pop,e BIMseT Ha 0BMMK.ropoza B, Lernom, Gaaupoaanocb W' ApeBHEpYCCKoe. rpa,qocrpou—
~TenbcTeo. HoBbI AOM JAOMKEH BbITb, «COLMaTNEHD, T.e: HE KOHKYPUPOBATH C:MpEXHel 3a-
crpomxom Y. 110; BbICOTE, *HYA N0 NPOYMM : apXUTEKTYPHBIM. MOBYNAM, HO EMOHCTPUPOBATH
. YyBCTBO nreva,- "4YBCTBO; aHcambns 4yBCTBO, 3CTETUYECKIX. wearioB: [laHHoe NpaBuno
-OMKHO. pacnpocrpaHmbc;t W,B.Cry4ae NNaHMpOBaHIA LEHTPOB.: Bosspameume K Komro-
34LAM, KorAa NOCTPOVKM. FOUNHSIOTCA. - aHCaMBeBOMY. ACTETUHECKOMY. TPUHLMNY.:C - Y4e-
TOM ECTECTBEHHOI Cpefibl 1-CTh Hauano . 6VIOL|,eHTPOB -Byaywero. Han -atum-Bonpocom
'y>Ke 33/lyMbIBaIOTCS 1 apXUTeKTOps!. B, cpepemeuno apXWTEKTYpe OH Ha3blBaeTcs GUOHY-
Koit-- BO3BpALLieHvie K Npupoze. Lrepes no,qpamanwe“ee €CTECTBEHHLIM: COOPYXEHNAM
v AnpwanaKaM Y4eT NpUpOAibl €CTECTBEHHON AOMKEH. MOMOYL: BOCCTAHOBMIEHHIO yTepsHHoro
© YenoeexoM paBHosecks.. [laHas .paoTa TpeByer. cUCTEMATUYECKON ; LLeriOCTHON  CBA3N
NpOCTPaHCTEa, - ceﬂsuaanm ,32CTPOEHHbIX TEPPUTOPHI,: MPOCTPaHCTB,  KOTOpLIe. NoAAep-
KUBaKOT .B1OC . cnocchrayto'r €ro. Pa3BUTUIO, YTO-HEBOMOXHO 683 KOHCTPYMpOBaHUS
COLMO-OKONIOTMYECKO -MepapXvi U rapMOHIIA ~ KOHCTPYMPOBAHWS, 6Mou,eHTpa ¥.obecne-
. 4Tb. BO3BPAT K rapMOHMquuy CTPOUTENECTBY BOIMOXHO epe3 Npu3Haxue, Toro (hakTa,
| 4TO_ COXpaHeHUe, KyNbTYPHON, Cpe/ibl-He MEHEe. BaXHO, YeM COXpaHeHue OKpyXatoLLei
Cpefibl; . NOCPEACTBOM ;pa3N4eHIA, SKOTOMMM. 6monoru~|ec1<om " 3KOMOIMY KynbTypPHOM;
BEAb Hec06nmAeHue 3aKoHoB  PMPOAHON 3KOIIOTMY MOXET y6wrb YenoBeKa, paBHO Kak
Hecoﬁmo,qeuue 3aKOHOB 3KOMOrMM_KyITbTYPHO MOXET yBUTb Yernoseka. HPaBCTBEHHO. B
TaKoi cmyaumu 6e3ycnosHo Tpebyetcs paboTa Haz, HOBLIMM NOAXOAAMY U HOBBIM. CO3-
HaHWeM, HO HOBOE CO3HaHME M HOBbIE NOAXOZb! B, OpraHy3aLm: HOBbIX, Mop,enew u,eHTpa
rpeﬁymr BO3BpaTa K qumqecxomy, aTeMNOpanbHOMY LIeNOCTHOMY CO3HaHWIO. -

