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MOOAEPXKKN pecypcocheperatoLmnx TEXHOMOMN, Takux Kak, MPOM3BOLCTBO MO COPTUPOBKE CMELLAHHOIO CTeknobos, nepepaboTka
M3HOLLEHHBIX LUWH, @ TakKe NPOJOIKaeTCs peanv3auys npoekTa no nepepaboTke 0TXO40B NOMMEPOB U ap.

B uensix a3koHOMMK BCeX BUOB PECYPCOB, OXPaHbI OKPYXKatoLLel cpepl, 3HeprocbepexeHnst [ocynapCTBeHHOM NPOrpamMmmMon
cbopa (3aroToBku) 1 NepepaboTku BTOPUYHOTO Chipbst B Pecnybnuke benapyck Ha 2009-2015 rogbl npeaycMOTPEHO CYLLECTBEHHOE
yBenuyeHne obbeMOB 3aroToBKM 0Txo4oB cTekna (B 2012 rogy — 90 Thic. TOHH, B 2015 rogy — 145 TbiC. TOHH). [poeKTHbIE
MOLLIHOCTW MPOU3BOACTBA MO COPTUPOBKE CMELLIAHHOIO CTEKNOO0S paccyMTaHbl C Y4ETOM pOCTa ONPEAENEeHHbIX FOCnporpamMmmMon
obbemoB cbopa cTeknobos, a NPoVM3BOACTBO MO NepepaboTke M3HOLLEHHbLIX LWWMH MOLHOCTBIO 1 ThIC. TOHH B rOf MO3BONSET
MPOV3BOAMTL PE3VNHOBYIO KPOLLIKY, BOCTPEDOOBaHHYIO Ha BHELLHEM PbIHKE

B HacTtosiwee Bpems O «benpecypcbl» paccMaTpyBaeTcsi BONPOC MPUBMEYEHNUS NPSIMbIX MHOCTPAHHbIX MHBECTULMIA Ha
OOHOBIEHNE W TEXHUYECKOE NEepeBOOpYyXeHne (M3NYECKM M MOpPanbHO ycTapeBlero obopyaoBaHus obbeanHeHus. Tak, Ha
2013 rog 3annaHMpoBaHa MOZEpHW3aLMs YCTaHOBKY N0 nepepaboTke HUTYMOCOAEPKALLMX KPOBENbHbBIX MaTepUanos, OYUCTHBIX
COOPY>KEHWUI JIMBHEBLIX U CTOYHBIX BOA, NpUOOpEeTEHMe npecca rMapaBIuYecKoOro MakeTMPOBOYHOTO KaHarbHOMO, CTaHKOB C
nporpaMmmMHbIM 0becreyeHnemM, CTPOUTENBCTBO ra3onpoBoda AN nepeBoda KOTENMbHOM € XKMAKOTO TOMMNMBa Ha ras, co3faHue
METanNoCepBUCHbIX LIEHTPOB U OCHALLEHUS UX HEOOXoaMMbIM 060pyAOBaHUEM 1 Ap.

C uenbio yBennyeHus 06bemoB nepepaboTkm OTXOQ4OB MOMMMEPOB MNPOBOAMTCA MOLEPHW3aUMs MPOM3BOACTBA MyTEM
YCTAHOBKM COBPEMEHHOr0 BbICOKOTEXHOIOIMYHOIO KoMMiekca no mx nepepabotke. CTOMMOCTb npoekta — 2 294 ThiC. €BpoO.
MNcToYHMKM (brHAHCMPOBaHUS — WMHOCTPaHHbIE KpeauTHbIe NMHMM M COBCTBEHHblE cpeacTBa npeanpustud. lNocne Beoga B
akcnnyatauuto B 2013 rogy komnekca no nepepaboTke NOSIBUTCA BO3MOXHOCTb nepepabaTbiBaTb 0TX0AbI MONIMMEPOB, paHee
BbIBO3VMbIE Ha MOSMIOHbI 3aXOPOHEHNS!, a NPEANPUATHAE 3aUMET OOHO U3 NMAMPYIOLLMX NONoXeHun B cTpaHax CHI™ v nnaHupyeTt
nocTaBnsATh Ha akcrnopT 6onee 40% Npon3BOAUMON NPOZYKLMH.

