets,
both favourably and unfavourably?
7. Write a summary/Render the contents of Text 5.3 in brief.
8. Comment on the following statements:
¢ “Economic laws are not made by nature. They are a man-made thing, and
can be undone by Man.” — Roosevelt, Franklin D.
e “That government is best that governs least.”— Thomas Jefferson.
e Permit me to issue and control the money of a nation and | care not who
makes its laws.” — Mayer Amschel Rothschild.
9. Explain/Discuss:
e how price adjusts to changes in demand and supply;
« why entrepreneurs cannot charge any price they want to for their products;
e what occurs to price when (a) demand increases, (b) supply falls,
(c) demand rises and supply falls;
e what occurs when the quantities demanded and the quantities supplied are
not equal;
o the idea of government intervention with the market as a good/bad thing.

B. FURTHER READING
1. Read the text below and answer the questions:
o What is rationing?
e What are the two basic kinds of rationing?
o What was the first non-food commodity rationed in the USA during the
World War 11? Why?

The word rationing can be rather misleading/confusing as it is often used as
a short-cut for two quite different terms, — that is “price-based rationing” and
“non-price(-based) rationing”. Rationing as such is necessary as long as there
are “too many people chasing for too few goods”. In terms of economics, it
simply means that whenever there is scarcity of supply relative to demand,
there must be some means for distributing the goods in question. One of
these rationing devices is price.

Using prices to ration goods and services means that those with the most
money (or other assets) and who want a product the most are first to receive
it. Such rationing happens daily in a market economy. It is a corner-stone of
capitalist economy.

Non-price rationing follows other principles of distribution. One of them is
the “fair share” or “quantity-based” principle. During the Second World War,
for example, you couldn’t just walk into a shop and buy as much sugar or but-
ter or meat as you wanted in the United States. All these things were ra-
tioned, which meant you were only allowed to buy a small amount (even if
you could afford more). The government introduced rationing because certain
things were in short supply during the war, and rationing was the only way to
make sure everyone got their fair share.

War ration books and tokens were issued to each American family, dictating
how much gasoline, sugar, meat, shoes, nylon and other items any one per-
son could buy. Interestingly enough, the first non-food item rationed was rub-
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ber. The Japanese had seized plantations in the Dutch East Indies that pro-

duced 90% of America’s raw rubber. President Roosevelt called on citizens

to help by contributing scrap rubber to be recycled: old tires, old rubber rain-

coats, garden hose, rubber shoes, bathing caps.

2. Read the text below and answer the following questions:

o What are the two ways through which one can obtain the goods in short supply
under a binding price ceiling?

o What are the ration books? What are they good for?

¢ What are the positive and negative sides of legal non-price rationing?

With a binding price ceiling, when it is illegal to buy or sell a product at a
higher price, the only two ways consumers can obtain the goods in short
supply are either through legal non-price rationing or through illegal
transactions at prices higher than the ceiling. The results include queuing,
bribery, illegal sales, and other “black”, “grey” or “informal” market behaviour.

For example, due to severe shortages of a whole range of commodities dur-
ing World War Il, most of
the warring countries at-

R.B.1
’ 1 ! tempted to equalize prod-
' MINISTRY OF FOOD uct distribution by rationing

1953 -1954 and price fixing. In order to

RATION BOOK | 575 o e e

Surname AL U Initials g available, the Government
Address 95 . of the UK was also forced
Jeston to introduce rationing of

s essential and non-essential

l IF FOUND RETURN | Serial No goods. Ration books were
TO ANY FOOD OFFICE| BF 914246 issued. These contained
coupons, and shopkee-

pers cut out the relevant

number of coupons when a customer bought goods. Still, the less scrupulous

tumed to the black market and a lively smuggling trade/extensive black-market

operations developed between Northern Ireland and Eire. Tea and sugar were

smuggled south in retumn for butter and bacon which travelled north.

3. Read the text and answer the following questions:

o Why is it impossible to imagine a well-functioning economy nowadays

without any government intervention?

o What are the main functions governments perform in modern economies?

* Whatis the main problem/a bad thing with government intervention?
Government plays an important economic role in all modern economies, in-

cluding market economies. Indeed, it is hard to imagine an economy with no

government role whatsoever. A well-functioning economy requires that the gov-

ernment play a role in maintaining law and order and defending people against

external enemies. This point has an important application in understanding poor
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economic performance in cities and countries in which crime is prevalent and
shop owners’ costs are high because thieves frequently rob them. The govern-
ment determines property rights and maintains a court system that resolves
economic disputes over contracts and other agreements. Governments provide
assistance to the poor, both through direct expenditures and through incentives
for private charities to provide assistance.

True, markets free of any government intervention may function well in
some respects, but will function poorly in others. So, the problem with gov-
ernment intervention is how to get to know whether government action can
improve the way markets work when they are not working well, and whether
observed problems with markets might be due to unwise government policies.

C. TRANSLATE INTO RUSSIAN d

1. A key function of the market. Up until now, we have considered the laws
of demand and supply separately. As you would remember, the first says that
the amount buyers are willing and ready to buy is inversely proportional to
price: the higher the price of the product, the less the consumer will demand,
all other things held constant; the second says that the amount sellers are
willing and ready to sell is directly proportional to price: the higher the price of
the product, the more the producer will supply, all other things held constant.
In mathematical terms, these relationships are expressed as:

Qd = f (price, constants)

Qs = g (price, constants)
2. Price, as is known, acts as a regulator of the quantity of goods and servic-
es demanded and supplied. If the price of a good is too high, consumers will
demand less than producers are willing to supply. If the price is too low, con-
sumers demand more than producers are willing to supply. So, a key function
of the market is to find the market price at which the quantity supplied and the
quantity demanded are in balance. Under these conditions, the willingness
and ability of consumers to pay equals the willingness and ability of producers
to supply/to offer goods for sale.
3. Pricing. In a free market prices are determined by trade/price agreement
between buyers and sellers rather than by government. The prices buyers are
willing to pay for a commodity and the prices at which sellers are willing to
part with that commodity are directly influenced by supply and demand. In
abstract terms, the price is thus defined as the equilibrium point of the
demand and the supply curves, which represent the prices at which buyers
would buy (and sellers sell) certain quantities of the good in question. A price
above the equilibrium point will lead to oversupply, while a price below the
equilibrium point will lead to the opposite situation (undersupply). When the
price a buyer is willing to pay coincides with the price a seller is willing to
offer, a trade occurs and price is determined.
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4. Price ceilings. A price ceiling is an upper limit for the price of a good: once
a price ceiling has been put in, sellers cannot charge more than that. Price
ceilings are usually put in to benefit buyers. In most cases, price ceilings are
set below the market equilibrium price, which is likely to cause a shortage of
goods. For instance, if the government thinks that the market price of bread is
too high, then they might install a price ceiling.

If the government puts in a price ceiling, then the quantity demanded will
exceed the quantity supplied, meaning that not enough bread will be supplied
to satisfy demand. Such a situation is called a shortage. Because price ceil-
ings are installed in the interests of the buyers, the government has to decide
which situation is preferable for the buyers: not being able to afford any
bread, or not having enough bread to go around.

5. Price floors. The opposite of a price ceiling is a price floor. A price floor is an
artificially introduced minimum for the price of a good. In most cases, the price
floor is above the market price. Price floors are usually put in to benefit sellers.
For example, price floors are sometimes used for agricultural products. The
market price can sometimes be so low that farmers cannot make enough mon-
ey to support themselves. In such cases, the government steps in and sets a
price floor, which can cause problems of its own: when the price is artificially
raised above the market equilibrium price, the quantity supplied exceeds the
quantity demanded. Such a situation is called a surplus: farmers produce many
more crops than buyers want to buy at the new, higher price.

6. Scarcity vs shortage. To say that something is scarce is not to say that
there is a shortage of it. Scarcity only means that the available amounts are
not completely unlimited. Shortages are a difference between “amount
demanded” and “amount supplied” at a given price. Shortages are caused by
government prohibitions against paying higher prices for scarce goods; at the price
set by the govemment, people want more than is available. Altematively, when
prices are allowed to move freely, if the price of a good increases, people may wish
the price was lower, but they still are able to obtain the amount they want at the
higher price. When prices are allowed to change freely, people get what they pay
for, there are no long lines, there is no black market, and the market clears; there is
no “shortage”.

7. Black market is the selling or buying of commodities at prices above the le-
gal ceiling or beyond the amount allotted to a customer in countries that have
placed restrictions on sales and prices. Such trading was common during World
War Il wherever the demand and the means of payment exceeded the available
supply. In the United States black-market transactions were carried on exten-
sively in meat, sugar, tires, and gasoline. In Great Britain, where clothing and
liquor were rationed, these were popular black-market commodities. Black mar-
keting is also common in exchange of foreign for domestic currency, typically
in those countries that have set the official exchange value of domestic cur-
rency too high in terms of the purchasing power of foreign money. Black-
market money activities also grow when holders of domestic currency are an-
xious to convert it into foreign currency through a fear that the former is losing
its purchasing power as a result of inflation.
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D. TRANSLATE INTO ENGLISH S
A. 1. 3aKOH CNpoCa U NPEANOXKEHUA — OCHOBHbIE 3aKOHbI PbiHKa.
2. DKOHOMMYECKUE 3aKOHbI — 3TO 3aKOHbI, NPUAYMaHHbIE NI0AbMU, @8 HE 3aKOHbI NPUPOAbI.
3. PeanbHas %13Hb CUNbHO OTNMHAETCA OT ee yNpoLEeHHOro TeoPeTU4YeCcKoro ONUCaHUA.
4. PuiHKM — 3TO MECTO BCTPEUU CNpoca U NpeanoxeHun. Koraa HeT Hu u3bbiTka cnpoca, Hu
136biTKa NPEANOKEHURA, TO FOBOPAT, YTO PbIHOK HAXOAUTCA B IKOHOMWUYECKOM PaBHOBECUU.
5. WHTepecol npoaasua W NoKynaTtens Ha pbiHKe NPSMO NPOTUBONOSOKHLI. OAHW XOTAT
KaK MOXHO Gonble u A0poXe NpoAaTb, a BTOpble — Kak MOXHO Gonblie u aewesne ky-
nuTb. MO3TOMY rnasHbIli BONPOC NPU PbiIHOYHOM O6MeHe — 3TO BONPOC KOMNPOMNCCA.
6. PblHOYHOE paBHOBECME NpejnonaraeT, YTO KONMYECTBO TOBapa, KOTOpoe nokynavenu
XOTAT NpUobpecT No AaHHOW UEeHe, TOYHO COBNagaeT C KONWYeCTBOM ToBapa, KoTopoe
npoAasUpbl roTOBLI NPOAATL NO 3TOW Xe UeHe.
7. Ecnu ueHa ToBapa TakoBa, YTO KONWYECTBO ToBapa, KOTOpoe NokynaTtenu XoTaT npvob-
PEecTu, TOMHO CoBnafaeT ¢ KONUYECTBOM TOBapa, KOTOpPOe NPOAaBLbl roTOBLI NPOAATL, TO
A3HHbLIW OTPacnNeBoW PbIHOK HAaXOAUTCA B paBHoBecuu. CnepoBaTenbHO, PbiHOMHOE paB-
HOBECWe — 3TO CUTyauus, NpW KOTOPOA CNPOC PaBeH NPeANOXEHUIO.
8. inna TOro, 4TO6bI BCE TO, YTO BLINO NOCTaBAEHO HA PLIHOK, BblNO PackynNeHo, U PbIHOK
«oumucTUNcA», Heobxoaumo, YToGbl UeHa Ha ToBap COOTBETCTBOBaNa PaBHOBECHOW pPbi-
HOYHOW UeHe unu Gbina Huke ee.

