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In Poland, tourist promotion is the responsibility of the national tourist organization. Polish Tourist Organization (PTO) was
set up on June 15, 1999 and is currently one of the 200 national tourist organizations active worldwide to promote their own
countries. It deals with promoting Poland as an attractive tourist destination in Poland and abroad, and conducts activities aimed
at encouraging and increasing a number of foreign visitors to come to Poland. The activities of the organization are financed with
the budget grants, non-refundable foreign aid, payment of local government units, and payment of organizations and companies
operating in the field of tourism. PTO has offices in 14 countries responsible for promotion of Poland as tourist destination on
foreign markets. Based on knowledge of the various markets, it is possible to adjust promotional activities to the specific character
of different target audiences. Additionally, by cooperating with the local and regional tourist organizations, PTO undertakes activities
aimed at increasing the interest in the Polish cities, regions, and tourist products among Polish and foreign tourists. Its numerous
tasks include: organizing the conferences, seminars, and trainings, issuing promotional publications about Poland; developing
the tourist information Internet system; performing statistical analysis, marketingexpertiseand prognostic studiesin the
field oftourism; and initiating and supporting the organizational measures taken by the competent authorities for the
development of tourism infrastructure, tourism products, and their promotion®.

Tourism, as one of the fastest growing industries worldwide, creates opportunities to increase competitiveness of regions.
Regions which are attractive as tourist destinations attract more tourists which results in the better economic performance of the
region. For this reason tourism policy involving destination marketing should be developed and coordinated with regional policy.
Destination marketing organizations should develop strategies aimed at the development and promotion of a specific destination
in order to increase the number of visitors. They might use a number of marketing tools including primarily promotional activities
to create and increase brand awareness of a particular place.Strategies formulated at the regional level need to be synchronized
and coordinated with the national strategy aimed at promoting a country as an attractive tourism destination.
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®OPMMUPOBAHUE N UCTNOJIb3OBAHUE
9KONoro-MHHOBALUWMOHHOIO NOTEHUWANA NPEANPUATUA

MHHOBaLWOHHas 0esTENbHOCTD SBMSIETCA OCHOBHBIM (haKTOPOM AOMTOCPOYHOMO 3KOHOMUYECKOTO PasBUTMS HaLMOHAMBHOM
akoHomukn bBenapycu. OpgHako, BMecTe C MMERLMMUCA AOCTUXEHMsMM B 06nacTu rocydapCTBEHHOMO perynmpoBaHus
MHHOBALIMOHHOTO Pa3BUTHS, MaNoU3y4YEHHbIMU OCTaKTCH BOMPOCH! HAay4HOT0 0OOCHOBAHMSI Pa3BUTUS 3KOMOrO-MHHOBALMOHHOTO
MoTEHUMana Ha ypoBHE OTAENbHbIX OpraHn3aLui.

B HacToslLee BpeMS IHHOBALMOHHbIV MPOLIECC BO MHOMX OPraHM3aLmMsiX OCIIOKHSETCS HAaMMYMeM psida HeraTuBHbIX (hakTOpOB,
OCHOBHbIMM W3 KOTOPbIX SBMSOTCA WX HU3KWIA UHHOBALUMOHHBLIV MOTEHUMan, HEAOCTaTOMHOEe (PMHAHCMPOBAHNE MHHOBALMOHHOW
JesATeNnbHOCTY, HeaphekTNBHOE B3anMOAencTBrE Ccepbl HayKn Y MPOM3BOACTBA, BLICOKME S3KOHOMUYECKWE PUCKU, ONUTENbHbIE
CPOKM OKyNMaemocCTu. [JHaMn4Hoe pasBUTME PbIHOYHbBIX OTHOLUEHWIA, YCUIIEHWE KOHKYPEHLMM 0ByCroBnmnBaT HEObX0ANMOCTb
hopmmpoBaHUsa NPELNPUSATUAMU COaNnaHCMPOBAHHOMN HE TONbKO S3KOHOMUYECKOW, MHHOBALMOHHOM, HO U 3KOMOMMYECKON NOSNUTUKN
a nepeg annapaToMm ynpaeneHns BO3HWKAET HOBbIN Kiacc 3agad, CBS3aHHbIA C NOUCKOM 3O(EKTUBHbLIX PELLEHUIA HE TOSBKO A1
aKTVBU3aLIMM MHHOBALIMOHHOW, HO 1 0BecneyeHmns akonorobe3onacHon AedTenbHOCTU.