K 2016 rogy Ha MmogepHu3aumto opraHusaumin MO «benpecypcbl» 3annaHMpoBaHO MHBECTMPOBaTL bonee 157 mnpga. pybnen.
O6bemM noTpebneHHON ANEKTPO3IHEPTUK € YYETOM POCTa MPOMBILLIIEHHOTO NPOU3BOACTBA NMaHMPYETCA yMeHbLUMTL Ha 15-20 %.
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3HAYEHWE MHHOBALIMOHHOW OEATENBHOCTU B PA3BUTUMU NMPEANPUATUN

OrpomHyto ponb B yKpenneHW NpeanpusTuin Ha COBPEMEHHOM PbIHKE UIPaeT MHHOBALMOHHASA OeATeNbHOCTb. VIHHOBauum
OXBaTbIBAKOT BCE CTOPOHbI XM3HW 0bLiecTBa. COBPEMEHHbIE NPeanpusaTUS, HAXo4sCb B YCMOBUSX MOCTOSIHHOM KOHKYPEHLMN,
JOIDKHBI aKTUBHEE BECTW MHHOBALIMOHHYIO eATeNbHOCTb. YAOBNETBOPEHME BO3pacTatoWwmx noTpebHoCcTeln HaceneHus Tpebyet
BbIMyCKa COBPEMEHHbIX, KOHKYPEHTOCMOCOBHbIX TOBApOB, 1 Npobnema KayecTBa SBMSETCA BeCbMa akTyarnbHoW. [ins Toro, 4tobbl
0becneynTb KOHKYPEHTOCMOCOOHOCTL TOBapa, TpebyeTcs peanusaumus MHHOBALWIA, OPUEHTUPYIOLLMXCSA HA NOTPEBHOCTYM phIHKA.
XecTkas KOHKypeHLMs MPOM3BOAMMON NPeanpUATEM NPOLYKLMK 1 OKasbiBaeMblx yCriyr TpebyeT akoHommyeckoro passuTus. C
MOMOLLIbHO MIHHOBALMI MOXHO NonyyaTb 6ornee BbICOKYO MPUOLINb, CHKas cebecToMMOCTb NMPOV3BOACTBA, BbiNycKas MPOLYKLMIO
Bonee BbICOKOTO KayecTBa.

BonnoueHne HHOBALMOHHbIX NPOLIECCOB B HOBOW MPOAYKLIMM, @ TAKXKE TEXHUKE M €CTb OCHOBA COLMAaNbHO-3KOHOMUYECKOTO
pasBUTUSA, KOTOPbIE MO3BOMAT MOBLICUTb MPUObIML B CMOXWUBLUENCSH PbIHOYHOM KOHKYpEHUMW. VIHHOBaLMOHHAs NOnuTUKa
rocyqapctea HaxoguTCs B MPSIMOM 3aBMCMMOCTM OT €€ akoHoMuyeckoro Basuca. CriegoBaTenbHO, OTClOAa BbITEKAKT
pasnuyHble NoAXoAbl K AaHHOW MOMUTUKE: ANS CTPaH C pasBUTOM PbIHOYHOW 3KOHOMMUKOW — €€ COBEpLUEHCTBOBaHWeE, Ans
CTPaH ¢ TpaHcopMaLUOHHOW 3KOHOMUKOW — hopmupoBaHue [1, ¢. 25]. MHHOBaUMKM 0XBaTbIBAOT Kak 3KOHOMUYECKYIO, TaK U1
couuarnbHYy CTOPOHBI XM3HK 06w ecTBa. HayyHO-TEXHWYECKAs U MHHOBALMOHHAS AeSTeNbHOCTb Npu3BaHa peLwarb 3agayv,
CBAi3aHHble C hopmMupoBaHueEM 3EKTUBHON HALMOHANBHOW WHHOBALMOHHOW CUCTEMbI, MOBbILEHWEM WHHOBALMOHHON
aKTMBHOCTU opraHu3auuin. HoBasi 3KOHOMMKa — 3TO €CTb MHTENNEeKTYyanbHbIA PEcypC, KOTOPbIA CTAHOBUTCA WCTOYHUKOM
6oratctea [1, c. 22].