B. 1. B cnyyae HapylweHusi paBeHCTBa MeXA4y CNpOoCOM U NPEANOKEHNEM PbIHOK OKadbl-
BaeTcs B pa3banaHcuposaHHOM COCTOsiHWW. B pesynbTate, Ha pbiHKE NOABNAETCA He-
xBaTka unu, Hao6opoT, u3bLITOK TOBAPa, YTO BbI3bIBAET, B CBOID OY4EPEAbL, CMELEHNEe pbi-
HOYHOW UEHbl COOTBETCTBEHHO B GOMbLYI0 UNN MEHbLLYIO CTOPOHY. Yem Gonble craHo-
BUTCA pa3sHuua/pasbexka mexay cnpocom U NpeanoxXeHUeM, Tem Bonblwie MEHAITCA ue-
Hbl.

2. N36biTok ToBapa Ha pbiHke BO3HWUKAeT Toraa, koraa oGbem NPeAnoXeHns npesbiwaet
obvem cnpoca. B atux ycnosusx npoaasubl He B COCTOAHMW NPOAATb CTOMbKO TOBapa,
CKONbKO OHU x0oTenu Gbl NPOAATL NO TeKywewn UeHe, U UM NPUXOAUTCRA CHUXKaTL UeHYy A0
Tex nop, Noka noTpebuTenn He 3ax0TAT PACKYNUTb OCTABLUWACA Y HUX Ha pykax ToBap.

3. MNpu HexsaTke ToBapa, NokynaTenu, xenas npuobpect Heo6XOAUMbIA UM TOBAP, KOH-
KypupyloT Mexay coboi, «noabusan» Tem cambiM LeHy ToBapa. pu pe3ko BbipaXeHHOM
PacxoXAEHUU MeXAY CNPOCOM U NPEANOKEHNEM UMEIOT MECTO HeLeHoBble cnocobel npe-
oAoneHna aeduumnTa, Takme Kak rocyaapCTBeHHOe perynuposaHve, yxysuweHue Kayecrtsa
TOBapa v HeKoTopbie Apyrue.

4. B HeKoTOpbIX CNy4asx NpaBwuTenbCTBY NPUXOAUTCA BMELLWBATLCA B (DYHKUMOHWUPO-
BaHWe pblHKa ¥ yCTaHaBnueaTh TO, YTO Ha3bIBAETCA «LEHOBLIM NOTONKOM» W «UEHOBbIM
NOporomM» ANA onpeAeneHHOW rpynnbl ToBapos, 4YToObI 3aWWTUTL WHTEpPECH COOTBETCT-
BEHHO nokynartenen unu NpoAasLOB.

5. cTopuyeckan npakTuka NokasbiBaeT, YTO NOMNHOCTLIO OTPULATL NONOXUTENbHbIE CBON-
CTBa KOMaHAHOW CUCTEMbI XO3RUCTBOBAHWA Henb3A. Mpu onpeaeneHHbiX YCNoBUAX OHa
oBHapyxvBaeT cBOK 3 PEKTUBHOCTb U HEOBXOAUMOCTb. B 4acTHOCTW, NpakTU4eckn sce
CTpaHbl npuberalnT kK KOMaHAHbIM METOAAM XO3AWCTBOBAHUA B IKCTPEMANbHBIX CUTYaUNAX
(BOWHBI, CTUXMAHBIE BeacTauA U T.n.). OaHaKO PYHKUNOHUPOBAHWE KOMAHAHOK 3KOHOMWKN
Ha ANUTENbHLIX UCTOPUHECKNX MHTEpBanax NPU3HaHO HeaPPEKTNBHbLIM.

* i *
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NPUNOXEHUE 1

AHMO-PYCCKUW CNOBAPb

A
ability (9) [2'brl1tr] cnocobHOCTL
able (16) [‘erbal] CNOCOGHbI
abolish (1) [5' bol1f] ynpasfHNATb, OTMEHATL
abolition (2) [,&ba'11fan] NUKBUAALIURA, OTMEHa
abundance (2) 3 bAndans] usobunve
abundant (3) [2' bAndant] (umetowuincs) B usobunum
abuse (1) [5'bju:s] anoynoTpebnexue
academic (4) ko dem1k] YHUBEPCUTETCKUIA; y4eOHbIN; TeopeTU4YeCKui
accept (10) ok'sept] npuHUMaTb, AoNyckaTb; Nony4yarb
access (1) [ &kses] Apoctyn
accordance(1): [5'kd:dons] in ~ with B cOOTBETCTBUM C YeM-N.
according (5): [ ko:drn] ;-a:(o COrnacHo YeMy-n.; ~ as CMOTPA MO TOMY,
account (1): [5'kaunt] to take into ~ NnpuHUMaTL B pacyeT, yuuTbIBaTh
accounting (2) [5'kaunt1n] ByxranTepckoe aeno; ~ cost kKanbKynauns
achievable (3) [2'tfi:vabl] AOCTUWKWMBIV, BbINONHUMBINA
achieve (20) [2'tfi:v] AocTuratb, 4o6usaTbes
acquire (3) [0’ kwara] npuobpetaTtb
acquisition (1) [,&kwr z1fon) npuobpeTteHue
act (7) [zkt] 1. cM. action ; 2. nocTtynaTtb, BeCTU cebn
action (8) [&kfan] AencTane, NOCTYyNOK
activity (11) ok tIvIt] AEATENbHOCTb; AENCTBUA
actually (5) [‘ektfusl1] aKTuyeckun, AeVCTBUTENbHO, HA CaMOM gene
ad (1) [ &d] cokp. oT advertisement o6bsBrneHue; peknama
addition (1): 2 d1fan] in ~ Bpo6aBok, kpoMe Toro
additional (18) [5'dzfanl] AONONHUTENbHbLIA, 00aBOYHbLINA
adjustment (1) 2" d3Astmont] perynupoBaHuve; yCTaHOBNEHWe paBHOBECUR
adult (1) [ &dalf] B3pocnbin
e e
advantage (1) [od'va:ntrdz] npevMyLlecTso, Bbiroga, Nonb3a
advertising (2) [ =dvotalzin] peknama
affair (10) [>'fea) AEno; ~S BONPOCHI, OTHOWEHUA
affect (5) [5' fekt] (ompuyamensHo) BNUSITb, CKA3biBaTbCR
affection (1) [> fekfan] NpUBA3aHHOCTb
affix (1) [0’ frks] NPUKPENNATb, NPUCOEANHATL
afford (1) [>'f:d] nossonaTe cebe
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aggregate (3): [ =grigrt] COBOKYNHOCTb

| agree (2) [2'gri:] cornawarbsca

agreeable (2) [5 grizabl] npvemnembii

| agreement (5) [o'gri:mant] cornawexue

agricultural (2) [L@grr kaltfarsl] | CENbCKOXO3ANCTBEHHBIA
AIDS (1) [e1ds] cnung

aim (2) [e1m] 1. uenb; 2. CTPEMUTLCA
alienable (1): [ exlzanabl] ~ property oTyyxaaemas co6CTBEHHOCTb

allocate (4)

[ alokert]

pa3Mewars, pacnpeaensTh

allocation (3)

[.2ls ke1fan]

pacnpeaeneHue (pecypcos)

no3sonaTe; ~ for yunTbIBaTh;, NPUHUMATL BO

allow (5) [EXEN| BHUMAHWE

amount (33) [5'maunt] KONUYECTBO, BENUYKHA, CYyMMa, 06bem
appear (2) [a'p13] NOABNATLCA; 0 ~ as BLICTYNATb (8 posnu)
| apply (5) [2'plai) NPUMEHATb(CA)

approximate (2) [0 proksim1i] npubnuxartb(cs)

area (3) [ €ar1o) obnactb

argue (6) [a:gju] yTBEepXaaThb, 40Ka3bIBATL

argument (1) [ a:gjumant] cnop

arise (2) [2'ra1z) BO3HUKATb, NOABNATLCA

arrangement (2):

[o’reznd3moant])

institutional ~s opraHn3auuoHHble CTPYKTYpbI,
MeXaHN3mbl

L—

artificial (1) ,a:tr' fifal) WUCKYCCTBEHHbIA
assess (2) 3'ses) oueHusatb
assume (6) [a'sju:m] Aaonyckats, (npea)nonaratb
assumption (3) [2'sAmpfon] AonyuleHune, npeanonoxexue
assure (1) [2'fu] o6ecneunsaTb, rapaHTUpOBaTH
attain (2) [>teIn] AobuBaTbCA, AOCTUraTL
attempt (5) [2'tempt] 1. nonbiTka 2. CTapaThCs, CTPEMUTLCS
attract (1) [0 traekt] npvenekaTtb
attractive (2) [o traktv] npuenekarenbHbin
available (26) 2'verlabl] WMEIOWUNCA B HANUYUU, AOCTYNHLIA
average (1) ['@var1dz] cpeaHun
avoid (3) [2'vo1d] n3beratb
axis (4) [ eksis) ocb
B
back (1): [bxk] ~ Up NOAKPENNATL
bad (3): [bad] economic ~ 3kOHOMM4Yeckoe aHTubnaro/ano
1. be in/out of ~ HaxOANTLCA B paBHOBECUW/B
balance (3) ['baelons] pa3banaHCMpOBaHHOM COCTOSHWMY;