. VHTpOAYKLMS. LIENOCTHOTO. GMOITUYECKOTO, CO3HAHUS. CMorna bl cnocchraoaaTb paa-
petueHmo npo6neMb| (qe)u,eurpanuaaumw Heononmmocrb co6mo,quw;| B .obLiecTse
NPUHLMNOB COLMANBHO-3KOMOMMHECKOI. OTBETCTBEHHOCTH U 3KOMOTVYECKOM KyMbTYpbI;. MX
BKITIOYEHWA B daopmynwpoaauue MOMATVKY 1 WEOMOruy rocyAapcTBa. cMorni Bb! 3akpe-
MUTb, W HanpaBuTb. AaHHbIA Npouecc B TIpaKTU4eckoe pycrio. PeaynbTaToM:Takoi bt no-
NUTUKY CTano 6bl nepeHecenme COLMarbHO-3KOHOMUYECKN OPUEHTUPOBAHHOW WAEONOMM

B NNOCKOCTb 3HAYMTENBHO. MeHee Koud)nMKTHoM Groupeonoruy, kotopasEbl criocobeTeo-
. Bana: KoHUEHTpaLmy oGw,ecraeHHoro CO3HaHVs Ha KOHCTPYUpOBaHHH - GUoLEHTPOB. Bo3-
'BpallieHve K CO3HaHMI0 YTBEPKAAIOLIEMY eMHCTBO couuaneHoro Mupa, cTano Gbl cylue-
CTBEHHbIM NPOPLIBOM B_MEXAYHAPOAHbIX: OTHOLIEHMAX, OCHOBO/A HOBOTO - .6UO3THYECKOrO
 MyTV MBILUNEHUS,  HOBOM. 6woxynbrypb| ~ KyNbTypb! .quOHchau,MM 4enoBeYecKoro- p.ocTo-
MHCTBA, KynbTypOl no,q,u,epmanm KU3HWU 11 MUpa Ha 3emne. .. . ;

...CTpemiteHvie nepexniodeHis -CnaBsHCKOro CO3HaHMA B- nnocxocrb 6M03TVIKM cnocof»
CTEOBANO Obi AOCTO/HOMY paspetLeHio . npoﬁneMbl ueHTpou,qurMchKauwu pelieHmIo
MHOFUX KOHd.)nMKTHbIX npo6neM rocy,qapcheHHoro ) MemrocynapcrseHHoro xaparrrepa

:,,,AECONOMICAL AND CULTU RAL VALUES

By Valdas PRUSKUS ,
Department of.Phllosophy and Pohtlcal Theory, Vilnius Gedlmlnas‘TechmcaI Umver3|ty

* There exist two main fields for human activity, “witho wh|ch ‘the state car not manage -
economy and cuture. The result of the human activity in these fields create economical and.
cultural values-(outputs).’ ‘Namely through this 'values societies” and single individuals presents

- themselves to the World: Usually economlcally well developed countries presents themselves
through economlcal values (hlgh quallty products and goods) Iess developed through culturat
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values..(1) Though the creation of economical,} values.can hardly be rmaglnabte ‘without cuIturaI
ones, It is-obvious thatin the: all-embracrng space: of the market is tried to overcome everything
< (or almost. everythmg) with: the .level of- economic: profit. The, same- con ms- cultural values
(products and services) which differ from the economical ones. -
- The'sense.of the difference, is that cultural. goods exist like. per ona |-items,-whic are
least influenced; by the market prices,: however, at-the same-time; sthey are taken in.as a
social- (pubhc) property, though the. benet’ t recelved from them is_not: ‘obvious.: Cultural

In. another words, cultural.product always.is pnvatety personal but at the .same. tlme it |s
srgmf cant.not onIy for. certain person who owns:the item but also to- all- society:: Cultural
products have similar functions as any other goods. Their prices are defined’ by.the market.
- (5). However this products. have additional qualification, which is-not. determlned by:the
~ specifi.of their use; Cultural good very often needs specific user. ready to understand and
| accept it It requires from individual not onIy wish but also readiness and ablllty to accept it
1. to satisfy, cultural needs;.which should be developed more. than, material- ones. There-
~fore, cultural good at.the-same, time ‘are, products and its usage.. They.could hardly exist
~ one without another. {4) Having it in‘mind, main drfferences between economrcal and cul-
tural vatues could be defined. (6); Economlcal values have; -~ - - b
| : - objectives clearly. defined and. named accordmg to the generally acceptable
and equatty understandable standards; Rty |