Heobxogumo ckasaTb O ponu MHHOBALWMIA B 3KOHOMMYECKOW cpefe. Ha Haw B3rmsig, CerogHs MHHOBALMOHHBIA Npouecc
UrpaeT HEOTBLEMIIEMYIO POrib B Chepe IKOHOMMKU. Tak, MHHOBAaLMW — 3TO MEPMaHEHTHas (T.e. NOCTOSIHHASA) UNu ABWXKYLLAsA cuna
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pasBUTMSI YENOBEYECKOro obLLecTBa, NPOAYKTOB €ro AesTeNnbHOCTU W nporpecca B Lenom [1, ¢. 6]. Ha coBpemeHHoM aTtane
pa3suTUs 3KOHOMUKM B Pecnybnvke benapycb Hay4HO-TEXHWYECKas MONMWTUKa HamnpaBneHa Ha MakcuManbHoe npubnvxeHue
MCcCnefoBaHUi U pa3paboTok K NoTPeGHOCTSM BenopyCcCKo SKOHOMMKU, a KaxabI MPOEKT 1 3a4aHne NporpaMMbl —Ha paspaboTky
HOBOW NPOAYKLMMN NI TEXHONOMMM AN KOHKPETHOrO NpeanpuaTus unu otpaciu [1, c. 27].

MHHOBauWoHHas nonuTuka npepnpustus TpebyeT co3gaHvst U BHEAPEHWs HOBOBBedeHw. MoTvBamu MHHOBALMOHHOM
[EeATENbHOCTU ABMSIOTCSA BHELLHWE (pacluMpeHne pbiHka (hakTopoB NPOU3BOACTBA, aKTUBM3aALMS KOHKYPEHTOB, MOSIBIIEHNE HOBbIX
JeLLeBbIX PECYPCOB) ¥ BHYTPEHHWE (CTPEMIIEHWE YBENUYNTL 0OBEM Npoadax, (PrHAHCOBAs YCTONYMBOCTb NPEANPUATHS) (DaKTOPbI.
MHHOBaLMOHHOE pa3BuTVe MPOM3BOACTBA, B CBOK OYEPEdb, NPEeabsBMSET KOMMIIEKC HOBbIX TPEOOBaHMI HEMOCPEACTBEHHO K
cocTasy, hopMam 1 MeToam ynpaBrneHYecKon AesTernbHOCTV. BMecTe ¢ TeM, NoarotoBka M OCBOEHME HOBOW NpogyKLUmm TpebytoT
Ka4eCTBEHHOrO nogbopa nepcoHarna u 0CBOEHWSt HOBOTO B1Aa 0bopyaoBaHus.

CornacHo uHcopMauum HaumoHanbHOro CTaTUCTMYecKoro KomuteTa Pecnybnukm bBenapycb, 4ucno  opraHusauui,
BbIMOMHSBLUMX HAy4Hble UCCreaoBaHns 1 paspaboTku, yBennyunoch ¢ 286 eguHny (1995 rog) oo 501 (2011 rog). 3a ToT *Xe
MepVoA, CNUCOYHAsi YNCIIEHHOCTb PabOTHMKOB, BbIMOMHABLUMX HayYHble McCneaoBaHus 1 pas3paboTku, yMmeHbwmnach ¢ 39300
yernosek 10 31194 yenosex.