2. B3BewusaTtb, 064yMbiBaThL
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behave (7) [br he1v] nocrtynartb, BecTu cebs
behaviour (6) [br helvja] nosepeHne
behavioral (1): [br hetvjaral] ~ style ctunb noBeAeHUA
being (6) ['bi:1n) cM. Human being
belief (2) Dricg ;gg)aw;l 23;::/1::;ﬂn::poxo pacnpocTpaHeHHoe
believe (5) [br'li:v] BEPWUTb; CHUTaTb, NonaraTtb
belong (3) [br'log] npuHaanexarb
beneficial (2) [,benr f1fol] BbIrOAHbIW, NONE3HLIN
1. BbIroAa, NONb3a; NpeumyLwecTso, 6naro; ~s
benefit (19) [ ben1fiy] CyMMapHbie Bbiroabl U 3 dekThl; 2. u3snekartb
nonb3y
better off (2): ['betarav] become ~ npeycnesaTtb
bid (1) [b1d] ~ up HabaenATb, «<Noa6UBaTL» (LEeHY)
binding (1) ['baindin] ob6a3arenbHbin
bit (3) [bx] He6onbloe KONWYeCTBOo; @ ~ of HEMHOro
bitter (2) [bits] O0XECTOMEHHbIW (O KOHKYpPEHLUK)
bond (2) [bond] obnurayus; ueHHas bymara
bound (1) [baund] cM. boundary
boundary (2) [ baundari] rpaHuua, npeaen
brain (1) [bre1n] cMm. exertion
branch (2) [bra:ntf] pasaen, orpacnb
brawn (1) [bro:n] CM. exertion
broad (2) [bra:d) WNPOKWiA; OCHOBHOW
building (10) ['brld1n] 1. 3qaHue, coopyxeHue; 2. CTPOUTENbHbIN
business [brznis] 111 .Ogggo, pabota; pupma, npeanpustue; 2. pe
buyer (58) [baia] nokynarens
byproduct (1) [ ba1,prodakt] noGoYHbIV NPOAYKT
C
capital (8): [keepitol] Z’;‘?ﬁiicﬁzzgﬁ'gﬁsmﬁa23?233"’ ok
case (11) [kels] cnyvamn; geno; in ~ 8 cnydae
cause (3) k:2) Bbl3bIBATH, CNYXUTb NPU4YNHON
ceiling (8): ['sidg] ;);:)c; Hbuz::eou «NOTONOK», MaKCUManbHbIN
certain (16) 'sa:tn] onpeaeneHHbIN; HEKOTOpPbINA
ceteris paribus(3) f1am. NpU NPOYNX PaBHBLIX YCNOBUSX
change (43) [fetnds] l;:x;y;euue, CABUr; 2. MEHATB(CA), uame
charge (6) [tfa:d3) Ha3Havatb/ycTtaHasnuseatb (LeHy)
chart (3) [tfa:q] Tabnuua
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chattel (1) [tfztl] ABWKXUMOE UMYLLECTBO ]
cheap (3) [tfi:p] Aelwesbin

choice (80) t[>15) BbiGOp

circle (1) 'sa:kl] rpynna, kpyr (nioaew)

circulate (1) [ sa:kjulert] HaxoAWUTbCA B o6paweHun

Eitizen (2) ['s1tizn] rpaXaaHunH

clear-cut (2) [,ki1a'kAt] YETKUW, ACHBIN

clearing (1): [KlrorIg] :z‘r:et-- price (MCP) pasHoBecHan pbiHOMHanA
coal (1) [kaul] yronso

coin (1) {ko1n] MOHeTa

coincidence (2) [kou 1nsidons] cosnajexue

collusion (1) [ka'lu:30n) TalHbii Crosop

combine (3) [kom'bain] COEAWNHATL, 0OObeAUHATD

commodity (12) [ka' moditr] ToBap

community (2) [ko mju:nItr] obuiectso

compete (12) [kom pi:t] BECTU KOHKYPEeHTHYI0 60pbby, KOHKYpupoBaTh

competition (49)

[,kompr'tzfon]

KOHKypeHTHas 60pbba, KOHKypeHUWn

competitive (6)

[kam’pet1tIv]

KOHKYPEHTHbIN, KOHKYPEHTOCNOCOBHbIW, ~ mar-
ket KOHKYPEHTHbIA PbIHOK (PLIHOK KOHKYPUPYIO-
WuX NpoAaBuUoB U NokynaTtenew)

competitor (12)

[kam'pet1ta]

KOHKYPEHT

complements (1)

[ komplimants]

B3aumoaononHawme Tosapbl

1. nonHbIK, abcontoTHbIW; 2. 3aBepiaThb, 3aKaH-

complete (4) [kam'pli:t] 4uBaTL

complex (3) ‘kompleks) CNOXHbIA

comprise (1) [kom'pra1z] BKMOMATh

conceal (1) [kan'si:1] CKpbIBaTb

conceive (1) kan'si:v] ~ of cyuTaTh, paccmaTpusaTb
concern (4) kan'sa:n] KacaTbcs; 6ecnokonTbeA

concerning (2)

[kan'sa:n1n]

KacarenbHO, OTHOCUTENbHO

concession (1)

kon'sefan]

ycrynka

conclude (3)

kan'klu:d]

(c)Aenartb BbiBOA

condition (12)

[kan'd1fan]

ycnosue, COCTOsHUe; under ~s B yCNnosuax

consequence (3)

[ konsIkwans]

(no)cneacTeue, pesynbrart

conserve (2)

kan'sa:v]

cbeperatb; 6epexHo ucnonb3osartb

consider (18)

[kan's1ds)

paccmatpusaTo, AYMaTb, nonaratb, CYUTaTL

consideration (2):

[kan,s1da're1fan)

~$ coobpaneHun

consist (3):

[kon's1st]

~ of COCTOATb U3, ~ in 3aKNIO4aTLCA B YeM-N;
COCTORITb B YeMm-N.

consolidation (1)

[kon,sol1'de1f(o)n]

obbveguHeHne, cnusHue

constraint (4)

[kon'streInt]

orpaHuyexve
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consumable (1)

[kon'sju:mabl]

notpebnaemoiv

consume (3) [kan'sju:m] noTpeénaTh

consumer (14) [kan'sju:mo] noTpeburens, NokynaTens

consumption (7) [kon'sampfan] notpebnerve

content (1): ['kontent] ~$ coaepxumoe

contest (1) ['kontest] 6opbba

continue (3) [kon'tinju:] nNpoAoNXaTb

contractual (1) [kon'trektfusl] AOroBOpPHOW

contradiction (1) [.kontra' dikfan] npoTusopeuune

contrary (2): [ kontrar1] ~ to Bonpeku, HeCMOTPSA Ha; on the ~ Hao6poT

contribute (1)

[kan'trIbju:t]

COAeNCTBOBaTL, CNOCOGCTBOBATL

convenience (1)

[kan'vi:nIang]™

Bbiroaa

conversely (5) ['konva:sl1] () Hao6opoT; obpaTHO

copyright (1) ['koprrarnt] asTopckoe npaso

core (1): [k3:] ~ personality BHyTpeHHee «A»
corresponding (1) | [ koris'pandin] COOTBETCTBYIOWUIA

cost (17) [kost] CTOUMOCTb; ~S 3aTpaThbl, U3AEPXKKU

costly (2) “kastl1] AOPOroCTOAWLUIA, HAKNAAHbINA

count (2) [ kaunt] be ~ ed in yunTbIBaTHCH, BKNIOYATLCA
counterpart (1) ['kauntapa:t] 3KBUBANEHT

course (12) [k2:s] 1. Kypc (y4ebHbil); of ~ kKoHe4HO

create (6) [krT'en] co3aaBaThb, NPON3BOAUTD

creativity (1) [ krizer'tvita] n3obperaTenbHOCTbL

crime (3) [kraIm] npecrynnexue

crops (1) [krops] CenbCKOXO3ANCTBEHHbIE KyNbTypb!

current (10) [ karant] TeKywun

currency (3) ['karons1] ﬁﬁzmao AEHEXHOro obpalyeHns, AeHbru; Ba-
curve (60) [ko:v] xpusas; demand/supply ~ kpueas cnpoca/

npeanoXxeHus

customary (1)

[ kastamor1]

00bIYHBIN, NPUBLINHDINA

customer (5) [ kAstama)] nokynarenb
D

1. caenka; a great ~ of MHoro; 2. to ~ with
deal (3) [di:1] wMmeTb aeno (c), 3aHumMarecs; to strike a ~ 3a-

KNIOYUTb Caenky
decide (23) [d1'sa1d] pewaTb(Cs), NPUHUMATL peLueHue
decision (34) [dr's130n] peweHune

. 1. yMEHbLWEHWe, CHKEHUE; 2. yMeHbLLATb(CR),

decrease (7) [dx'kri:s) y6uiBaTh
deferred (1): (d1 fo:d] ~ consumption otnoxeHHoe notpebneHue
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define (8) dr'famn] onpeaenaTb
definition (18) [,defr'n1fan) onpeaenexune
degree (6) [dr'gri:] CTeneHb, ypoBeHb
1. cnpoc; 2. Tpe6osaTtb, GbiTh HYXHbLIM; effective
demand (154) [dr ma:nd] ~ NnaTexecnocobHbii cnpoc; /atent ~ ckpbiTbin
cnpoc
deny (1) [d1"nai] oTKa3bIBaTh (ce6e)
depend (11) [dr pend] 3asuceTb; be ~ent on GbiTb 3aBUCUMBIM OT
derive (3) [dr ra1v] NPOUCXOAUTL
describe (4) [d1"skra1b] onuceisaTh
design (1): [dr'zaIn] be ~ed 6biTb NpesHa3HaYeHHbIM (0515 Y620-11.)
desire (27) [d1 za19) 1. enaHwue; 3anpoc; 2. xenaTtb, XoTeTb
destruction (1) [dr'strAkfan] pa3pyweHue
deterioration (1) [ditiorta'rerfan] | YXyAweHve

determinant (6)