- these obrectrves are directed.to the obtalmng of (matenal)
nomrcal value is directly related.to the obtained profit); : :

+-profit. reatly exist-and is acknowledged by everyone No doubts or arguments
appear conceming its quahty and features (eX|sts common settlement)
Meanwhrle cultural value: i+ .v.2
| it is not defined, and. named accordrng to the generally agreed and acceptabte for
| everyones standards;. . -, - :
1 it is not (drrectly) related to the matenal prot" e
- it.is-not understandabte by everyone ina same wa
- are held cconcemingit. . s b a e e e g
..., Difference between- cuIturaI and economrca vatues partly;predetermlnes not equal ac-
: “ceptance of their.worth.. (9). If:economical values have components which: can be clearly
- measured (by appropriate mdrcators) generally. agreed- by- everyone,-then cultural valties
~ have-no clear and defined. shape. of.existence (exist:like subjective perception. of-the indi-
- vidual).and the main problem fies in the fact that there are not enough objectives, clear and
~ unmeasured indicators (measures), whrch would enable to f nd out real worth Thrs worth

to cultural value is given to it byits-user.: : FEELR T

~ ..-In:spite of it namely cultural:values form cultural caprtal wrthout whlch creatlon and in-
: creasmg of economical values could hardly be imaginable as well as economical capital.:-
- .+, Basic: principle :of cultural:capital:is-that it helps:to createecoriomical values. CuIturaI
v caprtat could: be imagined like tree — trunk:with brariches. Trunk reflects totality. of many
-~ existing “capitals’ (cultural products and goods);:which can be quantitatively measured and
 evaluated: (naming their price). This trunk of cultural capital feeds branches - cértain’ cul-
- tural services-provided: to the society; which:in tum:can be'used:for creation of other ¢ ser-
vices and wealth.{e.g. material).- Cultural capital exist in- two shapes = tangible:(it can be
- experienced-like really. existing . it speaks to' us in' shape of ‘art pieces) and intangible .(11)
~ This-form is understandable: like intelligent capital ~ ideas, faith; values* disposed: of indi-
-~ viduals ‘or. groups ‘of: people having their own lnterpretatlon which reflects’ through their
* created peaces of art, music, literature, which can inspire institutionalization in various ar-
N 45.
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“eas of human actrvmes Therefore cultural capltal ‘existencein’ tang|ble and mtanglble
“-shapes is considerable as’'a partlcular property, which provides “food” for inside consump-
“tion (in culturing of certain mdlwdual) and can be used for creatlon of not only cultural but
also economical values. -
+ = Cultural’ capltal stlmulatlng change of human thlnklng and understandlng, changlng con-
~ scious, rational and ecologically'motivated consumption attitude has an influence for economi-
" cal'activity of individual and different social groups. Culture influences economy in three ways.
First of all; culture stimulates productlwty of economy (efficiency, effectiveness). It happens due
~“fo the fact that values fostered by the grouip of individuals are expanded (beamed) into separate
*processes of management and manufacturing of production. If cultiral values followed by indi-
viduals help to-make more' effective decisions, to accépt innovations easrer ‘it stimulates ‘also
“the- development of productivity, finally.f nancial incomes will-increase, growing economy will
"result in‘increasing of fiving standards. Secondly, culture maypromote to reach for the realisa-
tion of justice. Thirdly, ‘culture may have posrtlve ‘inflience in ‘'seeking’ for objective basis for
_economical ‘and” social’ commitment- between' various social groups. In"all' three mentioned
“cases the influence of the culture to the’ behavrour of lndlwdual (socnal group) is perceptrble and
“can be relatlvely named due to the clear result.
- In general in macroeconomics level this mﬂuence of culture to the’ lndlwdual (group) can be
“observed on the basis of two types of indicators — productivity (efficiency) and justice. Indicator of
productivity covers increase of Gross national product (GNP), degree of assimilation of new tech-
~nologies; level of uinemployment; structural and management changes; “efc. Indicators of Justice
covers faimess of distribution (and redlstnbution) of incomes among various sectors of economics,
‘implementation of social welfare programmes’(care about socrally supported and enable persons
etc.), existence of communities and social services, efc.
Both groups of criteria are based on the values. Recogmsmg |mportance of gconomic val-
“ues at the same time it is Uinderstandable that they ‘are only means (instriments) for creation of
appropriate quality of life, which'in tum requires appropriate cultural assimilation enabling fur-
ther development. Therefore economical level of development still: has to’be culturally ac-
‘cepted; recognised "and expressed It ¢ould be said in other words: economical ‘and cultural
values form two main components of economical development. As ecosystems support bio-
‘sphere, cultural infrastructuire supports social universum (stabile ‘society) at the same time form-
'ing conditions'for development-of economical powers. ‘From thls point of vrew culture and its
values are supporters of essential economlcal development ‘ =
" Economical and cultural values igrioring peculiarity of thelr expressron are the result of
'the creativeness iof. individual:'(10) The' creativeness is identical-for businessman. as ‘for
creator of economiical values-as well“as for artist as for creator. of cultural values (products
and services). The creativeness comprises from threg components 1) imagination; 2) so-
briety,; mind; 3) faste. The'i expressnon of these components ln actlvmes of busrnessman
and artist has own particularities, . <., :
Imagination helps the artist to concentrate hlS rdeas and try to t" nd the relatlons among
them and ‘in such-a‘way fo'create: formations  of new ideas in‘order: latter:to' materialise
them-in words;: sounds or.jmagery.: Businessman ‘usingits imagination may try:to-guess
what kind of: goods or_services are:missing in the market: (or in:separate -area of the mar-
ket) in-order to:provide them:to the users.  But-if the artist does not:limit his imagination -
(allows free expression), since he does not have preliminary order to satisfy one or another
user of cultural value (it is more; matter.of the user to accept proposed piece of art (product -
or-service) or. not):then a;businessman. should ground" his; imagination: much more. His -
|mag|nat|on is always based on- the realrty he has in front the real persons W|th real possn
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bilities to accept proposed, products (innovations)..In; this sense: imagination of the busr-
nessman producing economical values is always more realistic than of the artist, {7)

