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MEHTANUTET TEXHUKO-TEXHONOMMYECKOW MOOEPHU3ALIUMK:
HEKOTOPbIE HAMNPABJIEHUA

Mpexge BCero HeobxoauMMO BbILENUTb AMPEKTUBHLIA BEKTOP MOAEPHM3ALMM KaK KaTeroputo
W3MEHEHUI B COLMAbHON, 3KOHOMUYECKON M NONUTUYECKO cuctemax. OguH U3 pacnpoCcTpaHEHHbIX
NOAXOLOB K TPAKTOBKE MOLEPHMU3aLMM — JOTOHSIKOLLEe pa3BUTUE, C YKNOHOM Ha BecTepHu3aLmio. Kak
oTmeyaeT B. C. PaxmaHuH: «...CKONbKO-nMb0 pasBepHYTON KOHLENLMM MogepHu3aLmm y Hac (8 Poc-
cutickotl ®edepayuu — npumevaHue A. 1) Tak 1 He cnoxunock. Yalle Bcero MogepHu3aums y Hac
NOHMMANach Kak [BWXEHWE K 3anafHoW MOAENW WHOYCTPUAnbHOrO pas3BUTUSA, BKITOYAs B yylleM
Cny4yae WHCTUTYTbI U HOPMbI AEMOKPATUM MHAYCTpUanbHoro Tunax [3, c. 45]. Takoe MHeHWe npucyT-
CTBYET Y MHOMUX Y4€HbIX: «MoaepHM3aLMOHHbIN NPOLeCC paccmMaTpuBaeTCs B KA4YeCTBe JIMHEMHOMO
NPOEeKTa, CMbICIT KOTOPOrO 3aKMtoYancs B e4UHON TOYKE 3pEHUS O TOM, YTO MPOMBILLSIEHHOCTb AOMKHA
crnefoBaTb e4MHOMY YHMBepCarnbHOMY MyTW C LENb JOCTUXKEHUS YPOBHA PasBUTUS SKOHOMMKM
cTpaH 3anaga» [2, ¢. 11]. Takon nNogxo4 MOXET WMETb AECTPYKTUBHbIE MOCNEACTBMUS, NMOCKOMbKY
[aHHas no3uums, BNpPOYEM, Noapa3yMeBaeT «ABWXEHWe Bnepen», B AENCTBUTENbHOCTU HAaXOANTCS
«nosaau». Kpome T0ro, Takon noaxop TpebyeT 3HaunTeNbHOro aganTaumoHHOro adekTa, yacto bes
KOTOPOro MexaHu3Mbl U NPOLECChl MOAEPHU3aLmMm He aeecnocobHbl: «MogepHusaums He npeacTae-
nseT cobol BOMMOLLEHNE HEKOTOPbIX YHUBEPCANbHbIX 3aKOHOB, MOCKOMbKY ee xod U (opMbl 0By-
CNOBIEHbI UCTOPUKO-KYMbTYPHBIM KOHTEKCTOM TOro 0O6LLECTBA, B KOTOPOM OHA OCYLIECTBASETCS, U
YeM OHa ycrellHee, TeM 3Ta 3aBUCUMOCTb Bblile. “MoaepHusauuin” kak cnocoba cyLecTBoBaHUS B
“COBPEMEHHOCTI”, CTOMNBKO, CKOMBKO CYLLECTBYET COBPEMEHHbIX 0biecTB» [1, . 4]. B cnoxumsluencs
cutyauum 2022 1. ocTaeTCst BCE MEHbLUE BO3MOXHOCTEN CCbINaTbCA Ha CTPATErMyeckoe MbllUneHue
[OTOHSIIOLLEr0 TUNA, NOCKOMbKY CaHKLMOHHBIE PeXUMbI YCYrybnsatoT B3anMoobmeHb! ¢ 3anagHbiM Mu-
POM, MO KpanHen Mepe neranbHbIMM MeTogamun. CrnefoBaTenbHO, 0TEYECTBEHHDIA BEKTOP MOAEPHM-
3aumm HeobX0AMMO HanpaBuTb Ha peanu3aumnio COBCTBEHHBIX NOTEHLMANOB PasBUTUS, HO AN 3TOr0
HeobX04MMO N3MEHNTb CTPATErNYECKUn MEHTANMTET B CTOPOHY MOBbILIEHNS HAYKOEMKOCTU, HapaLLm-
BaHUS COBCTBEHHbIX UHTEMNEKTYaNbHbIX PE3EPBOB U APEEKTUBHOIO (PYHKLMOHUPOBAHUS COLMarb-
HbIX pecypcoB. CoBpeMeHHOe NOCTUHAYCTpUansHoe 0BLecTBO (HaMM MOHMMAETCA Kak 0BLLecTBo,
roe JOMUHUPYIOLWMM CEKTOPOM B chepe SKOHOMUKM SIBASIETCS TPETUYHBIA CEKTOP) HE XapaKTepusy-
eTcs MOBUNM3ALMOHHBIMYA MPUHLMNAMI C NPUCYLLUM SHTY3Ma3MoM 0BLLecTBa — B OTIMYME OT UHAY-
CTpUanbHOro, NO3TOMy METOAbI MOAEPHM3ALMN U HanpaBneHne eé nunocodum TpebyrT N3MEHEHUIA.
Kak otmevaet B. C. PaxmaHuH: «B ycnosusix nepexofa K NocTMHAyCTpuarnbHoMy obuiectsy moaep-
Hu3auus TpebyeT He MOBUIM3ALMOHHBIX CNocoboB, a CTUMYNMPOBAHUA WHHOBALMOHHON SHEPruu
Macc M CO3aaHus yCnosus Ans ee cBOOOAHONM W couuanbHO OPUEHTUPOBAHHON peanu3aunn. Heob-
XOAWMbI WHBECTULMW B YeNOBEYECKUI KanuTan W HapaliMBaHue YeroBeYeCKoro noTeHumana, yMHo-
XEHME M MHoroobpasne pecypcoB YOOBMETBOPEHMS NOTPebOHOCTEN YenoBeka He TOMbKO B Kaye-
CTBEHHOM XW3HeobecneyeHun, HO B couuarnbHOM passutum» [3, c. 46]. Takum obpa3om, U3MeHMB
MEHTASIMTET TEXHUKO-TEXHOIOrNYeCKo MOAEpPHWU3auun ¢ TpagMLMOHHOMO HanpasrieHus (BECTEPHU-
3auusi, NOCTOSHHOE JOTOHSIOWME Pa3BUTUE) K MPOrPecCUBHOMY (POKYCMPOBKa Ha COBCTBEHHBIX MO-
TEHLManax passuTisi, CTUMynMPOBaHNe MHHOBALIMOHHOM SHEPIW BHYTPK CUCTEMBI U €€ peanu3auus)
MOXHO A0bUTbCS (hyHAAMEHTAMNbHBIX CABUMOB B PENTUHIE KOHKYPEHTHBIX MOLLHOCTEN.
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INNOVATIVE MARKETING: SENSORY-PSYCHOLOGICAL
METHODS FOR SOLVING ECONOMIC PROBLEMS