OTcyTCcTBME HAY4YHOrO NOAXOAA NPy 06OCHOBAHMM MPUOPUTETHBIX HaNpaBIieHU 9KONOro-MHHOBALMOHHON AEATENBHOCTH,
onpeaeneHn CpoKoB BHEAPEHNS HOBLLECTB W UX BNMSHWS HA S9KOHOMUYECKWI NOTEHLMAN NpeanpusaTis CBUAETENbCTBYET 06
aKTyanbHOCTU UCCriegoBaHus No pa3paboTke CTPYKTYpbl 3KOMOro-MHHOBALMOHHOIO MOTEHLMana opraHmsaumm u - (hakTopoB
ero (hoOpMMpOBaHUs B YCIIOBUSIX MHHOBALIMOHHOW 3KOHOMMKH.

MexrocynapcteeHHbiv ctaHgapT FTOCT 31279-2004 «/HHOBaLMOHHAsA AeATENbHOCTb. TePMUHDBI Y ONpedeneHus» onpeaenseT
MHHOBALUMM KaK HOBble WIM YCOBEPLIEHCTBOBAHHbIE TEXHOMOTUW, BUAbI MPOAYKUMM WIM YCIYT, @ TaKkke OpraHM3aLMOHHO-
TEXHWYECKME pELLEHUST NPON3BOACTBEHHOIO, aAMWHUCTPATMBHOIO, KOMMEPYECKOTO MIU MHOMO XapakTepa, crnocobeTayoLime
NPOABWKEHWIO TEXHOMOIIA, TOBAPHOWM NPOAYKLMM UIW YCAYT Ha PbIHOK.[1]

CoBeplueHCTBOBaHWE (DOPM M METOLOB OpraHu3auMM U1 ynpaBrieHWs NPOU3BOACTBOM HamnpaBneHO Ha ObicTpoe
npucnocobneHne nNpegnpusTUA K M3MEHSIOLWMMCS 3anpocam notpebuTenei, akTMBM3aLMI0 MHHOBALMOHHOW OEATENbHOCTM,
yBeNMYeHne JOX04OB npoussoauTenei. MNpu aToM HeobX0aUMO yunTbiBaTb OCOGEHHOCTM 3KOMOTMYECKon 6e30NacHOCTM HOBbIX
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MPOEKTOB W Pa3BUTWS MHHOBALMOHHOW AEATENbHOCTU MPEANPUSATUIA, OCYLLECTBNSATL OLIEHKY SKOIOr0-3KOHOMUYECKOTO pUcKa npu
BHEOPEHUN HOBOBBELEHUN.

OKOHOMUYECKM  MOTEHUMan onpegensietcs WHBECTULMOHHBIM Pa3BUTUEM, peanu3yeTcsl Ha OCHOBE WHHOBALMW, 4TO
BbIpaXaeTcsl, B NepByH0 o4epespb, B ryOOKMX 3MEHEHWSIX TEXHWKM 1 TEXHOIOMM NPOU3BOACTBA, KPOME TOr0, Pa3BUTE SKOHOMUKM
00yCroBn1BaeTCA MCNonb3oBaHMeM 6a3nCHbIX MHHOBALMK, T.e. NPYMEHEHMEM HOBOTO MOKOMNEHWUs 3Korornveckn 6esaonacHom
TEXHWKW W TEXHOMOTUA.