[d1'to:mInant]

onpeaensowuin PakTop; AeTePMUHAHT

determination (3):

[dI't3:mInelfn]

~ of price kanbkynAuuA UEeH

determine (7) [dr ta:m1n] onpeaensTb

detrimental (1) [.detrr"mentl] narybHoin

develop (4) [dr velap] passuBaTb; pa3pabarbiBaTth, paclnMpATL
differ (3) [ d1fs] OTNNYaTbLCA

difference (5) [ d1farans] pa3anuuue, pasiuua

different (20) [ difarant] Pa3NUYHbIA, Pa3Hbin

differentiate (3) [.d1fa renf1ent] pasnuyartb, anddepeHuuposaTs

diminish (4) [d1' mIn1f] ybbiBaThb, yMEHbWATLCA

direct (4) [dr'rekt] 1. NPAMOW; HENOCPEACTBEHHbI 2. HaNPaBNATL
direction (1) [d1'rekfon] HanpasneHnwe

discard (1): [d1s'ka:d] ~ alternatives otbpacbiBaTb anbTepHaTUBbLI
discrepancy (1) [dr skrepansi] pacxoxaexue

disequilibrium (6)

[.d1sekwI'libriam
1

HapyLweHue paBHOBECUS

dismal (1): [ d1zmol] ~ science MpayYHas, HaroHAKOLWAan TOCKY Hayka
disparity (1) [dr sperItr} HecooTseTCcTBue

dispense (1): [d1 spens] ~ with pacnopaxaTtbcs

disposition (1): [ dIspa'ztf(a)n) at one’s ~ B YbeM-N. pacnopsxXeHun
distinction (2) d1'stink[an) oTnuune, pasnuuue

distinguish (4) [dr'stiggwif] pa3nuyatb, BbIAENATL

distribute (1) [d1 stribju:] pacnpeaensTb

distribution (3) [distrr'bju:fon] | PACNpeaeneHve

disturb (1) [dI'sta:b] HapywaTb
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disturbance (1):

[d1'sta:bans]

market ~s kone6aHna Ha pbiHke

divide (5)

[d1'va1d]

AenuTb(cs), pasnensTs, NOAPA3AENATL

dominance (2)

[ dominans]

AOMUHUPOBAHUE, BNUAHUE

dominate (3)

[ dominert]

AOMUHUPOBATL, Npeobnaaatb

domination (1)

[.ddmI ne1fon]

rocnoacTso, BNnacTb

double (2) [ dabi) ABONHON
drive (2) : [dra1v] ~ out of BLITECHATb, U3rOHATL
drop (2) [drop] naaaTb; CHWKaTb(cs); cbaBnATL (YeHy)
drug (1): [drag] ~S HapKOTUKU
durable (2) [*djuarabl] ﬂgz;ﬁg:;:m goods ToBapbl ANUTENbHOrO
E
le.g. (1) cokp. OT exempli gratia Hanpumep
-earn (6) [2:n] nonyJartb, 3apabaTbiBath
earth (2) [2:6] 3emns

economics (104)

[,I:ka'ndm1ks]

3KOHOMMKA, IKOHOMUYECKAn Hayka; basic ~ ocHo-
Bbl 3KOHOMUKU

economize (17)

[r:"konamarz]

IKOHOMUTDL

economy (24)

[i:'konami]

3KOHOMMUKA (CTpaHbl), X038NCTBO; non-market ~
HepbIHOYHanA (NNaHoBas) 3KOHOMUKA;, command
~ aAMNHUCTPaTUBHO-KOMaHAHas/perynupyemas
3KOHOMUKA; mixed ~ CMELAaHHAA IKOHOMUKA

educate (1):

[‘edju:kert]

~ed o6pa3osaHblil, NONy4MBLUKMIA 0OpasoBaHue

educational (1):

[.edju: kexfanl]

~ organization yyebHoe 3aBeseHne

3P PeKTUBHOCTb, NPON3BOAUTENLHOCTL; alloca-

efficiency (1) {1 ftfonsi] tive/economic ~ agpexTusHOCTb, 06ycnosnex-
Has payWoHanbHbLIM pacnpeaenesueM pecypcos
efficient (4) [1" fifont] 3¢pheKTUBHLINA, pauMoHanbHbI
effort (10) [efat] z:gfl:e; in an ~ to do smth nbitascb caenatb
| ego (1) [[I:gau, "egau] A (cam), aro
emerge (3) I'ma:d3) NOABNATLCA, BO3HWKATL
emphasis (1) “emfasis] aKLeHT, ynop
emphasize (3) [ emf3salz] noavepkusaTth
employ (4) [1m'pId1] NPUMEHATL, NCNONbL3OBaTL
employee (1) [xm’plo1L/ cRy*aLyuit
,empdI'L:]
employer (1) [1m'plo19] pabotoaarens
enable (2) [1'nerbl] AenaTtb BO3MOXHbIM, AaBaTb BO3MOXHOCTb
encourage (2) [1n"kAr1d3] CTUMYynNupoBaTb
endless (1) [‘endlas] 6eckoHeYHbI
engage (2) [In'ge1d3] BOBfIEeKaTb
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ensure (1) 1n'fus) rapaHTupoBaTtb
enter (2) [(ento] BXOAUTb, BCTyNaTb
enterprise (1) [ entapraiz] npeanpuaTue
entire (14) [1n"ta1a] UenbIn, NONHLIWA, BECb
. individual economic ~ camoCTosTeNnbHan 3Ko-
entity (1) [‘enttx]

HOMUYECKan eanHnua

entrepreneur (31)

[,ontrapra’na :]

npeanpuHuMaTenb

entrepreneurship(1
0)

[,ontrapra’na :f1p]

nNpeAnpPUHUMATENLCTBO, NPpEeANPUHUMAaTENbLCKME
CcnNocobHOCTH

entry (1)

[‘entr1]

BXO0A4, BCTynnexsue

environmental (2):

[In,valaran’ mentl]

~ economics 3KOHOMMKA OKPYXalouen cpeabl; ~
destruction paspyweHue okpyxaloulei cpeab

equal (12) [ L:kwal] 1. paBHbliA; 2. paBHATLCA
equilibrium (35) [I:kwI'l1br1am] pasHosecue
equipment (4) [r' kwipmant] obopyaoBsaHue

erect (1) [r'rekt] BO3BOAUTL, COOPYXaTb

essence (1): [‘esans] in ~ no cywecTsy, B CyWwHOCTH

establish (2) [r'steblzf] zca::anaanuea'rb: ~ oneself as 3assuTb 0 cebe
. UMyLLEeCTBO; real ~ HeABUXMMOE UMYLECTBO,

estate (4) [r'stent] HEABUKUMOCTb

estimate (1) [ esttm1t] ouyeHusaTb

etc (3)

[et'setara)]

cokp. Ot et cetera n Tak Aanee (M 1.4.)

evaluate (1)

[T valjuert]

ouerneaTb

evaluation (2) [1.veelju’c1fan) oueHka
event (1) [1 vent] cobbitne
exact (10) 18 zeekt] TOYHbIA
examine (1) [1g zeemIn] u3yvartb
exceed (3) [1k'si:d] npesbiwaTh
exception (1) [1k sepfan] UCKNIOYeHne

excess (14)

[1k'ses/"ckses}]

1. n36bITOK; 2. N3BLITOYHBIN; AONONHUTENbHDBIA

excessive (1)

[1k 'ses1v]

U3NULWHWA

exchange (31)

[1ks'tfeInd3)

obmen; produce ~ 6upxa CenbCKOXO3ANCTBEH-
HbiX TOBapoB

exclusive (3)

[1k’'sklu :s1v]

WUCKNIOYUTENbHbIW

exert (1): [1g'29:1] ~ onself HanparaTbCca, NpunaraTth ycunus
exertion (2) : (1820 -Jon] yc::I :;awn/brams uanueckue/yMCTBEHHLIE
exhaustible (1) 1g°22:5t3bl] UCTOLLaeMbii, ncHepnaembli

exist (15) [1g z1st] CywecrTBosaTtb, BO3HWKaTb

existence (4) [1g'z1stans) cyujecrsoBaHue, Hanuyme

exit (1) [egz1t/ ‘ekstt] | BbIXOA
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expand (3) [1k'spznd] pPacWwupaTbL
expect (7) [1kspekt] oXupaTb, Npeanonaratb
experience (2) [1k sp1orIans) onbIT
explain (3) [1k spleIn] OGbACHATL, U3naraThb (TOUKY 3peHUs)
explicit (1): [1k'splsti] ~ COSt ABHbIE U3AEPKKN
express (4) [1k'spres] BblpaxaTb, 0oTOOpaxaTtb
extend (1) [1K stend] pacnpocTpaHaTh
extent (2) [1kstent] obbem, cteneHb
extension (1) [1k'stenfon] NPOTAXEHHOCTb
extra (7) [ekstra] cg:g:::;g?;tzag;‘gwaaoqHbm, N3ObLITOYHbIN;
extreme (1) [1K stri:m] YpesMepHbIi
F
face (18) [fe1s] CTanknBaTbCA, CTOATL Nepej (kem/yem-n.)
facilitate (1) [fo's1irtert] o6neryatb
fail (3) ferl] (no)TepneTb Heyaavy; He yaaBaTbCa
failure (1) [ ferlja) Heyaava
familiar (2): [fo'm1l13) be ~ with 6biTb 3HaKOMbIM
far-reaching (1) [fa: ri:tf1n] 06WHpPHbLINA
far-sighted (1) [.fa: sa1tzd] AANbHOBUAHBIA
favour (1): ‘fe1va) in ~ B nonb3ay
feature (2) [ fi:tf3] XapakTepHas YepTa; NnpusHak
field (2) [fi:ld] obnacrtb
figure (5) [ figa] 1. pUCyHOK; 2. ~ out NoaCHUTLIBATL
fill (2) [f11) 3aNONHATL, HANONHATL
finished (2): [ fin1fy] ~ goods KOHeYHbie TOBapbl
finite (12) [ farnart] KOHEYHbIW, OrPHUYEHHDBIR
fire station (3) [ fa1a 'sterfan] noxapHoe Aeno
fit (8) [fxq 1. npucnoco?penuuﬁ, NOAXOAALUMA, NPUrOAHDINA;
nogo6anwmi; 2. NOgX0ANTb, COOTBETCTBOBATb
flea (1): fli:] ~ market "6nowuHbIN» PbIHOK, “6apaxonka”
flexible (1) [ fleksabl] rubKuiA; nerko npucnocabnusaembiit
floor (8): >3] s;:::ue:euosou «NOPOr», MUHUMAnNbHLIA YPO:
flow (4) [f1au] Teub, NnepeTekaTb, ABUraTbCA NOTOKOM
fluid (1) [ flu:1d] NVKBUAHbIA (O kKanumarne)
follow (7) [ Hlsu] cneposath
force (16) [f:s] 1. cuna; 2. 3acTaBnNATL, BbIHYXAATb
forgo (4) [f>:'gau) 0TKa3biBaTbCA, BO3AEpPXUBaTLCA
former (1) “fH:ma)] nepsbii
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foundational (1)