B lMNporpamme coumanbHO-3KOHOMUYECKoro pa3sutusa Pecnybnukm benapycb Ha 2011-2015 rogbl ykasaHo, 4To obecneveHne
KOHKYPEHTOCMOCOOHOCTI OTEYECTBEHHON MPOAYKLMN HA MUPOBOM PbIHKE BO3MOXHO TOMbKO MPU NEpexode Ha MHHOBALMOHHBIN
MyTb OOHOBMNEHWS 3KOHOMMKW. [JOCTxeHWe MoCTaBneHHbIX 3afady Gasvpyetca Ha MOZEPHU3aUUM BaXKHEWLIMX CEKTOPOB
9KOHOMMKW Ha OCHOBE TEXHOMOMMYECKOro 0OHOBMEHUS MPOW3BOACTBA, CO3OaHWN HOBbIX HAYKOEMKMX U BbICOKOTEXHOMOMMYHbIX
MPOM3BOACTB, YKPENNEHUN MaTepuaribHO-TEXHUYECKON Ga3bl Hayku W paclUMpeHn MOATOTOBKM BbICOKOKBANM(MULMPOBAHHbIX
CMeLmManmcToB 1 HayYHbIX KagpoB B cpepe MHHOBALMOHHOMO PasBUTUs. 3HA4YNTENbHBIM CTUMYIOM K CO34aHUI0 OTEYECTBEHHbIX
BbICOKMX TEXHOMOTMI JOSMKHO CTaTb YBENMYEHWE 3aTpaT Ha Hay4Hble nccrenoBaHus v paspabotku fo 2,5-2,9 npoueHTa ot BBIT.
MNpu aToM Oonst COBCTBEHHBIX CPEACTB OpraHM3aLmnii U WHbIX UCTOYHUKOB BHEOKMKETHOMO (hPMHAHCMPOBaHMS B 0bwem obbeme
3aTpaT Ha Hay4Hble NCCreaoBaHns 1 paspaboTky JOMKHa COCTaBNATb He MeHee 52—54 NpoLEeHTOB.

CnepyeTt oTmeTuTb, YTO pa3pabortaHa [ocygapcTBeHHas nporpamMma MHHOBALMOHHOTO pa3sutus Pecnybrnvkvm Benapyck
Ha 2011-2015 rogbl. [MaBHbLIM HanpaBneHWemM ee SIBNSIETCS BHEOPEHWE HOBbIX M BbICOKMX TEXHOMOTMIA, CMOCOOCTBYHOLLMX
CO30aHMI0 HOBbIX BMZOB MNpOAyKUMM U ycryr. Tak, WHHOBALMOHHOE pa3BUTUE HaLMOHAmNbHOW 3KOHOMMKM Pecrybnuku
Benapyck Oynet hopMupoBaTh HOBYKO TEXHOMOTMYECKYH Ba3sy, 06ecnevnBatoLLyt0 BEICOKUIA YPOBEHb KOHKYPEHTOCMOCOBHOCTM
HaLMOHaNbHOM 3KOHOMUMKM Pecnybnuku benapych Ha BHeLLHKX pbiHKax. OCHOBHbIMM 3aga4amu MporpaMmbl SIBMSKOTCS: CO3AaHne
KOHKYPEHTOCNOCOBOHOW, WHHOBALMOHHOW, BbICOKOTEXHOMOMMYHOW, pPecypco- M 3Heprocbeperatowlen, 3konoro6e3onacHom
9KOHOMMKYW; CO30aHWE MPUHLMMMANBHO HOBBIX BbICOKOTEXHOMOMMYHBIX WM HAayKOEMKUX CEKTOPOB 3KOHOMUKM; OOCTMXKEHME
MaKCMMarnbHOro pocta J06aBNeHHOWM CTOMMOCTU B NPOU3BOACTBE HA OCHOBE €ro TEXHOIOrMYeckoro obHoBNeHNs, 0bpasoBaHus
MHOroNpOoMUIbHbIX XOMAMHIOB, KNMAacTepPHbIX CTPYKTYP; CHWDKEHWE Matepuarno-, 3Hepro- U MMMOpPTOEMKOCTU MPOU3BOACTBA,
MoBbileHWe ero akonorobesonacHocTu. [lporpaMmon npegycmaTpuBaeTcs CO3[4aHME HOBbIX  BbICOKOTEXHOMOTMYHbIX
HaYKOEMKUX NpeanpusTUin U NPOU3BOACTB, MOAEPHM3ALMS AENCTBYIOLLMX NPEANPUSTUA 1 NPOU3BOACTB HA OCHOBE BHEOPEHUS
MHHOBALIMOHHBIX TEXHOMOTWIA, TEXHOMOMMYECKOrO MEPEOCHaLLEeHNs NPON3BOACTB ANS OCBOEHUS W BbIMyCKa HOBOW NPOZYKLMM,
peanun3auus VHHOBALMOHHBIX MPOEKTOB, BKMOYEHHBIX B NEpeYeHb BaXXHEMLUMX NMPOEKTOB MO CO34aHWI0 HOBbLIX NPEanpUSTUA U
MPOM3BOACTB, MMEIOLLUX OMPEQENSIOLLee 3HaYEHNE AN MHHOBALMOHHOIO pa3sutus benapycw, B nnaHbl (MporpaMmbl) passmtus
BUOOB 9KOHOMUYECKON OEeATENBbHOCTY, 3aKpPEMnEHHbIX 3a pecnybnnKkaHCKMMY OpraHamm rocyAapCTBEHHOTO YNPaBNEHNS U MHBIMU
rocyapCTBEHHbIMM OpraHM3aumsMm, NoguMHeHHbIMK npaBuTenscTBy, HAH Benapycu, nnaHbl (nporpaMmel) pa3snTust obnacren
1 ropoga MuHcka 1 B rocygapCTBEHHbIE KOMMNEKCHbBIE LieNeBble Hay4YHO-TEXHWYECKWE NPOrpamMebl.