B 31O CBA3K 3KOMOro-MHHOBALMOHHBLIN MOTEHLMAN CYyOBbEKTOB XO3AWCTBOBAHUS, C MPAKTUYECKOW TOYKM 3PEHUSI, MOXHO
paccMaTpvBaTh Kak aMeMeHT BO3OeNCTBIS Ha (DOPMMPOBaHME XO3AWCTBEHHOO MEXaHn3Ma, COOTBETCTBYHOLLETO YPOBHIO pa3BnTUs
MPOV3BOAMTENbHBIX CUIT OOLWECTBA. OKONOro-MHHOBALMOHHBIN NOTEHLMAN B KaKOW-TO CTEMEHU MOXHO CYMTaTb M3MepUTEnem
6a3bl, TEMMNOB M HANPaBNEHHOCTU SKOHOMUYECKOTO Pa3BUTMS M 0BeCNeYeHNs IKONOrMYECKon 6e3onacHoCTMm.

CyLHOCTb  3KOMOro-MHHOBALMOHHOTO MOTEHUMana npeanpusTis MPOMBILNIEHHOCTM  3aKIOYaeTCd B CriedyloLem.
OKOMOro-MHHOBALIMOHHBIN MOTEHLMAN SIBMSIETCS BaXXHOM COCTaBNAOLLEA MexaHu3Ma (POpMMPOBAHWUS 3KOMoro-6e3onacHoro
(pyHKLMOHMPOBAHWS MHHOBALMOHHOW 3KOHOMMKM, BKIIOYAOLLErO HAKOMEHHbIN NPOVW3BOACTBEHHbIV NOTEHLMAN, UHBECTULMOHHbIE
PECYpCbl, COOTBETCTBYIOLLYHO MHCTUTYLMOHanNbHYl0 ocHoBy. ObGecneumBaeT poOCT KOHKYPEHTOCMOCOOHOCTW MPOMBILLIIEHHbIX
MPEQNPUSTWIA 3a CYET IKOINOrMYeckn He3onacHoM NPOAYKLUMM 1 TEXHOINOMMYECKOTO npouecca.

OKOMNOro-MHHOBALMOHHBIN  MOTEHUMan npeacTaBnsier CoboW COBOKYMHYK CMOCODHOCTb MMEKLMXCA B Hamuuun y
MPOMBILLIIEHHOTO MPEANPUATUAS MHHOBALMOHHBLIX PECYpCoB 0becneumBaTb OCTKEHNE NOCTABMNEHHbIX Lenen NHHOBALMOHHOTO
pa3suTus 6e3 ylwepba okpyxatowen cpene. PasBuTue 3KOMOro-MHHOBALIMOHHOIO NMOTEHLMana NpOMBbILLIIEHHOTO NpeanpusaTus
npencTaBnser CoboW COBOKYMHOCTb  LIENEHanpaBfeHHbIX W3MEHEHWM WCXOOHOTO COCTOSIHAS 3KOHOMMWYECKOW CUCTEMbI
NPeanpusTMS, CBA3aHHbIX C MONyYeHWeM pesynbrata B BUAE TOW UMM MHOW MHHOBALWKM OT WUCMONb30BaHUS 3KONMOMMYECKOro,
MPOW3BOACTBEHHOO ¥ MHBECTULIMOHHOTO MOTEHLMANOB 3a ONPEAENEHHbIA Nepros BPEMEHM.