[faun"de1fan3l]

byHAAMEHTaNbHbIN

_f_ramework (1):

[ fretmwa :k]

within the ~ B npeaenax/pamkax 4Yero-n.

fresh (1): [fref) ~ water npecHan BoAa
fulfil (9) [ful f11) BbINONHATb; A€NaTb, CNONHATL, OCYLWECTBNATL
| further (2) [ fo:039] cnoco6cTBoBaTh, COAENCTBOBATL, NPOABUraTh
G
1. BbiUrpbilW, BbipyJka, Npnbbinb; ~8 AOXOAbI; 2.
gain (15) [getn] usane::n, nonbgf sblro:y AOTOR
gap (2) [g=p] paspbis
garbage (1) ['ga:brdz] Mycop
general (11) [ dzenaral] obwui; HecneyuanuaupoBaHHbIi; in ~ Boobye
gift (4) [g1fi] Aap, noaapok
give (5): [g1v] ~ up oTKa3biBaTbCK, 6pocaTb
Fqgl (14) Sul) uens
TOBap; NONb3a; @CONOMIC ~ IKOHOMUHECKOE
good (74) [gud] 6naro; capital ~s ToBapbl NPU3BOACTBEHHOrO
Ha3Ha4eHus, cCpeacTsa NPou3BoACTBa
govern (1) ['gAven] ynpasnaTe
growth (1): [groud] economic ~ 3KOHOMU4YECKUIA PpoCT
guide (1) [ga1d] HanpasnATb
H
half (1) [ha:f] nonosuHa
happen (4) [ haepon] CNyMaTbCs, NPONCXOAUTD
hardship (1): [ ha:df1p] ~S TPYAHOCTN
health (2) [held] 340pOBbE; ~ care 34paBooOxXpaHeHue
hire (2) [ ha1a] HaHUMaTb Ha paboty
hold (3) [hauld] cYuTaTh
household (5) [ haushauld] (AOMaLwWwHee) X03AWCTBO
housing (1) [ hauzin) wunoe
human-being (4) [,hju:man 'bi:g] |venosex
1
i.e. (11) cokp. Ov id est To ecTb
illegal (2) 1'lizgol] NPOTWBO33KOHHbIA; NPOTUBONPABHBLIA
illegitimate (1) [1ir d31trmt) HE3aKOHHbIN
imaginary (2) [r' mad31nar1] BooGpaxaeMbili; HepeanbHbin

imbalance (1)

[1m'balans]

HecooTBeTcTBve

immovable (2): [1'mu:vabl] ~ property HefBUXUMOE UMYLLECTBO
imperfect (2) [1m’pa:fki] HECOBEPLUGHHbI
implicit (1): [1m'pl1s1t] ~ COSt HEABHbIE U3[EPXKU

importance (1)

[Im’p2 :t9ns]

3HAaYUMOCTb
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important (19)

[Im’pD :tont]

BaXHbIW

impose (2) [1m'pauz] obnaraTb (HanoOrom u T.n.); HaBA3aTb

impossible (2) [1m"posobl] HEeBO3MOXHbIN

improve (6) [Im’pru :v] ynyuwarb(Cs); COBEPEHCTBOBATbL(CA)

inability (1) [,In3'brl1t1] HEBO3MOXHOCTb

include (15) [tn'klu:d] BKNIONaTL

income (9) [ 1pkkAn/ “1n-] AOX0A(bl), nocTynneHus, npuboine

increase (16) [ nkri:s), 1. yBenuyeHnue, pocT,
[1n"kri:s) 2. Bo3pacTaTh, yBenuuuBaTtb(cs)

indicate (4) [ 1ndikert] nokKa3biBaTb, yKa3biBaTb

indirect (2) [,1nd1'rekt] KOCBEHHbIV, HENPSMONA

induce (1) [1n"dju:s] BbI3biBATb, NPUBOAUTL K

inescapable (3) [.InI skeIpabl] HensbexHbIiA

infinite (1) [ 1nfin1t) 6GesrpaHUIHbIA

influence (7) [ tnfludns] 1. BNUsHUe; 2. BNUATL

informed (1 |[mmd] | reonoloe decisions pewes, fpuiATI a oc-

inherent (3) {1n"h1orant] CBOWCTBEHHbIN, HEOTLEMNUMDIA
inherit (1) [1n"her1t] yHacneaosartb

innovate (1) [ mavert] BBOAUTb HOBLUECTBA
ﬂ\ovation (2) [,In3'verfon] HOBLLECTBO

input (4) [ nput] ~(S) BKNaA, BNOXEHUN; pecypchbl
install (1) [1n'st2:1] ycraHasnueaTb

instance (2): [ Instons] for ~ Hanpumep

institutional (2):

[,InstI"tju:fanl]

CM. arrangement; ~ eCONOMIcs NHCTUTYLNO-
HanbHasn 9KOHOMUKA

insurance (1) : [1n’ fuarons] ~ policy cTpaxosoi nonuc
intangible (5) [1n'tnd3abl] HeMarepuanbHbil, HEOCA3aeMbli
item (8) [‘artom] npeaMeT, usaenve, Tosap; NyHKT
intend (3) [1n'tend] npeaHasHa4aTb(CA)

intention (1) [1n"tenfan) HamepeHue

interact (1) [,Intor' &ki] B3aMMOAENCTBOBATL

interaction (1) [Intor'zkfan] | B3aumopencTemne
interdependent (1) | [ 1ntadr pendant] |3aBUCAWMIA OAUH OT ApPYroro
interest (8) [ 1ntrest] WHTEpEC; NPOLEHT(bl)

interested (2) " Introstid] 3auHTepecoBaHHbI

interfere (1) [,1nt3'f13] BMeLWunBaTbCca

intermediary (3) ,Intd'mi:d19r1] | NOCPEAHUK

intermediate (1) [.Intd mi:d1at] NPOMEXYTOUHbIW
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interrelated (1)

[,Intar1'lertid]

B3aUMOCBA3aHHbIN

intersection (2)

[.Int3'sekfan]

nepekpecTok, nepecevyeHue

introduce (1)

[,Intra'dju:s]

BBOAWUTb, NPEACTABNATL

introduction (9)

[,Intro"dAkfon]

BBeAeHue

3anac, HanuyHbie TOBapbLI;, ~ies MaTepuanbHo-

inventory (2) [ nventr1] NPOU3BOACTBEHHbIE 3anackt
inverse (2) [,In'vo:s) 06paTHbIN, NPOTUBONONOXHbIV
involve (17) [1n°v2lv] BKNiouaTh B cebs, coaepxaTb(CA); BoBNeKaTh(Cs)
inwards (2) [ 1nwadz] BHYTPb; B CTOPOHY Hayana koopauHaTt
issue (2) [ 1fu/ 1sju:] Bonpoc, npobnema
item (22) [‘artom] npeaMeT, seulb
J
jewelry (1) ['d3u:alr1] l0BeNUpHbLIe ugenun
join (2) [d3o1n) NPUCOEAUHATLCA, OOBEAUHATLCA
justification (2) [,d3Astifr kerfon] | ONpasaaHue
K
key (6) [ki:] 1. KNIoY; 2. KNIOYEBOW; rNaBHbIA
kind (10) [kaInd] BUA, Pa3HOBUAHOCTb
L
label (2) [ lerbal] oTMeYaTh, NoMevaTb
labour (25) ‘letba] TPYA; ~ €conomics 3KOHOMUKa Tpyaa
lack (3) lak] WUCNbITbIBaTb HEAOCTATOK, HEA0CTaBaTb
land (25) land] aemnsa
latent (2) [lertant] cm. demand
law (20) [15:] 3aKOH
leadership (1) [li:daf1p] PYKOBOACTBO
left (4) : [left] to the ~ Bneso
| legal (3) “li:g(9)]] 3aKOHHbIW, NPaBoOBOW
length (1) len6] NPOAOIKUTENBHOCTDL, NPOTAKEHHOCTb
lessen (1) “lesn) yMeHbWaTb
level (8) [‘leval] YpOBEHb
limitation (3) [lzm1 texfon] orpaHuyexune
list (3) [1st] CNUCOK, NnepeveHb
livestock (1) [ laIvstok] (AomawHuni) ckoT
living (2): ['l1vin] ~ resources Bo3o6HoBnNseMbie pecypcbi
location (1) [1ou ke1fan] MecTo
lose (1): [lu:z) ~ing side npourpaswas cTopoHa
loss (3) [12s] y6biTOK, NOTEpA; ~es y6uiTkn
lot (7): (1o 1. parking ~ CToaHKa ANA aBTOMALLWH,

2. a ~ (of) mHoro
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lower (14) [['18ug] [ cHuxaTh, ymeHbLaTh
M
machinery (4) [ma' fi:nar1) o60opyaoBaHue; MaLLUHbLI
main (4) meln) FNaBHbIA, OCHOBHOW
mainstream (1) [ meInstri:m) OCHOBHOE HanpasneHue
maintain (1) [meinteln] noaaepXusaTtb, yAepXuBaTtb, COXPaHATb
major (3) [ me1d3a] FNasHbIA, OCHOBHOW
manage (4) ['mzn1ds] PacnopAXaTbCA; CNPaBNATLCA; IKOHOMHO pac-