K 2015 rogy B CTpaHe nonyyaTt pasBUTWE BLICOKOTEXHOSOMMYHbIE HampaeneHus, 6asupytowmecs Ha TexHonorusix V u Vi
TEXHOMOTNYECKVX YKIAA0B: MHAYCTPUS MHEOPMALMOHHBIX TEXHOINOTMIA; aB1aKOCMUYECKas MPOMBILLIIEHHOCTb; hapMaLeBTMYecKas
MPOMBILLIIEHHOCTb; MUKpOBuonornyeckas NPOMbILLMEHHOCTb M UHAYCTPUS BUOTEXHOMOTWIA; NPUOOPOCTPOEHNE M 3ANEKTPOHHAS
MPOMBILLIEHHOCTb; HAHOUHAYCTPUS; SAEPHas 3HepreTuka.

O6wwas cymma pacxofoB Ha peanu3aumio MHHOBALMOHHBIX MPOEKTOB, BKIOYEHHbIX B MEPEYEHb BaXKHEWLLMX NPOEKTOB MO
CO34aHMI0 HOBBIX MPEANPUSATUIA U MPOM3BOACTB, UMEIOLLMX ONpefensioLlee 3HaYeHne Ans MHHOBaLUMOHHOTO pa3sntus benapycy,
cocTaBnsieT Br57,4 TpnH., BKoYas cpeactsa pecnybnmkaHCKoro U MecTHbIX OHomKeToB, COOCTBEHHbIE CPEACTBA OpraHU3aLui,
kpeauTbl benopycckux 6aHKOB, 3aeMHble CPEACTBa OpraHW3auuii, MHOCTPaHHbIE MHBECTULMK, KOTOpble ByayT YTOUHATBCS Mpu
pa3paboTke nnaHa peanusaumm.

MNHHOBaLMOHHass BOCMIPUUMMYMBOCTE BENOPYCCKUX MPEAnpUSTUA MOCTOsSIHHO pacTeT. B 2012 rogy obecneyeHo AOCTMXKEHME
Takoro OCHOBHOTO NoKa3aTens, Kak 4Ons MHHOBALMOHHOW NPOoAyKumu, kotopasi coctasuna 17,5% (npu nnaHe B 13,5-14,5%) [2].
CornacHo uH¢opmaumyn HaumoHamnbHOro CTaTUCTMYECKOro KoMuTeTa 3a siHBapb — Aekabpb 2012 roga no CpaBHEHWH C
aHanorn4HbIM Neprogom npoLunoro roga B benapycu: BanoBow BHYTPEHHWI NPOayKT BbIpoC Ha 1,5%; 06bem NpOMBbILLIIEHHOTO
MPOM3BOACTBA BbIPOC Ha 5,7%; peanbHO pacnonaraemble oX0Abl HaceneHns Boipocny Ha 20,4%. YpoBeHb 3aperncTprupoBaHHON
6e3paboTnubl Ha aekabpb 2012 roga coctasun 0,5% OT 3KOHOMUYECKM aKTVBHOMO HACEeNeHus.