dakTopbl, NpensTCTBYOLWME WHHOBaLMAM Criegylolpme. OKOHOMWMYECKVME: HEeQOoCTaToK COBCTBEHHbIX [OEHEXHbIX CPEACTB,
HeJoCTaToK (PMHAHCOBOW MOAAEPXKKM CO CTOPOHbI MOCYAAPCTBA, HU3KUA MATeXEeCnoCOBHbIA CMPOC Ha HOBbIE MPOAYKTbI, BbICOKas!
CTOMMOCTb HOBOBBELEHWIA, BbICOKWA SKOHOMUYECKUA PUCK, ASMTESNbHBIA CPOK OKYMaeMOCTU HOBOBBeAEHWI. [1pOn3BOACTBEHHbIE
dhakTopbI: HU3KNIN MIHHOBALMOHHBIN NMOTEHLMA opraHnsaLmm, HE4OCTaTOK KBanUpULMpPOBaHHOTO NePCoHana, HeAOCTaToOK MHGopMaLMm
0 HOBbIX TEXHOMOMSIX, HEQOCTATOK MHPOPMALIMK O PbiHKax cObITa, HEBOCTIPUMMYMBOCTb OpPraHN3aLMy K HOBOBBEOEHUSAM, HEQOCTATOK
BO3MOXHOCTEN NS KOOMEPUPOBaHWS C APYMIMA NPEANPUATUSIMIA U HayYHBIMW opraHmu3aumsaMi. Cpeam Opyrx MPUYMH: HUSKWA CNpoC
cpeav motpebuTenel Ha WHHOBALWMOHHYH MPOOYKUMIO U YCNyri, HEOOCTaTOYHOCTb 3aKOHOAATENbHbIX M HOPMATUBHO-MPABOBbIX
[OKYMEHTOB, PErynvpyoLMX U CTUMYMMPYHOLLMX UHHOBALMOHHYIO AESTENbHOCTb, HEONpPEedeneHHOCTb CPOKOB MHHOBALWOHHOMO
npoLecca, HepasBUTOCTb MHHOBALIMOHHOW MHPPACTPYKTYPbI, HEPa3BUTOCTb PhIHKA TEXHOMOMMI. [ 3]

Peanu3aauys 3konoro-1HHOBaLMOHHOTO NOTEHLMaNa XxapakTepusyeTCs BbICOKON CTEMNEHBI0 PUCKA, T.€. CYLLECTBYET BEPOSTHOCTb
TOM0, YTO 3KOMOTO-MHHOBALIMOHHBIA MPOEKT OKAXETCH HECOCTOSTENIbHBIM C TEXHUYECKON TOYKM 3PEHUSI UITN KE TEXHWUYECKM
yCMewHbIN NPOEKT MOTEpPNUT Heydady Ha pbiHke. MexaHusm peanu3auum 3KONOoro-WMHHOBALMOHHOMO MOTEHUuana mo3Bonsiet
OCYLLECTBNSATb BO3AEWCTBME HA NPOU3BOACTBO, PE3ynbTaTMBHOCTb. JTO ONpedensietcs TeM, YTO BHeOpsieMble TEXHUYECKME U
TEXHOMOINYeCKNe MHHOBALIMM AaXe NpW YCIOBWUW, YTO ECMN OHW NMPUHOCAT OAMHAKOBbIN NPOU3BOACTBEHHDIN adhdekT, obnagatoT
PasnUYyHON 3KOSOro-9KOHOMUYECKON 3PEKTUBHOCTBLIO, And)depeHUMPOBaHHO BRAUAS HA W3MEHEHMS B NPOM3BOACTBEHHOM
annapare, B COCTaBe U CTPYKTYpe UCMOMb3yeMbIX Cbipbs ¥ MaTEPUAoB, a TaKkKe Ha OpraHM3aLyuio NPOU3BOACTBEA.

Takum 06pa3oM, 3KONOrO-MHHOBALMOHHBIW MOTEHLMAN BO MHOMOM OMpedensieT HanpaBneHWst pas3BUTWS NMPOMbILLIEHHOMO
NPeanpusTMs, YTO BO MHOTOM OByCnoBrieHo (OPMMPOBAHWMEM CTPYKTYpPbl WHHOBALWMOHHOMO MOTEHLUMana B 3KOHOMWYECKOM
noTeHUuane NpeanpusaTus. 3To NnpeanonaraeT pacCMOTPEHMNE Kax oW ero COCTaBMSAOLLEl He M30NIMPOBaHHO, a B cucTeme. TonbKo,
B3aMMOLENCTBYS B €OMHON CUCTEME, CTPYKTYPHbIE KOMMOHEHTbI 3KONOr0-MHHOBALMOHHOMO NOTEHUMana npeanpusts no3sBonsT
NOMYYUTb CUHEPTMYECKMI 3HEKT, 3HAYUTENBHO MPEBbILAOLLMIA apUMETUYECKYI0 CYMMY 3h(EKTOB OT (PYyHKLMOHMPOBAHUSA
OTAENbHBLIX €ro COCTaBMSIOLLMX.
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