X040BaTb

management (4)

[ maenId3mant]

ynpaBeneHue; pykoBOACTBO

managerial (1)

[,mana'd313r13l]

ynpaanemecxuﬁ; ~ economics 3KOHOMUKa
ynpasneHus

manifest (2)

[ menifest]

Bbika3biBaTb NPU3HAKK, (NPO)ABNATL

manufacture (2)

[,menju’ feektf3)

npou3soAUTb, U3roTOBNATL

AONONHWUTENbBHBIA; MUHUMANbHO 3PPEKTUBHBIN,

marginal (31) ['ma:d31mnal] npeAentHbIA; ~ utility npeaenbHas NoNe3HoCTb
mark (1) [ma:k] oTMeYaTb, NoKka3biBaTb
market (216) ['ma:ky] PbIHOK; SPOt ~ PbIHOK HANWYHOro ToBapa

marketplace (3)

['ma:k1tpleis]

pbiHOK; 6a3apHas/peiHOMHan nnowaab; cdepa
TOprosnu

marriage (2) [ mar1d3) 6pak, cynpyxecTso

match (6) [matf] NOAXOAUTbL, COOTBETCTBOBATL

matter (5) [ mzta] 1. BONpOC; NO ~ He BaXHO

meaning (4) [ mi:nip] 3HayeHue

means (3): ‘mi:nz] ~ of production cpeacTsa Npon3BoACTBa
measure (8) [ ' me3a) 1. Mepa; 2. n3mepaTb, onNpeaensTbL
mediate (1) [ mi:drert] GbiTb NOCPEAHUKOM

medium (2) [ mi:d1om) ~ of exchange cpeacTBO o6pauieHun
meet (5): [mi:{] :g;sz:gg‘s/wants YAOBNETBOPATL HYXAbi/ NO-
member (2) ‘membd] aCTHUK

mental (3) [ mentl] YMCTBEHHbIN

mention (1) [ menfan] YNOMUHATb, CCbiNaTbCA Ha

mere (1) [mIa] NPOCTON, YUCTbIiA

merge (1) [ma:d3] cnueaTtb(cs); noraowarb(cA)

merger (2) [ ma:d3a) norroweHue, CnuaHue

midway (1) [ m1d'wer] nonnytu

mind (4): [ma1nd] yMm; ronosa; to bear in ~ umeTs B BUAy
miserable (1) [ m1zarabl] HECYACTHbIW

mismatch (3) ‘mIsmetf] HecooTseTcTeue

modest (2) [ modist] yMepeHHbIN
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modify (2) [ madifai] BUAOU3MEHATL
movable (2) [ mu:vabl] ;Ts;; property ABWXUMOCTb, ABUXAMOE UMYLLEe-
move (6) [mu:v] 1. ABMXEHUE; 2. ABUraTbCA, NnepeMewaTbcs
movement (4) [[mu:vmant] ABWXEHWe, nepeABuxeHve, nepemelieHue
mutual (6) [ mju:tjual] B3aUMHbBIV

N
necessary (6) ['nes1sor1] Heo6X0AUMDBIN, HYXHbiW, TpeOyeMbin
necessity (1) [nI'sesItI] HeobxoaAUMOCTb
need (27) [ni:d] 1. noTpe6HOCTD; 2. HyXaaTbes, TpeboBaTbCa

negotiate (1)

[n1'gauf1ent]

BECTY neperosopbi, 06CyxaaTh ycnosus

next-best (1):

['nekst best]

~ alternative cnepytowas/apyras nyywas ano-
TepHaTusa

non-corporeal (1)

[.non ko:'pa:r1al}

HeMarepuanbHbii

1. npumevaHve, KOMMEHTapui; 2. 3amevaTb, 06-

note (12) [n3ug] pawatb BHUMaHue
notion (4) "naufan] NOHATHE
. KONUYECTBO, YNCNo; undpa; a ~ of Hekotopoe
number (25) ['nAmba] KONUYECTBO, PRA
numerous (2) ['nju:maras] MHOrOYUCNEHHbIA
o

object (7)

[2bd31k(]

npeamerT, seulb

objective (24)

[ob'd3ektiv]

uens, ctpemnexHue

obligation (1)

,Obl1'ge1fan]

06R3aTenbCTBO

observe (3) [9b’'za:v] HabniogaTtb, 3amevatb

obtain (2) [ab'ten] nony4arb, npuobperarb

obvious (4) [JbvIas] OYEBUAHLIN, ABHbIA, NOHATHLIA

occupy (1) [ okjupa1] 3aHumarTb

occur (1) [9°'ka:] NPOUCXOAUTHL, CNYYaTLCA

offer (16) [5f3) 1. npeanoxenue; 2. npeagnaratb

oil (1) o] HedTb

operate (2) “parert] pabotartb; yHKUMOHUpPOBATL

opportunity (46) [ opa"tjuzntui] :::moxuocn; ~ cOSt anbTepHaTUBHbIE U3AEPX-
oppose (5) [3'pouz] NpOTMBONOCTaBNATL; ~ iNg NPOTUBONONOXKHbLIN
option (6) “Jpfon) Bbi6Op, anbTepHaTUBa, (BO3MOXHbIV) BapUaHT
order (21) [:d] ?:p:::%(;.nocnenoaarenwocrb, in ~ to pns 1O
ore (1) 2] pyAa

origin (1) ['or1dzIn] Havano

original (2) [o'r1d31nal] nepBoHaYanbHLIA

outcome (3) ['autkAm] uTOor, NOoCneacTeaue, pesynsrar
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output (1) [‘autput] BbinycK (NPOAYKLWK)
outwards (2) [‘autwadz] HapyXy; OT TOYKU Havana KoopavnHaT
oversupply (3) [,ouvasa'pla1) nocraska W3bbITOYHOro KonuyecTsa ToBapos
own (34) 1. [Bun] Bnaaetb
owner (7) ['9un3] Bnageneuy
ownership (18) ['suna1p] :3250 coBCTBEHHOCTHU, COBCTBEHHOCTD; BRaae-
P
package (2) [ pzek1d3] ynakosbiBaTb
pain (2): [petn] ~$§ ycunua
pair (4) [pea] napa
pairing (2): ['p€arin] coyeTtaHue, napa
part (14) pa :q :&i:::;bécsrg:;?rb ;‘ 3anacHble geranu/qactu; 2.
participant (2) [pa: tis1pont] Yy4acTHUK
particular (10) [po' trkjula] OTAEnbHbIi, 0CO0bLIN
party (8) ['pa:t1) CTOPOHA, YHaCTHUK; BeYep, BeYepuHka
pass (1) [pa:s] ~ away wcue3atb, NPOXOAUTb
payment (3) ['petmant] nnarex
perfect (10) ['po:firk] ﬁg::;;i:::m, competition coseplueHHasn
perform (2) [pa' fo:m] BbINONHATb,; OCYWECTBNATL
persistent (3) [po's1stont] NOCTOAHHbIN, CTABNNbHbI
personalty (9) ['pa:snlti] ABWKAMOE UMYLLIECTBO
pillar (1) [p19) ocHoBa
place (15) [plets] ; ;‘neagrc;o, 2. noMelyatb, pasMewyato; in ~ of
plain (1) [plein] 06bIKHOBEHHbIW, NPOCTON
plenitude (1) [ plenttju:d] obunue, usobunue
plentiful (1) “plent1fsl] MHOrO4UCNEHHbIN
plot (2) ['piot] HaHOCUTb Ha rpacduk
point (20) . [porni] gu;g::, :;rlzc;; r:’cc)»n(a, mecTo, That’s the point.
poor (2) [p2:] nnoxow; the ~ 6eaHbie
possess (3) [po°zes) BNaaeTb, UMeTb
possession (2) [p3'zefan] BnapeHue; ~s cCo6CTBEHHOCTb, MMYLLECTBO
possible (30) ['pasabl] BEPOATHbIA, BO3MOXHbIN
postulate (1) ['postjalert] yTBepxaarb
poverty (3) ['povati] 6eaHOCTb
BNAcTb; CNOCOBHOCTb; BO3MOXHOCTb; market ~
power (6) ['pausa) PbiHOYHAA BNACTL, FOCNOACTBO HA PbiHKE; pur-

chasing ~ nokynatensHas cnocobHocTb/cuna,
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nnaTéxecnocobHOCTb

precise (4) [pr sais] TOYHbIA

precision (1) [prt's139n] TOYHOCTb

predatory (2) [ predatari] rpabutenbckui

prediction (1) [pr1"dik[on] npeackasaHue

predominate (2) [pr1’dominert] rocnoacTeoBaTh, npeobnaaarth, AOMUHNPOBaTL

prefer (2) [prr 5] npeanoyuTaTh

preference (1) [ preforans] npeanoyTexune, npegepexuus

pressure (1) ['prefa) AasneHue

presuppose (1) [,pri:s3'pauz] npeanonarartb

prevent (5) [prr'vent] npensTCTBOBaTL, NPeAOTBpallaTh, Npeaynpex-
AaTb

previous (3) [ pri:v1as] NpeAbiAyLUMiA

price (283) [pra1s] ueHa; ~ taker / maker (He)KOHKypVpYIOLLUA

primary (6) ['prarmari] OCHOBHOW, BaXKHEeNLLNA

private (21): ['praivit] YaCTHbIW, NUYHDbIA

produce (12) [pro'dju:s) Npon3BoAWUTb, BbiNyCKaTb, U3roTaBnusaTh

producer (7) [pra'dju:sa] npov3soAuUTENDb, U3rOTOBUTENDL

product (45) ['prodakt] naaenuve, Tosap; ~s NpoayKu1a

production (36) [pro’dAkfan] NPOU3BOACTBO, N3roTOBNEHWUE, NPOAYKUUA

productive (6) [pra°dAktIv] NPOU3BOACTBEHHbIN, NPOU3BOAUTENbHbLIV

productivity (2) [,prodAk tIviti] NPOU3BOAUTENBHOCTD

" . 1. (~s) npubbinb, AOXOA, BbIrOAA; 2. NPUHOCUTL/

profit (12) ['profr] '| nonyyaTth npu6bink; U3snekaTh BLIroAy/nonbay;
MMywecTBo; COGCTBEHHOCTDL; NPpaBo cobcTaeH-
HocTu/BnapeHusn; personal /real ~ pxm-