Ecnn paccmatpuBath daHHble Pecnybnuku Benapycb B MexOyHapOAHbIX PENTUHrax WM HaUMOHAmNbHOM CTaTUCTMKU MO
COCTOSIHMIO Ha sHBapb 2012-2013 roga, TO MOXHO OTMETUTbL creaytolee: 06beM MHBECTULIMIA B OCHOBHOW KanuTtan BbipoC Ha
5, 7 %; o6bem BHelLHen Topronu ToBapamu coctaeun 108,2 %; [3]. JaHHble noka3aTenu nokasbiBatoT nonoxexHne Pecrnybnuku
Benapycb Ha MexayHapoOHOM YPOBHE, a Takke eé MOCTENEHHOE pasBUTME B 9KOHOMUYECKON cpeae.
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BUILDING A COMPETITIVE DESTINATION BRAND

Building and maintaining a strong country brand brings positive effects to all sectors of the economy and is crucial for the
enhancement of a country’s position in the global marketplace. Considering the global character of competition, an attractive
country brand should be able to attract foreign investments, businesses and skillful workforce as well as support exporters and
promote public diplomacy. It must also promote the goals of the tourism industry and strengthen national identity and increase
self-respect’. Since tourism contributes significantly to the economic and social development of a country, it is important to design
and implement a strategy aimed at creating a country brand as a tourism destination, which should be integrated with other
activities concerned with building a strong country’s image. Attracting tourists to a specific destination brings remarkable results
and enables local businesses, societies and authorities create more wealth and prosperity. However, the process of developing
destination brand is complicated and requires carefully designed strategy as well as suitable operational plans. Additionally,
promoting a country brand appears crucial for strategies aimed at creating and increasing regional brand awareness. Thus, all
activities leading to the development of a unique value proposition for a specific region need to be synchronized with the national
marketing activities directed at creating a country brand.

The process of tourism policy formulation involves four phases, including the definitional phase, analytical phase, operational
phase, and implementation phase. The first phase of policy formulation is focused on the definition of tourism destination system
and the explication of a tourism philosophy. Additionally, a destination vision should be developed and destination objectives
along with potential constraints should be specified. Whereas the definitional phase requires decisions concerning the nature and
directions of tourism development in a specified region, the analytical phase is mostly concerned with the collection of information
necessary for the internal and external analysis. The internal analysis consists of a review of existing policies and programs, a
resource audit, and a strategic impact analysis. The external analysis is composed of macro-level analysis, micro-level analysis
and a review of competitive and supportive tourism development policies. Once the analysis have been carried out, policy and
programs recommendations should be formulated and subsequently operational plans should be developed. The last phase
involves implementation of strategy for destination development with the emphasis put on the allocation of responsibilities,
establishing financial requirements, and providing timetable for programs implementation?.

Destination development as well as creating and increasing brand awareness involves many promotional activities. Above the
line promotional techniques are focused on the development of the destination brand and include advertising on television, radio,
press, and outdoor. Below the line activities include participation in annual tourism and travel fairs and distributing brochures to
partners and prospective customers. Among other promotional tools, public relations techniques are extensively used to promote
tourism destinations. They include establishing tourism offices in the major markets, generating articles, promotional material,
and stories about destination, hosting journalists and celebrities to generate more interest. New technologies and Internet enable
coordinate the entire range of products and services offered locally and providing information about them?®. Destination marketing
activities are generally performed by the destinations marketing organizations along with other entities focused on tourism and
regional development.

Destination marketing organizations (DMO ) are business entities - governmental, corporate or non-profit — responsible for
planning and marketing of the region. Information and visitor centers promote economic development of a destination focusing
mostly on providing information about local suppliers and distributing promotional material. Typically, there are three fundamental
levels at which a destination marketing organization functions. At the country level, the organization is usually referred to as
the National Tourism Organization responsible for marketing a country as a tourism destination. Other entities with interests in
destination tourism development include a government ministry responsible for planning and policy as well as numerous private
sector organizations. At the state or provincial level, the organization might be referred to as the State Tourism Office or the
Provincial Department of Tourism with overall responsibility for marketing a state, province or territory. At the regional level, the
organization is commonly identified as a Convention and Visitor Bureau which is in charge of marketing a concentrated tourism
area as a tourism destination*.