The modern world is oversaturated with intrusive advertising that is not original. Therefore, in or-
der to achieve a competitive advantage, an enterprise needs to use an extraordinary approach to
product promotion. One of these methods is the professional use of consumer psychological stimula-
tion tools. Thus, today sensory marketing has begun to play a significant role in the process of effec-
tive product promotion.

There are several definitions of sensory marketing. For example, from the point of view of
A.V. Ulyanovsky, sensory marketing is a type of marketing, the main task of which is to influence the
feelings of buyers and their emotional state in order to increase sales [3]. According to M. Lindstrom,
sensory marketing is a type of marketing that involves influencing the psychophysiological mecha-
nisms of the buyer's perception in the process of implementing marketing activities [3].

Thus, sensory marketing is a type of marketing that directly affects the consumer's senses in or-
der to stimulate him to target actions. The five senses affected by sensory marketing are sight, hear-
ing, smell, touch, and taste. They are shown in figure 1:

Figure 1- Sense organs affected by sensory marketing
Source: author's development

The use of methods of this type of marketing develops a specific reflex association in the con-
sumer — a clear comparison of melodies, colors, sounds, smells, textures, taste and tactile sensations
with a certain brand.

The idea of creating sensory marketing belongs to M. Lindstrom, an American marketing consult-
ant and brand expert [1]. His idea is that traditional marketing techniques no longer bring the expected
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