property (51) ['propati] MOE/HEeABUXUMOE UMYLLECTBO; private/public ~
YacTHas/o6LecTBeHHan COBCTBEHHOCTD,
(in)tangible ~ (He)maTepnanbHoe UMyLWECTBO

prosperity (1) [pro spertt1] npouseTaxue

protect (3) [pratekt] 3awmwaTb

protection (3) r3'tekfan] 3awmra

prove (1): ru:v] ~ to be oka3sbiBaTbCA

provide (9) [pro'vaid] AaBaTb, NpeaoCcTasnATh, o6ecneuusaTb
1. obujecTBEHHbIN; roCyAapCTBEHHbIN; obLieHa-

public (6) [ pAblIk] POAHbIA; ~ property o6wectBeHHas cCoOCTBEH-
HOCTb; 2. 06LEeCTBEHHOCTb

pull (1): [pul] ~ out of the market u3biMaTb U3 pbiHKa

punishment (1) [ pAn1fmant] HaKa3saHue

purchase (15) ['pa:tfas] 1. nokynka; 2. nokynarts

pure (4) [pjud] tmcrumi ~ competition coBepLeHHan KOHKY-
peHuun; ~ monopoly YncTan MoHononus

purpose (6) [ po:p3s] Hamepexve, uenb, CTpemneHue
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pursuit (1) ‘sju :t] cTpemnexue
push (1) [puf] npoAsuraTh, NOCTaBNATbL
Q
quality (8) ['kwalrt1] Ka4yecrso
konuvyecTeo; ~ demanded o6vem /BenuunHa
quantity (91) ['kwont1t] cnpoca; ~ supplied o6vem /BennynHa npeano-
WeHUA
quarter (2) [kwo:19)] ;r;)m a variety of ~(s) co Bcex CTOPOH, OTOBCIO-
R
race (1) rels] human ~ yenoseyecTso
range (3) [retnd3] ﬂ:;nuaea:u, npeaen; ~ of prices pa3max koneba
rank (1) [reenk] PSA, CTpoW
rare (1) [rea) peakui
TeMmn; crime ~ ypoBeHb NPeCcTynHoCTY, interest
~ CTaBKu NpPOLUEHTa /NPOUEHTHbIe CTaBKu; wage
rate (6) [rerq ~ CTaBKa 3apnnatbi/TapudHan craska; ex-
change ~ obmeHHbIN KypC
rationing (1) [ reefonin] HOpMWUpOBaHMue
raw (2): 1] ~ materials coipbe
reach (8) [ri:tf] AocTuratb, fobusaTbes
realize (2) [r19la1z) OCyWeCTBNATb, NOHUMAaTb, 0OCO3HaBaTb
realty (5) [ r1alt1) HEABWKUMOCTb/HEABWKMMOE MMYLLLECTBO
reason (6) ['ri:zon] npu4unHa, NoBoj, OCHoBaHWe
reasonable (1) ['ri:zan3abl] pasyMHbIA
receive (12) [rr’si:v] nonyuarb; obpertaTts, npuobpeTtaTtb
recent (3) ['ri:sont] HEAABHUW
reclaim (1) [r1'kleim] (NOBTOPHO) MCNONbL30BaTh, YTUNN3NPOBATL
recognize (2) [ rekagnaiz] npu3Haeatb

recycle (1) [.r1'sa1kal] NOBTOPHO UCNOJb30BaTh, NepepabaTbiBaTh
reduce (2) [r'dju:s] NOHWXaTb, COKPaWaTb, yMEHbLUATb
refer (29) (5] ::ae;: :;H;mg:ue, oTHocuTbes; be ~red to as
, ONPeAEenATLCA, NOHUMATLCA Kak

reflect (9) [rr'flekt] oTpaxartb

paccmatpusaTth; cunTaTth; with ~ to/in ~ to ot-
regar ‘oq:

egard (5) [rr'ga:d] HOCUTENbHO; B OTHOLLEHUM; YTO KACaETCA

register (1) [ red31sto) Kacca, KaccoBoe OKOLLKO

regularity (2)

[,regju’laerit1]

3aKOHOMEPHOCTb

regulation (3)

[,regju’lerfon]

npasuno, perynuposaHue, ~s NONOXeHus, no-
CTaHOBNEHUA, NpeannucaHua, yctas

relate (9)

[rr'let]

OTHOCUTLCA, UMETb OTHOLWEHKUe, ObiTb CBR3AH-
HbiM C (4eM-n.); inversely ~ed o6paTHo nponop-
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UMOHanNbHbINA

relation (8) [rT'lerfan] OTHOLIEeHWe, CBR3b

relationship (16) [rrlexfan[1p] COOTHOLWEHWE, 3aBUCUMOCTb; (B3aMMO)CBA3bL

relative (16) [ relativ] OTHOCUTENbHbIA

relevant (2) [‘relrvant] 3HAYNMBII; CYLIECTBEHHDBIW; BaXHbIA
'remain (10) {rT meln) 0CTaBaThCA

remark (1) [rr'ma:k] KOMMEHTapwu¥, 3amevaHue

remind (1) [rT maInd] HaNOMUHATL

renewable (2) 1" nju:abl] BO306GHOBNAEMbIiA

rent (3) rent] apeHAHan nnarta; peHTa

repair (2) [r1'pea) pPeMOHTUpPOBaTL

represent (6) [reprr zent] NPeACTaBnNATb

representation (2) | [reprizen'tcrfan] |#306paxenue

reproduce (2) [,ri:pra'dju:s] BOCNPOU3BOAUTL

require (3) [rT kwa19) HyXAaTbca; TpebosaTb

requirement (3) [rT kwaromant] TpeboBaHue; Heobxogumoe ycnosue
residential (1) [.rez1 denfal] Xunon

resolve (1) [r1'z31v] pewarb (3apady, npobnemy v T.n.), paspewarb

respective (1)

[r1'spektiv]

COOTBETCTBEHHbIW, COOTBETCTBYIOLUA

response (2)

[r1’spons]

oTBeT, peakuus

responsive (1)

[rI'sponsIv]

Nerko pearvpyowmnid, BOCNpUAMYUBLIA

responsiveness(7)

[rI'sponsivnes]

peakuus

restrain (1) ['ri:'stretn] CAEpXuBaTb, yaepXusaTb
restriction (1) [rr 'strrkfan] orpaHuyeHmne
result (2): [rr'zalt) ~ in npuBOAUTD K
retain (2) [r1'teIn] AepXaTb; yaepXusaTb, COXpaHATbL
return (1): [r1't3:n} ﬂ%‘;hﬁiﬁ?h’;ﬁmﬂm' npuGbine; marginal
reuse (1) [ri:'ju:2]) CHOB3a/NOBTOPHO UCNONL3OBATL
revenue (2) ['revinju:] AOXOA; tax ~ Hanorosbie NOCTyNNeHnA
rich (2): [r1tf) the ~ Gorauu, COCTORTENbHbLIE NI0AU
rid (1) [r1d] to get ~ of n3basuTbca
s Corepn s s s
rival (2) [ rarval] KOHKYP@HT, CONepHUK
rivalry (3) [‘razvalrr] KOHKYpPEHUUA; conepHU4ecTso
rule (2) [ru:) npasuno
run (2): [rAn] in the long ~ B KOHEYHOM cyeTe
S
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sacrifice (5) [ sekrifals) 1. XepTBa; 2. NPUHOCUTL B XEPTBY, XEPTBOBATL
salary (2) ['sel(2)r1] 3apnnara (cnyxaujero), oknaa

sale (8) [serl] npoaaxa, ~s Kynnsa-npoaaxa, pacnpoaaxa
satisfy (20) ['seetrsfai] ¥32;2:;332;Tb. COOTBETCTBOBATL/OTBEUATD
save (7) [se1v] 6epeyb, 3KOHOMUTb; OCTaBNATL, NpubeperaTto
scarce (47) [skeas] OrpaHWyYEHHbIW, CKyAHbIW, HEA0CTaTOYHbINA

OrpaHu4eHHOCTb, CKYAHOCTb, HEXBaTKa, He[oC-

scarcity (51) [ skeasrtr) TaTOK

schedule (15) [ fedju:l] rpacuk

scholar (2) ['skola] y4eHbI

science (11) [ sa1ons) Hayka

scratch (2): [skratf] ;c’::,{; 7?‘;‘"."3,.’;”,:’: T};%:fs' Yenyra aa
seek (3) [si:k] cTapaTtbes; (no)nbitaThen
select (3) ST leki] Bbibupatb

self-interest (6) sclf Intrest] NWUYHas BbIrOAA, KOPLICTb
self-interested (5) | [self ‘Intrestad] | KOPbLICTHbI#

selfish (1) ['selfif} 3rOUCTUYHBIVA

seller (69) ['selg] npoaaseu

semi-finished (1):

[.semr’ fin1ft]