For the artist the sobriety is an instrument (possibility) to control the play of rmaglnatron to
keep it in certain frames, nof allow to cross:them, since otherwise it is risky to loose all relations
~ with reality. For the busrnessman sobriety méans not anly that he should not to louse touch with
 understanding of users needs, but also to be able to-satisfy his needs in way understandable
- and-acceptable for him,’ havrng in mind-his nature, education, etc. as well as to estimate and
" control his’ expendftures and incomes ‘with the satlsfactron of users needs i order to avoid
~  bankrupt.' While artist, though- stich ‘risk ‘exists (to bee"not recognrsed by the | user of cuftural
"values and to remain not bought), always has hope to be recognlzed in future (8)"
| Taste for artist is intemal feeling, which is followed in drstrngurshmg good’ and evrI Ite
: “and truth, and to' show this-difference in’ creation. This difference is accepted ‘or not ‘ac-
- cepted. by the.user of cultural values: This \ ‘way it always remains_as one of many. proposals
~ “for the user of cultural values. Meanwhile, taste for a businessman is inside’ feeling sayrng
*'what is needed here and now. Therefore for him is. more rmportant not “taste of art’ (asitis
~in case of artist) but taste of user. Therefore most important is,to guess. taste’ of i user and
- to tum'it.into concrete’ proposal (good or servrce) ‘Namely this"is'main‘concern of a busi-
- nessman. Therefore market much more frames activities; of the creator of economrcat val
- ues (busmessmen) thanof artist. (12) o0 2 BRI
- Itis’not wonder;. that’ actlons of the busmessman has more ratronatlty Therefore thls
~ not always guaranty success. More; that decision'of an individual regardmg the choose ‘of
~“goods are influenced by the factors of different Ievels P
"= “emotional favour.for the good (value)’ N .
| w ~comparability of good (value) with. task'and objectlves (|mportance and necessrty
- of the value for the certain momeritin reachmg defined tasks): " :
| " attitude of the socrety to the value (degree of social recognltlon of the vatue)
| Our activities in respect of good (value) might be motivated vanously however they . are al-
f ways purposefu/ ratlonal because of reachrng of the result ‘which would grve a satrsfactlon _
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