~ goods TOBapbl HE3aBEPLLUEHHOrO NPOU3BOACT-
Ba

sense (9) sens] CMbICN, 3HAYEHWE, common ~ 34PaBblii CMbICH
sensitive (1) [ sensItIv] YyBCTBUTENbHLINA, GbICTPO pearupyioLusn
sensitivity (1) [,sensT t1vIti] YyBCTBUTENbHOCTb

separate (2) ['separrt] oTAEenbHbIA

serve (3) [s3:v] cnyxuTtb, paboratb

settle (1) ['setl] yCTraHasnueaTb(cs)

settlement (1) ['setlmant] cornaweHue

severe (1) [s1'vI3] TAXENbIA, Cepbe3HbIN, rNyGoKuA

shape (3) (ferp] 1. hopma, Bua,; 2. hopmuposath

share (3) ea] ; .agzn:a, ;::;:.T:xuua, 2. COBMECTHO UCNONb30
sharing (1): [ fearin] market ~ pasgen pbiHka

ani 17 = T e oo
shopper (1) [ [>pa] nokynarenb

shortage (6) [ [2:11d3] HexsaTka, HepocTaToK; AeduunT

short-hand (1) [ [:thand) cokpaujeHue

side (16) [saxd] CTOpoHa; on the other ~ ¢ ppyrow CTOPOHbI
similar (7) ‘stm1lg) NoAOGHbLIN; NOXOXWIA; COOTBETCTBYIOLYNIA
single (6) ['sipgl] OAVH; OTAENbHbIA; €4WHbIA
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slope (10) [slaup] HaKNoH, KPyTU3Ha

smart (2) [sma:t] TOMKOBbIW, COO6pa3NTENbHBLIA, HAXOA4UBLIA
society (38) [s3'sa1at1] obuecTso, o6WecTBEHHOCTb

soil (1) [so11] no4sa, semMns

solid (1) ['solxd] TBEpAbIv

solution (1) [s3'1u:[on] pewexune

solve (12) $31v] pewarb

source (2) [s3:5) WCTOMHUK; NPUYKUHA

spare (2): [spea) ~ parts 3anacHbie 4acTu

specialist (2) ['spefalist] cneynanbHbIA (0 aucumnnuHax)

spot (1) [spot] cM. market

state ['stert] yTeepxgaTth

statement (2) ‘steItmant] yTBEpxXgeHune

steep (2) stizp] KpyTOn

stick (1): [st1k] ~ at nothing Hn nepep YeMm He OCTaHaBNUBaTbLCA
stock (4) [stoK] :?(::: (ToBapos); akuun; common ~ o6biuHan
storage (1) ['st2:r1d3] XpaHeHue

straight (3) [strent] NPAMOHN

strike (1) [strak] cMm. deal

strive (3) [strazv] gc;;;z;:cs. ~ against conepHudartb, ~ for crpe-
strong (2) [stran] CUNBHBINA; pewuTENbHbIA

study (35) ['stadt] "1 ;,l( F:1;:9:)”y.luut:n;l:::r:cc.nenoeaHMe; yueba; 2. yyeb-
stuff (2) [staf] Belu, ToBapbl

subdivision (1) [,sAbdI vIZan] noapasaenenve

subjoct 2 (isik) | o POAMET, = maHir TpEAMT uccneAsa
subjective (4) [sob'dzektiv] CyGBLEKTUBHbIW; UHAMBUAYANbHLIA, NUYHBIA
submit (1) [sob' mit] NOAYUHATLCH, NOKOPATLCA

substantial (3)

[sab’stenfal]

BAXHbIW, 3HAYUMBIA, 3HAUNTENbHBIA, CyLeCT-
BEHHbIN

substitute (4)

[ sAbstItju:t]

3ameHuTenb

succeed (3) [saksi:d] AOCTUraTh Uenw, npeycnesaTb, UMETb ycnex
successive (1) [sok ses1v] nocnegyouwinia

suffer (1) "sAf3] (no)cTtpapato

sufficient (2) [s3'frfant] AOCTaTOMHbIA

suggest (1) [s9'd3est] npeanarartb

sum (12) [sAm) 1. cymma; 2. to ~ up pe3ilomuposaTb
V__s_upplier (2) [s9'plara] nocTasLwunk

136




1. npeanoxexue; 2. npeanaraTh; NOCTaBNATS,

supply (151) [s3'pla1] YAOBNETBOPATHL
supporter (1) [s9'pa:ta] npusepxeHew, CTOPOHHUK
suppose (9) [s'pduz] Aonyckartb, Aymath, (npea)nonarartb
surface (1) ['so:f1s) nNoBEPXHOCTb
surplus (7) ['so:plas] M36bITOK, M3NULWEK
surrender (1) [s3'rend3) OTKa3blBaTbCA
survive (1) [s9'va1v] BbXUBaTb
switch (2): [switf] ~ lines nepexoAuTbL U3 ouepeaun B ouepeab
T
table (121) [ terbl] Tabnuua
tackle (1): ['tckl] ~ a problem pewatb 33gavy/npobnemy
tangible (6) [ tendzobi] MaTepuanbHbil; OCA3aeMbii; peanbHbli
tax (4) [teeks] 1. Hanor; 2. o6naraTtb Hanorom
tend (7) [tend] CTPEMUTLCA, UMETb TEHAEHUNIO
tension (1) [ tenfan] HanpaAXeHHOCTb
TEepMUH; in ~s of ¢ Touku 3pexun; be termed as
term (27) (to:m] ~e£asb|éatbc:,%n(;)e.aenmsgﬂ KaK
theft (1) [feft] Kpaxa
thought (5) [82:1] MbICNb
thrive (1) [6ra1v] npouseTaTtb, npeycnesaTb
title (2) [tart]] npaso Ha COBCTBEHHOCTb; NPaBOBOW TUTYN
tool (2) [tu:1] WHCTPYMEHT
I R
trademark (1) [ tretdma:k] Toprosas mapka
traffic (1): [treefrk] gr:jgﬁ n'l::::);nﬂ HapkoTukamu; human ~ Top
trait (1) [tre1/tre1t] vyepra
transact (1) [treen’ zaekt] cosepLuaTb/3aknioyarh (caenky)
transaction (10) [traen’ zzek [on] Aeno, caenka; onepauus
' sfa: . ;
transfer (4) lreme 5] |2 napenasars
trigger (1) ['tr1ga) AaBaTb Hauano
trouble (2) [ trAbl] 1. 6ecnokoicTBO; 2. 6ecnokouTb
1. NONLITKA; 2. NLITATLCA, AeNaTb NONLITKY, -
try (15) [tra1] paThoR A oneiTiy: cra
turn (7) [ta:n] ~ to o6pawjaTben k; in ~ B CBOWO oYepeab
U
ultimate (3) [ Altzmit] KOHEUYHbIN; OKOHYaTeNbHbIN
unable (2) [An’e1bl] HECnoCobHbIN
unchanged (2) ['An'tfeind3d] HEN3MEHUBLUVIACA; HEUIMEHHbIW
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undeniable (1)

[,And1 na1abl]

HEOoCNopUMbIN, HEONPOBEPXKUMbIW

underlie (1) [,Anda'la1] nexaTtb B ocHoBe
_undersupply (1) [ ,And9sa'plai] HeaonocTaska

undertake (1) [,Anda te1k] npeaAnpUHUMaTL

unemployment (1) | [ Anim'ploiment] | 6e3pabotuya

unequal (1) [An‘i:kwal] HepaBHbIW; HecnpaseanNuBbLIA

unexpected (1) [AnIk spektrd] | HEOXMAAHHbIA

unfair (1) [.An fea) HeYeCTHbIN

unfulfilled (1) [ Anful*fild] HEeNCNONHEHHbIW

unit (19) [jumnit] eaAnHuLa; npeamert

universe (1) [ju:niva:s) MUp, BCENEHHan

unjust (1) [.And3Ast] HecnpaseANUBbIA, HE3aCNyXeHHbI

unlikely (1) [An'la1klz] ManoBepoATHO

unlimited (17)

[An’l1mItzd]

6e3rpaHuyHbIN, HeorpaHuyeHHbiW; Gecnpeaens-
HbIN

unproductive (1) [.Anpra’dAktiv] HEeNPOW3BOANTENbHLIN
unsatisfied (2) [An st1sfaid) HEeyA0BNETBOPEHHbI
unwanted (1) [An'wontid] TNUWHWAR, HEHYXHBIA
unwise (2) [An"waiz) He(6naro)pasymHblin
upbringing (1) ['Apbrinin] BOCNWUTaHWe, CTUNb BOCNUTAHUA
urban (2) [3:ban) ropoACckon
usage (2) [ju:sidz] ynotpebnenue, ncnonb3osaxue

fjuss] 1. ynotpebnexue, npuMeHeHne,; UCNoNb3oBaHme,
use (89) l : 2] 2. NONb30BaTLCA, NPUMEHATD, YNOTPEbNATb,

v ~ Up W3pacxoao0BaTb, UCNOJSIb3OBATL; UCTPATUTD
useful (5) [ju:sfal] NONEe3HbIn
usefulness (3) ['ju:sfainas] nonb3a; NONEe3HOCTb
- nonesHocTb; marginal ~ npegenbHas nones-
utility (28) [ju:"txlxtz} HOCTH 9 pea
v

vague (1) [verg] Pa3mMbITLIN; HeonpeaeneHHbI
valuable (1) ‘vaeljuabl] UEHHbIW, NONE3HbI
value (36) ‘veelju] 1. LEHHOCTb; CTOMMOCTb; 2. UeHUTb
variable (2) ['veariabl] nepemeHHas
variety (2) Vo 'raIati] MHoroobpasne, pasHoobpasve; paa, MHOXECTBO
various (7) [ vearias] pa3nNuuHbIA, pasHbii, pasHoobpa3sHbiv
vary (2) [veor) M3MEHATH(CR), MEHATL(CA)
venture (1) [ ventf3] pUCKOBaTb, OTBAXMTLCA

vice versa (4)

['valsI'va:s9)

nam. Haobopot

vicinity (1)

[vI'sinIt1]

OKPECTHOCTH; pavoH
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view (3) [vju:] TOMKA 3pEHUs; MHeHue
violence (1) [ varalons] XECTOKOCTb, Hacunue
voluntary (2) [ volantar1] A0BpOBONbHBLIN
vote (1) [vaut] ronocoBaTh
versus (1) ['va:s3s] nam. npotus
vs (7) [ va:sas] COKp. OM nam. versus
w
wage (8) | [we1d3] 3apa6orHan nnata
way (56) [wei] cnoco6; nyTb; o6pa3 (aeicreus)
wealth (14) [weld] 6oraTtcTeo
weigh (3) [wei] B3BELWNBATL, OUEHUBATb, paccMaTpuBaTh
weight (1) well) BeC; BAXHOCTb, 3HAYMMOCTb
wheat (1) wi:t] nweHuua
whole (9) [haul] BECb, Uenbin
widget (5) [ widzet] (BbIMBbILLNEHHARA) Belwb/npeaMeT
willing (35) ['wilin] rOTOBbIW; COrNACHbIA; HE BO3paXaloLnii
willingness (3) [ wilignis) rOTOBHOCTb, XXenaHue
wise (3) [walz] MYAPbIiA, pa3yMHbIA
wording (1) [ wa:dn) dopmynuposka
worth (2) [wa:6] AOCTOWHbIN, 3aCNyXXUBAOLNA Yero-n.
¥4
zero (13) ]?zlarau] Lﬂynb
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